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The phenomenal rise the health and wellness industry experiences from tourism have helped it transcend the status of a trend. Travelers come from all over the world to places that offer services and facilities for health and wellness. As a result, tourism as a whole need to take its customers' interests in physical and mental health into account. According to recent surveys, hotels are focusing more on the advantages of hospitality encounters. This publication focuses on the newest developments in hotel sector health and wellbeing. One of the most popular hotel services nowadays is health and wellness, which is also one of the most significant contemporary economic and social phenomena.
At the moment, health and wellness hotels are dedicated to providing a range of goods and services that would satisfy the needs of the clients in terms of health and wellness (Smith & Puczkó, 2008). It has been established that health and wellness hotels are working to standardise and expand their services and goods at the same time. However, it has been noted that health and wellness hotels are also weighed down by growing management and operational problems brought on by deteriorating quality and escalating competitiveness. Additionally, because health and wellness hotels are still in their infancy, as previously indicated, there is relatively little literature on the subject. As a result, there is more room for future study to be done in order to gain insightful knowledge about hotels that promote health and wellness.
Businesses have recently begun to use the term wellness to describe both physical and emotional implications. More precisely, the term "wellness" is frequently employed in the service sector, especially in relation to opulent hotels. Meanwhile, the idea of traveling for health is not a novel one. The term "health tourism" is a relatively recent notion in the market positioning strategy of hotels, and it may be firmly admitted.
In general, items or services made available to persons traveling from their locations or residences for health reasons are considered to be part of health and wellness tourism. 



Giving individuals optimal health and overall wellness is the main goal of the health and wellness hotel. It includes a wide range of procedures and services. As a result of the service sector's ongoing efforts to draw in new and potential clients through the promotion and campaigns of health services, health and wellness tourism has developed. One may argue that because it is independent of considerations like seasonality, health and wellness tourism has recently experienced great growth in the global tourism business. In other words, the ability of the service sector to earn favourable income even during the off-season has expanded as a result of the growth of health and wellness tourism.
Notably, the country's setting has also allowed for radical growth in the health and wellness sector. It can be shown that health tourism offers the service sector a larger chance to increase its revenue and attract devoted clients (Kandampully, 2000). Additionally, there is a rising desire for hotels that promote health and wellness. In accordance, the purpose of this research study is to analyse pertinent development, management, and operation concerns relating to health and wellness hotels and to provide pertinent recommendations for the direction of future research.
Since the global business environment is always evolving, we must constantly enhance and raise business productivity. We must consider the elements that will impact the effectiveness of the hotel industry because the global economy is changing from manufacturing to the hotel sector. One of the industries that are expanding around the world is the hotel industry (Nain, 2018). It has a significant effect on both the economy and the standard of living for the populace. Since it is a frequently used industry, there is fierce rivalry in the market without taking into account several elements that will improve the cleanliness and hygiene of the hotel industry. It is challenging to satisfy our customers. Therefore, a company must recognize the significance of cleanliness and hygiene in the hotel industry.
Priority number one for anyone working in the food sector is maintaining good cleanliness and sanitation (Ghezzi & Ayoun, 2013). 


Whether it's at home or at a five-star restaurant, the food we eat travels through many different stages before it gets to us, from the plantation farm to the food storage facilities to the markets to the sellers to us. Therefore, sanitation and hygiene need to be seriously considered at every level, whether it be the locations where the food is made, manufactured, or served must be kept clean at all times. The first is the formal sector, which consists of permanent hotels and restaurants, where the majority of laws are followed. The availability of a wide range of services from vendors helps to provide a variety of cuisines; however, hotels with poor hygiene and sanitation standards pose health hazards. This might make it difficult for inspectors to exercise proper status and authority over food inspection while also fending off political influence and corruption on both the local and national levels.
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