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[bookmark: _heading=h.gjdgxs]Introduction
[bookmark: _heading=h.30j0zll]The report is the main analyzes of the online collaborating tasks from the perspective of a management topic. Understanding the online collaborating working is the important factor that needs to be evaluated. The impact of virtual collaborating working in the business perspective is another vital factor that needs to be evolved. The first part of the report is the analysis of collaborating working virtually for the business image. After that, the 2nd part is the impact of virtual collaborating workstyle in the business. The main purpose of the report is to analyze the virtual collaboration works system in the business.
[bookmark: _heading=h.1fob9te]Online collaborating working and its impact on the business image
Collaboration depicts a system of dealing with a certain group member’s abilities and contributions over various online platforms. It is a term of sharing responsibilities and acceptance of the group. Online collaboration working needs to get the worker's job together to make connections and relevance with a new way of realizing the main topic of the discussion (Andersen, 2014). As a solution and also from distance discussion online collaboration has shown the way and has become a reliable way for the plan makers who are working with each other. A common fact that is known is that learning with others is better than learning alone. 
This goes the same as working together except singly. As talking about literature online it was on the subject of marketing on the subject by browsing on the internet for around last 3 years. The keyword that has been used for the quarry was collaboration, building an online team, leadership of online teams and the way of sharing knowledge through online (Phillips, 2020). There are two teams, one team has to research the technological meaning and the other has to find the role of leadership. Technological research means finding the right media to collaborate with the team. On the other hand, a leader's job is to get well-known about the leading process through selected media also making maximum use of it. For high percentage performance selecting the right media is very important. On this occasion, the decision that instead of messaging communication through email can be our media. On media selection there are three different criteria had been noticed. The first one is, media richness theory which is the information have shared should be fit with the task (Sellers, 2010). The second one is media synchronicity is a balance between the task and the given information is representing. Lastly, a recent field of the study refers to a connection with tasks and the way information shared is structured. 
All the ways have discussed will also remain effective in the case of business communications. The job like making a team for business discussion for analysing new business plan and making group leader to make those effective on monitoring purpose (Prinz et al., 2010). All those terms will be held on the online platform and selecting the right media for this work will also vital subject for taking effect. 
[bookmark: _heading=h.3znysh7]An evaluation of the impact of effective online collaboration working for business productivities
There are many ways or key points to discuss the evaluated effects of collaboration working for improving business productivities. All of that point is online-based which will be shown here and also the use of these ways. A business has many aspects to make improvements to make more revenue and sustainability in the market (Hawaiian archaeology, 2016). To be a dominator it is very important to make good use of collaborations online also offline. But here some of the key points of online collaborations will be shown in detail below also the process of making maximum use be discussed. 
Collaborations increase innovation: Sometimes there might be some great idea to make improvements on any aspects for the company. This big idea can be explored by making collaborations with others like coworkers, customers, business partners, and vendors also. All of these collaborative persons will not be available in a short time. To consume time and make early effect online collaboration will be an amazing path. Through online, the idea can be shared easily and exploration of innovation in a company will be transparent (David and Smith, 2007).
Making remote teams effective: This modern era is being the age of remote working, day by day remote works are seeing more than in previous times. When a new idea will be expanded, it is important to build a new team and work together. But not every time may make a team for working together. So, a remote team is an effective decision to make and collaborate on an online platform. By taking a decision the project cost can be minimized, task completing period can be reduced also few more enhancements of advantages can appear to the managers and directors (Hameed AL-Sarraf, 2018). All those advantages will make a remote team more effective.
Online Collaboration improves communications across departments: Certain companies have to build different departments for various purposes. For the variations of works and obligations, the departments need to work on their area and different strategies and that creates a communication gap among departments (Gassel and Maas, 2012). But online collaboration can reduce the distance. As an example, one of the employees of the marketing department has noticed the company website is down the long it remain down more loss the company will face. To make a solution the employee has to communicate with the IT department. To make solution promptly the communication among departments and the loss will be least also. 
Online collaboration improves the customer experience and satisfaction: In this modern world, company's key role is customer satisfaction. Whether it is a supermarket or organization the management always thinks about improvements on providing more to their customers. Today's consumers have many options to think about their needs. Online collaboration with the buyers will make the feel in a different way for the company. The company gets touched with the customers more will be able to fix regular customers more. The collaboration can be sending wishes on different occasions to the customer online. Dealing with new offers and sending the offer to the consumers make them attached. 
Online collaboration reduces cost, increases sales, and improves RIO: An online collaboration is the way of creating an environment of making lower costs, shortens timelines, and also assures increasing Return on Investment (Gassel and Maas, 2012). Be connected online promotes a common goal builds a stronger relationship and rear the share value also. On the other hand, lack of collaboration might appear misunderstandings, various errors, delay in work and reduces efficiency, and makes a negative impact on ROI. A negative impact on ROI will show reduce in share value and loss for the company.


[bookmark: _heading=h.2et92p0]Conclusion 
Online collaboration is very essential to get the goal and be succeeding in personal life also as well as in business productivities and making more revenue. It is a great way of creating ad-preventing relationships all over and boosts work efficiency. Probably this way will be seen more in future to make work pace constant in the more effective way than it is going now. Though there are some issues like online piracy and hacking problems too. That is a concern of data leaking and also manipulation misunderstandings among the teammates. 
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