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This report will look at how social and digital media is used as a means to attract a wider range of customers. Social media is an interactive technology used for personal, socialising, business, advertising and many different avenues available online. Social media comes with ample advantages, especially for business and advertising. It is a brilliant way of reaching different customer base and social backgrounds but as with anything in life, it also comes with its disadvantages, such as how being vulnerable to the public can create negative comments and feedback and security breaches. 
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Long before social media, there was what is called old media. Old media is our long-standing traditional outlets such as radio, televisions, newspapers and magazines. In recent years with the development of technology and the internet, social media burst onto the scene and has become the number one means of everything from personal use to business and advertising. Some examples of social media are, Myspace, Facebook, WhatsApp, LinkedIn, Instagram and YouTube. Social media as we know it, started to make a big impact in the early 2000s, with Myspace being credited as the first social media platform to achieve a million active users over the course of a month in approximately 2004 (Esteban Ortiz-Ospina, 2019). Since then, social media has grown rapidly, so much so, they have almost tripled the number of users from the last decade of 2010 where a total of 970 million was recorded to an impressive 4.95 billion recorded in October 2023 (Brian Dean, 2024).
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Marketing is a process of appealing, gaining interest and attracting customers to a company or product to generate revenue. This can include a range of activities used to help the promotion of products and services being offered by that company. There are many methods available for companies or businesses to use to market products either traditionally or modern. Traditional methods of marketing include newspapers, radio and televisions with of goal of promoting products which are favourable and tends to interact with consumers and customers in person. Modern marketing sees the companies being more motivated by consumer or customer needs and contentment by using digital channels such as mobile devices, internet, emails and social media platforms that targets more of a specific audience. This type of marketing is driven by data and decisions are mainly made to personalise the involvement with a goal of increasing brand awareness, increasing customer value and making sure to acquire new customers. 
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Social media can be used for marketing and reaching new customers by choosing to use any one or multiple social media platforms such as Facebook, Instagram, and YouTube. One major way of using social media for marketing is, Influencer marketing. Influencer marketing is where a company or business can enlist the help of a social media personality known to have a large following to promote their products and services. This way they can reach new audiences, increase brand awareness by the influencer engaging their followers with the product display or talks about the said product or service. The company’s brand identity can also be helped by social media in way of imagery, attitude and response rate. Companies can use social media to target advertise based on interest, location and demographics.  
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Some of the advantages of using social media as a tool for reaching new customers are, it can increase brand awareness. Brand awareness is how familiar people are with a particular brand and the products or services they have to offer. 
Social media can help to increase recognition and awareness among the targeted audience by being very active and consistent with interactions with followers and making post which could lead to an increase in sales and success. 

Another advantage is you can better target or engage with what to you, is the right people at the right time. This can be done by the wealth of data and targeting options social media platforms offer that can help a business to hone their ideal customer demographic such as age, interest online behaviour and location. There is also the prospect of engaging and building a relationship with your customers. 

Other advantages include real-time customer feedback, increased website traffic, improved customer satisfaction and loyalty and increased website traffic (AIContentfy team , 2023).
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There are many disadvantages of using social media as a tool to reach new customers. One main disadvantage is not being ready and aware. Especially if the business is new, this can be tricky as there are no brand awareness and you may not be targeting the right core audience, you then become stuck in a what is called a social business loop (Jackie Owen, 2024). 

Another disadvantage is the possibility of having negative feedback and a tarnish brand from the great exposure social media can bring and not everybody has something positive to say and may aim to damage your business’ reputation. Achieving new customers with a bad reputation or negative comments will be difficult to do. 

To acquire new customers, your information both public and personal is required when advertising or marketing through social media which may become compromised and cause privacy and security policy issues. 

Other disadvantages include exposure to competitors, slow returns and time consuming. 
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In this report we learnt how social media has developed over the years and how in recent years it has become one of the biggest ways to market and advertise for business on the many platforms social media has to offer. The different marketing methods available to companies was discussed for older, more traditional marketing outlets as well as the more modern approach through social media outlets. The advantages and disadvantages were also taken into consideration when figuring out how social and digital media can be used to reach a wider customer base.  
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