


 
Accor and Best Western.



If you have plans for travelling, you will need all your desires arranged. First, you will need to choose a destination where you would like to go. So, if you set up the destination you will need a place to stay during your journey. Then you go/must choose a hotel. But first, you should know how much you are going to spend on your holiday, journey, or business trip. If you are eager to have luxury rest or regular one you will be paying for your wishes. So, make up how much are you going to spend on your journey to schedule a small plan or view on what are you going to do.  Wherever if you going to a luxury hotel so you should try the Accor Venues, because they been offering the bliss of luxury will be at your fingertips. And it is no matter if you are travelling alone or with your family. They can offer a countryside escape with dramatic landscapes and picturesque coastlines. For example, here in UK they offer a trip from South-Downs National Park to the Yorkshire Dales and the Beacons, where is the wealth of ‘’natural gems’’ just waiting to be explored. 
Accor is the story that has been created by two friends, Paul Dubrule and Gérard Pélisson, who opened their first Novotel in 1967, at that time no one in France believed in this new blossoming lodge business. Their creativity and boldness pushed the boundaries of what is possible even far further, today their dream of hospitality has become Accor, who is a living-dream business. A wind of conquest still blows over their Group which brings together over 5,100 addresses in 110 countries. Proud heirs of the co-founders' model, daily their more than 260,000 very skilled people continue to organise the hospitality of tomorrow and bring to life their passion for the guest.
Creation of Accor is a total of 440 hotels,1,500 public or institutional restaurants and 35,000 employees in 45 countries all over the world.
 The Fairmont, Raffles and Swissôtel, it is the last acquisition, which established itself as one of the Mondial leaders in the luxury hotel market.
The goal of their brand is to bring to life the desires of the customer, to seize what he wants, what he needs, what he expects to get by becoming the Accor loyal customer. Accor market strategies are simple: to satisfy and maintain the customer wishes or desires by re-novating their physical aspect, menu, and colours.
If you will have a glance of Accor Hotels in general, you will not find two the same venues. Because, according to their strategies, every place or Hotel should have their unique magic.
  Otherwise, if you wish to have a middle or regular trip and don’t want to spend a lot on your journey, you can choose not so pompous places. One of them is Best Western, you basically can find one in every ‘’Square metre’’. They can offer you the peace and the quiet of a rural retreat or vice-versa, a view of crowded and loud city, because you can find a Best Western Hotel on every site of the country you choose.
Best Western was founded in 1946 by M.K. Guertin, a man who have been gaining with 23 years of experience in the business. The famous chain begins as an informal link between properties with each hotel recommending other lodging places to everyone who were travelling.
Guertin always says the importance to advertise properties to the general traveling public, which is considered an ultimate approach in the lodging industry.
The phrase "World's Largest Lodging Chain®" becomes a part of Best Western's corporate identification and advertising theme and later changes to "The World's Largest Hotel Chain".
Best Western membership having 2,654 hoteliers and revenues worldwide. Best Western receiving $1 million in bookings per day through bestwestern.com , the famous internet channel.
Best Western is unique in the hotel industry because its hotels aren’t uniform. They’re different – 280 times over. Because each of it is completely unique, so consumers get an absolutely different experience every time.
In a market where rate of offering is everything, this was seen as a challenge. So, at this point, the brand response agency, made it Best Western’s biggest selling point by implementing the brand’s perception in the minds of consumers. 
“Hundreds of hotels, thousands of stories’- it is the big brand logo for hundreds direct response campaigns and beyond – every place having its own and unique story to tell. A such a kind experience, guests won’t find anywhere else. During long-term brand building campaigns, this storytelling was the only one thing to transformation and a perception of what revenues should be like – more individual, more emotional, more human.
However, both are firmly positioned on market position, and this position has been verged by the time. When they started their activity, it was plenty ‘’Market space’’ because in the times not too many dare to have a trip or journey to a different unknown place, just if you were a merchant/business owner who were searching for a new expansion of his affairs. Or if you were very wealthy and could afford an expensive holiday or journey to a foreign country.
Their market position nowadays is well determined and positioned. One is situated a top of hierarchy, on the other hand is in the middle of the chart, both using different marketing strategies to attract their ideal customers.
Accor relies on their luxury offers and posh venues, at the same time Best Western using decent prices and positioned in every site of the globe. Their sustainability consists of the same ‘’label’’ through all these years. Of course, with some improvements but the ‘’colour’’ of it, it doesn’t change. When talking about their improvements we can enumerate a lot of them, and both hotels have tried to implement environmental-friendly targets. Both hotels using organic products like fruits and vegetables in their kitchens. Well, their menu can differ from each other because one using ingredients for selected meals, the other maybe cannot have truffles or caviar in their menu but all the ingredients are organic and fresh.
They try to implement their green message by promoting themselves as pet friendly and environmentally friendly. Although both using sustainable materials as cotton and linen for their rooms, solar panels and saving energy bulbs, fresh products for incredible meals.
During the worldwide pandemic COVID-19 a lot of hotels have been devastated and their activity (for some of them) were closed hotels but many have achieved the highest standards of Covid safety and cleanliness according to Quality in Tourism, so, their clear and green message is:” if you are travelling, you know you can stay, safe.”
 People may have to wait a while until they can travel safety, because of the restrictions which have been made, but hopefully everything will go back to normal slowly by slowly, it means that a good part of the resorts and hotels will be re-opened (globally) all over the world. Yes, it will be some restrictions left, but it will be a slightly movement to the good side of the things. Probably it will be over full everywhere in the world, because people stay a long period without any vacation or holiday so, it will be a huge demand on leisure department in the marketplace. So, the owners of the venues, they should think twice after re-opening their doors to the customers. Focusing on updating their offers, their personal aspect, and messages to people/clients. Maybe they will rich the highest peak of their profit after the lockdown, you will never know what pleasant surprises life can offer.!
Many years ago, sustainability in the hospitality sector was a pretty business to run; but nowadays it is a “job” that it should be carefully planned and “served” because if you want a sustainability legacy you should take care and be aware of all “small” changes in our modern world. There is one way to share your guest experience and that is through storytelling…sharing your unique and unforgettable memories, scenes, and facts through your personal story. When someone is telling their own story they try to repeat exactly emotional moments in that way the listener is going through the same magical path that the storyteller is telling. In the end, there is no matter how Accor and Best Western promoting their marketing plans to be sustainable, but the main character in this story is the satisfied customer who will be in the future will remain Loyal one or it will be your Critic. 
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