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[bookmark: _Toc8665334]INTRODUCTION 

With extremely busy life style of the people in UK, now a days it is very difficult to reach the retailers shop that are far from their easy access. Hence people all around the world are now approaching those retailers which are having appropriate technology installment in their work place so that all the quality services can be provide to the customers in the minimum span of time (Jimenez and Valdes et al., 2019). The research is based on the study that how technology effects business of the present time. It further highlights whether it is beneficial for the coffee retail business to adapt the technology in its business or should remain out of the loop from technological era and then what will be the effects on the coffee retail business and profit of the sector. The main aim of the study is to analyze that what are the key points that should be applied in the business to increase the proficiency of the business and how can coffee retail sector can improve their profit rate just by investing some sufficient of amount of money on technology adaptation.
[bookmark: _Toc8665335]EVOLUTION OF TECHNOLOGY 

Major evolution of technology has been started at the ending time period of 1970. Technology’s development brings vast changes in humans’ life throughout the time, as it makes all kinds of work comparatively highly easier and time consumption also has been reduced at great extents. Development of technology caters several areas around the world which need extremely strong profile supervisions to run them appropriately. Evolution of technology has been taken place with the time now the third generation of the present era is being considered as the people who are digitally literate. But the people of first generation of this era are considered as digitally illiterate. It is now said that digital homo sapiens were born in the time line of 80’s and 90’s. By sociological perspective some people are considered as digital immigrants. They were born in the early 90’s and late 80’s and have seen the evolution of technology day by day (Cipolla -Ficarra and Alma et al., 2018)
Such that with the provision of internet in most of the places around the world excess of various kinds of knowledge is now reachable. Education is somewhat, somewhere easy to complete and information related to medicine is excess able to understand. Travelling and convince facilities are widely developed and most classical advancement has been done on the level of communication. Several applications have been developed where all the population of the world can easily communicate and deliverance of the official and confidential messages are not a big deal to handle now onwards. The advancement of the technology in terms of convenience of communication is strongly under observation from where these applications has been operated to ensure all the security related to communication management should be dealt without facing any hazardous condition.
Technology has been now reached to the extent where new and highly advanced data bases are being developed such as USPTO. Which defined the distance among two patent presents at any range and help to identify any non-patent device present in the surrounding (Aharonson et al., 2016). Such databases are being in work to ensure the security systems for several financial related business like banking and online marketing and several others are present. Artificial intelligence is the main core of the highly developed era. It is also known as the machine intelligence where all the working of the communication and accessing internet is only done by machines. The machines are efficiently programmed and completely authorized that it provides definite calculated answers for the provide problem that has been input in the machine. Due to accuracy in the answers chances of errors are strongly reduced and final shape of the work is defined as well as clear to be public. Machines are providing most epic features for the users and that is self-correction, it is making the work easy and reducing numbers of mistakes in the documents. Working under self-correcting machines help the individual to learn within the work without using extra time. 
[bookmark: _Toc8665336]ARTIFICIAL INTELLIGENCE (AI)

Artificial intelligence is basically a software with the abilities to cope up with the situations that are supposed to be tackle on the time. Artificial intelligence contains ample of data in it with which help, it can deal with different kinds of situation at a time that men is demanding to solve. There are two kinds of artificial intelligence in the world one is termed as weak intelligence like Apple’s Siri it provides personal assistance to a person according to its need and requirement. Some kinds of demands have been set in front of it that are supposed to be fulfilled and the machine have to answer hence it is termed as comparatively weak intelligence. Second kind of AI is artificial general intelligence it is highly organized and uniquely designed machinery, it functioned in the manners like a human, as a human have abilities to understand things first and after that it performs some actions that are appropriate to the situations. Similar like a human’s memory this machinery work it first understand the situation and then input its decision on the situation. These types of technologies demand good financial back to be planted in the work place but are highly beneficial to gain appropriate results. Some busy coffee retail houses those who are serving hundreds of customers on daily basis have started keeping automated robots baristas in their workplace in order to avoid human errors and to satisfy the customers as they won’t have to interact with anyone. On the contrary, still there will be penalty of customers those who prefer to deal with real baristas. It seems at the movement there will be a place for both real baristas and automated robot baristas. Moreover, in order to help baristas technology is also being used to take their craft and art to an advanced level of precision, whereas simultaneously facilitating consistency across outlets. Hence, Adaptation of Artificial Intelligence in the coffee retail sector is the focus point because of it reduces violence and increase proficiency in the workplace. And this results customers affection towards the firms. 
[bookmark: _Toc8665337]ELECTRONIC POINT OF SALE (EPOS)

