UK Tourism and Leisure Industry

Within the United Kingdom Tourism and Leisure Industry, there are four regions which are: Scotland, Northern Ireland, England and Wales. These all have many visitors visiting each year for many different reasons. Leisure is the main “umbrella principle” of tourism. This industry links with the social, environmental and economic, some might lap with each other. The purpose of this essay is for diversification for a specific case study and how it has developed over the years. Leisure and Tourism definitions are below.

Leisure means when someone is not working or busy and has free time meaning different things to different people as it could be passive or active. Within this, you can also do voluntary experiences which you have to do in your free time. It is time, activity, state of being and an all-embracing holistic concept. However sometimes people may not have the time as they are needing to earn to be able to relax. Know that technology is making it easier, booking a holiday is easier. But when something happens then it can be annoying like Facebook going down for six hours on 4th October 2021.Tourism means travelling to a place for a specific reason either domestic or international like: studying, work or ‘stay-cations’. Similarities are to do with people and to do with free time. Differences may include: when you have the free time or in your sleep.

Providing a critical insight into Bristol and Bath, South West England. The tourism and leisure industry has changed a lot through the past years developing into better cities. History of both areas links together. This also links with Black Lives Matter as this links with slaves and relevant buildings, Chalabi (2010). They both have similarities due to both being located along the River Avon. Both importing goods as of the location and the links with the Romans. Below is all about historical Bath and Bristol, history over the years.

Bristol is known as a port trading regularly with Ireland which played as an extreme role in sea trade. After damage to timbers on ships due to weight, built ships with finest materials after this. The triangular trade was between 1697 and 1807. This meant that trading with transatlantic slavery happened between this time, trading: tobacco, coal, lead and animal hides. In the Victorian era (18th to 20th century), sea sides became very popular. A popular area for Bristol was Western super-mere as you are on a beach, using bathing machines. Isambard Kingdom Brunel famous son created the floating harbour which was built and launched in 1837. His ship was the first to travel between England and New York, brought back in 1970 and know a museum. History of Bristol (Visit Bristol, 2021). Bath was founded by the Romans which was an important centre for the wool in the Middle Ages. In 18th Century, George III made Bath an elegant town with neoclassical Palladian buildings (world heritage site). City of Bath (UNESCO,2021).

In Bath, tourism numbers had increased until 2019. Starting with an increased from 2014 to 2015 of 36.8% from 236,000 to 323,000 Bathnes (2016). Numbers steadily increased in 2016 to 2019, from 1,216,938 (2016), 1,318,976 (2017) and 1,325,085 (2019) Roman Baths (2019). From all my research, numbers have increased then decreased due to the pandemic. In Bristol, tourism numbers have increased to ‘2.1 million domestic staying visitors staying in 2018’ and international visitors ‘second highest numbers of 598,000 in 2018’ according to the International Passenger Survey (IPS) data showing a keen interest in visiting Bristol after being developed with shops, restaurants and visitor attractions. Both cities relate to the Butlin’s life cycle as they have developed and increased to meet the tourism. Bath is at the stagnation stage as has increased and steady. Bristol is at the rejuvenation stage as it is still developing.

The Maslow’s Hierarchy of needs has been used in this area to develop the city and local area as the area had little to no tourism many years ago. This theory was created in 1943 and is a five-stage process which is: stage 1 – physiological needs, stage 2 – safety needs, stage 3 – love and belonging, stage 4 – esteem and stage 5 – self-actualization. This theory is always changing and will never be the same as the world is changing all the time. Relating this to Bristol and Bath, both cities are near the top as they have both developed and have everything they need. This theory also links with the Sigmund Freud as you find yourself and mind more and more as you go up the triangle.

These attractions below are at different stages of this theory as they have all developed at different times and some have still not developed fully yet as Bristol is developing more and more know. These will also appeal to different age groups and goals as visitors are different ages and different aims for visiting Bristol. If you meet the needs/wants of the customer then this will lead to satisfaction, ‘word of mouth sales’, repeat customers and maintaining customer loyalty.

The top 5 attractions in Bath are: Jane Austen Centre – visit the centre, exhibition and costumed characters tell the history from 1801 to 1806, Climb Bath Abbey’s Tower, be a culture Vulture – visit Holburne museum, Number 1 Royal Crescent, fashion museum, Relax at Bath Spa and Visit Roman Baths. Top ten things to do in Bath (visit bath, 2019).

The top 5 attractions in Bristol are: We are curious, smoke and mirrors – located on Denmark street open 6 days a week and is a traditional pub serving real ales and ciders, Cabot Tower, Clifton Suspension Bridge and Brunel’s SS Great Britain (Bristol Post, 2020).

