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	Student Number
	2513585
	Student Name
	Irem karaman

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website is definitely faster and looking really good , professional.as soon as when I open the this website, I undersstood that it is about the yoga. It was created delligently and understanble.pages are opening without delay and images are.the simple layout and light. There was all information what would you like to ask.this is so easy.colors ans charters was good match, combination.in addition, first impression and supports on easy browsing experience for users. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, there was a lot of information and the website contains  several sub_pages such as classes,time table,prices, Blog and contact.it is esy for cutomers to search between these pages.main menu is clearly shown at the top.Each page has clear headings also each page takes the user to a different type of discovery. There are many interesting and creative topics.such as making a natural soup or preparing yoga_friendly cakes.this shows that everyone can find something for themselves, and exept some photos and outfit mismatches, the variety is really impressive.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, customers can maka a booking through the websiteAt least, one trial lesson, Which helps them see the environment,understand the atmosphere and check if the place is right for them.The booking option is to find, and the steps are clear. The users can complete their reservation without any problems.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement could be adding more accessibility options, such as adjustable font sizes or a high contrast mode.this would make the website easier for visually impairedusers. Aditionally, including a search bar could help customers find information faster.
 Another improvement could be updating some of the images on the homepage. For example,the large photo of the entrance does not look very professional. A more carefully styled and coordinated image could tell a clear story and create a stronger first  impression.


	Section 2 – Pleasure – Customer Experience


(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The webpage looks pleasant and well-organised. The colours,images and layout create a clean and calm atmosphere.On a laptop, the pages appears wider and shows more detail, while the mobile version is more compact. However, Both versions load properly and the design adjust well to different screen sizes. There are no major issues on mobile, so the site is easy to view on both devices. .In addition ,the overall impact and memorability of the page seem stronger on the laptop version.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website mainly uses soft, natural colours that give a sense of comfort and balance. However, vibrant colour would be used to emphasizes .In general, images show real yoga classes and trainers helps build trust. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not include an online chat tool, but it provides a clear contact form and an email address for enquiries. While a live chat option could make communication faster, the existing contact methods are still effective for asking questions about classes, prices or booking. Adding a chat tool in the future could further improve support, especially for new visitors who need quick answer.


	Question 2d – How effective are the social media links on the website?



	Answer:   Yoga reading website, includes social media link that direct users to the studio’s active accounts. The links are easy to find and work correctly. Allowing customers to view updates, photos and events. Social media provides an additional way for people to connect with the business and see real experiences from students. Overall, the links are effective and support the website by offering extra information and engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered 
by the company made clear to customers.?


	Answer: The company that yoga reading makes its services clear to customers by presenting detailed information on its website, using simple language and organised sections. Each service is explained with descriptions, visuals and examples, helping customers understand what is offered. Clear headings, menus, and links guide users easily. Additionally, staff support and contact when needed, ensuring that customers fully understand the services available.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are displayed directly on the yoga reading website, usually at the bottom of each service page. The reviews are easy to access, and new feedback is added regularly. Although there are not many reviews, the ones available seem genuine and still relevant. This ensures that customers can access recent opinions about the service and make informed decisions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service appears high quality as the website uses professional, clear class descriptions, and detailed information also about teacher qualifications. The calm and natural design and organised layout also create a trustworthy impression. I would use or recommend this service it feels safe, welcoming, especially for people interested in improving their health and wellbeing.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are clearly listed under the “Price” section, with options such as single sessions, class passed, and memberships. The prices seem fair for the quality of teaching and the relaxed environment offered. Clear pricing helps customers make informed decisions. If prices were not shown, it might be because costs vary or the company wants people to enquire directly, but Yoga Reading is transparent. And this creates a strong effect.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Pilates and Yoga studios in London

	
	3. Health ,wellbeing life, Yoga

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when these keywords are searched on Google, the Yoga Reading website appears on the first page and is usually within the top ten results. This shows that the business has good online visibility and uses effective search engine optimisation, making it easy for customers to find the service.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  **” Partly yes, Researching a service, checking its visibility, and accessing clear information on a website are still very important. However, one of the most effective ways of learning about a service is “word of mouth” it’s like ear to ear. People like on the experiences of others. This has a powerful impact, especially for busy individuals in large cities. For example, someone may want to start yoga or cooking and looking on Google. But may still feel ensure without real experience. In such cases, choosing a place.
Recommended by a friend feels easier and more reliable.
Nevertheless, having a website remains important and strong, as it includes updated customer reviews and ratings. This provides trust and remains valuable.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation would be to add more accessibility features, such as adjustable front size, voice support or a high contrast mode. These features would make the website easier to use for people with visual or reading difficulties. Another useful improvement could be adding a short introduction video about the studio, which would help new visitors feel more comfortable before booking a class. Overall, these changes would make the website more inclusive and engaging.
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