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Proposed Research
	Current Proposed Title (20 / 30 words):

	Cultural differences influence brought by local people (customers) to MNEs in the host country -based on consumer research in central China  

	Background & Context (approx. 250 words)



	With the influence of globalization, international business plays an important role in the economic and social development of countries (Aurifeille et al., 2007; Klarin et al., 2021). In 2020, although affected by the negative influence of Covid19, China’s Gross Domestic Product (GDP) exceeded 100 trillion yuan for the first time (People's Daily, 2021), and Total goods imports and exports reached 32.16 trillion yuan (Xinhua News Agency, 2021), which is a significant number. International business also made China become the biggest trading partner with the EU in 2020 (Xinhua News Agency, 2021). During the process of international business, many factors will influence international business, such as entry mode (Blackburne and Buckley, 2019), innovation (Cantwell, 2017) and risk management (Oetzel and Miklian, 2017). However, as Holland proposed in his hidden order (1996), there are different factors that can influence the complete system, and adaption is one of them; if we ignore it, this might lead to huge barriers for solving some big problems. Based on Holland’s viewpoint, and back to the perspective of international business, even though there are different factors that will influence international business, traditional international business research will focus more on areas such as economic, market, local, legal factors (Leung et al., 2005) but culture and its relevant research is very significant. From my own perspective, cultural difference is also one of the factors that will influence international business. If ignored, it will lead to difficulties when facing international business problems. In China, some MNEs have already come across occasions of cultural differences in their business performance. For example, to name but a few - Coca-Cola's Chinese name story (Ran, 2010), Toyota land cruiser advertisement event (Sinclair, 2008) and Mattel’s activity were stopped in Shanghai (BBC news, 2010). Therefore, I would like to find out what and how cultural differences from customers will influence MNE business, and what we can do to improve the situation. 

	Aims and Objectives (approx.. 250 words)

	Research Aims:  

The aim of this paper is based on research in inland China, to find out what influence from a cultural distance will bring an effect from local customers to MNEs’ business activities in China, and then evaluate the effect factors to find out positive and negative influence and provide useful suggestion to face the negative effects. 

Research Objectives:  
1. To explore the MNEs’ cultural distance events in China before. Proving whether cultural distance influence still continues to happen, and what roles it plays for the respective MNEs business in China. (This part will be evaluated in the literature review and in the quantitative research part (25%) in Methodology.) 

2. After analyzing the history of the situation of cultural distance influence and what may happen today, I would like to use one case that occurred in the past five years as a main case: the DG advertisement event (FT, 2018) to investigate how local customers consider cultural distance influence in this event in the survey, then pick up some local managers to find out what they think about this influence to MNEs in an interview. (DG case may appear in the quantitative research part (25%) and must appear in the qualitative research part (75%)).  

3. After the data collection from the last objective, I would like to analyze what cultural distance, such as collectivism and individualism will lead to a cultural distance between local customers to MNE business activities and evaluate what is positive and what is a negative influence factor to MNEs.

4, From findings of cultural distance influence, I will provide a MNE that would like to enter into China to extend their business with some cultural distance suggestions. These suggestions will be based on the interview research, local customers, and cultural distances theories.  

Research Questions:  
I would like to put four relevant research questions for my research:  

1. Do MNE’s cultural distance events continue to happen in the Chinese market?  

2. At present, what do local people think about the cultural distance from the case of DG? And what do local IB business leaders consider about this?   

3. What types of influence can we explore from the data? Which are positive and which negative?  

4. Should think highly of the role cultural distance plays in MNE business? 

5. What can we do about this influence for MNEs? Can this method be used in other places?  



	Proposed plan of work including timetable 

	Planned Development (e.g. submission of form, completion of chapter, submission of thesis)

Target Date

Mini Research proposal 
Jan 2022
Full Research proposal 
April 2022
Ethics From 
April 2022
Literature review, first draft
Aug 2022
Methodology (Research Design)
Dec 2022
Data Collection 
April 2023 
Data Analysis 
July 2023
Finding and Discussion
Aug 2023
Literature Review, final one
Sep 2023
Conclusion, Recommendation and limitation 
Nov 2023
Reference and Appendix 
Dec 2023
Prof-reading for the thesis
Dec 2023
Final Submit 
Dec 2023


	Proposed methodology (approx. 500 words):

	Research Philosophy 

Research Philosophy 

This report will follow the research philosophy with pragmatism, which will usually use a mix method or multiple methods (Johnson and Onwuegbuzie, 2004). 