EPOS is another unique kind of invention in the world of technology Electronic Point of Sale helps the customers to pay bills within few seconds and move on to their desired future destination. It is the system consists on small chips, pins system and cash drawers. It consumes very less amount of time even in paying large amount of money. The system is placed basically in the market place like grocery stores and markets that are catering large quota of people to tackle in the short period of time. It has been observed world wide that people get irritated if are asked to stand in que for long period of time. This also become the cause of less money collection. EPOS basically helps the owners to maintain the accurate record of the sale without getting into hazardous condition and to store the data in the computers on one hand. It also helps in the flow of sale without any sort of hinderance. Basic satisfaction that EPOS system is dealing with is that it tracks the items that are not cashed. And via this system the non-cashed items can easily be returned to the stores because of tracking systems are also present in the security offices that are in connection to the EPOS of the coffee retail sector. This system reduces stealing episodes from the market place and ensure highly safe environment in the shopping place for wayfarers. As it reduces transaction time of money hence the business of the markets increases rapidly around the world. EPOS system is not much costly to be afforded by the coffee retail shops as it makes the work easy and fast to be completed. 
Electronic Point of Sale is based in both type of systems that includes hardware as well as software. In the software system it maintains the record of the number of items purchased, companies of the items that are bought, cash input, cash withdrawal, time of transaction, place of transaction and also type of money in which transaction has been taking place. With all the transaction records it maintains the data of the person who is dealing with process of shopping. Also, it is helpful in analyzing types of customers that are purchasing some kinds of brand and are using particular retail sector in their daily life. It is yet one of the most advance and easy to use technology that has been practiced in the retail sectors for some period of time. Electronic point of sale is now in the process of being placed in the coffee retail sectors of the UK. Placement of the EPOS in UK is done in very few of the Coffee retail houses as it reduces wrong calculation in the money transaction and that results in the creation of minimum problematic situation, it is being used by Starbucks and Costa Coffee. EPOS is the most advanced method of transaction on both the level such that on bigger and lower level, in the coffee houses. Both level of money can be easily transfer into the accounts of coffee houses without delay and errors.
[bookmark: _Toc8665338]DISTRIBUTED LEDGER TECHNOLOGY (DLT)

Distributed ledger technology (DLT) is the new forms of technology which is recently introduced in the retail market to maximize number of customers and seller’s engagement in the market place. As well as on the internet. Distributed ledger technologies provide recommendation on its platform to both the sellers and buyers and ensure the social meet-up among several different kind of people regarding to business dealings (Fell, 2018).  It also simplifies the transactional exchange among the dealers, also it provides them complete information regarding to the transactional process. 
DLT deals with all the factors that are present in different countries that can affect the business in any term. It keenly looks into the matter of affordability of the country and its people who are operating business and take their commitment sealed with its official documents. So that retail business environment is not disturbed by any kind of individual. DLT also deals with climate changes in the respected areas and its impact on the online and offline business. Distributed ledger technology also strongly deals with the law and order situation of the state. As in some cases sudden migration can take place which results in business decline (Fell, 2018). The areas around the world which are safe and unsafe for the business platform are under complete observation so that distribution of the goods should not be damaged while distributing to the stores.
Mobile application is the most convenient and adapted method by most of the people around the world. By which all the organizations can easily transfers complete information of their new product to each and every individual. Information will be transfer to everybody while catering extremely less expenses. And it will also never bother the customers anymore. Whenever the customers have time to view the detail of the product, he/ she can. As well as if the individual wants to take more information about the product, person can view the site of the company to gain entire description related to the item. And for more convenience companies also provide their telephone numbers on the websites so that people can talk in one on one for their quarries. To satisfy the customers in the huge culture of industrialization, adaptation of e-logistics is mandatory on the rising firms. As the e-logistics provide communication platform, collaborative technologies for the sellers and buyers to pursue their work done and demands to be fulfilled, customer satisfaction increases to the satisfactory points (Imran and Hamid et al., 2019). Low charges of distribution of the goods ordered by the customers, low transit time of the money by the buyers to the sellers and easy returning of the cash brings high relieve level among people all around the world.
Effective methods of the payment originated by the firms for the customers. Alongside easy excess of all the information regarding to the product are in the approach of the customers which are present at any corner of the world. This brings effective results in the response of online marketing. E-logistic platform is also generating some comprehensive frames for its customers. (Imran and Hamid et al., 2019).  These frames are for all positive and negative sort of feedback of the customers for the firms they are dealing with. Forms will contain suggestion area, where people can suggest their ideas for the firm. However, these forms will also contain complain sites, where people can address all the complaints they have regarding to the firm. Now e-logistic is keenly working on the fact that how to overcome some server problems that are becoming hindrance in speeding up the work.    
Costa coffee have adapted some kind of platform like Distributed Ledger Technology in which the coffee retail house started working with other organization present in the UK and it clearly causes positive effect on the profit scale of the coffee houses. After indulging with the other businesses now this coffee house required less budget to be spend on the marketing of its product. This engagement for all the coffee houses is highly beneficial. 

