[image: University of Wales Trinity Saint David | British Council]
BMIH5006 
Sustainable Hospitality and Tourism Management
Assignment 2

Tania Ali 
Student ID- 2121927

Table of Contents
Introduction	3
Accusations of Greenwashing	4
Areas of Potential Greenwashing	4
Self-Evaluation	5
Reasons for Self-Evaluation	6
Green Technology and Sustainability	7
Alternatives to Self-Evaluation	8
Conclusion	10
References	11



[bookmark: _Toc160189491]Introduction
The past decade has witnessed sustainability fashioning into a critical aspect in the hospitality sector, a consequence of environmental challenges accompanied by rising consumer requests for ecologically friendly activities. Hotels around the world today are attempting to do their part by green programmes and by presenting certificates to demonstrate their support for sustainability. Nevertheless, one of the primary developments that is of worry is the issue of greenwashing, which is the practice of embellishing an environmentally favourable image of a corporation. This article investigates the “greenwashing” in the hotel business by focusing on Greenhaven Hotel as an instructional example. This audit tries to verify the truthfulness behind the hotel’s sustainability claims by assessing the certifications, policies, and self-evaluation methods it utilises. From there, this assessment presents recommendations for improvement (Baum et al., 2016). 


[bookmark: _Toc160189492]Accusations of Greenwashing
Greenhaven Hotel, however, might be regarded by some critics as being involved in greenwashing because of its huge effort to promote the idea of sustainability. These charges crop up from the observed disparities in the hotel's advertising and geographical publications (Bowen, 2014). While the hotel's marketing places emphasis on numerous green certifications, opponents contend that such kudos might not even be the honest depiction of the hotel's true influence on the environment. Critics cite such moments where the hotel's relatively symbolical attempts appear not so earnest but more transform gestures. For instance, a hotel may claim to implement green and energy-saving methods and waste reduction programs; yet these initiatives can be nullified when compared to regular energy consumption and waste management processes. The gap between the assessment of the publicity and private performance of the hotel has made stakeholders doubt the seriousness that the hotel has in the conservation of the environment. From this perspective, these claims indicate the necessity to strengthen the company's openness and responsibility in its sustainability policies to battle the worry of greenwashing and earn trust in the market as well as among the audience and primary competitors (Bratton, 2018). 
[bookmark: _Toc160189493]Areas of Potential Greenwashing
A manner Greenhaven Hotel’s sustainability measures have been criticised for being greenwashed is the usage of a towel reuse program. On the one hand, hotel management strives to encourage the utilisation of towels which is an eco-friendly practice that conserves water and energy but, on the other hand, the participants dispute the truth of this campaign. While this may be true, detractors may also question the fact that in the end, this program could be more about reducing expenses for the hotel rather than having a truly green program (Evans, 2015). 
The discussion concerning Greenhaven Motel's towel reuse strategy demonstrates that there is a question about the ability of this industry to separate genuine sustainability programmes from greenwash projects. The water and energy saving efforts which visitors are encouraged to join in cannot escape criticism from some who assume that the major motivation for such endeavours might be a financial advantage for the hotel rather than environmental concern. The finish in this situation generates disturbing suspicions regarding the hotel's actual purpose of becoming sustainable as well as the efficiency of its measures in minimising environmental difficulties.
Indeed, the towel reuse program is a unique example of how these fundamental concerns can be analysed in the hospitality business. Behind this subject is the notion of trust which relies on being upfront and honest when expressing the sustainability efforts to guests and stakeholders. The solution to overcome these difficulties is by real environmental concerns manifestation at Green Maiden with concrete deeds, honest communication will be produced for consumers and the public (Huang et al., 2022). 
[bookmark: _Toc160189494]Self-Evaluation
Greenhaven Hotel measures itself to produce an evaluation of its environmental performance and disclose gaps that need enhancement. Although self-assessment has practical consequences for the hotel's EMS, it also creates questions in terms of fairness, impartiality, and responsibility. Critics have stated that depending entirely on internal assessment as a grading tool would give enough scope for resorts to adjust ratings and not describe all environmental problems. This may be viewed as greenwashing if resorts do not improve their environmental performance (Kelly, 2015). 
By involving the practice of self-evaluation, the level of subjectivity will appear which will limit the transparency of the sustainability attempt of the hotel. Implementing an independent verification and monitoring policy would expose the hotel to the risk of giving a positive image as opposed to resolving true concerns in the environment. Critics claim that such absence of external accreditation is exploited to disparage the constancy of hotels' sustainability efforts which generates uncertainty among all stakeholders (Linckens, Horn and Perret, 2024).
Also, the self-evaluation may be substandard by the third party and partial which may result in overstating the performance of sustainability. As hotels like Greenhaven are not oriented as perfect tools to discover major environmental problems or impose appropriate methods, therefore, they may mistakenly neglect some essential difficulties for improvement. With this dependence on self-evaluation, it becomes difficult for the hotel to attain meaningful influence as regards its sustainability aims (Melissen, 2015). 
To reduce the concerns related to self-evaluation employees of the hotel and maintain transparency management should include the external audits and certifications according to the internal assessments (Ottesen and Stephens, 2018). Through analysis of its sustainability policies using a third-party agency, the hotel can exhibit excitement reliability and credibility in its sustainability initiatives. 
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The Greenhaven hotel usually embarks on self-rating due to numerous factors highlighted. They start with self-assessment as the greatest way to analyse sustainability in the organisation from the inside. A hotel business can undertake periodical evaluations to measure numerous key performance indicators and to find possibilities for improvements to sustain its sustainability plan. This internal monitoring helps hotels to predict operational faults and repair them before inflicting substantial damage. In addition, hotels can reallocate their resources to get the maximum sustainable benefits (Petrović et al., 2024). 
