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[bookmark: _Toc45242454]Introduction
This work aims to describe Italy, its regions and cities in a detailed “Destination Review”. The article will provide to Tourism and Travel professionals an in-depth review of the destination with critical insights in regard to locations, attractions and strategic tourism development. This may also assist Tourism professionals to evaluate the type of clientele they might face in a particular area and what may be their expectations in order to provide enough support. Tourism can be defined as a set of activities performed by people (visitors) away from their place of residence. (UNWTO, 2010) According to the source, a visitor is classified as a tourist or overnight visitor, if the trip includes an overnight stay. If otherwise, it is classified as excursionist or same day visitor. A further distinction that can be provided with respect to the forms of tourism, evaluates three types of tourism based on where the destination is located: domestic, inbound and outbound tourism. (Introduction to tourism, 2020) Many travellers are attracted to the European continent for the history of each country, nonetheless, for the lifestyle that has been built around food, traditions, fashion and products. (Robinson, Lück and Smith, 2013) Being a nation rich of history, Italy attracts many visitors from around the world for its natural and cultural beauty. According to Travis, Tourism depends on three sets of heritage resources based on the purpose of the travel: Cultural (focuses on Cultures, Languages and Identity of Places), Natural Heritage Resources (climate, nature, wildlife, landscapes, etc) and Built Heritage Resources (the trip focuses on Architecture, Archaeology, Engineering and Monuments). 
The three primary categories of tourism defined by UNTWO, comprehensively distinguish three more “hybrid” categories: Internal Tourism (residents or tourists travelling within a country), National Tourism (residents of a country travelling in another place within the Nation) and International Tourism (Travelling without Border limits). (Travis, 2011)

[image: ]According to Eurostat, Italy is a country subject to seasonality demand, which usually increases exponentially over summertime. (Seasonality in the tourist accommodation sector - Statistics Explained, 2020)
According to the source, the most common accommodation of choice is hotel based for both local and international tourism, while a minority of travellers focus on short stays in similar establishments and camping.  
Therefore, in the peak season or third quarter, the occupancy was 67% higher than the annual average and higher employment rates as a result. 
Local data shows that seasonal Hotels and Hospitality structure do represent an important part of the market share reaching the 24.2% of the total hotels within the country. (Becheri et al., 2010) However, it is important to understand that, some parts or regions of the country rely more on seasonal than others. In some cases, they can make up to the 83% of the total.  
[image: ]Murphy defines a Resort as a planned vacation business that is designed to attract, hold and satisfy its guests, proving a valuable experience so that they become regular visitors and or good ambassadors.  (Murphy, 2008) 
	Resort Capri Island Italy
However, based on the seasonality of some hotels, tourist destinations, in some cases do not provide four-seasons accommodation and it might be difficult for travellers to find places to stay in a specific location based on the date they may wish to go. As a result, it might be difficult for locals to be employed on a permanent basis within the industry. This applies mostly in seaside towns and holiday destinations. 
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Italy is a well-known country for its historical and cultural heritage. Some important elements are: art, music, food and language (i.e. the language used in Opera was Italian, regardless of the composer). (Culture of Italy, 2020) The most important cities (Rome, Turin, Milan, Florence, Venice and Naples), have plenty of historical attractions such as museums, churches, art galleries, bridges and important squares to visit. 
[image: ]     [image: ]Vatican City, Rome 					Italian Gallery, Milan 

Italy holds 55 UNESCO World Heritage Sites, of which 50 are Cultural sites and 5 natural sites, providing the first World place for number of sites alongside China. (UNESCO, 2020) 
__________________________________________________________________________________
[image: ]                                                                                                                                  Trulli di Alberobello, Traditional dry store, typical from Apulia. Most of them have been turned in B&B, other, are now part of “albergo diffuso”; an innovative concept of hospitality that involves converting small villages into tourist attractions and places to stay.
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Dolomites – World Heritage Site_______________________________________
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Dolomites is a famous destination, that attracts many tourists in winter months for skiing and throughout the year for climbing, hiking and cycling.  

