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[bookmark: _Toc118273999]Introduction 
Coca-Cola started its fast production in 1892 and it is a reputed organisation that manufactures and sells syrup-based products. Other soft drinks products and citrus beverages have also been produced and sold by the company. This company has been operating in over 200 countries and territories and there are two hundred brands globally. Coca-Cola is introducing AdeS plant-based products like soya milk in the UK market which is originally a Latin American company and Coca-Cola completed the acquisition of this company a few years ago. In this study, there will be a detailed discussion of this product and the marketing communication and marketing concept of Coca-Cola.
[bookmark: _Toc118274000]Literature review 
Osere et al., (2021) stated that The Integrated Marketing Communication strategies of Coca-Cola are important as they helped this company to reach its customers. Both traditional and modern Marketing Communication Strategies and being used by Coca-Cola for its Integrated Marketing Communication campaigns. For example, sales promotion, advertising, public relations, as well as direct response marketing are some of the strategies Coca-Cola used to reach its potential audience. Szolgayová, (2022) opined that the adoption of different marketing mix strategies is important for this company as it helps to operate not only in its home market but also in foreign markets. Digital marketing communication is one of the best contemporary efforts which helps in creating an extended customer base globally, especially after the outbreak of coronavirus. It also helps businesses to connect with business to customers’ business to business as well as customer to customer. Shankar et al., (2021), believe that digital marketing communication pattern on a global level has a company to identify the gaps in its marketing mix by creating appropriate channels, platforms, and content reach to potential audiences.
According to Suay (2020) companies like Coca-Cola use different integrated marketing Communication approaches such as the Inside Out approach, the outside-in approach and the cross-functional strategic approach. The outside-in approach helps the company to understand what the customers want and need and allows them to satisfy the customers. This company also takes a strategic approach which provides it with the opportunities to segment them appropriately and help in restructuring the organisation both externally and internally. Coca-Cola is regarded as one of the most popular soft drinks globally and throughout its existence, the company has changed its slogan to attract customers. People are aware of the red and white logo which is popular, and it expanded its market from its original country USA to the world. 
Coca-Cola depends on its strong Marketing Communication to reach potential customers and its logo and designs are recognisable globally. It helps in creating better brand recognition and brand image in the Global Marketplace and product diversification is another marketing mix strategy with helps Coca-Cola to become an international and well-loved brand. The direct marketing effort is one of the strong points of Coca-Cola and it offers various products in restaurants and movie theatres which also helps in eliminating its competitors' products. The one-to-one digital marketing efforts such as sending text messages to create a customised promotional option are some of the efforts which helped this company to create a loyal customer base globally. Implementation of Advanced technology communication processes and better marketing mix Concepts helps companies like Coca-Cola to reach their customers and gain a better competitive advantage from its nearest competitors. Al Badi, (2018) argued that in order to gain a competitive advantage the organisation must differentiate the products and services to create a superior value for the customers. The marketing mix is considered one of the important factors of the marketing process in this context. In order to satisfy the demands of the customers and create a healthy and long-term relationship with them companies must follow an appropriate marketing mix.
[bookmark: _Toc118274001]Analysis
According to the above analysis, it can be concluded that the Integrated Marketing mix is one of the important factors to communicate with customers. It helps companies like Coca-Cola to focus on providing diversified products to satisfy the needs of the customers. It also creates brand awareness and builds brand reputation which helps companies in their long-term sustainability in the competitive market. While launching a new product it is important to create outside-in and strategic Integrated Marketing Communication which can help the company gain a better competitive advantage and place its products appropriately on a global level (Suay, 2020). The elements of Integrated Marketing Communication have been proven lucrative for Coca-Cola as the profit margin accident 15.43% in the USA and it has become one of the most valuable brands beating its competitors like Pepsi.
The combined competency has provided this company with the opportunity due to the Integrated Marketing Communication and advertising equivalency and overall audience response also helped the company to become a global brand. 94% of people from all over the world know about the logo of this brand and it is one of the important factors that any product launched by Coca-Cola instantly becomes an audience favourite because of its brand awareness. The new venture of Coca-Cola is to launch Ades plant-based products in the United Kingdom which is already famous in countries like Argentina and Brazil. It is believed that through Integrated Marketing Communication it will be able to create a loyal customer base for this plant-based product in the United Kingdom (Al Badi, 2018).
[bookmark: _Toc118274002]Methodology of marketing communication concept
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Figure 1: AdeS products
(Source: Coca-colacompany.com, 2022)
AdeS is one of the top favourite brands originally from Argentina in Latin America. It produces plant-based products like Soya milk, and almond milk in different flavours like cappuccino, banana and strawberry. The Spanish acronym “Alimentos de Semillas” is the origin of the name AdeS and the products are all beverages of different kinds which combine seeds of various fruits such as coconut, almond and soy (Coca-colacompany.com, 2022). This company makes fruit juices which have distinct flavours and are well-loved by the Latin American people. All the products are flavourful, rich in taste and contain vitamins, minerals and other healthy components. 