[bookmark: _Toc8665339]IMPACT OF TECHNOLOGY IN OPERATIONS MANAGEMENT

Application of technology in the management of operations is quite friendly for humans to handle and tackle difficult problems and lengthy tasks easily. Managing different kind of operations like e-commerce business, e marketing as well as businesses that are not directly related to the computer work like retail market, selling of coffee, interior designing, state agencies, and several different kinds of businesses are now directly being managed by the software developed for different kinds of dealing processes. As particular software is created for particular type of business, it has the ability to deal with large number of people at a time and satisfy customers demands and needs. These types of software are highly efficient in dealing different kinds of scenario at a moment. The newly developed software for several unique sort of businesses have the ability to store all kind of the data that has been added into the computer related to customer service as well as these software make the transaction and withdrawal process of the money of the buyers and of the sellers comparatively too easy to be done in the short period of time. 
When the impact of e-business has been observed in contrast with the manual business huge difference in the firm profitability was noticed. The difference in the operational competence was also visualized. As using technological equipments and doing online marketing competence of work among the firms has been speed up. The study was done on 145 firms in the country of Spain. Most satisfactory results that e-business gave is that it reduces the consumption of time and increases the productivity of the work (Benitez and Chen et al., 2018). Due to firm’s proficiency in the market place substantial profitability is obtained by the companies. It has been also observed that by changing methodology of working by the firms the efficiency in their work is also measured. With the advancement of technology in through out the world it has been observed that very large scale of people is arising from different poor areas of the world to start online business service. As this kind of business is catering huge number of people regardless of the fact that from where they belong. People from different areas of the world which are having different casts, unique traditions and self-oriented personality can view and buy the products that the seller from any region of the world is offering. This kind of business is in classical progress because the money transaction is easy to handle and usage of excessive time is also not a matter of deal onwards. Enhancement of technology dealt sufficiently good with the process of spreading retail business in the poor states as well as in wealthy states of the world. 
Advance manufacturing technology is the technique which provides the chances to diversify the business. This technology contains several types of software in it and that’s the reason before adapting advanced manufacturing technology, the creators of AMT describe their platform to the potential business investors and also make sure that the investors are clear that which sort of technology investing platform it is. This platform ensures that all the investors must contain the gain of their performance after their great amount of effort (Cheng and Matthiesen et al., 2018). The AMT suggest its investors some behavioral tricks that help them to deal with adverse conditions in the workplace and even than to remain calm for the purpose of provident profit. Advance manufacturing technology also ensures that the there is some time that has been required to cater calmly when the seed for good profit has been bowed and its now patience for its reaping is required to taken place (Cheng and Matthiesen et al., 2018). These kind of platforms are highly beneficial for retail business.
Technology like mobiles, computers, walkie talkies, placement of jammers under vehicles and on the networking system. As well as installation of EPOS in the retail markets, strong data bases that control the data of various businesses around the world. Installment of advance quality of laptops in the workplace with great amount of speed helps the process of marketing to be completed in the shorter period of time with accuracy. One of the most important things that is required in the coffee retail business is the presence of suitable vehicles that are required to carry the luggage from one place to another in shorter period. The vehicles that are required for retail markets should be highly designed in a manner that it can contain greater number of luggage and its consumption of petrol diesel or CNG should not be too much. As excess consumption of the fuel will result in less collection of profit. Using very advance level of technology in the coffee retail sector business benefits the seller in several terms. At first the chances of negligence in catching financial alteration by any kind of culprit entity can be notified within the shortest period of time. It is possible if the software is being handled by number of people and has strong set up of security in its formation. Cases of financial loss than reduce up to 70% in the coffee retail sector business. 
