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Introduction
For hotel businesses, it is even more intense for taking the financial decisions carefully as the revenue generation process is more complex than the other businesses and there is no certainty that after incurring some fixed costs, the revenue stream can mitigate the expenses incurred previously (Chakravarty and Xiang, 2020). So, using the appropriate methods, the financial ratios are monitored so that the business liquidity and performance in market can be tracked and according to the trend that has been found from the analysis of the past information in the business market, the forecasting of the revenue that might be found in future can be assumed. However, to take strategic decisions in the business market, evaluating the performance of the competitors in the business market should be done with care and according to the competitive position of the company, the required changes in the strategies should be brought (Grablowsky, 2018). In this report, the financial evaluation of Hilton hotel has been done for the years of 2019 and 2020 to understand their changes in the ratios. Later on, the limitations of ration analysis and the importance of understanding the ratio fluctuations for hotel management has been discussed.
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Hilton hotel has been operating in the hotel management industry for long time and they have expanded their business in different parts of the world managing the attention from the customer base to meet their demands. The businesses have entered in different international market using different entrance strategies which caused them to use different level of liabilities in their organizational financial structure (Makhitha, 2020). So, the performance of the hotel can be assessed through analyzing their horizontal ratios of the business for 2019 and 2020. The below mentioned table is showing the ratios found for Hilton hotel and later the on the explanations will support the improvement or degradation of the organizational performance: 
	Ratio
	2020
	2019