These attractions link with needs and wants as the locations start with a need to promote and encourage the culture then a want to encourage more visitors. This allows all different cultures to come and visit the attractions. This allows to market at all customers as there can be additional options on top of the entrance fee. Linking to niche marketing as you market to all at an affordable price. Tourists who visit these attractions include international or domestic. The ‘founder of Marketing’ is Philp Kotler explained in previous work (Kotler, 2013).

Within all the different attractions they are public, private/ voluntary. The public sector is a sector run by the government and free entry. The private sector is not run by the government and you pay. The voluntary sector is a charity and organisation with volunteers who volunteer e.g., National Trust. These link with: top 5 attractions for Bath, Bristol and main impacts. The main impacts link to the attractions due to the impacts linking with people and travel. Tourism creates more impacts as it creates: more jobs, environmental impacts and change the culture of a location. All impacts link into three category’s which are: environmental (affects the environment), economic (affects money and trading) and social-cultural (to do with people). Below is each impact: environmental, economic and social-cultural.

Other key destinations that have developed the following. Cabot Circus, used to be like Broadmead then it has gone all green, developed in 2008 by The Bristol Alliance and voted the best sustainable design in 2008. Broadmead has 70 new shops and has become greener with the new cycle scheme and the eco bus schemes. Marshalls (2021) was a useful source of information. These link with environmental impacts as the city is trying to help climate change like: the cleaner air tax to be able to drive in Bristol. Bath is also having clean air tax as well to help reduce climate change. Having Park and rides for both cities will help reduce traffic and pollution to help for a better future.

The main impact both cities have been affected by is the coronavirus pandemic (COVID-19). Whilst this affected everyone, people worked more at home meanwhile people lost their jobs as not all could be open and ‘furlough’ was announced for those in our industry. In the summer 2018, the ‘eat out to help out scheme’ happened and the government paid part of all meals to get money into the industry. Another main impact was Brexit which meant transportation of goods were slowed and the plan for Brexit took 2 years. A shortage of goods included toilet rolls.  This means less trade was and is happening as less is able to be transported due to paperwork.

One example that shows Bristol has changed and developed was a short interview from a close relative who’s an OAP (old age pensioner)
“I remember, when I went to get the coach for a school trip and we got on at a wasteland, know a load of flats. They started developing one side of Bristol before the other. Know that the harbour and town centre are developed there is something for everyone. The redevelop has included: housing, visitor attractions and improved transport meaning Bristol is becoming more multi-cultured and transport is improving. This change has become a positive change as this has given Bristol more job opportunities, more transport links and better education.”
This short interview shows that both cities specifically Bristol have regenerated and become more popular, showing that over time diversification is possible.

Another example which has started diversification is Swansea, a city in Wales. This city like Bristol and Bath started diversification and is currently developing and bringing more tourism into Wales. This city is following my case study and slowly developing, just like Bristol did years ago.

Overall, Bristol and Bath has changed a lot over time to keep up with the UK Tourism and Leisure Industry. Starting with the slave trade and know bringing more tourism into the areas. In the future, Swansea with develop and change in a good way just like Bristol and Bath to attract more tourism.

Bibliography 

· Marshalls (2021) Overview. Available at: https://www.marshalls.co.uk/commercial/case-studies/cabot-circus-bristol (Accessed: 21st November)
· Selma Chalabi (2010) Welsh copper industry used slaves after abolition. Available at: https://www.bbc.co.uk/news/uk-wales-mid-wales-11646169 (Accessed: 21st November)
· Bowdin, G. A. J. (2011) Events management. 3rd ed. Oxford: Elsevier Butterworth-Heinemann.
· International Passenger Survey (IPS) data
· Roman Baths (2019) Record breaking year roman baths. Available at:https://www.romanbaths.co.uk/news/record-breaking-year-roman-baths-2019 (Accessed: 21st November)
· Roman Baths (2021) Record visitor numbers roman baths pump. Available at: https://www.romanbaths.co.uk/news/record-visitor-numbers-roman-baths-pump-room (Accessed: 21st November)
· Bathnes (2016) Coronavirus (Covid-19). Available at:https://www.bathnes.gov.uk/services/your-council-and-democracy/local-research-and-statistics/wiki/tourism-and-visitor-economy (Accessed: 21st November)
· Bristol Post (2020) 11th January. 
· Visit Bath (2019) Top ten things to do. Available at: https://visitbath.co.uk/blog/read/2019/11/top-ten-things-to-do-in-bath-b36 (Accessed: 21st November)
· Kotler, P. & Armstrong, G. (2013) Principles of Marketing. Global edition, fifteenth edition. Place of publication not identified: Pearson Education Limited.
· Visit Bristol (2021) History of Bristol. Available at: https://visitbristol.co.uk/inspire/all-about-bristol/history (Accessed: 25th November) 
· UNESCO (2021) City of Bath. Available at: https://whc.unesco.org/en/list/428/ (Accessed: 25th November)