Secondly using the high technological vehicles increases the product deliverance among the stores and increases the demand of other kinds of new products present in the different countries and offered by their states to be traded. It also increases exchange of cross cultures manners, as well as traditional knowledge about countries, their religion and moral values around the world. It also strengthens communication among the world. Using high technology in the retail business increase customization among sellers and buyers. With the help of proper analyzation that has been taken place by the analyzers of the various companies, marketing abilities of any firm can be increased at greater extents. Such that sellers like different companies will introduce their particular product especially those which are expensive to particular kind of society after viewing type of income the society is earning. The data for this analyzation can be collected by online surveys, and this survey is also not much costly. The same policy is being applied in the higher level of the society and the results are tremendously great. As people in any society only purchase those things that they can afford easily.  Application of technological system in the companies do results profitable, but on the other hand strategic planning for the business is strongly required. If all the advanced system is present within firms but appropriate planning of how to conduct business plan is not present then there is huge chance that all the investment in the business clearly collapse. Management of the operation is one the key for the purpose of successful operation conduction. Before starting implementation on the designed plan all the deliverance of how to conduct the operation should be passed to the workers clearly (Slack and Brandon, 2018).   
Whenever any operations are operating place in any kind of society it requires proper publicity, so that after the launch of the product appropriate amount of profit can be collected within the shorter period of time. Targeting audience is the main core of the business and attracting greater number of foot sole is always the prime target of any firm. Attracting audience is widely being done by the platforms of the social media, as these platforms have greater number of populations that is always active on the social media. Publicizing the product via internet always results in quick sale. As at one hand companies are providing most of the information regarding to the product. As a result, now customers have maximum time to compare the products world wide and purchase the best one. Operating operation via technology is most beneficial thing to be practiced in the present time. Using advance technology that has higher power storage in its systems. And that can store large amount of data in the devices it provides for entering information in the markets are increasing strength of world wide business. Its banking system is strongly developed and the transaction process is safe and easy to handle as well as excess able everybody. Servers of these operational systems are very strong that they don’t crack on overloading after excess of customers services demands (Vaidyanathan et al., 2018). 
Involvement of technology in the coffee retail sectors help in managing coffee houses more successfully. Process of making coffee now takes extremely less time after using advance inventory, as a result quick and easy service is being done for the customers. Payment by the customers through debit or credit card, Apple pay, Visa Check out, now doesn’t takes too much time which helps shop owners to deal with greater number of people. Management of the customer’s data is the process which requires less number of people, as the input of information is directly added into the smart computers. Technology is making an impact even in independent small coffee shops, NFC and contactless payment, Apple pay which is more convenient mobile payment option are making experience in the store more frictionless.		


