Assessment 2 part 1 - Marketing plan template
	Cover page
	

	Introduction
	Explain what the plan is for, i.e. this is a Targeted Marketing Plan for the restaurant you used in assessment 1. Put a definition of marketing in here somewhere.

	
	About your restaurant – set the scene – where, what, how popular it is etc? It’s Unique Selling Proposition.

	Marketing Proposition & Objectives
	The reason for your plan, i.e. attracting new audiences for a special event/ new menu etc. Is there a need for your new product idea? Mention the 4P’s – how will your product help with some/all of these for the business?

	
	What do you plan to achieve. i.e. How much growth/by when? Try to develop at least 1 SMART target.

	
	How will this give you an advantage over your competitors – e.g. use the positioning chart we discussed in lectures to show where you currently ‘sit’ in terms of price/healthy eating or other parameters depending on your idea.

	Audience
	Who will your product appeal to – what’s their profile?

	Media
	You are told there needs to be an online campaign, so this is where you discuss what you will do – a reel or blog etc? Why this media and what channels will you out it on for your chosen audience – e.g. youngsters – TikTok; older people – Facebook – use Similarweb, Google analytics or other online evidence to support your choice . Timing - When would you put your digital campaign live? THIS WILL ALSO FORM THE BASIS OF PART 2 OF THE ASSESSMENT.

	Budget
	What will it cost?

	Recommendations/
conclusion
	What follow-up activity would you suggest? Have you developed a strapline or a character/idea that could be used in future marketing – e.g. think Ronald McDonald  or ‘Finger licking good’.

	References
	20 citations in text and matching reference list.

	USE LOADS OF IMAGES/TABLES ETC THROUGHOUT



Assessment 2 part 2  -Digital content & Presentation
Create a piece of digital content (reel/video/blog etc) that ‘sells’ your idea for attracting new audiences (Max 1 minute long or 200 words). Then create a presentation  (max 10 slides) justifying it – i.e. Who are the audience? Why that media? Why that channel? Why does this idea suit your restaurant? How does it help outsmart the competition? Why is this campaign cost effective? How can the company build on this campaign?  Any questions slide. Reference slide at the end. 
YOU WILL PRESENT THIS TO ME ON WEEK 11. MAX 10 MINUTES. MAKE YOUR PRESENTATION AS VISUAL AS POSSIBLE
