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Introduction

As we all unfortunately, know that the last two years COVID-19 reflects all aspects of the life of humanity, as well different type of sectors. Here this report analyses and evaluated the negatives and positives were influences and assessed by pandemic situation at the time, taken in to account in the percentages presented on data, visually presented, as well as graphic and diagrams. The information taken from the GOV.UK website published by Department of Health and Social Care.
                     What is infographics?

In nowadays, computer technologies and sciences have developed to great extend to facilitate humanity and are of great of benefit and facilitation for all aspects of the economic industry, as well as the presentation of information and data storage with infographic and visualisation on charts. An infographic is collection of word, picture and graphic that make easy for people to receive information easy way, remember it and distribute to the audience. It has been proven that 75% of the brain perceives the stock market and easily informs is through visualisation. This facilitates teacher and students for quality materials, learned and memorized. Also presented data and ideas through infographics or visually engages the brain to look at the problem from more than one angle  [1]. 
Whit the creation of infographics develops the ability for critical thinking of students which helps their development. Information graphics are visual graphics of data and knowledge, presenting complex information in a clear and fast way. There are six ways to help convey information data, from which the reader perceives the transmitted content thankful to visual memorization. 
· Flow (like liner, circular or multidirectional).
· Structural (it’s like tree, metrical or layer).
· Cluster (like overlapping or closure).
· Radiate 
· Pictorial
· Display 
This types help to effectively, accurately and clearly convey abstract ideas complex content that would require a lot of writing and explanations such as text. Parts core of infographics are tree.
· Visual ( Colour coding, Graphics, Reference icons )
· Content ( Time frames, Statistics, References )
· Knowledge ( Facts Deductions ) 
The transmission of information with infographics and charts just as it can be beneficial, it can also be dangerous. The information presented via infographics can affect the interpretation and the ratio of the X to Y axis can distort the data. Therefore the information must be presented in an appropriate colour, understandable legibility, easy to understand, memorable, which also facilitates easy dissemination. [2]

          Word Document Provided
                    DAV Component 1 Task 1 assignment infographic
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Criteria to evaluate and the impact of infographics provided in the word document


1. What message is the poster trying to provide?
-The first infographic would like to inform the user how the business effected from COVID-19. With different colour and percentage shows the business is a critical impact, significant impact, limited impact, no impact and positive impact. The user can see properly how many percentage of any kind of business effected by the virus. 
- The second infographic about the market disruption will drive innovation like to shows the user again in percentage with colouring numbers and text information COVID-19 significant industry disruption, opportunity for innovation and change operating model as a result of virus.
- The third graphic message show office print volumes are in free fall as a three type of colours and percentage how the value changes like significant decline and others value stay the same percentage.
- The fourth vertical demand varies would like to inform the user how in percentage effect the industrial sector changes by education, retail, business and professional services, government and healthcare. From first seeing the user can understand by visualisation what the decrease is and increase properly.
- The fifth infographic message shows collaboration, cloud and digitisation opportunities future interest in percentage going high.
- The sixth graph presents the information for channel partners expect more support from their suppliers from 0% growing up in different aspect like financial support, extended payment terms, advanced rebates, supply chain issues and personalised guidance.
- The last one (seventh) shows how recovery business by the time. In percentage and different colours for a certain period of time. 
All the date and information depicted and presented in this way facilitates each user for very successful understanding. 
                      
2. Colour usage. 
· For first infographic uses five colours to be better illustrate the data and this makes it easier for user to remember better in visual encounter with the information.
· The second one is only use one colour but is enough for understandable.
· Third graphic uses three type of colours which I perfectly shows user different between percentages.
· The fourth graphic there is only two colours   which is find but if they was use different colour may be like black only for numbers will be better for visual remembers.
· The fifth and sixth infographics with one colour its looks perfectly.
· The seventh one uses six’s colours which are properly matched to the image of the information.
The use of colours in infographic design makes it more understandable and memorable by the user.                                                                                                                                                                
3. How the text used?
All information presented by the text it’s clearly and in accordance with the colour of the diagrams, but it would be even more impressive and memorable if the font size of text is slightly enlarged. This would make it easier to understand and visual memory of any age’s user. 

4. The usage of appropriate graphs and charts.

The first infographic (Impact of COVID-19 on business), the fourth (Vertical demand varies), the sixth (Channel partners expect more support from their suppliers) and the last one (Most are cautious about business recovery time) are correctly design graphs, perfectly understandable, easy memorable which makes their distribution even more popular.
The second and the fifth infographics will be looks more visualisation for users if use vertical block list. [3]


                 Market disruption will drive innovation
                        Agree or strongly agree responses                     
             
     
                 Collaboration, cloud and digitisation opportunities
                                   Anticipated future interest


In this way is better layout looks information visual, clearly contend and knowledge.
             The third infographic I think will be better to be like this:                                                    [4]

5. How the graphic used?

Dependent on the information to be presented and transmitted to the reader, an appropriate schedule should be selected for easy perception and transmission of the data. There is nine kind of infographics. The most important is to choose correctly graphic to make user easy understandable. In the word document that is given to us in the assessment brief information is transmitted through a statistical infographic, which makes it easy to understand and assimilate by the user. [2]  

6. Suggestion for improvements.

All the graphs look like well-chosen data, the graphs of most of them are correct and properly makes that is easy to understandable for the users. For rest of it which I think need little bit improvement are the simple ideas given in the report. [6]





Conclusion

Infographics are an effective way of conveying information data through graphics, text, pictures, and diagrams design properly and easily understood and visually presented to the user. They are widely used today in all fields of industry and beyond. [6]
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Collaboration services
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Cloud digital workflow solutions


85%


Digitisation of paper-based process






84%


COVID-19 has coused significant industry disruption


77% 


COVID-19 presents an opportunity for innovation


66% 


We will need to change our operating model as a result of COVID-19









Office print volumes are in free fall
What impact are you seeing on customer print volumes?

SD 68%	Signifficant decline	Marginal decline	No change	Marginal increase	0.68	MD 27%	Signifficant decline	Marginal decline	No change	Marginal increase	0.27	NC 3%	Signifficant decline	Marginal decline	No change	Marginal increase	0.03	MI 2%	Signifficant decline	Marginal decline	No change	Marginal increase	0.02	
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