Famous for its food, Italy has exported its culinary traditions throughout the years, making Italian Cuisine the most famous worldwide. (Zoe Li, 2020)
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[image: ]Neapolitan Pizza                                                  Spaghetti con Vongole (Clams) 
Italian food is renowned for combining simple ingredients and great tastes. Important recipes are part of the Italian tradition and based on a particular location, therefore, traditional dishes are typical of small local communities (e.g. Bolognese as traditional sauce made in Bologna). Consequently, further professional knowledge is required based on location in regards to traditional dishes. 
___________________________________________________________________
[image: ] In the Italian coffee culture, the morning starts with an espresso. Flavours and roasts vary, however, the coffee is usually served “al banco” (not served at the table) and drank standing. (A Guide to Italian Coffee Culture, 2020) 
It is very unlikely that Italians or people going to Italy for holidays require a table for that, unless breakfast is served (which usually consists of a croissant or some pastries, although some places serve continental breakfast). 

Italy is rich of Vineyards and has one of the biggest and most appreciated production of wine that accounts for the 19% of the Global production. Italian wines follow important protocols and standards are measured based on categories that determine quality, origin and geographical characteristics. Four categories can be identified, in accordance with EU Regulations. 
___________________________________________________________________
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Oenologists and sommeliers are widely employed in the Hospitality and they are regulated by AIS (Italian Sommelier Association), which provides trainings for professionals who wish to undertake this career. 



