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The memoir is for present the difference culture and difference services which everyone which working in the hotel industry should know, because in that memoir is presenting the biggest continents in the word and the people which are travelling a lot.
That memoir should help the people to know how to give the best service of hospitality, to can give the best service you should know a lot of the culture of the guest, what to do and what to don’t do. 
There is different culture, different religions, and obviously different see of brilliant service. 
 Let’s start with the definitions of culture, religion, to can understand why there is a different between that people, and not at the end hospitality and service.

Definition of culture: 
 Culture is the ideas and behaviour of any country, the way of the life, and the understanding about the social between hem and the others. The culture is something really relative for everyone and for the difference’s country, it’s important to know how to communicate with different cultures because that which for you is normal for somebody can be disrespect.
The religion is also very important point which everyone which I work in the sector of the hospitality should considerate because in some religions is disrespect, and hat also influence a lot the mentality  of the people and them understanding about  the rapport between the people, which is really important because if the staff understand the differences of the cultures they will know what to do and what to don’t do. 
That will bring a lot of positive feedback about the hotel and this will up the incomes.
 What is hospitality? 
Hospitality is mean to feel at  home, to be  a nice place, with a great service, but the good services is depend of the staff and of the knowledge which they have, the hospitality is a service where the staff should be creative and to have the right skills like the skills of the good communication and to know the rules of Walter Disney about that. 
For the hospitality, is really needing to know the other country’s religion, culture?
Yes, it’s needs because like that the staff is presenting respect and is make feel better the guest, also for the staff is better because they will not feel incompetents.
The most travelling is the China, India, Argentina and 
United State of America. 

China 

Let’s start with the China. 
 The China is a beautiful place with a very strong rules, the family is the most important for them and the respect is the most important. 
What is needing to know about them, how the staff can give a best service to them what they like and what they don’t like? 


 
	Do 
	Don’t 

	Show them respect all the time
	Never dismisses respect 

	 Keep the same voice and impassive   face
	Never frowning the eyebrows during conversation 

	Don’t keep face/eyes contact with them for long
	Don’t make them feel embraced 

	Talk to all group
	Don’t talk individual to them 

	Don’t touch them 
	

	
	Don’t talk bad about them country 

	
	Don’t ask personal questions 


 
The Chinese people are really organized and disciplines for them the rules are important, they love to make shopping, tor them is extremely important the name of the family and the opinion of the other about them. 
The eyes contact with them can make them feel like someone is getting in them personal space, for that reason is very important every person of the staff to know that rules. 
To can give a great service. 

India 
The other culture which is with special things is India, let’s see the difference in them culture and what to do and what to don’t do. The family for them is the most important, they like to sing and dance.
The culture of India is a complex, because they have a different trusting and different customs of say hello, bye, and different style of clothes, for them is important to be in different colour. 
 
	Do 
	Don’t do 

	Talk with them 
	Don’t wear tight or revealing clothing

	Smile 
	Don't point your feet or finger at people

	Eyes contact
	

	
	Don't eat food or pass objects with your left hand
Don't expect people to be punctual


	
	

	
	

	
	




 With the guest of India is important to keep the eye contact and to be careful with which hand the staff will welcome them.  
With them the staff should be open mind and, in some moment, to don’t pretend to respect the rules because the most of them doesn’t like to be punctual and to respect rules. A lot of people can think India is poor, but the people are amazing, they are lovely for the culture, for the dancing and for the beautiful nature which they have.

Argentina
The culture of Argentina is complex mix of Spanish, Italian and European. That is a culture full of love and respect. With them is really important to follow the next rules.

	DO
Handshake with eye contact 
	DON’T DO
Don’t miss the eye contact

	If you don’t know the people wait to be introduce 
	Don’t start to talk use all the time You

	Talk and smile 
	Don’t be surprise if they are invaiding your space

	
	

	
	



With the Argentina people is really easy to work because they are really emotional person and you can see if they are happy or unhappy. They like to be centre of the attention.
They are exigent about the food and the drink, so with them everything should be high level.














Egypt

For them is important the family and the respect, when you meet them Is important how you will welcome them because the first approach is the most important for them. 

	Do 
	Don’t do 

	Keep respect, Hearty smile and direct eye contact.
	Never holding hands 

	Give them welcome 
Shaking hand only to the man. Man with man, women with women. 
	Never kiss front them
Never a man can shaking hand with a woman,  



United State of America
America is a with large number of emigrants, there are different culture and different views about the life but is very important to know they are very nice and good peoples. With them is really easy to communicate and to give them the brilliant service because for them is something new, if they are visiting Europe that is mean the service should be brilliant because when they will back in America they will talk about them experience more than usually. To can give them the best service you should respect the rules of Walter Disney, to keep the eyes contact, to give them welcome, to thank you them. 
Never open a political question with them, never talk about religion and politique. 



	Do 
	Don’t do 

	Give welcome 
	Never get to close to the guest

	Keep eye contact 
Ask if they need of help for the keys. 
	Don’t flirt with the guest 

	Smile and look to be professional and creative. 
When you give welcome ask them how it’s been the trip and if everything it was good. 
Give them the information in the right way
	Don’t be bored and monotone when you speak with them.
Never show personal emotion front the guest. 
Don’t talk about religion, politic and sport with the guest. 
Never show to the guest the personal emotional 



Conclusion
Everyone like to travel and visiting new country and new places, before to visit new country is important to know about the country which you go to visit, to know what to expect. 
The guest wants to be treated friendly and nice, to feel like in home, to can give the best service to them, the staff should have the right skills and the communication to be very high.
 It’s important to know how to give welcome and how to talk to the guest, the staff must be very positive, competitive and to want to improve themself and that of the hotel. 
Doesn’t matter from where the guest is, the staff must respect everyone and keep the welcome attitude.
The staff should have a rich culture and to know something about the other countries and the style of life, with the paper of do and don’t do they can be more sure in themselves , but the other is also the staff should know in every single moment how to manage the conversation and the attitude with the guest. 
[bookmark: _GoBack]Treat the people like how you will want someone to treat you if you are in one country, the service of the hotel, restaurant is talking a lot about the management of the hotel and also about the country, it’s important to give the good services to the guest because that is mean we give them the right business card of the hotel, if the guest are happy of the services they will recommend them friends to come in on hotel and that will bring a lot of incomes, but the other thing is you will feel better because you will know you give a brilliant services at person of other country, other religion other mentality.  
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