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The hotel industry is essential when considering the world's economy and commercial activities. It assists in satisfying people's needs for accommodations and usable amenities. The hospitality industry, which generally offers a variety of services to clients, is centered on hotels. The Sheraton Hotels & Resorts system, which offers a welcoming midpoint between affordability and luxury, is owned by Marriott Worldwide. One among Sheraton's 446 hotels, with 155,61 rooms as of December 2020, may be found in one of several locations, including North America, Europe, Asia, and the Pacific. The Sheraton company was founded in 1933 by Ernest Henderson with Moore and their  Harvard classmates who had purchased the Continental Hotels in Cambridge.
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The majority of guests at the Hotel Sheraton are rich tourists. The Sheraton also caters to tourists and honeymooning couples. They value the sincerity that has been shown to them. With proper segmentation, the target clients may be quickly identified. The section of Hotel Sheraton populations may be distinguished from the wider population and who are used to luxury and nobility. Simply put, they fall under honeymoons, Holidaymakers, vacationers, or business people(Paren,2020).
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Laundry 
Monday through Friday, same-day service is available. Place customers  laundry and laundry service in the bag in your closet, together with the coupon, and call us  to schedule a pickup.
Forgotten
Items We are delighted to provide you with products that are often left behind on trips, such as toothbrush and power strips. Simply call XX and we'll be happy to assist you in locating the information or services you want..
 Checkout 
Sheraton provide the checkout service to the client after every 6 hours. Their service are list in the below :
• Visit the clients rooms 
• shows the client statement and their complaint 
• You may let us know you're going and leave a detailed message with your identity and house number by dialing XX.
•To check your account and make a purchase via the TV, press the MENU button on your remote then follow the on-screen prompts.
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High-Speed Internet Connection
· Stay in touch with the outside world by using the high-speed Internet connection provided throughout your stay.
· See to it that your gadget can connect to Wi-Fi.
· Connect to the network by choosing your wireless adapter.
· Launch your web browser, and then choose "Connect to the Internet" from the options shown.
· Type in your guest name and room number, or your Internet access code here.
· You may decide on the Internet service plan that best suits your needs.
· Read and agree to the disclaimer.
Wired Internet Access Instructions 
· Connect your computer to the hotel's Wi-Fi using a LAN connection.
· Launch your web browser, and from the main menu, click "Access the internet.
· Just type in your room's name and number, or your Internet's access code
· You may decide on the Internet service plan that best suits your needs.
· Adhere to the stipulations and terms
Phone Information
 Each local call costs $0.00, with no extra charge for additional minutes.
The cost of making a long-distance call, both domestically and internationally, is 54% greater than the AT&T Afternoon Controller Rate.
Pricing for international calls from AT&T is as follows: Owner Rate in the Afternoon + 55 percent + a $3.25 surcharge
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Better room services
The rooms have been thoughtfully designed with a variety of impressive amenities that are sure to leave visitors in awe. It provides for the necessities that visitors have.
Faster services
 It may aid in enhancing visitor satisfaction by decreasing waiting times for guests to have their needs met, which in turn increases the likelihood that guests will extend their stays at the hotel. (Zhang, et al, 2019).
Quality food and beverages
Guests' requirements for quality dishes are also fundamental and may increase their contentment.
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The hospitality business plays essential roles in the world's various developments and activities. By offering hospitality services Sheraton hotle,Ritz-Carlton, Hilton, and IHG, among others, play crucial roles (Zhang, et al, 2019). Among the significance and functions of this industry are:
· Providing lodging, foodservice, and entertainment services.
· Contributing to global economic development and growth.
· Promoting cultural education and cultural interactions amongst individuals from all regions of the globe.
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· Customer satisfaction and retention: The secret to success for every kind of company organization is customer happiness. A consumer seeks for a comfortable setting when they check into a hotel room, just as they would at home. A firm will undoubtedly increase client satisfaction and retention by providing secure and welcoming hotel amenities. This benefit also applied to the Hilton Hotel (Susskind, 2016)
· Creating a strong brand image:. When a hotel is the only one on the market to provide cutting-edge technology, it may surely generate a strong image of itself in the eyes of its customers. Customers would see it as part of their luxurious lifestyle, despite its high price. Many companies use similar strategies as Westin(Owakukiroru,2022).
· Getting competitive advantage: If a company wants to thrive and stand out in the cutthroat market, it must find innovative ways to achieve a competitive advantage. Utilizing customer flaws to the company' advantage is a clever way to achieve a competitive edge. This strategy was successfully used by the Westin hotel and resorts in the aforementioned situation, helping them stand out from the competitors.
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Going above and above is the finest way to transform guests into raving fans of the property, but meeting customers' expectations is crucial for a hotel to maintain obtaining reservations all year round. You'll be better equipped to meet and surpass your consumers' expectations if you have a deeper understanding of their demands at each stage of the purchasing process. If your hotel merely offers the essentials—clean rooms, a convenient location, plush pillows and sheets—guests won't be pleased enough to book again.
Use of technology 
The use of technology and fast Wi-Fi are two factors that tourists have come to expect. Customers are often happier when there are shorter wait times and an online check-in option.
Excellent service 
It goes without saying that exceptional customer service is essential. It is the most important factor in deciding whether a customer stays at your hotel again or not.
Amenities 
The degree of services and amenities that a hotel's guests may expect will depend on its price point or star grade. Even though facilities like scented soap, a blow dryer, concierge services, and a minibar are considered normal, a hotel may provide almost any amenity.
Personalization
Individualization is one of the unspoken but definite demands, and it could be difficult to define. Individualization is the key to the success of a hotel experience in the future, plain and simple. Adding a personal touch is a terrific approach to keep visitors engaged, giving them something to talk about with their friends online and when they go home.
Quality and Price ratio
Since, as the saying goes, "they get what you pay for," having a reasonable value  price ratio is essential for attracting visitors. The requirements will thus change depending on the number of stars or the price of your hotel stay. It seems sense that when people spend more, they would expect more.
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This presentation begins with a discussion of the history of the Sheraton Hotel, followed by a random exhibition of the variety of the hotel's visitors. In addition, we address the importance of hotels and visitors' expectations. To maximize profitability and customer pleasure, the hotel industry is continually in need of enhanced guest services. Because of this, companies like hotels and some other hospitality organizations must exercise more prudence while delivering visitor services.
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The hotel industry is essential when considering the world's economy and commercial activities. It assists in satisfying people's needs for accommodations and usable amenities. The hospitality industry, which generally offers a variety of services to clients, is centered on hotels. The Sheraton Hotels & Resorts system, which offers a welcoming midpoint between affordability and luxury, is owned by Marriott Worldwide. One among Sheraton's 446 hotels, with 155,61 rooms as of December 2020, may be found in one of several locations, including North America, Europe, Asia, and the Pacific. The Sheraton company was founded in 1933 by Ernest Henderson with Moore and their  Harvard classmates who had purchased the Continental Hotels in Cambridge.

