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Research-Informed Literature

Effectiveness of use of modern technologies in the workplace


In the modern day workplace , the access to technology is not considered to be a luxury anymore.Technology became an integral part of the working environment in the workplace as people in the 21st Century had become tech savvy and technologically developed.There is greater level of intimidation from the interconnectedness that is  provided by technology with a set of network of hardware and software that enables effective use of technology in the workplace.At the most basic level of understanding,it can be stated that technology has provided new avenues through which the employees can be more productive as technology helps to cut the cost and time of work.Therefore, increasing the productivity of the employees and the workplace , for instance,it can be added that with the use of word processing , editing of work can be possible in an easier and convenient manner with enabling accuracy in the work (Cortes and Salvatori,2019).Electronic bookkeeping helps in puling data at keystroke stating the manner in which technology has made workplace easier.Technology is also being use for scheduling work, making appointments, taking time of job allocated to different employees and performing the tedious task in lesser amount of time.One of the key areas where technology has been a major milestone in modern workplace is delivering computational accuracy such as the use of accounting programssuch as QuickBooks for accurate management of inventories and making records of sales , handling payroll and compiling financial information.It has been realized that the effectiveness of the use of technology lies in the manner it can be used for enchancing the competitiveness of organizations.Technology creates awareness about new skills and competencies that can be adopted for enchancing the work delivery in organizations.Considering that customers are the key to developing business profitability and most business are focused on customers technology has a great role to play in the keeping track on the preferences of the customers through Customer Relationship Management (CRM) (Forsgren and Bystrom,2018)


Evaluating the effectiveness of the use of Modern Technology
Comparing DropBox with Google Drive
Here are the basic gistof what Dropbox and Google Drive offer:
-They back up the files to the cloud
-They sync fikes across your devices
-They let you share the files with other people
Pricing – both Google and Dropbox offer a small amount of free file storage , but Google is far more generous. Dropbox s free plan includes 2GB of storage, while Google Drive comes with15GB.that 15 GB is shared across your entire google account and includes things like email attachments and photobackups , so it s easier to burn through that space.for more space , Dropbox provides a number of ways to get more without paying or it.For example , we can get an extra 500 MB for every new user we sigb up. Gogle Drive do not offer a similar referral program, but we can get extra storage if we use Googles phones  for photos and videos.We can pay for an extra storage .Dropbox plan starts at 10 pounds per month or 100 pounds per year.If the payent is annually we get 1 TB  of storage.With Goole drive we sign up for a separate service called Google One , witch adds storage space to our Google account.Using Google one , we get 2TB of storage for the same priceas Dropbox s 1TB planGoogle offersmaller and cheaper plans :100GB for 2 pounds per month or 20 pounds per year , or 200GB for 3 pounds per monts , 30 pounds per year.                                                           
The conclusion s that Google offer more space for our money.                                                                                                              
Speed-Dropbox syncs faster and supports local sync.
Security-Google is slighty more secure , but Dropbox is also safe

File Browsing and Search-browsing is easy on both, but Google s search is smarter
Photo and Video Backup-Google Photos is a powerful add-on that Dropbox can not match
File Sharing-Dropbox edges out Google with some advanced features
File Recovery and Change History-Google Drive stores more deleted files and has more detailed change trackers(Eric Ravenscraft,2018)
Social media as a tool
One of the biggest contribution of the technology has been in the form of social media, that has become a revolution in the global economy and way of being.Social media has prevaded every day aspect of life and has made changes in the manner business conducted in the current business atmosphere.Social media has emerged as a tool that can be used s effective marketing techniques and platforms and and none of the business are immune from its impact.Social media as Facebook, Twitter, Instagramis now being used for facilitating the e-commerce that is the new ways of doing business by enchancing the visibility(Timonen and Vuori,2018).In e-commerce, where online presence is used for conducting business, social media can be used for the purpose of marketing.For instance,Facebook, Twitter , Instagram are now being used by companies for creating online presence and for developing brand reputation.The social media tools can also help to attract customers fom all over the world so that the business scope can be improved(Cortes and Salvatori,2019).Not just for bulding brand reputation, such as through advertisments and promotional blogs, social media tools can be of great significance.
Social media as tool for communication
Social media platforms such as Facebook, Twitter, Instagram are considered to be open platform for online interaction.Through online platforms , ideas are being presented and communicated to the audience online that are accustomed with the new media.Conversation ca be initiated and developed and core values of business and the products and services can be communicated that help communication with customers and also for strengthening business partnerships with other potencial business online(Archer-Brown et al.2018).In internal business communication also, the role of social media cannot be denied.In this respect, it can be added that social media can be used for forming groups including employees in  the organization that can work as a social community in the organization(Segota,2018).Through posts on Facebook or tweets on Twitter or Instagram sharing, any message that an organization needs to communicate can be communicated with the customers and employees alike(Toscani,Tosin and Zanella,2018).Moreover, social media can be easiest possible way of reaching larger base of similar customers such as students, travellers.This makes social media tool to be effective for targeted communication in the business.Thus, not just for  reaching new people but also for strengthening connection with people, social media can be great significance.In this manner the social media tools is considered to be more interactive then the traditional marketing with customers(Chan et al.2018)

