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Ethics within marketing decisions for contemporary business.


Introduction.
In this essay I will be looking at how in today’s generation, there is a relevance of ethics within marketing decisions in contemporary businesses. I will be recognizing businesses that use certain marketing techniques and how these create and impact on them, by solidifying awareness to be seen in a positive, or negative manner in some cases. To support my work, I will find academic theory with the aim of understanding businesses ethical considerations when using particular marketing processes. 

What is marketing?
Marketing goes back to the sixteenth century and they did not have the understanding that we do today. (Keith. R, 1960). Marketing is forever changing and dependant on people’s behavioural changes. The American Marketing Association, 2017, says that it is something that is used for customers or clients as a trade for offerings that bring value. As this is an everchanging matter they make sure that the definition is reviewed every three years for it to be an up-to-date meaning of the term ‘Marketing’. The definition may differ, but there are many marketing techniques that focus on different audiences for the intended communication, product or offering. 

Jerome McCarthy (1964) said that there were only 4 factors needed in marketing: Product, Price, Promotion and Place. It was known for companies to use these as a guide as it gave them a basic structure for marketing planning and techniques within their businesses. (Constantinides,2006). As the change in people’s behaviours and technologies have evolved, companies have had to acknowledge that the 4 P’s have been replaced with the 4 E’s. Arora (2020) says that there are so many products and services that are similar, so companies need to show and provide evidence of why theirs is the best on the market. The best way to do this is through: Experience, Exchange, being Everywhere and Evangelism.  
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Using the above E’s helps build your companies reputation. Letting the customer experience products will give them confidence in your products. They will also get the best from it if you give them an exchange, like a free trial to your service. In these times you need to make sure that you are accessible for everyone. Being ‘everywhere’ is important as you need to have a presence offline and online. Finally, word of mouth is the best way to strengthen your name. People are more likely to buy from you when other people have already had a good experience. GoPro is a great example of how this is so effective. They use their consumers to sell their products as they are the biggest user-generated content company. They need to put very little costs into their marketing campaigns (IdeaGoras, 2022)

What is ethics in marketing?
People have a different definition for ethics but some will say that it is what should be considered as right or wrong. Companies have a duty to make sure that they are following the right ethical conduct.  According to Bartels, (1967) there was not much of a concern for ethics in marketing until the 1920’s.  He explains that there are three problem areas within ethics in marketing, one being problems when advertising, labelling and conflicts of interest. Secondly, the problems in administrative marketing. Finally, that the responsibility is held with the higher level of management withing the marketing processes in that company. 
Ethical marketing is essential for businesses as it shows their company values are important to them. Companies can support their standards buy advertising and marketing ethically to their attended target audience (Pink, D. 2022) This creates value to their name and helps communicate with their target audience with honesty and highlights their fair practices. In the diagram below you can see the key points that need to be considered when making marketing decisions within your company. These key points will need to be considered by companies before deciding on their marketing approach. 
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Companies ‘doing the right thing’ and making profits should go together but is not always the case. Business need to re-think their marketing strategies to be able to keep up with consumer needs. According to a survey carried out by Cooper (2022) 58% of people choose to buy from businesses that support their beliefs and appreciates their values.  In today’s market, it is critical that companies understand their customers, as it could damage their reputation and give false representation of who they are and what they stand for, which could break their relationship with them forever.

Marketing to young children.
Today, children have the access to more information than ever before. The influence on children has grown tremendously and they have become the ‘trendsetters’ for the future. They are easily targeted for many things; sweets, toys, big labelled items which has created a large consumer market. Dasgupta, P (2009) states that there are three factors of why young children are becoming an easy marketing audience. The market for children’s products is continually growing and there is an increase of influence set on them to buy or want goods. Mostly they have found a trend, that in families, the children are encouraged to make more decisions. 
LEGO have a strong statement on their website “As children shape their own worlds with LEGO bricks, we play our part in having a positive impact on the world they live in today and will inherit in the future.” (LEGO, 20200) This statement shows that at face value, LEGO are doing what they can to benefit young children. When you enter the LEGO website, it is automatically tailored to young children. Everything is colourful and bright. To Delphine (2014) they have created their ‘universe’ online, which is essential today as technology is a bit part of children's lives. Games on the LEGO site for children, as you can switch to an adult LEGO site, are all linked to certain LEGO toys that they sell. This can be seen as an unethical approach. But as they have advertised, they are trying to have a positive impact on children’s lives this could be seen as ethical. To agree with this marketing issue being ethical, Heiney‐Gonzalez, D (2012) says that it is important for children to learn and grow by using toys and that companies should encourage parents to by the right kind of toy to nurture development. LEGO have made it clear in one interview by Oian, J (2020) that they understand their marketing audience is for children, but for that to be successful, their target audience is essentially the parents that will be purchasing them. They have reaches out on many platforms including: Tv advertisement, all well known social media platforms and they even have their own YouTube channel which helps promote the company and their products.  She also mentions that the have a LEGO Foundation which contributed $24 million in educational aid. However, you look at LEGO, you can see that they have worked hard to solidify their awareness and are seen in a positive manner.
Can companies be unethical when marketing to children? KFC one of the well-known fired chicken companies had a ban from the Advertising Standards Authority (ASA) as they were “promoting junk food” (ASA, 2018) They state that there are restrictions when you are targeting to children and in this particular case, KFC had been promoting a new unhealthy just opposite from a Primary School. KFC took the business decision to do this as it was possible easy target but have been in other situations where an ad has had to be removed. Vitell, S. J. (2010) says that although it has not sufficiently researched, parents that have a positive look on food nutrition will be more concerned at the adverts aimed at children as they are more vulnerable and are seen as unethical. 