Self-evaluation helps hotels to make data-driven decisions about the deployment of resources and strategy. Through the data acquired via self-audits, hotels may find the probable places to increase operational efficiency, decrease waste, or lessen the environmental effect. This data-driven strategy bestows such hotels as Greenhaven the flexibility to concentrate on the easiest measures that give maximal environmental and social advantages while adhering to business goals and budget limits.
The number one, also a self-evaluation cause can be a goal to create a reputation and attract more environmentally conscientious consumers. In the contemporary competitive market as well as a green business, hotels also recognise the requirement of exhibiting their concern for the environment to earn and maintain green consumers. Through efforts committed to the reduction of the carbon footprint, resource conservation, and community engagement, hotels may strengthen their brand image, stand out from the competition, and attract and keep guests who share similar values (Rahman, Park and Christina, 2015).
However, the dependence on self-judging creates problems with credibility and liabilities. Spot inspection is unlikely, and hotels would resort to inflating information to be in a better position. What detractors say is that there is no transparency in this self-assessment activity which in turn, contributes to accusations of greenwashing. Furthermore, the non-existence of outside validation hinders the potential of self-evaluation in presenting compelling proof to the stakeholders concerning the sustainability of a hotel (Singh and Kumar, 2017). 
To tackle these challenges hotels like Greenhaven can employ means of self-evaluation with the inclusion of external verification mechanisms like third-party audits or certifications. Through the rigorous analysis of their sustainability metrics by third parties, hotels become better equipped with responsibility and greater credibility and transparency in their sustainability activities. With this approach not only the confidence levels of stakeholders are raised but also, they take the proper move and think that the company is serious about environmental preservation and good corporate governance (Sloan, Legrand and Chen, 2015). 
[bookmark: _Toc160189496]Green Technology and Sustainability
Sustainability is of high significance at Greenhaven Hotel, which is achieved via the deployment of green technologies. This technology comprises energy-efficient lights, water-conserving sanitary goods, and renewable energy sources. Even though the technology has significant potential, its efficacy depends on a good plan to launch, frequent maintenance and intelligent integration with the hotel's management system.
In terms of lighting, there are energy-efficient technologies like LED bulbs that will allow a sharp reduction of needed energy in place of traditional lighting. In the same manner, water-saving, and showerheads, which allow using less water without guests suffering, would also conserve water. Moreover, switching to renewable energy sources (such as solar panels or windmills) can enhance the independence from fossil fuels and lower the number of greenhouse gases created because of energy use (Swarbrooke, 2017). 
Although green technology is dependent on various aspects such as installation quality, user behaviour and upkeep is efficient. If installation faults or regular check-ups take place, then the lifespan endurance of energy-saving lights and water-saving bathroom fixtures may be at stake, resulting in fewer environmental benefits. To illustrate, tourists' conduct, for example, reckless leaving of taps and taps or too much water showering, is as crucial, if not more critical than, water and energy conservation technologies (Timothy, Hall and Duval, 2017). 
Besides this, it is not enough to only utilise green technology to accomplish genuine sustainability if the hotel's other operations are not founded on sustainable principles. For instance, although the Greenhaven Hotel may invest in energy-efficient lighting and water-conserving accessories, other aspects such as waste management methods, purchasing food policies, and transportation modes will also define its level of environmental footprint. Hence, a complete solution for sustainability entails taking care of all components of hotel operations to ensure full coverage of the subject. 
Greenhaven Hotel may increase environmental sustainability and fulfil its goals by having a regular monitoring and repair plan, educating staff and visitors about sustainable habits, and integrating sustainability into all processes. Greenhaven Hotel would be able to pursue true environmental stewardship and the hospitality sector would be involved in such efforts by implementing green technology alongside other sustainable projects in a holistic approach to sustainability (Zhou and Xu, 2019). 
[bookmark: _Toc160189497]Alternatives to Self-Evaluation
In place of merely depending on self-evaluation, hotels like Greenhaven Hotel might normally receive a great deal by acquiring an external verifying organisation and certifying them. Individual certification agencies like the Global Sustainable Tourism Council (GSTC) or Green Key that have rigorous criteria and verification methods can ensure that they have transparency, trustworthiness, and responsibility in sustainability practices.
Earning third-party certificates would be among the ways for Greenhaven Hotel as a green hotel to prove its attention toward sustainability to the target audience and stakeholders. These certificates are aimed to symbolically reflect the commitment of a hotel to satisfy the demands of recognised sustainability standards and the implementation of recognised best practices. Furthermore, a third-environmental party, neutral verification gives further confirmation of the green validity of the hotel, thereby decreasing the fears of greenwashing, and improving the trustworthiness among green consumers (Huang et al., 2022). 
Apart from this, third-party certification is associated with access to the expertise of experts and professionals in sustainability with extremely relevant advice and opinions on what to improve. This ongoing task-sharing dedication aids them in picking the latest developments in sustainability and the finest practices (Linckens, Horn and Perret, 2024).
Overall, third-party verification and certification are more compelling and accurate ways of presenting factual evidence of the companies' sustainability efforts, hence, hotels like Greenhaven Hotel could gain credibility, build trust, and distinguish themselves from other competitors in the competitive hospitality market. 
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The Greenhaven Hotel is an example of the diverse and hard nature of sustainability in the hotel sector. Although the hotel prides itself on its greenness by exhibiting certificates and green programmes, worries regarding greenwashing arise. Claims like self-evaluation and green technologies make a hotel's sustainability questionable. For example, Greenhaven Hotel. To rectify these difficulties and ensure transparency, hotels should seek the accomplishment of independent accreditation and the deployment of advanced sustainability practices. Through this, hotels may generate a reputation, bring in eco-conscious travellers, and be part of the true sustainability initiatives in the hospitality business. 
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