[bookmark: _Toc8665340]IMPACT OF TECHNOLOGY IN BUSINESS MANAGEMENT OF COFFEE RETAIL SECTOR OF UK

Impact of advance technology in the management of the business is quite outstanding. Due to adaptation of the technological equipments business and customers in the market place has been increased relatively more. Adaptation of advance and unique appliances in the work place has been adapted by most of the sectors in the UK and coffee firm are strongly involved in this practice. With the development of the technology it is beneficial for the companies to adopt advance and comparatively expensive technological machines in the work place. In order to run the business successfully companies are required to acquire current era technologies such that these appliances contain bunch of information in them that results in appropriate management of the bigger tasks. Using high technological machine, it is easy for the firms to pursue their desired goals and basic objectives within shorter period of time (Onyango, 2018). Installation of advance technological machinery is an expensive process at first but later on it reduces a lot of cost of the company which is required to be expand on the process of management. After small difficulty of placing high digital products companies will be able to compete their business standards throughout the world (Onyango, 2018). It is been observed that most of the firms including coffee retail sectors of the UK adopt technology as the major part of their business. 
[bookmark: _Toc8665341]STARBUCKS AND ACQUIRING OF TECHNOLOGY 

Starbucks is the company which at first start selling beans to the market in 1971 in Seattle’s Pike Place market. After enforcement of Howard Schultz the company get the idea to open its own coffee house. In 1987 Schultz separately open Starbucks get united and the company then named as Starbucks co-operation. Starbucks basically adapt unique themes in its advancement world-wide. It generates the logo of mermaid for its brand title and on public it with quite different styling. At starting time of the establishment of the firm Starbucks had only few branches in the UK. Rapid development of the firm took place within short period of time as the firm strongly practice the promotion of its uniqueness in its products like harvesting, picking and roasting of bean. Via promotion through international platform the company manage to spread its branches up to 17 as a total in Canada, Chicago and Vancouver. Following same trend of promotion and providing quality of coffee all over the branches company manage to develop 33 branches in 1988. This retail success has been achieved by accompanying several new rules of technology. Firm started hiring both full time and half-time employees throughout their shops and by on airing their vacancies via television and by flyer service. By acquiring this methodology number of employers were easy to target and publicity of the brand was also being taking place.  Company strongly manage the retail business by using technological appliances in its coffee shop and by maintaining its positive image first in its continent and then on the international scale. 
Usage of easy to use technological kitchen appliances Starbucks also stepped on the platform of international airports with license in 1991. Company acquired advanced appliances in its stores in order to serve the customers quickly, without having any kind of lack in quality of service. The number of stores at that time were 116. In 90’s Starbucks were offering the home pick services to its customers that becomes the strength of the firm. It starts offering coffee cups to the offices, meetings, parties and to any place. The process at that time was initiated just by calling to the store and the rider will reach to the location. Then the company put a large amount of money in its retail business by investing in the technology. In 2004 the company generated its own application of coffee. The application contains two basic and advanced features. In the first one, buyer can order the number of coffees from the stores by the smart mobiles. Second unique feature that company oriented was that buyers can directly pay for their coffee to the stores by their smart phones. After containing this application Starbucks business got a boost in the profit rate.
Application oriented by Starbucks was succeeded such that 25% of the total sale of company has been done by the online marketing service. Application of the firm gave classical healthy feed-back in the progression of the firm. As it reduces the customers wait time which results in increase in consumption of the coffee. The company is providing loyalty “stars” to its customers on the usage of mobile pay order service. To provide incentive service to the customers Starbucks get in partnership with Lyft and Spotify. Introducing such programs in the stores help in generating interest of the buyers in the products. In 2008 the company generated platform for its customers from where it can collect ideas from its customers that how the firm can generate better area of sitting and service for its buyers. After receiving tremendous feed back company provide free Wi Fi service in its coffee houses. After some period of time Starbucks also did partnership with Yahoo! So that all the stores of the firm in the entire world can have free Wi Fi service. Star bucks applied unique ideas in its stores to fetch the greater number of customers. Such that the firm did business dealings with the magazines and newspapers of the United Kingdom so that mostly aged people and people of different ages can come early in the morning and can have Starbucks coffee with the newspaper or their favorite magazines. Magazines and newspapers like Economist, New York times and walk street flyers and magazines started providing their items in the stores. Which increases the publicity of the firm in the UK and in the international market.
Using mobile application by the Starbucks, it has been observed that company contributes strongly in the process of stress relieve for its customers. As it is strongly observed by the company that people who are in tired and are in stressful condition are now having the opportunity to directly order the coffee from the stores and also receive the coffee after shorter period of time. Which is the point where hyper people relieve the stress of buying and purchasing items (Muzellec and O’Raghallaigh, 2018). After some period of time company’s mobile application has been adopted by most of the people in the United Kingdom as it is soothing people. The application is providing luxury and quick service to its customers present at any end of the state (Muzellec and O’Raghallaigh, 2018). 
[bookmark: _Toc8665342]Receiving great success after acquiring technology, company also started product deliverance service via drones in its metropolitan areas. To make it successful company did dealing with Postmates. They are food delivery program that is completely technology driven. To maintain the standard of the firm huge investment in the inventory of the kitchen has been taken place. To provide healthy coffee to customers all the time, company is required to attire food health and sciences support and guidance for the maintenance and balance of healthy food. Company is required to adapt most advance methods that how to keep food healthy for period of time and also which method is beneficial to maintain nutrients in the coffee that is being providing to the customers. The basic aim and objective of the owners of the Gloria Jeans was that they want to be most loved and most respected coffee throughout the world. By following the dream of “to be the greatest” company approached the U.S.A and other states to compete coffee retailers of the current market. Starbucks is the most active firm of the UK, but it should take participate in the promotion activities of the film industry. So, that its name and value remain in the people’s mind. Starbucks can also offer its customers to be picked by the company for coffee tasting to test their products.