Influencer marketing on social media / content marketing.
Social media has become a part of everyday life for many. It continues to grow and have an impact on the lives we live and the way we feel. There is a “social comparison theory” that is demonstrated with reasearch that people’s mood will lower and their outlook on themselves will change because they are always comparing themselves to people more superior than them in some way. (Suls, J. (2018). Social media has become a place where anyone can promote or advertise their work to gain ‘followers’ and expand their network. As the social comparison theory suggests people changing this can be seen in the social media light. Not everything on social media is authentic.  Valiant living (2020) says that people only post what you want them to see, you don’t see the failures or the struggles of people’s real-life situations, therefore you are always comparing yourself to things that are not true. Roostaeian (2020) has found that on analysis of the top three social media platforms, plastic surgeons have the most viewed content. Comfort Zone Surgery are a company based in Turkey that use social media as their main selling point. Although they only post pictures of their best work, they use celebrities as form of marketing. Marketing Schools (2021) tells us that celebrities are used tactically to help promote a service of product in return for profit. This is seen as unethical as they may be promoting something that they have not used or had themselves. This helps the company change the public’s perception of them and if done well can see them gaining large profits. They choose to use this method of marketing as it is a quick way to get vulnerable customers, because of how they feel, to try their products or services.
Social media is not always to be seen in a negative light. Not all marketing revolves around money. Charities have their best communication for marketing online. Dosomething.org is a non-profit organisation that want to make a change to young people and help motivate them for a better future. (Dosomething.org , 2022)
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They advertise when they have done something that has social impacts or for when they need the help of the public that could be raising money. Shrubsole, G. (2011) says that using advertising as seen above is an effective way to promote and inform people of social issues that can be challenged and by supporting them will improve people’s sense of connection with community. In comparison to the plastic surgery influencers, this kind of advertising will make you feel better about yourself for helping change and can be seen as ethical marketing.

Event/experience marketing 
Like any other form of marketing, they have all changed throughout the years alongside marketing environment and consumer behaviours. To gain consumers attention, they have created events in which they customers get to experience things right there in front of them. This allows companies to understand the societal value system, Whelan, S. (2006). There is a customer experience theory that shows experiences are and essential tool to build you brand and your loyalty with you consumers. They say that keeping the customers you already have, who are going to keep using you, is more profitable than attempting to gain new ones. Bringing out new products and giving them a positive experience keeps their loyalty with that brand, Ismail, (2011). 
Pret a Manger, an international sandwich shop franchise, use the experience marketing strategy. According to McCulloch, 2022, Pret had a branded van that visited locations in London where you could experience their flat white coffees for free. As an exchange for your coffee, they would be telling you about their new coffee subscription service that they will be introducing. But it was found that there were no results from this particular campaign. It is possible to say that it was an unethical marketing idea as the consumer would not be getting ‘something for nothing’. They would use this technique get the customers to taste their coffee in the hope that it would be just good enough for you to shed some interest in their upcoming campaign. People could feel pressured into signing up for things that they have no interest just because they were lured in with a free beverage.  
Community events always bring people together. Sneath, J. Z. (2006), studied at sponsored events where they went to local communities and found that there was a positive response from the attendees. When they brought together sponsors that were more community-minded gave a better event experience, therefore people were more likely to buy their products or services. Events that bring the community together is a great and ethical way to market local businesses. This year, Derby will hold their first ever ethical Christmas market. This is a great way to bring local businesses together and an ethical way to advertise, as you are bringing things that are locally sourced or made. When you have a business that is locally made and run, going to a one-off event is a great way to get you name known. You get exactly the right target audience that you need, which is why they used this method of marketing. Derby hope to have an ethical Christmas market every year and say that they only have businesses that are local and use ethically and sustainably sourced products. It is essentially free advertising for the small businesses and it benefits the customers who can get everything in one place (Wastie, 2022)
	
Conclusion 
Marketing is always changing and people’s behaviours are always being monitored. It will always be a part of life if people will deem it ethical or not. It is clear to see that the Advertising Standards Authority are putting pressure on companies, but they are also ever changing their guidelines.  Companies will market to what people want and not need. It has been made clear that not all advertising is un-ethical but could be fair to say that the bigger companies that might possible be unethical to make a profit. Learn marketing (2020) tells us that everyone will define the term ‘ethical’ differently, so it is not possible to determine what is correct. 
It is difficult for businesses to please everyone. Each company will do what they need to get their desired result and to achieve consumer expectations.  Researching trends in consumer behaviour is important as they want to identify the customers needs, but many ways can cause conflict when they are dishonest or are deceptive. 
It is important to have these standards in marketing to ensure that we are fair and use acceptable practices for the customers.
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