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	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer: The website does load fast on desktop, taking around 3 seconds, which is good for user experience. However, on mobile, it takes slightly longer (about 5 seconds) due to unoptimized images. There are no major errors, but the lack of a loading animation might make delays feel longer. Improving mobile optimization would ensure smoother access for all users, especially since many people browse on their phones. 
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	Answer: The website has a simple structure with few sub-pages, such as "Home," "The Spa," and "Visit Us." Navigation is straightforward, with clear headings and buttons. However, the limited number of pages might restrict detailed exploration. Adding more categorized sections (e.g., "Services," "Pricing") would help users find information faster and improve overall usability. 
 

	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer: Thers no current support for online bookings. The "Visit Us" button only provides location details. Adding a booking system would greatly enhance convenience, allowing customers to schedule appointments directly. This would save time for both clients and staff, aligning with modern expectations for service accessibility. 
 

	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer: Adding a booking system for online reservations. 
Optimizing the mobile version for faster loading and better layout. 
Including a search bar to help users find information quickly. 
Expanding sub-pages to provide more detailed service descriptions. 
 
 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 



	Answer:The website has a calming design with soft colors and a flower image, fitting the spa’s relaxing theme. On desktop, it looks balanced, but the mobile version has misaligned elements, which disrupts the experience. Ensuring consistent design across devices would make the site more professional and enjoyable for all users. 
 

	Question 2b -  How does the website use imagery, video and colour?  
 

	Answer:The site handles serene imagery not only that but also soothing colors (e.g., light blues and whites) to reflect its wellness focus. However, there are no videos, which could better showcase the spa’s atmosphere. Adding short videos of treatments or facilities would enhance engagement and give visitors a clearer idea of what to expect. 
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer:There is not an online chat tool, which limits immediate assistance for potential customers. A live chat for questions would improve communication, making it easier for users to ask questions and book services without calling or emailing. 
 

	Question 2d – How effective are the social media links on the website? 
 

	Answer: Social media icons are visible but lack previews or recent updates. Strengthening this by displaying recent posts or follower counts would build trust and encourage visitors to follow the spa online. 
 

	 
Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a -  How are the services offered by the company made clear to customers? 
 

	Answer:Services are listed simply (e.g., "wellness & skincare"), but descriptions are brief. Adding details like treatment durations, benefits, and images would help customers understand the offerings better and make informed decisions. 
 

	Question 3b -  How are customer reviews made available? Are these up to date?  
 

	Answer :I cannot see any customer reviews. Adding a testimonials section with recent feedback would build credibility and reassure potential clients about the quality of services. 
 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer: The spa emphasizes relaxation through its design and imagery. I would recommend it for its calming environment, but highlighting staff qualifications or certifications would further reinforce its quality. 
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer:Prices are not listed, which may deter budget-conscious customers. Transparency about costs (even starting rates) would help users evaluate affordability and reduce hesitation. 
 

	Section 4 – Searchability  

	Question 4a - What three words would you type into Google to find this type of service?  
	1.Birmingham  

	
	2.Spa 

	
	3. Massage 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer: No, the website does not rank highly for these terms. Improving SEO (e.g., adding location-based keywords) would increase visibility and attract more local customers. 
 

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer: Absolutely. Websites are important for businesses in the UK, acting as a primary source of information and customer engagement. Most consumers research services online before making decisions, so a professional website builds trust and accessibility. For Eden Spa, improving their site—especially mobile usability and booking features— would help them compete effectively. Without a strong online presence, businesses risk losing customers to competitors with better digital experiences. 
 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer: The most impactful change is adding an online booking system. Currently, customers must call or visit in person, which is inconvenient. A booking feature would save time for both clients and staff while meeting modern expectations for instant service access. This small upgrade could significantly boost customer satisfaction and increase appointments, making it a practical investment for the spa’s growth. 
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