___________________________________________________________________
[image: ]The Italian lake district, situated in North Italy attracts both locals and international travellers for its outstanding beauty and the presence of some luxury hotels such as the “Hotel Villa Serbelloni” situated in Bellagio, that oversees Como Lake and is usually destination for many VIP going to visit the area.
Regardless of category of the Hotel or Restaurant, usually the Italians and Travellers are very demanding in terms of quality of both food and service. Professionals should expect demanding customers and be able to accommodate their requests. 
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The Market in Italy is driven by domestic Brands, with international brand such as Hilton, Marriott, Accor and Intercontinental being located mostly in the northern part. (Hospitality Industry in Italy - Growth, Trends, and Forecasts, 2020) As of 2016, the tourism in Italy, employed 3.1 million people or 12.8% of the total workforce, accounting a turnover of 171 billion (11.8% of the GDP). (Pat Hyland, 2020) However, statistics and forecasting show that the sector is and will grow fast before 2030, with an expected contribution to the GDP by 2028 of 14.3% as per graphic below: 
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(Italy: tourism total contribution to GDP 2014-2029 | Statista, 2020)
Globally in 2019, 1.5 billion international travellers were recorded, which include a 4% increase compared to 2018. In Europe, 743 million international tourists were registered for a 51% of the total market. (UNWTO, 2020) According to the source, the results were led by the Mediterranean Countries (Italy, Greece, Portugal and Croatia). Inbound travel to Italy in 2019 experienced a slight decrease of 0.4% compared to the previous year, registering a total visitor of 62,961,013, about 200000 people less than 2018. (Italy Visitor Arrivals, 2020)  
However, the current travel restrictions that have been implemented as a response to the Covid-19 Pandemic, have had a negative impact in the industry. Therefore, the prediction for 2020, which stated an increase of the 4% in Italy as of January, need to be addressed and corrections must be made. According to the National Italian Agency of the Tourism, the third quarter is experiencing a decrease in demand of 57.5%. However, Q4 does not look much brighter and only in 2023, Italy will be able to achieve pre-pandemic occupancy and inbound tourism levels. (SkyTG24, 2020) 
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The analysis conducted on the demographics outline that the total population is 60.3 million of which about 4.5 million are foreign nationals. The population is not distributed evenly throughout the country, yet densely populates some metropolitan areas. The prevalent faith is Catholicism, however, there are some minorities of Muslims, Atheists and Agnostics. (Demographics of Italy, 2020)
The urban population is slightly over 70%. However, high emigration rates, might implicate in the future, scarcity of talent as most young professionals consider other countries to move and live permanently. 
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Tourism development defines and creates strategies that focus on increase and develop the sector. According to the Italian scene, the strategies on which companies currently focus, are based on plans to extend the length of opening for seasonal places in order to create a more sustainable business. 
According to a survey, the most common channel used to book stays in 2017 was Price comparison Websites (i.e. booking.com, Trivago, Expedia, Kayak etc), however 61% booked through the private website while 24% booked through online travel agencies. (Channels used for online hotel bookings in Italy 2017 | Statista, 2020) 
Italy accounts a large chain portfolio that consists of 240 brands, of which 97 are International Brands and 143 are domestic brands totalising 1584 chain hotels. Such hotels provide a wide offer, fully in line with global standards and providing business models distributed in 4 categories: Economy, Midscale, Upscale and Luxury. (Ribaudo and Franzese, 2019)
Milan annually holds a travel exhibition that is named BIT (International Travel Fair), which is a Tourism Meeting that includes travel agencies, tour operator as well as both local and international hospitality companies. (BIT, 2020) The main purpose is to launch tourism offers of both small and big realities. Further objectives include: building Business Relationships, Brand Awareness, develop and explore new distribution channels and participate in conferences and training sessions. 
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Customer Expectation are in constant change; thus, tourists are becoming more and more demanding. In a few words: service excellence and innovation are key leading concepts that determine the success of a firm. Nonetheless, Italians are demanding in terms of quality of service and quality of food. Essential requirements for Hospitality employees are a Health and Safety course named H.A.C.C.P. which can be obtained with a one-day course either online or run by companies, and Culinary School qualifications if working either as a Chef or Waiter/Waitress. In some destinations, minimum requirements include fluency of foreign languages such as English, German and French depending on the business needs and clientele. Further qualifications are essential for Managerial roles. According to the most recent dietary requirements (vegan, vegetarian, low calories, gluten free etc), it might be difficult for companies to find fully trained employees. In seasonal Hotels, Arrivals are usually focused on one day of the week, with fix length of stay being weekly. Therefore, further pressure can be experienced by tourism professionals on this occasion. 
Depending on the location, some hotels might result difficult to reach with public transport; therefore, 70.2% of customers will either rent a car or use their own for leisure travel whilst only 45.8% of business travellers will rely on cars. (ISTAT, 2020) This is purely to address one of the major issues affecting the Italian tourism scene: infrastructures in some areas.  Whilst public transport is well developed in north Italy, the southern part (Naples area, Apulia, Sicily and Sardinia) will require the use of a car. In addition, this results in impacting occupancy levels and shorter seasonal openings.   
[bookmark: _Toc45242460]COVID-19
The current pandemic named Covid-19 has had a negative impact in the tourism sector. Travel restrictions, distancing measures and hospitality structures temporary closures to mitigate the spread of the virus and reduce infection, have prevented people from travelling and enjoying tourism facilities. As a result, the Hospitality Industry, is experiencing important losses in terms of cashflow, including some properties not able to reopen in the foreseeable future. Structures that managed to reopen are not allowed to carry out operations and events as they used to. New protocols and risk assessments have to be implemented and employees to receive appropriate training. 
The Italian government has allowed certain countries to travel to Italy without need to quarantine. However, the main organisation focus for 2020 will be local tourism as international spending has dropped. Since the pandemic hit Italy, the Government has sustained companies providing funding, credits and furlough rules, providing an economic relief to both employees and employers. In order to sustain and promote local tourism, a Holiday Allowance will be provided to the population. (Il Post, 2020)
In order to re-launch the wedding scene and the business involved, the Government has launched a 25% refund to couples getting married starting January 2021. (Mosello, 2020)
The full recovery of tourism scene is forecasted for 2023, however, companies might experience further difficulties in regard to Airlines restriction and freedom of travel. 
The European Union has proposed a support program named SURE that focuses to provide financial help (loans) to companies in order to mitigate unemployment. (Eu Commission, 2020)
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The Hospitality in Industry provides an important Economical support to the country. It constitutes the 11.8% of the total economy, employees 3.1 million people and provides an economic turnover of more than 170 Million Euros.  In order to face the current challenges, companies must: 
· Provide a safe environment 
· Focus on innovation and green initiatives 
· Implement flexible cancellation Policies 
· Provide excellent customer experience 
· Develop Instant reward rates and provide discounts on referrals
Employees must be prepared to assist guests, tailor services and provide a service in line with the new expectations and health advice.
Tourism Professionals must be well prepared in order to highlight what Italy has to offer: food, natural beauty, Heritage sites and Historically important location must be properly advertised and professionals must be knowledgeable in providing as much information as possible and promote the territory. Professionals should use this article to evaluate areas of research they may wish to focus on, depending on their job role and job role in order to undertake further research. 
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