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According to the external environmental analysis, it is understood that the United Kingdom is politically stable and is one of the most powerful centres of finance and culture. Even though the Brexit issue has created uncertainty regarding the business atmosphere, on the other hand, various opportunities are also being created for businesses. A strong economy and growing GDP are some of the important factors which can help this company launch the new product AdeS and attract the already existing customer base (Lahtinen et al., 2020). The multicultural society creates the opportunity for Coca-Cola to communicate with the customers better as there are people from Latin America who already know the product. 
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Figure 2: AdeS products
(Source: Coca-colacompany.com, 2022)
In order to promote the new product Coca-Cola will take a unique approach by communicating with potential customers. As the vegan population is growing in the UK and people are opting for plant-based products, the company thinks it is the right time to launch a product which is 100% plant-based and healthy as well as loaded with Minerals and vitamins. 10% of the UK population has been following veganism and apart from this people are increasingly following healthy lifestyle options. Young customers will be approached by this product which will help this company to create an extended customer base and gain profitability and competitive advantage also.

[bookmark: _Toc118274006]Blog post 4
According to the market analysis of Coca-Cola, it is evident that people who follow veganism and are opting for a better and healthy lifestyle often cut down their consumption of soft drinks. Launching AdeS will provide this company with a better opportunity to attract young customers effectively. Coca-Cola will follow a cost leadership pricing strategy and analyse the pricing strategies of other products which are available in the UK market (Donndelinger and Ferguson, 2020). This will help the company to attract customers and as the brand Coca-Cola is well-known and the logo of this brand is known to almost all the citizens in the UK the company can create an extended customer base. Coca-Cola believes in aggressive promotion Strategies and celebrity and awesome creating video content and digital marketing are some of the options to reach the audiences who are young and millennials.
[bookmark: _Toc118274007]Blog post 5
Apart from traditional marketing, Coca-Cola will opt for email marketing mobile marketing and social media marketing which will help this company to reach young customers more effectively. Implementation of digital technology such as Artificial Intelligence and machine learning can help this company in creating better marketing strategies in terms of digital marketing. Creating posts on social channels and reaching customers are one of the biggest components in this context (Thabit and Raewf, 2018). Apart from this, content creation to increase product awareness in different social channels will increase the interest of young customers who follow veganism. The company's target is to attract customers who are between 20 to 45 and opted for a healthy diet to change their lifestyles. 
[bookmark: _Toc118274008]Blog post 6
The goal of Coca-Cola is to create a highly valued customer base which can improve their overall approach towards Integrated Marketing communication. Creating unique value with the internal and external stakeholders and one of the biggest commitments of Coca-Cola. This commitment helps Coca-Cola to create valued and long-term relationships with the customers, suppliers, investors, vendors as well as the Government of this country. The new product AdeS will also be added to this list which will help to create better value and customer-focused solutions.
[bookmark: _Toc118274009]Compare and contrast 
According to the aforementioned analysis, Integrated Marketing Communication can be understood as creating better concepts while launching a product. Apart from this, the employees of an organisation like Coca-Cola must possess adequate skills, knowledge and strategic thinking so that a product can be launched appropriately and it can gain the attention of the audience. The other elements of the Integrated Marketing Communication (IMC) strategy of a company is that it must value the customers, promote the product through different channels and gain a competitive advantage as an end result. IMC can be defined as a strategic management process that helps a company like Coca-Cola to develop, implement and evaluate coordinated brand communication in line with customers as well as internal and external pertinent to the company (Andryakov et al., 2019).
IMC involves all functions of a business process and not only marketing and it also involves a way of marketing communication with the stakeholders. It is a planned process which helps a company like Coca-Cola to reach its customers and create better brand communication so that the audience can effectively understand the product and how it will be able to create better value for the consumer's life. The blog posts aim to attract customers who are aged between 20 to 45 and follow veganism in the UK (Maclaran and Chatzidakis, 2022). Veganism is one of the most popular beliefs and many people in this multicultural society follow this way of life which helps them to remain healthy and they can also create social and environmental awareness. The main motto of this company is to connect with its customers through various channels such as digital marketing and traditional marketing. It will help this company to promote the new product effectively and create a valuable loyal customer base who switched from the therapy caffeine content drink and opted for healthy options. 








[bookmark: _Toc118274010]Conclusion 
Integrated Marketing Communication is considered one of the significant tools which help in the evolution of the marketing departments of companies like coca-cola. Various techniques have been used for many years including advertising direct response marketing and sales promotions to reach the customer demographic. various marketing mix elements have been utilised in order to operate in its global market which has created better brand value and brand reputation for several years. Digital marketing communication also helps this company to create personalised communication with customers all over the world and it also helps this company to create better relationships in the business-to-business approach. In this detailed study, some blog posts were created to understand how Coca-Cola is utilising the IMC strategy to launch the new product AdeS in the UK market to attract a multicultural vegan community to create a long-term relationship.
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