Christingle
A Christingle is a symbolic object used in the Advent services of Christians. Christingle means "Christ Light" and is used to celebrate Jesus Christ as the light of the world.
The idea of Christingles came from a Moravian Church in Germany in 1747. The minister, John de Watteville, gave children at the service a lighted candle with a red ribbon around it. This represented Jesus being the light of the world and the final prayer of that first service was "Lord Jesus, kindle a flame in these children’s hearts that theirs like Thine become". The custom went around the world with the church. Missionaries brought the Moravian Church to England in the 1700s. In Moravian churches, the Christingle Service is usually held on the Sunday before Christmas or on Christmas Eve.
Each piece of the Christingle holds special symbolism to help people understand the importance of Jesus and the Gospel, and its relevance at Christmas time.  

Each of the objects used to create the Christingle each have a meaning and reason why they are attached to the orange.
·         The orange represents the world
·         The red ribbon (or tape) symbolises the love and blood of Christ
·         The sweets and dried fruit represent all of God’s creations
·         The lit candle represents Jesus’s light in the world, bringing hope to people living in darkness

You can make a Christingle out of the following things…
1)  An orange
2)  Red ribbon
3)  Dried fruits or sweets
4)  A candle
Health and safety tips!

Care needs to be taken when carrying the Christingle because of the pointed sticks and the lit candle. Keep the Christingle held up right at all times. Long hair should be tied back to avoid the flame from the candle catching the hair and also have adult supervisory at all times.

-Emily :)







Christmas Fete



As I’m sure everyone knows CHRISTMAS is just around the corner and what does that mean?! That’s right Christmas Fetes begin. So together with Faith in Families we as a team will be at the Christmas fetes in the local area. The first one is on Thursday the 7th of December and we will be in Blaenymaes Primary School.

We will be playing a game so messy we might get told off by EVERYBODY!! The game is easy, and it only costs 50p to play.
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There will be three boxes, all you have to do is put your hand into each box and guess what objects are inside…..simple, right? Well, there is a small messy twist. Each box wont just have the objects inside, they will be filled with loads of different surprises, so it makes guessing the object a little harder. If you guess the objects in all three boxes then you will win a prize!

We will also be doing some very festive and very removable tattoos, so, you can rock this Christmas Fete in style. So, children and parents of children in Blaenymaes Primary School make sure you come by and see us. The fete will start at 2pm and we’ll be there for all of it.

In the mean time don’t forget to head up to the Penplas Family centre and see what is happening up there. They have loads of activities everyday and more importantly they’re having fun all day.



We look forward to seeing you on Thursday the 7th of December in Blaenymaes School.



                                                                          -Will








Who are you going to be?

New Year's Eve is a night everyone looks forward to, this represents a lot for some people, mainly the chance for a fresh start. This is could be what you need this year, a chance to change, to help or to be different.

Most years you have the traditional new year's resolutions, the gym goer, the dieter, the socializer, the early riser. Now you could be one of these or many more, but is this really a resolution that’s helping you or anyone around you? (think of all the good you can do!) Maybe this year try a different one, be the success you want to see around you. Change the way you think and react to the important things to you.

Not far away from where you live, work, and generally get on with everyday life for most lucky people. Behind a door can be a place where people haven't struck gold with their chances, somewhere people haven't had their second chance, somewhere life isn't as lovely. But this is where you come in, you can change that, and before you roll your eyes and say the usual. Just think how much difference one person makes, and what you could start. This year why not help, why not donate? Get involved? Support and raise awareness?

If everyone had new years resolutions as powerful as these, to really make a difference with what you can do, just from something little. If everyone did this for their resolution, imagine the difference that could be made. It may not be worldwide but it will definitely be around your home, which when you think about it, isn't that already your world?

Faith in Families is a charity residing in disadvantaged local areas, Small donations, charity work, even a share on Facebook could change everything for someone.

Why not help out a little and I bet it will feel much better than that summer body would.


NEW YEAR, NEW ME!



- James





Looking for cheap and easy activities to do with the kids this Christmas break? These fun DIY Christmas cards are the perfect place to start!

Warning: both designs involve using either a knife or scissors. Please keep children away from sharp objects!

Design 1 – Potato Stamp Penguins

You will need:
·       Two Potatoes
·       A knife
·       Black, white and orange paint
·       Coloured card
·       A paper plate for each child
·       Small paintbrushes (one per child)
·       A cup of water for washing brushes between paint colours

Instructions:
a)     Prepare – pour some of each colour of paint onto a paper plate. Cut one small and one large potato into half. Fold a piece of card in half
b)      Cover the large half-potato in black paint. Stamp the potato onto a piece of card
c)     Allow time for the black paint to dry before repeating step b with a small half-potato covered in white paint. Stamp this potato inside the black paint
d)     Now for the final touches! Use a paintbrush to give the penguin a beak, feet and eyes

Design 2 – Washi Tape Christmas Trees
You will need:
-        Coloured card
-        Washi tape in two colours/designs
-        Child-friendly scissors

Instructions:
a)     Prepare – fold a piece of card in half
b)     Cut a small strip of washi tape (a square) and stick this onto the top of your card
c)     Repeat step b, making each strip of washi tape slightly longer. Stick them onto the card in order of size (shortest to longest.) You will need 6-10 strips depending on the size of your card
d)     Cut a strip of washi tape in a different colour. Stick this under the tree you created to form a tree trunk

Please share pictures of your cards if you use either of these designs
-Shannon
 

In this assignment we will discuss and explain how we planned and developed our blog posts and how they support our overall marketing campaign. Our blog URL is: (https://faithinfamiliessss.blogspot.co.uk/).