Social media as a tool for information gathering
The online connectivity that is  provided by social media is considered to be the greatest strength with the availability of various research methods at the fingertips.The strength of the social media is that has capability of accesing huge amount of data across a huge population at one go by measuring what is “trending “.Social media platforms have provided the platform , to people for the first to be congregated on one platform and interact , share and give opinion.It is through such interaction, sharing of views and opiions that the personal viewpoints, personalinformation and preferences of the people online,who are potencial customers , is revealed on the social media(Gill,2018).Such information works as a great source of market information that can be greatly utilised for formulating market research and can help in making market related decisions.There is huge pool of data that is available on the social media platform that can be used for understanding the changes in the consumer preference pattern and also gather valuable information on marketing trends(Hornmoen and Backholm,2018).It is just required by the business to have an online presence on the social media platforms so that they are able to understand and map the valuable information related to the customers and the market.
Professional online online presence
In the work place it is also important to determinate the power of the social media for developing the business skills and to be more aware of the business scenaia.In this scenario, it can be added that in the modern day workplaces , it has become important for building professional online presence(Jordan and Weller,2018).Online presence can be facilitated through opening pages on Facebook page or opening account on Twitter or Instagram.This would facilitate the employees to generate community awareness and be aware of changes in the immediate enviorment and can also aid them to be a part of the social community.Thus, the online presence would help to be aware of such skills that would be need of the hour, that others might be developing,so that one can be competitive and well informed.
Practical Application and Deployment
It has ben found that in practice, many organizations in the business world have successfully used the social media for leveraging information on customers and also for reaching huge customer use base.It has been found that the popular McDonalds chain of restaurants has created an online website and has also created Facebook and Instagram pages for posting information and blogs on the product offerings and discounts.The comments and likes on the social media page had helped McDonalds to understand the approva or disaprovell of the customers towards their product offerings .They have accordingly made changes in the menu and the product offering as per the preference of the customers.Thus has made the McDonalds not just popular but also relevant as per the needs and demands of the customers.Social media has opened new effective source of marketing information.
Skills for Professional Practice
The professional scenario in the modern day organization has been subject and it has become more open and widespread.This changed business enviorment requires every individual in the workplace to be well informed and workplace to be well informed and aware of the latest skill and capacities.It is also required by professionals to be open to social interactions as the scenario in the workplace has become social and open that is facilitated by information of social community in the workplace .In this respect,itcan be added that professional practice would require people in workplace to promote collaboration through facilitating integrated efforts as part of the workplace.Professional skills that are  the most revered and desired in the workplace scenario includes the technological adeptness of  the individuals so that they could  acces the latest technology for improving their performance(Tham et al.2018).Professional practice now requires professionals in the work place to be aware of techniques of leaveraging social media tools for deriving the information on current business practices and the changing trends in the market enviorment.Workplace in the contemporany scenario o not have space for employess that are not adept in the interpersonal and business communication.Skills of professional practice thus include effective communication skills that need to be supported by the understanding of the social media and digital media tools.It can be further added that there has also been need felt for professionals to be collaborative in their efforts and facilitate knowledge sharing.
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MODULE CODE: BMSK4003

TITLE: Digital Skills and Research Methods
LEVEL: 4

CREDITS: 20

AIM(S)

e To improve students’ digital skills within the workplace.

e To develop awareness of the importance of effective analysis of information and
its translation into knowledge.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the
ability to:

e evaluate the appropriate use of contemporary technologies to improve workplace efficiency
and employability;
¢ identify and effectively evaluate a range of information sources;

e show competence in workplace data handling.