ADVANCEMENT IN COSTA COFFEE VIA ADAPTING TECHNOLOGY 
 
Costa coffee has been established in London in 1971 and its main target is to serve the wayfarers. initially the coffee generating company was catering people of the low society and then it starts catering people of all kinds of societies. The basic theme of publicity of the costa coffee is the provision of emotional strength to its buyers. The company always present its product with the emotionally guiding dialogue or tag on its product.  This method of publicity brings large number of customers toward the firm. 
Costa coffee is extremely famous coffee of the UK as it contains nutritional balanced coffee products for various kinds of health-conscious peoples. It produces the coffee named Silverskin which contain insoluble fibers in it about 49% which is highly beneficial for the diabetes patients. Silverskin also contains vitamin E in it which is fat soluble vitamin. And because of such kind of obesity controlling coffee, number of UK individuals are in favor of buying Costa coffee products. Silverskin also contain minerals in it that are magnesium, Potassium, calcium and other micro minerals (Costa and Alves et al., 2018). Providing such efficient and health friendly products to its customers Costa Coffee became the product with which customers are emotionally attached. Company present all its special ideas to its customers by social media and by giving ads on smart phones. Costa coffee did its publicity by acquiring the nutritional knowledge regarding to the coffee. The company generates a chain of publicity in which it announces that the company provides coffees that are sugar free along with presentable taste. It also provides coffees of different kind of amendments in them while maintaining unique taste. 
The company presents its ads that are basically surrounding about emotional strength of the buyers. By approaching online surveys by the company, it is generating the data from which it can understand the concept that why buyers like Costa coffee and what are the aspects of the company from which buyers are not satisfied. The areas where company should work on are also being pointed out in the data that has been collected by the online survey. Costa coffee was required do to work on emotional program that can attract people toward their product. Costa coffee adapt the procedure of online publicity, it is associated with TID which is the innovation dividend it is the company which public the brands and provide them great and unique innovative ideas. It delivers positive image of the firm on the national and international stage. The uniqueness in the publicity of the Costa coffee is its core aim which is emotional well-being. TID is the platform where it attracts the customers emotionally. The innovation dividend is on another hand is associated with other number of companies which help TID to generate ideas and to public them on multiple platforms so that the successful marketing could take place of any firm. 
Costa Coffee is also associated with Cambridge wireless system. It is the system which is providing internet speed in the mobile, and is providing high power and strong software which is responsible for receiving and storing the data of the firm.  Association with Cambridge wireless system of Costa coffee is building the connection of coffee houses with the knowledge spreading sectors. Connections of industry with universities like Cambridge is basically the site of operations of the jobs at very large scale within the country. On the other hand, sale rate of the company is boosting up when its name is present in the list of prime and respectable sectors of the country. Costa coffee is also working with Bradfield centre. It is the centre present in most of the countries all around the world and is enhancing the usage of technology by the retail business that is being working in the world. Bradfield is the site where companies all around the world form a cluster and do online marketing. This platform is providing the site where membership with the firms are actually generating and then working world wide with great amount of profit. Via Bradfield business which highly controlled by the advanced technological application, business without financial alteration can take place. Costa Coffee can offer some small packages of its coffee to the customers. It relieves the customer’s stress of having lunch in the after-noon. It can also generate partnership with schools so that process to support education and charity can be taken place simultaneously, as well as its promotion can also remain high in the sky.
Moreover, in order to optimize customer experience for coffee club members costa coffee introduced new innovated mobile pre-order service called Costa Collect. With the help of this service customers through their Costa Coffee club loyalty program application can pre-order their favorite drink and later can collect from their selected store. This application helps users to find their nearest Costa Coffee store and from barista made menu order any drink, milk type, with size and can also select other options. Customer are also allowed to order more than one drink at one time also pervious order remain stored in the application for the customer ease so he can re-order their favorites. Customer can make payment through Costa Coffee club application using debit and credit card and digital VAT receipt can also be sent to the customers via manifold channels.

[bookmark: _Toc8665343]THE BIG COFFEE AND TECHNOLOGY 

The Big Coffee is providing great varieties of coffee in its service program that includes macchiato, café crème, espresso, cappuccino as well as ristretto. These various kinds of products are present on the mobile cart which deliver the kind of coffee customer is demanding automatically by the machine which causes easy to take away process possible, without the presence of waiters.  The big Coffee contain advance technological inventory that is placed in its machines. These appliances have ability to provide coffee to its customers rapidly without facing cracking of machines. And it also receives correct amount of bills by the customers. The Big Coffee mobiles are present at most of the places in the UK and is providing advanced and technological service to its customers. Adaptation of technology in terms of publicity is extremely important for the purpose good sale. But on the other hand, adapting the technology which is required for preserving food items is also important. Using preservatives that are recently introduced by the advance agricultural process and are produced in laboratories to preserve the raw material of coffee making of different the companies are required to be efficiently used. Alongside publicity of the brands it is also necessary for the companies to install efficient coffee manufacturing machines in their workplaces, which clearly increase efficiency in the formation of product (Kuazaqui, 2018). 
[bookmark: _Toc8665344]APPLICATION OF TECHNOLOGY FOR CUSTOMER SATISFACTION  

