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NOVALINE - APPLE NEW-BRAND

BRAND
DEVELOPMENT

Lifestyle - Tech New - Brand
The flagship J-Watch features
a holographic display, Al for
mood detection, solar
charging, and an eco-friendly
strap.

Novaline seeks to connect
significant everyday utility with
futuristic engagement. The
company exemplifies Apple’s
efforts to advance emotional
intelligence in technology.

SEGMENTATION

20-45 years old, tech-savvy
International urban markets
Wellness-focused early adopters
Regular upgraders and devotees
This group is open to investing in th
enhance daily routines because
innovation

CONCLUSION

Apple's eco-friendly, cutting-
edge luxury wearable is called
NovalLine.
mized Lifestyle +

ability + Innovation
By fusing responsible design
with cutting-edge software
intelligence, it raises the bar for
wearables

APPEALING TO
CUSTOMERS

Al tracking of well-being and mood

Ecological and sustainabl

Personalized alerts -
Apple environment that is A
futuristic, opulent design

These characteristics improve lor&“

term user pleasure and foster a deep -
emotional bond.

MARKETING MIX

Product: eco-straps, solar
charging, holographic J-
Watch, and mood Al
Promotion: AR try-ons,
pop-up events, social
media and influencers
These strategies foster
immersion and promote
practical investigation.
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