3





The Sheraton Hotels & Resorts system, which offers a welcoming midpoint between affordability and luxury, is owned by Marriott Worldwide. One among Sheraton's 446 hotels, with 155,61 rooms as of December 2020, may be found in one of several locations, including North America, Europe, Asia, and the Pacific. The Sheraton company was founded in 1933 by Ernest Henderson with Moore and their  Harvard classmates who had purchased the Continental Hotels in Cambridge.





image1.png














image3.emf
Target Customers of Sheraton Hotels 

Business Travelers 

Vacationers

Honeymooners 

Holidaymakers 


Microsoft_PowerPoint_Slide2.sldx
Target Customers of Sheraton Hotels 





The majority of guests at the Hotel Sheraton are rich tourists. The Sheraton also caters to tourists and honeymooning couples. They value the sincerity that has been shown to them. With proper segmentation, the target clients may be quickly identified. The section of Hotel Sheraton populations may be distinguished from the wider population and who are used to luxury and nobility. Simply put, they fall under honeymoons, Holidaymakers, vacationers, or business people(Paren,2020).
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Laundry 

Monday through Friday, same-day service is available. Place customers  laundry and laundry service in the bag in your closet, together with the coupon, and call us  to schedule a pickup.

Forgotten

Items We are delighted to provide you with products that are often left behind on trips, such as toothbrush and power strips. Simply call XX and we'll be happy to assist you in locating the information or services you want..

 Checkout 

Sheraton provide the checkout service to the client after every 6 hours. Their service are list in the below :

• Visit the clients rooms 

• shows the client statement and their complaint 

• You may let us know you're going and leave a detailed message with your identity and house number by dialing XX.