Throughout the world application of technology in the coffee retail business is being used for several purpose. Firstly, after using the advance products management of the operations become highly easy. Second Transaction of money is less time consuming as well as is in secure hands. Third after completing classical publicity on various platform income of the company runs in the line of profit. But the basic core of the success is customer satisfaction. Whenever the customer is satisfied with the sellers it produces the image of the company in the market place. And the image that is being produced by the customer is the actual face by which any company is seen in the national and international market. Customer satisfaction is also depending on the behavior of the sellers one bad period or episode that has been conducted on the seller side could ruin long periods effort. As it is the customer which generates word of mouth and that’s the main thing travels in the air. If it is positive then it will fill the pockets and if it is not then towering will be drowned. Using of technology such that mobile service and application on the laptops results in convenience of the customers. In order to satisfy customers and accomplishing their needs coffee businesses are utilizing technology comprehensively. For instance, with the help of online customer satisfaction survey, customer reviews on websites and social media companies are devising their customer satisfaction plans, making changes according to their desires and getting optimum results.
[bookmark: _Toc8665345]VAST DEVELOPMENT IN BUSINESS VALUE CHAIN AFTER ADAPTATION OF TECHNOLOGY 

In initial period of time businesses were only stayed in the smaller regions because of lack of communication platforms. After the development of internet and its availability in most of the regions of the world business dealing is easier to conduct than the previous era. Most of the companies in the world that are now based on 100 of branches in their continents and more than 200 branches of their firms are present all across the world. Business has been spread all across the world after keeping the base of advertisement with the progression of profit in retail business. Production of unique technology like placement of chips on the products, printing bar codes on each and every product that is segregated for the purpose of export, installation of cameras for the purpose of protection from the security breach and number of other systems are applied to expand business and to ensure the safety of business is working tremendously great. Placement of EPOS system in the super markets and efficient use artificial technology as well as keeping scanning system in the workplace did classical contribution in progression of the business. Technology is strongly developed and is still under progression by number engineers and scientists.  
There are several under developed countries all across the world which had face undeniable progress in the business after the usage of old and new technologies in the work place. Technology impact is strongly positive on the business. As due to increase in communication, expansion of the business took place on very wide scale. (Amankwah and Osabutey., 2018). Technology is generating new ideas in the field of marketing and business. With the help of technology difficult challenges of the business can be faced and can handled easily. Specifically handling of the business that is spread in the international area can now dealt sufficiently. Over seas marketing, advertising and transaction of money is now simple to tackle.
Value chain is the process that the operating firm is required to operate its product in the market place. Value chain is basically consisting of 5 steps that are include inbound logistics, operation, outbound logistics, Marketing and last is services 

[bookmark: _Toc8665346]INBOUND LOGISTICS 

The basic core of in bound logistic is the storage, collection and safety of the goods that are coming for the retail business. In the coffee shops inbound logistics is required to be extremely active. As the coffee is the product which directly effects the human health, so the collection of coffee beans should be done on regular basis and its storage should always done in one of the most clean and cold environments. Where chances of infection to the cocoa beans should be approximately impossible. The storage system of the coffee shops is required to contain high technology machinery where the beans should remain preserved. For the collection of beans and other products that are required by the coffee shops advance vehicles should be used. The vehicles that are being used by the coffee shops must have acquired some kind of security that it can safely reach to its destination. 
[bookmark: _Toc8665347]OPERATIONS IN COFFEE RETAIL SECTORS 

After receiving all the products that are required to operate the operation within the shops to make the raw material capable to present forward, operations took place within the firms. Now onwards grinding, mincing, mashing of cocoa beans took place. Any coffee selling company generate its value at the time when it is processing the cocoa beans. Like Costa coffee add insoluble fibers in its coffee so that it can also cater diabetic patients on a very large scale. By adding small component in the coffee Costa coffee build emotional connection of the firm and its buyers. It’s the point where customer loyalty concept towards the firms actually developed. By generating and running unique operations strong as well as weak business can formed. During operation of the coffee formation firms, different tastes has been developed. Which later on went under the survey, people taste the coffee and give feed back related to that. Most liked taste is than presented in the markets.  
[bookmark: _Toc8665348]OUT BOUND LOGISTICS IN COFFEE RETAIL SECTORS 

In the outbound logistics company hand over its prepared products to the firms and organizations that are responsible for the packing and assembling of the prepared material. All the coffee shops in the world either present their products to other organization that are catering with packing or undergo a complete supply chain within the company to pack the prepared products. Companies that are presenting their generated items to other firms for the purpose of packing always had to higher expenses, whereas the companies that complete the packing by them selves had to bear less expenses. Star bucks, Costa coffee and The big coffee complete the final shape of the products by themselves. 
[bookmark: _Toc8665349]MARKETING OF RETAIL BUSINESS

