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Poster — Marketing Strategy Pitch

Term 1



APPLE
BRAND EXTENSION

How Apple stretches a trusted hardware brand into services,
wearables, and health — without diluting it.
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This poster walks through Apple's brand extension Apple, long known for the Mac and iPhone, has extended its
strategy — what it means, why it fits today's market, brand into new categories under the same trusted name: the
how it supports sustainability goals, and the key Apple Watch (wearabl E ), Apple Pay (finance),

takeaways from the approach. KL S L Ay )
Each extension borrows Apple's reputati
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: a
\ K= Apple ties its extensions to its
) 2030 carbon-neutrality goal:
products increasingly use recycled
aluminium and rare earth
elements, packaging is largely
fibre-based, and the Trade In
program keeps devices in
circulation longer — reinforcing the
brand as environmentally
responsible across every category

Health & wellness: Watch and
Fitness+ tap rising consumer
interest in personal health tracking.
Subscription economy: Services
(TVW+, Music, iCloud+) build recurring
revenue as hardware sales plateau.
On-device Al: Apple Intelligence
extends the brand into everyday Al
use without a separate product line,
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