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1.0 Website Description and Content:
The Bible Study Website (www.biblestudytools.com) is a Bible website for searching for verses and other theological studies. This website has been chosen as the reference point for this essay. 

The homepage of the website has a primary horizontal navigation bar that runs through almost the entire width of the homepage. At the top of this search bar are a yellow logo and a bold label with the words "Bible Study Tools." This primary navigation bar is the focal point, the striking heart of the homepage. Besides the primary navigation, there are four more secondary navigations in the upper left corner of the header of the homepage. The four secondary navigations are the "Bible," "Study, "Tools" and "Subscribe." Each of the first three secondary navigations has a drop-down list with multiple theme selections. Navigation menus, including "About Us," "Privacy Policy," "Our Site" and "Contact Us" are also located in the footer of the homepage (Bible Study Tools, 2020).

2.0 Accessibility:
Although the quality of the website is generally a reasonable standard and has a simple composition and layout, it still has serious accessibility problems. When clicking on one of the secondary navigation tools - "Tool" - on the website's homepage, selecting and viewing the video submenu from the drop-down list, it was found that all videos displayed had no captions (Bible Study Tools, 2020). It will be difficult for a deaf or hard of hearing people access a website without a caption (Jensen and Quad, 2016). The authors, Calvo., et alI 2016, point out that the value and usefulness of a website lie in its universality or its ability to remove all barriers to accessibility. In other words, everyone, including the disabled, should be able to use the website regardless of health problems. People with challenging health concerns usually use assistive technology software and hardware applications like the braille displays, screen readers and other communicable technologies to assist in accessing information from the website.

2.1. Accessibility - Text-To-Speech Functionality:
The selected website, www.biblestudytools.com, has no text-to-speech functionality for the blind or people with reading difficulties. Patients who might have dyslexia, for example, would not have access to it (Csontos and Heckl, 2020). Although it could be argued that people with various disabilities can have a website specifically designed for the disabled, this practice encourages segregation and thus leads to discrimination (Csontos and Heckl, 2020).

2.2. Accessibility - Voice Recognition or A Screen Reader Functionality:
The www.biblestudytools.com website does not have voice recognition or a screen reader for blind people to navigate through the website (Bible Study Tools, 2020). Such kind of website is worthless for people who suffer from tremors or repeated stress and cannot type but wants to send e-mails via voice recognition functions. Blind people who cannot see the screen on the website cannot access it, as it does not have screen reader functions. Unfortunately, many developers strive to create aesthetically pleasing websites, but insufficient efforts have been made to implement appropriate access practices that promote inclusive use of the website by all potential users (Verkijika and De Wet, 2018). However, the fact is that acceptable accessibility practices benefit not only the disabled but also the non-disabled (Palmer and Palmer, 2018).

2. 3. World Wide Web Consortium (Wb3) Policy:
In response to this continuing concern, the World Wide Web Consortium (WB3) established twelve Web Content Accessibility Guidelines (WCAG 2.0) for all Website developers worldwide in 2008, according to Csontos and Heckl (2020). The European Parliament is currently updating this to a new version of the Web Content Accessibility Guidelines (WCAG 2.1) from 2016, which requires all EU member states to comply with these guidelines by 23 September 2021. Compliance with these guidelines allows visually impaired or blind people, deaf and hard of hearing people and people with photophobia easy access to the website (Cooper, 2020).

3.0 Principles of Website Content Creation:
[bookmark: _GoBack]According to Calvo., et alI 2016, these twelve (12) guidelines are expected to comply with four (4) fundamental principles of website content creation. These four principles state that web content should be perceptible, operable, understandable and robust. These four principles are the benchmark for evaluating every web content creation. The first principle (perceptible) involves the need to provide captions for video, transcripts for video and audio, and all non-contexts should be able to be converted into Braille, Language, large prints and symbols. The second principle (operable) requires a website to be easily accessible, regardless of the method users want to use. This may mean, for example, that arrangements must be made for people who can only use a keyboard to use the website (Palmer and Palmer, 2018). The third principle (understandable) is to ensure that the content of the website is understandable by explaining all the jargons and unusual abbreviations to users. The last principle is that websites must be robust enough for users to use websites with supporting technology (GOV.UK, 2020).

4.0. Usability:
Csontos and Heckl (2020) state that accessibility and usability are closely linked and inseparable. Another prerequisite for a good website is its usability. User-friendly in the sense of how effortless it is to use, navigate, read, download, search for information and the speed at which information can be loaded from the website to provide the desired service. 

4.1. Usability Research and chosen website Chart:
The usability research conducted on 25 websites of public institutions in Hungary used the GTmetrix tool, as it was considered the most versatile online checker for the usability of a website. The page speed, average page loading time, the page size of the web pages and how the size affects the page loading time are the indicators used by the Online Checker (GTmetrix) to determine the usability of the Hungarian research website. This research was done by manually typing the website address into the online search bar of GTmetrix to generate the result with just one mouse click (Csontos and Heckl, 2020).

This paper uses a similar procedure (Online Checker - GTmetrix) to analyse the usability of www.biblestudytools.com, and the generated screenshot when tested is given below (GTmetrix, 2020):
[image: ]

5.0. Conclusion and Analysis of the Chosen Website:
According to GTmetrix's online checker analysis of www.biblestudy.com, as shown in the screenshot chart above, a downward red arrow is displayed when a website's score is worse than average performance. Comparatively, an upward green arrow, means the generated result indicates a website, is better than the average performance. The chosen website for this essay, generated three downwards red arrows, one orange and one green upward arrow. It is worth noting that the selected website performed well in terms of overall page size, while the other four critical indicators mentioned above (Page Speed Score (61%), Yslow Score (58%), Full Load Time (9.8s) and Requests (197) all fell short of GTmetrix's average performance recommendations of 74%, 77%, 3.10 MB and 88, respectively. For example, GTmetrix's online checker recommends that the average speed at which a website should load (an essential indicator for analysing the usability of websites) should be eight (8) seconds. However, the website selected for this essay has 9.8 seconds of loading time, as indicated on the screenshot above, which is below the recommended time by the GTmetrix online checklist (GTmetrix,
2020).
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