Marketing is the basic core of the business expansion. All the firms that are successful in the markets have different method of marketing but all of them have one single target that is to fetch the customers at a very large scale. Marketing can be done by several types of processes. At first appropriate publicity via television, then lead it towards the mounting of products banners on the busy streets along with the installation of the screen. Now the people know that a new product is present in the market. In order to keep product talk of the town socialize your product via social media. 
Debates and discussion that generates on the social media is not easy to handle but can provide great extents of knowledge about the peoples views about the product. Now two cases can be happened via social media one that those who had used the product didn’t like the product enough and are mocking against the company. While on the same page people are also present which didn’t use the product till yet and are looking for the feedback that they are getting from the people surrounding them. In this case companies are required to run the campaigns to ensure its product reliability. So that people can come and fetch the product of the company to try them and analyze them. As well as select them for their future usage.  
[bookmark: _Toc8665350]SERVICES WITH THE TECHNOLOGY IN RETAIL BUSINESS AND RECOMMENDATIONS

With the time type services has been evolved classically. Now the service of the product is being taken place by the several methods. The first most convenient method is that surveying the product where buyers call to the stores and order the kind of coffee they want. After some period of time riders will reach to the destination and will deliver the product. With the time new applications and methods has been developed where buyers just have to use the smart phones and order the product from the stores, transaction of money will also be done by the smart phones. Another unique method which is been evolved is the usage of the drones in delivery from the stores to the most neighboring areas. This method of delivery is recently entered in the coffee retailing market. Following are the recommendations for improving services by using technology
· To boost coffee retailing business on national and international scale, always present and publicize company’s product in the food galas and other public festivals. It ensures that most of the people are knowing that any particular kind of company exists. And within curiosity people will surely come and taste the product, that will be new experience for them. Here the company can collect feedback from the wayfarers about firm’s product. That feed back would be free of cost and will benefit company’s future.

· After some period of time always recreate the ads for the product that can be on air. Re creating ads must have new concepts in them that is currently running in the society. As it helps in fetching the customers towards the product.

· Installation of Wi Fi in the coffee shops as well as the provision of internet in the outside sitting area of the shops will help the wayfarers to come to the shops and use internet connection. By following this habits people will start using the coffee of the shop.

· Always have some minipacks of the coffee that are highly demanded in the town. Because if some people who cannot reach the range to purchase big cup so that they can purchase smaller cups. It will generate customer loyalty emotion towards the firm.

· Always set prices of the coffee that people of the area can afford. It will never let the business stop from gaining continuous profit. 

· If large number of people have ordered via mobile application than Coffee offering firms always keep the riders active to reach the destination in minimum period of time. 

· It is highly important for the coffee retail sector to keep strong eye on external firms like McDonalds because growing competition is expected to increase pricing pressure.

· It is obvious that UK Coffee retail businesses are predominantly dependent on workers from EU countries, with Brexit possibly disrupting this vigorous labor resources.  UK Coffee retail sector need to considerably observe the situation and take steps accordingly.

· Coffee retail sectors in the UK should do partnerships with Schools, Colleges and Universities of the country. It causes their contribution in the education, and on the other hand automatic promotion of the firm also takes place. Gift packs to the customers should be offered by the firms after ensuring customers loyalty towards the company. This process will attract people towards the product.


[bookmark: _Toc8665351]CONCLUSION  

Successful businesses now a days are completely depending upon how the publicity of the product has been done. For any successful business it is extremely important that suitable amount of the publicity should be done on the social media and generate entire sequence that how to propagate word of mouth. Positive word mouth boosts the business to greatest Hight and harsh words by the users effects the business and generate loss in the market. Adaptation of the technology by the coffee retail sectors must remain in practice. As this the way that in reality gave peak to coffee selling business. That whenever easier to use technology and the software that has more ability to store data and that can cater with extremely hazardous condition at a time is introduced in the market coffee retail sectors must have adapt these systems. This practice has been done somewhere in the past. Its been observed that all those companies which acquired advance techniques of technology in their working place are doing well in the business. Whereas the companies that lack in adapting advance technological techniques they didn’t proceed well in the market place as well as their profit was highly reduced that these companies were even unable to run their own firms and as a result they collapsed. 
However, the firms which adapt modern ways of survival did great business in native and foreign continents, with the profit rate that is touching to the sky. Providing facilities to the customers results in increase customers interest in the product that firm is offering. Whenever the firm is presenting new and unique technological system for the customers, all the buyers take more and keen interest in the company’s service and the goods it is providing. Spreading business on the international platform is highly beneficial for all companies who took this initiative. Companies are successful when they Produce and generates program in the city, area or town. This adds the company into the renowned name of the society. This also becomes the cause and reason why people start liking and purchasing the products that the firm is offering.  
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