Concerning cultural differences and culture in general, Spencer-Oatey (2012) proposed that it is difficult to draw a common definition of culture since different organizations will have different descriptions of culture (Schein 1990). Culture can also be described by one influence with different behaviour or one description (Hofstede, 1991). Since it is filled with a different content, currently the meaning of culture still needs to be reconsidered (Popescu, 2019). On the other hand, researchers and participants may have their bias (Watkins and Harvey, 2020) and this bias will lead to different opinions. Therefore, both culture and people’s different perspectives can place this research within a subjective area.  

From the perspective of epistemology, due to fact that my research area is close to a subjective area, interpretationism with an inductive research approach may be more suitable for my investigation because it is close to a subjective ontology (Wilson, 2014). Considering the weakness of both qualitative research and quantitative research - on the one hand, qualitative research will use small simple cases (usually fewer than 20) to enhance the relationship between researcher and participants (Crouch and McKenzie, 2006), but small samples may be too small to use in my research. On the other hand, quantitative research will use a large sample but also has questions of dissimulation (Punch, 1994) because people may hide attitudes that may be unwelcome (Gans, 1962). Therefore, pragmatism with a mix method may be a suitable and diversification method for me in this topic (Rorty, 1998; Johnson and Onwuegbuzie, 2004). Because of using different methods, pragmatism will assist the researcher to collect different ideas from different perspectives and enhance the research result in the future (Johnson et al., 2007). 

Research Methodology 

From the discussion of research philosophy, this research will use a mix method. And mixed methods include qualitative and quantitative research methods (Bell et al., 2018).  

For the quantitative research, which is my first step that occupies 25% in this study what I am planning to do is use the method of surveys to prove what I intend to find out by analyzing large samples (maybe 500 samples or 600 samples) and then use SPSS to do the data analysis including a validity and reliability test (Field, 2009; Rietveld and Van Hout, 2011; Reyment and Jvreskog, 1996). More specifically, for instance, data from the quantitative research will be analyzed as to whether Hofstede’s cultural dimension data (such as the scores of collectivism vs individualism) is still valid for  the average Chinese. It will be seen whether average customers are still close to collectivism by analyzing the questions of DG case in the survey, and whether people think what DG did is a “cultural discrimination”, or cultural misunderstanding.

For the qualitative research, which is my second step that occupies 75% in this study and based on the sample quantitative, I will select 5 to 10 samples from the quantitative research survey to have a semi-structured interview. These participants will be the managers who have experience in international business or international management areas. During the interview, I would like to use the case of is Dolice&Gabana advertisement event in China in 2018 (BBC News, 2019) to find out how my participants consider cultural difference and collectivism or individualism influence in this case. Of course, during the qualitative research, I would like to use triangulation with different methods to collect my information (Bodgan and Biken, 2006), to improve the balanced and detailed situation (Feldman et al., 2018). For instance, not only use semi-structured interview but also further literature review and content analysis to second-hand data may be my main qualitative research methods, which belongs to four types of triangulation (Denzin, 2017). After completing my data collection, I will use Nvivo to assist for the qualitative analysis.  

Data Resources: 

Quantitative research data will come from cities in the middle of China. There will be 600 samples from three middle cities or 500 samples from one middle city. 

The qualitative research data will mainly select 5 to 10 samples from the quantitative research survey; these samples will be the managers who have experience in international business or international management areas, which will provide deep insight for this research about what they consider relevant points or questions. 

Ethical Consideration: 

Regarding ethics in my research, what I should do is follow the guidance of the University ethics form. For instance, during the research, ethical issues such as informed consent, participants private questions and no risks to stakeholders need to be considered (Lipson, 1994). More specifically, if I need to do a recording of the interview, I need to consider what type of tool is the most suitable and not pose private questions to my participants (Pink, 2001).
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