•To check your account and make a purchase via the TV, press the MENU button on your remote then follow the on-screen prompts.
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High-Speed Internet Connection

Stay in touch with the outside world by using the high-speed Internet connection provided throughout your stay.

See to it that your gadget can connect to Wi-Fi.

Connect to the network by choosing your wireless adapter.

Launch your web browser, and then choose "Connect to the Internet" from the options shown.

Type in your guest name and room number, or your Internet access code here.

You may decide on the Internet service plan that best suits your needs.

Read and agree to the disclaimer.

Wired Internet Access Instructions 

Connect your computer to the hotel's Wi-Fi using a LAN connection.

Launch your web browser, and from the main menu, click "Access the internet.

Just type in your room's name and number, or your Internet's access code

You may decide on the Internet service plan that best suits your needs.

Adhere to the stipulations and terms

Phone Information

 Each local call costs $0.00, with no extra charge for additional minutes.

The cost of making a long-distance call, both domestically and internationally, is 54% greater than the AT&T Afternoon Controller Rate.

Pricing for international calls from AT&T is as follows: Owner Rate in the Afternoon + 55 percent + a $3.25 surcharge
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Better room services

The rooms have been thoughtfully designed with a variety of impressive amenities that are sure to leave visitors in awe. It provides for the necessities that visitors have.

Faster services

 It may aid in enhancing visitor satisfaction by decreasing waiting times for guests to have their needs met, which in turn increases the likelihood that guests will extend their stays at the hotel. (Zhang, et al, 2019).

Quality food and beverages

Guests' requirements for quality dishes are also fundamental and may increase their contentment.
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The hospitality business plays essential roles in the world's various developments and activities. By offering hospitality services Sheraton hotle,Ritz-Carlton, Hilton, and IHG, among others, play crucial roles (Zhang, et al, 2019). Among the significance and functions of this industry are:



Providing lodging, foodservice, and entertainment services.

Contributing to global economic development and growth.

Promoting cultural education and cultural interactions amongst individuals from all regions of the globe.
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Customer satisfaction and retention: The secret to success for every kind of company organization is customer happiness. A consumer seeks for a comfortable setting when they check into a hotel room, just as they would at home. A firm will undoubtedly increase client satisfaction and retention by providing secure and welcoming hotel amenities. This benefit also applied to the Hilton Hotel (Susskind, 2016)

Creating a strong brand image:. When a hotel is the only one on the market to provide cutting-edge technology, it may surely generate a strong image of itself in the eyes of its customers. Customers would see it as part of their luxurious lifestyle, despite its high price. Many companies use similar strategies as Westin(Owakukiroru,2022).

Getting competitive advantage: If a company wants to thrive and stand out in the cutthroat market, it must find innovative ways to achieve a competitive advantage. Utilizing customer flaws to the company' advantage is a clever way to achieve a competitive edge. This strategy was successfully used by the Westin hotel and resorts in the aforementioned situation, helping them stand out from the competitors.
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Going above and above is the finest way to transform guests into raving fans of the property, but meeting customers' expectations is crucial for a hotel to maintain obtaining reservations all year round. You'll be better equipped to meet and surpass your consumers' expectations if you have a deeper understanding of their demands at each stage of the purchasing process. If your hotel merely offers the essentials—clean rooms, a convenient location, plush pillows and sheets—guests won't be pleased enough to book again.

Use of technology 

The use of technology and fast Wi-Fi are two factors that tourists have come to expect. Customers are often happier when there are shorter wait times and an online check-in option.

Excellent service 

It goes without saying that exceptional customer service is essential. It is the most important factor in deciding whether a customer stays at your hotel again or not.

Amenities 

The degree of services and amenities that a hotel's guests may expect will depend on its price point or star grade. Even though facilities like scented soap, a blow dryer, concierge services, and a minibar are considered normal, a hotel may provide almost any amenity.

Personalization

Individualization is one of the unspoken but definite demands, and it could be difficult to define. Individualization is the key to the success of a hotel experience in the future, plain and simple. Adding a personal touch is a terrific approach to keep visitors engaged, giving them something to talk about with their friends online and when they go home.

Quality and Price ratio

Since, as the saying goes, "they get what you pay for," having a reasonable value  price ratio is essential for attracting visitors. The requirements will thus change depending on the number of stars or the price of your hotel stay. It seems sense that when people spend more, they would expect more.
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