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AIM(S) 
 
• 	To encourage students to develop an entrepreneurial mindset with specific reference to business idea and gain fundamental knowledge of entrepreneurship skills. 
LEARNING OUTCOMES 
 
Upon the successful completion of this module, the student should be able to: 
 
demonstrate a critical understanding of the concepts, theories, and models of entrepreneurship; 
evaluate the importance of entrepreneurship, entrepreneurs, and SMEs in the wider economy; 
critically reflect the methods and techniques that they have learned, to review and analyse entrepreneurial opportunities/ideas or case studies of established enterprises; 
communicate business propositions effectively orally and in writing through a business plan. 
INDICATIVE CONTENT 
 
Definitions of entrepreneurship, enterprise and entrepreneurs and their role, importance, and impact to economies around the world. 
Different types of enterprises (including social enterprises and online start-ups). 
Business idea generation, opportunity recognition and market feasibility analysis. 
Business Planning process and the implementation of a Business Plan. 
Business description, mission, objectives, USP, business ownership/legal formats and other legal requirements. 
Management, resources, and recruitment, including staffing and external consultants. 
Analysis of the business environment and competition using frameworks such as SWOT, PESTEL, and/or Porter’s 5 forces. 
Operations and production process, IT requirements and intellectual property rights issues such as copyright, trademarks, and patents. 
Marketing and sales strategies (customer segmentation and targeting, digital marketing, 4Ps of marketing). 
Start-up funding sources and financial forecasting (e.g., sources of finance to start-up a business, costings, breakeven analysis, cash flow predictions, profit, and loss accounts). 
Pitching Business ideas/plans: presentation techniques, documentation conventions. 
Study Time Allocation 
 
The study time for the module is divided as follows: 
 
	Activity type 
	Hours 
	Percentage 

	Scheduled learning 
	50 
	25% 

	Independent learning 
	150 
	75% 

	Placement learning 
	0 
	0% 

	TOTAL 
	200 
	100% 


 
 
ASSESSMENT 
 
Assessment Component 1 
 
(Tick one) 
 
☐ Written exam 	☒ Coursework 	☐ Practical 
 
	Mode of assessment 
	Volume 
	Weighting 

	Portfolio 
	6 elements, 4000 word equivalent 
	100% 


 
 
Assessment Summary 
 
	Activity type 
	Percentage 

	Written exam 
	0% 

	Coursework 
	100% 

	Practical 
	0% 

	TOTAL 
	100% 
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	Classification 
	Reading List entry 
	Electronic* 

	Essential 
	Mariotti, S. and Glackin, C. (2016). Entrepreneurship: starting & operating a small business. 4th ed, global edition. Boston: Pearson. 
	☒ 

	Essential 
	Reuvid, J. (2011). Start up and run your own business the essential guide to planning, funding, and growing your new enterprise. 8th ed. Philadelphia: Kogan Page Ltd. 
	☒ 

	Essential 
	Barringer, B.R. and Ireland, R.D. (2022). 
Entrepreneurship successfully launching new ventures. 
6th ed. Harlow: Pearson. 
	☒ 

	Further 
	Barrow, C., Barrow, P. and Brown, R. (2012). The business plan workbook. 7th ed. London: Kogan Page. 
	☒ 

	Further 
	Blackwell, E. (2011). How to prepare a business plan. 5th ed. London: Kogan Page. 
	☒ 



	Further 
	Mellor, R.B. and Coulton, G. (2009). Entrepreneurship for everyone a student textbook. Los Angeles: SAGE. 
	☒ 

	Further 
	Gundry, L.K. and Kickul, J.R. (2007). Entrepreneurship strategy changing patterns in new venture creation, growth, and reinvention. Thousand Oaks, California: 
SAGE. 
	☒ 

	Further 
	Tobin, L. (2012). Entrepreneur: how to start on online business. Chichester, West Sussex, England: 
Capstone Publishing Ltd. 
	☒ 

	Further 
	Rickman, C.D. (2012). The digital business start-up workbook the ultimate step-by-step guide to succeeding online from start-up to exit. 1st ed. 
Chichester, U.K: Capstone. 
	☒ 

	Further 
	Fındıklı, M.M.A. and Acar Erdur, D. (2021). Creating social value through social entrepreneurship. Hershey, Pennsylvania: IGI Global. 
	☒ 
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