INDICATIVE CONTENT
e Examine modern workplace communications systems, including email and social
networking.
e Explore the use of web-based and mobile applications within the workplace.

e Develop awareness of legal, ethical and security issues, including the ethical implications of
gathering information within the context of data protection.

e Understand Prof Russell Ackoff’s definitions of data, information, knowledge, understanding
and wisdom.

e Explore potential sources of information to solve workplace problems.

e Understand the ways in which numeracy, knowledge and reasoning are integral to most
employment areas, including an appreciation of the use of basic statistics in the
interpretation and analysis of data.

e Become competent in basic numerical handling and the efficient organisation and
management of files and folders.
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LEARNING AND TEACHING STRATEGY

Lectures will introduce the students to the concepts, principles and practices. Workshops will introduce
practical examples which will be used to support the application, discussion, and critical evaluation of
techniques learned. Case studies will also be used to develop understanding and application of the
techniques.

EDUCATION FOR SUSTAINABLE DEVELOPMENT (ESD)

Yes
Does the module contribute to ESD?

If yes, please provide brief details (no more than 100 words):

Education for sustainable development is the process of equipping students with

the knowledge and understanding, skills and attributes needed to work and live in a way
that safeguards environmental, social and economic wellbeing, both in the

present and for future generations.

This module aims to teach students to critically assess, analyse and reflect and these
skills will be related to sustainability issues within the context of the workplace, as
appropriate. Ethical and responsible use of data will be explored within the context of
global citizenship.

Students will also be encouraged to actively implement or contribute to changes that
promote sustainable development within the scope of their own learning experience and
study environment and effectively engage with real-life problems relevant to sustainable
development.

ASSESSMENT

Assessment Component 1 — 50%

Written Work Based Assignment - 2000 words

Write a report evaluating the effectiveness of the use of modern technologies within own
workplace and exploring social media as a tool for marketing, information gathering and
communication within the workplace; creating own professional online presence to illustrate and
evidence this research.

Assessment Component 2 — 50%

Written Report evidencing ability to apply appropriate Research Methodologies - 2000 words

Produce a report on a relevant and appropriate workplace topic showing evidence of use of a
range of research methodologies and an understanding of effective and ethical data collection and
interpretation.
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READING LIST

Module Code | BMSK4003

Module Title Digital Skills and Research Methods

Classification | Reading List entry Electronic*

Essential Maund, A. Schriek, M. and Tinkler, P. (2017). Certificate in Higher O
Education: Skills for the Workplace Student Yearbook. Sage
Publications

Essential Morgan, P. (2016). The Business Student’s Guide to Study and O
Employability. Sage Publications

Further Beckingham, S. (2014) Why you need a professional online presence.
[online] Available at: http://www.slideshare.net/suebeckingham/why-
you-need-a-professional-online-presence-and-how-to-do-it-rscon5 .

Further Bell, J. (2005) Doing your research project: A guide for first-time O
researchers in social science, education and health. 4th edn.
Maidenhead, England: Open University Press.

Further Cottrell, S. (2011) Critical thinking skills: Developing effective analysis O
and argument (Palgrave study skills). 2nd edn. Basingstoke: Palgrave
Macmillan.

Further Emory, C.W. and Cooper, D.R. (1991) Business research methods. 4th O
edn. United States: Irwin Professional Publishing.

Further Hoechsmann, M. (2012) Media literacies: a critical introduction. Malden, O
MA., Wiley- Blackwell.

Further MathslsFun (2016) Data, probability and statistics. [online] Available at
https://www.mathsisfun.com/data/index.html

Further Poynter, R. (2010) The handbook of online and social media research: O
Tools and techniques for market researchers. United Kingdom: Wiley.

Further Sheffield Hallam University. (2014) Social Media and Employability.

[online] Available at:
https://sites.qgoogle.com/a/my.shu.ac.uk/shusome/employability
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