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‘Reflection is an integral part of the learning process. It allows us to learn more about ourselves and how we learn, but it also aids us in improving academic skills.’ 
In 2008 I have started to work for Coca-Cola HBC Romania, not knowing anything about the company. In time I have found about their beliefs and values and I was pleasantly surprise that I was sharing same of their values and beliefs. Coca-Cola values are represented by:
·  Leadership – ‘The courage to shape a better future’
· Collaboration – ‘Leverage collective genius’
· Integrity – ‘Be real’
· Accountability – ‘If it is to be, it’s up on me’
· Passion – ‘Committed in heart and mind’
· Diversity – ‘As inclusive as our brand’
· Quality – ‘What we do, we do well’.
By associate my personal values with the Coca-Cola company values I can say that leadership, collaboration, integrity, accountability, passion and quality, are the values that made me to obtain more and more from myself and from the company.
At the beginning I start as a delivery helper, but in time, because of my leadership skills, passion and collaboration I get promoted to the key account representative.
The leadership values define me very well, because I like teaching people and myself, to get the job done in a proper way, that is suitable for all of us, employees and company, saving time and money, and the success will be guaranteed. Being a leader on the market, Coca-Cola company want to keep their position, and for that they hire employees which have the best leadership skills.
Team working, represent another important skill that I think is valuable for both parts, employee and company, because getting the task done by a team, the result will be a real success, the task will be accomplish in an efficient way and won’t be any mistakes. 
After a period, because of my skills and my perseverance, I was promoted as a marketing developer, where I was getting in touch with the customers and I was responsible for promoting and merchandising the Coca-Cola products. Being responsible for merchandising the Coca-Cola products, one of the main responsibilities was that I need to make sure that the clients respect the layout of the products on the shelves, and that the final customers are informed about the promotions.
Because I was doing a great job, I was promoted as business developer, where I had to be responsible also for the selling of the products and collecting the money for the Coca-Cola company from the clients. 
Because I start from a low level in the company  and reveal my skills, along with my previous work experience, I was able to have a good collaboration with my clients, by explaining them how the company strategy works, first wining their trust in me and after in the company, will result that their sales profits will grow but in the same time also the Coca-Cola will have benefits like growing their profits, gaining more customers and keep satisfy the existent one.
Coca-Cola company is looking that their employees to have good customers and negotiation skills, because the employees will represent the company in front of the clients all around the world. By delivering a good customers service, the Coca-Cola company will grow and will gain the trust of their existing clients and also will attract new clients, which will represent a good point for company by helping them to maintain and grow the position on the market and not in the end to expand their activity.
Coca-Cola company being on the market since … and by choosing with attention the values and give to them representative slogans, will make them to win the customers trust easy, and they are intimidating the competitors from the distributing market. The best example that we can give is the competitor Pepsi that is struggling to exceed their place on the market, but Coca-Cola is still the leader if we compare their profits. Because Coca-Cola put accent more on implication of their employees and on their values but not in the end on the customers trust which will lead the company to success. Pepsi is maintaining his share on the market because of their flavours, where Coca-Cola is struggling, also because of the promotion that they deliver to the clients.
During the research that I made regarding the Coca-Cola company, I found out that the company was criticised from different points of view like they been accused that they using high level of caffeine on their drinks and that they using cocaine and for that they was forced to take action by reduce the caffeine and exclude the cocaine from their drinks. Another critique was regarding that Greenpeace accuse them that instead to spend money on recycling they could do something to use single use bottles. Coca-Cola being a big company on the worldwide market, they were accused by the farmers that they used all the water supply for their drinks. From all this critique we can see that the Coca-Cola company came with solution for almost all the critiques, for example as an answer to Greenpeace critique, Coca-Cola said that they done the recycling campaign ‘to help the Earth to not choke with plastic’ , campaign for giving back all the water they use by reducing the production in those area. 
The experience helps us as people, but the most important represent that we admit our mistakes, to learn from them and to try to improve them.
As a conclusion because we share same values and beliefs, I can say that it was a pleasure for me to work for Coca-Cola company, and in the future if I will have the opportunity, I will not hesitate to work for them again.

John Dewey says that ‘we don’t learn from experience; we learn from reflecting on experience.’
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