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Executive Summary 
This assignment is done to make a hotel handbook for the staff of people. The other reason behind this was to describe the importance of cultural awareness from a global perspective. For the tourism and hospitality sector, cultural awareness is mostly needed to identify the differences and similarities among international countries. However, this handbook first discussed the importance of cultural awareness and then it analyzed the cultural differences between the two countries. China and Australia have been chosen to show the differences in cultures, customs, and behaviors of people. Later on, it gave focused on the service department of hotel management to implement the changes in customer service. Later on, it added some do’s and don’ts for serving the Chinese guest as the work gave focus on this country. In the end, it provided some recommendations for the hotel staff to serve the customer best. 
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[bookmark: _Toc127369872]Introduction 
Culture is the combination of beliefs, manners, language, rituals, dresses, arts, and religious thought that flows from one generation to another. It is the major thing that creates an identity for each international country (Franklin et al., 2012). There remains variety in culture, ways of thought, ways of living, and ways of enjoying life. Cultural awareness refers to the ability of individuals to find out the differences and similarities among different countries and treat people according to that. Cultural awareness becomes more important if someone is working in the hospitality and tourism sector. The staff of a hotel requires to deal with international clients and for that, they need to be more aware of intercultural awareness (Eagleton, 2016).  However, this assignment will try to cover issues related to cultural awareness by choosing a country and providing a table inserting some do’s and don’ts for the hotel staff for bringing positive changes into their service. Later on, it will also provide some recommendations for the hotel staff. 
[bookmark: _Toc127369873]Importance of cultural awareness in a global marketplace
It is highly needed for any kind of business sector to remain aware of the culture and its differences. For the tourism and hospitality sector, it becomes more important to know and analyze cultural differences to remain competitive in the global marketplace. There are some other reasons behind this and those are described shortly. 
Breaking cultural barriers: Knowledge about cultural awareness helps to break the barriers in global business (Shepard, 2019). It helps to attract more international customers by knowing about their cultural norms and preferences. 
Providing better services: When an individual gathers much knowledge about the languages, products, service preferences, and differences in taste it helps to bring something new. It assists to develop customer service and it is highly needed for the tourism and hospitality sector. 
Earning growth potential: Understanding the global customers and remaining aware of cultural differences helps to earn more profit for the company (Yurur et al., 2021).  The hospitality and tourism sector gains more customers when hotel staff better understand the culture and treat the internal customer according to their country’s ways. 
[bookmark: _Toc127369874]Differences in cultures between the countries 
To show the analysis of the differences in culture, customs, and behavior two international countries China and Australia have been chosen. The assignment will give focus on China while focusing on the hotel service implications for guests. 
	Differences
	China 
	Australia 

	Culture 
	Gives the most focus on family and is enriched in art and sculpture. 
	The people are open-minded and give equal respect to all irrespective of age or gender. 

	Customs 
	Have many traditional programs and festivals and the New year festival is the most famous (Tsui et al., 2006). 
	Love to smile and shake hands while meeting with others, and use their first name for the introduction. 

	Behavior 
	The people of China are very modest and don’t give focus on their achievement rather than prefers to talk about others’ achievement.  
	The people of Australia are friendly and humble. They show respective behavior toward others and are down to earth (Biddle et al., 2012). 

	Language preferences 
	Mandarin 
	English 



The hotel personnel requires to understand the culture of international countries while giving them delivery of service. It is the responsibility of the hotel service department to ensure that their staff is well-mannered and knowledgeable to deal with international customers. They need to have proficiency in some common language that is used by most international countries. They also need to understand the guest’s preferences and requirements while giving them the required service. There are differences in culture (Viken et al., 2021).  For example, in some countries hugging and touching hands are normal but in China, they do not prefer any physical body contact. They also do not take it in a positive way when someone asks for tips. On the other hand, they want respect and expect that older people will be shown respect first. They also expect three hit meals in a day with the arrangement of hot water to drink. A hotel service department needs to give focus on this. However, some Do’s and Don’ts relevant to the hotel staff while serving the guest in China is provided below: 
[bookmark: _Toc127369875]Do’s and Don’ts for the guest of China while delivering services 
	Do’s
	Don’t

	Properly pronounce the guest names. 
	Stop making any kind of physical contact such as hugs, and touching. 

	Managing high-speed internet connection in the hotel room. 
	Asking for tips as it looks rude in their culture. 

	Treating all Chinese equally (Taylor et al., 2009). 
	Using kind words and smiling modestly while talking. 

	Speaking to learn Mandarin to help Chinese who do not speak English. 
	Talking much when someone is disinterested. 

	Greeting older Chinese first while serving. 
	Leaving the chopsticks vertically while serving food (Quappe et al., 2005).  

	Providing three hot meals in a day as per their expectations. 
	Using one hand to serve food. 



[bookmark: _Toc127369876]Summary 
From the above discussion, it has come to notice that there are cultural differences in Chinese. The hotel staff of the hospitality sector requires to gain much knowledge while serving Chinese guests. The hotel staff needs to learn some basic Mandarin to talk with the Chinese guest (Yurur et al., 2021).  They also need to make personal contact with the Chinese guest and keep the mentality to serve the guest better. 
[bookmark: _Toc127369877]Conclusion and recommendations 
Cultural awareness helps to provide better services to the people of any international country. It is quite natural that every staff will not have much knowledge to deal with the guest. It requires training along with self-interest to learn something new and serve the international guest in the best way (Cakir, 2006). The service department of a hotel needs to take the charge of this issue to bring positive changes to the international guest service. However, the staff of a hotel also needs to follow some recommendations which are given below: 
· The staff need to learn some new languages so that they can better communicate with the international guest. They can take language training or join any short-term courses to become competent in some new language (Eagleton, 2016). 
· The staff need to give more focus on their work, especially the improvement of service. They can make direct communication with the hotel management system and can refer to some ways that will help to improve customer service. 
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