We planned and developed our blog posts through creating content plans and objectives. Our content plan showed that we needed to post one blog post every three weeks, and we each had certain topics to cover in these posts. Will’s topics were “who the team is” and “the school fete”. Emily’s topics were “Christmas recipes” and “how to make a Christingle”. Shannon’s topics were “DIY Christmas cards” and “Christmas films”. James’s topics were “The new year” and “Christmas”. We developed our blog through updating it with different posts about relevant topics such as Christmas approaching, through this we were aiming to connect with the readers and get the information for the charity across through a fun way. 

This is our content plan:
	Will Spencer
	who the team is
	the school fete

	James de Kerckhove
	The new year
	Christmas

	Emily Miller 
	Christmas recipes
	how to make a Christingle

	Shannon Jenkins
	DIY Christmas cards
	Christmas films




Our objectives for our blog was to create awareness for the charity “Faith in Families”. We have tried to raise awareness for our charity through this blog by getting our posts shared on social media to the people that the charity targets. We have tried to design posts that are interesting to read and relevant to the charity, through this we are hopefully creating an atmosphere for our blog to be read where it’s enjoyable and to increase the number of readers which will improve the awareness.

AIDA represents stages of attention, interest, desire and action. This model was developed by Strong in 1925 and shows how “persuasive communication, and advertising in particular is thought to work” (Hughes and Fill, 2006).  Also described as “what happens when a consumer engages with an advertisement” (AIDA Marketing Communication Model, 2013).
The first thing that our blog needed to do according to AIDA was to grab the attention of the Faith in Families potential customers and also their current consumers. We tried to achieve this by using a colourful background for our blog and also a simplistic layout that made it easy for the reader to navigate around.
The next stage was interest once we got the consumers attention, we had to create an interest in our blog which could only happen if we used the correct appeal to our readers, getting this right was very important as then they would be inquisitive to know more about our services and continue reading.  We did this by focusing on what interests our target audience would have. We made sure that we created blogs that were relevant to our target audience who are less fortunate families in Swansea so we came up with different blogs that would help to keep the children entertained during the holidays at minimum cost.
Desire meant that we had to try and make the viewers want to read the blogs more frequently rather than one off visits, this was only possible if we aimed for the right topics for the audience that we were reaching out too.
The last stage of AIDA is action. This is where we have captured our consumer’s attention and have used the correct appeal in our blog to retain it. I think that we have achieved this as we have had around the same number views on each of our blog posts although on a very small scale but in time continuing with the blog we hope that this number will rise and we will eventually develop a large group of followers.
According to Acutt (2017) the marketing mix is “putting the right product or a combination thereof in the place, at the right time, and at the right price.” For Faith in Families, this means deciding on what services to provide, where to provide them, how much they should charge and how to promote it.  Although Faith in Families do not sell products, they do provide a number of services for the community. For example, they provide Parent and Toddler Groups, Playgroups, Outreach Home Visits, Crèches and more.  Looking at “the right price” element of the marketing mix the organisation works out the prices of their services depending on the individual’s financial situation, Faith in Families as an organisation do not bring in a consistent income which creates problems for them as this means that the charity has to rely on donations. For this reason, we held a stall at Blaenymaes Primary School Fete to raise money. We recognise that this will not significantly affect them in terms of their overall financial state but will help them with their short term financial flow. 
We were not asked to concentrate so much in raising funds but to raise awareness of the charity which brings us to the last part if the marketing mix which is promotion. We set up a blog which we hoped would raise awareness of the organisation. We aimed to make this family friendly as Faith in Families provides services for families in need. Since Christmas is coming up, we included a number of Christmas blogs which included recipes and activities parents could complete with their children.

We each had different roles within the group, Will; our team leader was responsible for making sure the blogs were submitted on time. Emily is the creative planner and she was responsible for designing the blog. James was in charge of planning and organising the blog page, he was also responsible for creating the content plan. Shannon was a resource investigator, Shannon was less proactive within the team and only contributed under instruction from the rest of the group.  The team participation was overall successful this is due to the fact that most team members provided the blogs in the correct time frame, however Bradley one member of our group was unable to get involved.

The process of creating our blogs was that it was a joint effort in class to design and create the blog, then after this we did our individual blog posts in our own time, this was efficient in getting the work done on time and with ease of access.  The blogging platform we chose to use was Blogger, this because it’s easily accessible to all members of the group. Also, blogger is the main bogging platform of google which is the main search engine most people use. We also advertised in the local primary school, Blaenymaes had Christmas fete posters up highlighting we would be there, also, they posted a link to our blog on their twitter page. We didn’t make our own twitter or Facebook pages as they already have centre specific pages which are very detailed already hitting their target audience.  We found it difficult doing much advertising for Faith in Families as they are placed directly in the middle of their target audience and are known to the community. We did try reaching out to the local community champions in Tesco, however, after many attempts we still had no luck with an answer.

We found that the blogs supported the overall campaign by allowing us to raise awareness indirectly, through talking more about relatable topics rather that saying what the centre offered as services. As mentioned earlier the centre was already a big part of the community so as a group we felt more appropriate to advertise indirectly. Such as through social media, and around the schools the charity is already involved in.

The development of our blog was a gradual process. This was due to the fact that each team member had to submit their own blog posts which could be anytime within the three week time frame, as this was quite a slow process it meant that the blog at the start didn’t have as much information as we would have liked. We continued to post throughout and now have a blog that is filled with information and useful to the readers and the charity. Our planning was successful as we managed to reach our targets of posting two blog posts, however it could have been more successful if we had of aimed for more posts in order to fill out our blog more. 
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