	Current Ratio
	1.73
	0.73

	Debt to Equity Ratio
	-7.06
	-16.93

	Long Term Debt to capital
	1.17
	1.06

	Gross Margin
	85.60
	86.73

	EBITDA margin
	-0.95
	21.66

	Asset Turnover
	0.26
	0.63

	ROE
	48.45
	-187.71

	ROA
	-4.29
	5.92

	ROI
	-8.04
	11.83

	Book Value per Share
	-5.35
	-1.69



From the findings of ratios, the trends in these ratios are explained below to show reasoning behind their progression or degradation in their financial ratios which has positioned themselves in the advantaged position: 
Current Ratio: This type of ratio is very important for businesses like Hilton hotel. The current assets are very important for run a business. If the business does not have a food flow of revenue, then the current liabilities can drag a business down from the competition (Mattimoe, 2021). According to the analysis, Hilton hotel had a current ratio of 0.73 in 2019 and 1.73 in 2020. Here, a development in the ratio has been seen in the context of Hilton ho0tel. This means that they have recovered or increased their current assets to be greater than the current liabilities in the business. 
Debt to Equity Ratio: Managing the debt and equity percentage in the business is very important as it controls the ownership of the business. Also, the sustainability of the business in the UK business market depends on the successful management of the debts and equities while operating (Mwepu Mbuya, Bounds and Goldman, 2020). Hilton hotel had -7.06 in 2020 and -16.93 in 2019. Here, the interest rates on the debts of Hilton hotel is greater than the return on investment by the business. During the initial stage of pandemic, as the hotel business could not perform properly, they had the worst situation. But later on, they are trying to recover from their condition. 
Long Term Debt to capital: Long-term debt to the capital is nearly the same in 2019 and 2020 for Hilton Hotel as they managed to ensure the long-term investment to be slower as the pandemic caused a lot of uncertainty of business operations during that time. Through the business increased some long-term debts in 2020, but the difference here from 2019 to 2020 is 0.1 only. 
Gross Margin: The percentage of profit in the gross revenue generated from the operations of a business is called the gross margin of business (Petrů and Tomášková, 2020). As there is very less variable expense for a hotel business while operating, the Gross margin for Hilton Hotel is very high. In 2020, the gross margin was 85.6 and in 2019, it was 86.73. So, it is noticeable that the business is getting less profits from the gross revenue as the expenses of business operations has increased over time. 
EBITDA margin: It the earnings that is recorded by Hilton hotel before subtracting the interests, taxes incurred, depreciation of their assets and amortization of loans. All these particulars are very relevant to the businesses as they are operating with a huge amount of fixed assets in their portfolio. So, after the analysis, it can be seen that in 2019 the EBITDA margin was 21.66 but in 2020 it fell to -0.95 which indicates a very poor performance of the business. May be due to their insufficient earnings in 2019-2020 financial year, they recorded such a poor figure. 
Asset Turnover: Compared to the existing fixed assets, the amount of revenue generated from the businesses indicates the asset turnover of a business (Rzemieniak, 2019). The asset turnover of Hilton hotel in 2019 was 0.63 but in 2020 it became 0.26 which seem to be decreased. So, the businesses can not bring out the required profitability from their businesses according to the statistical analysis. 
ROE: The return on the equity that the shareholders have in the Hilton hotel seem to be improving than the past times. As it can be seen that in 2019, the ROE of Hilton hotel was -187.71 but in 2020 it improved to a positive value of 48.45 which sounds like the business is trying to cope with the challenges that the COVID situation brought to them. In order to do that the business took some customer-oriented planning which cost them some loss of profit but the valuation of the business seem to grow again recovering from the drop in revenue generation during the pandemic. 
ROA: Based on the available assets of the business, the revenue generation from a business needs to be calculated as for hotel businesses, the more asset they will have, the more revenue they should be able to generate (Shosha, Mano and Anamali, 2022). However, from the ratio analysis of Hilton hotel, it can be seen that in 2019, the ROA of the business was 5.92, but in 2020, it dropped to -4.29 which is pretty alarming for the management of the business. It happened because due to lack of access in different countries, international businesses in the market could not perform accordingly. 
ROI: This ratio is another relevant yet important one that is very much required for the investors who wants to invest in the business (Sági, Chandler and Lentner, 2020). According to their ratios, Hilton hotel had a Return on Investment of -8.04 in 2020 and 11.83 in 2019. So, for investors it is a negative sign that the businesses was having an negative ROI in 2020 from their operations. 
Book Value per Share: The valuation of a businesses is very important issue for ensuring the profitability and the interests of the shareholders to maintain their equity. As the pandemic hit the international market as well in UK, people needed to stay at their homes and could not move to anywhere. In this context, the businesses lost their revenue streams and the book value of the business fell. In 2019 it had a value of -1.69 which is not good. The later year, the situation even worsened as the book value per share fell to -5.35 which caused a lot of damage to the image of the business and its overall valuation. 
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Ratio analysis is very useful for business specially who want to maintain their growth of the business and wants to compete in the intense competition in the market. Hotel business industry is vast, and the preferences of customer s might vary as they are offered with a lot of options from which they can choose their hotels. So, ratio analysis in making the required decision of the business can help in the following way:
The operating performance and risks analysis of a business can be understood through the analysis of the ratios available in the business market. If the shareholder of the business finds a way to see a growth in the dividends paid to the shareholders, they will try to invest more capital in the business which will ensure the growth of the business (Turnbull, 2018). 
Profitability of a business is very important, and the ratio analysis help a business in understanding the potential profitability that a business might generate from the analysis of the business achievements. The operational efficiency that is required for every firm to become impactful in the business market needs to understand their financial ratio so that they can develop the capacity of increasing the efficiency in the activities of the business. Successful businesses often try to manage their operation according to their existing condition of the business and do the most important ones first so that they can be effective in generating the profits and customer satisfaction (Rzemieniak, 2019). 
Managing the liquidity of the firm minimizes the risks and make firm to sustain tough economic conditions that might take place in the business market. So, to get a good representation of the existing condition of the business ration analysis can be provide important for businesses. Current ratio, Quick ratio, cash ratio, days inventory etc. are some of the best indicators that help a business to manage their operations in their favor. 
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Among the limitations of the ratio analysis is that it ignores the human development in the organizations and the intangible resources that the businesses have. These are also very important issues as having talented employees in the business creates a good hope for the businesses so that they can be profitable in the upcoming years, However, the fluctuation in the ratios might occur in the operating years and it is essential for understanding the developing or degrading stage the business is in (Mattimoe, 2021). Annual reports contain the ratios that are important for the investors as it directs them to the most effective decision so that they can put their cash into proper usage. Without understanding the potential of a business investing in it might incur losses. So, the fluctuation in the ratios among year should be checked for a better understanding of the situation in the market. Also, depending on the available assets and the risks that the businesses are being exposed can help the investors to compare between two alternatives and choose the right on to invest their money in.  
[bookmark: _Toc103396913]Conclusion 
Financing decision is very important to decide about the investments in the business so that the management of the business activities can be done in the intense competition which will provide a maximum leverage to the businesses. Ratio analysis can be helpful for hotel businesses to check their lacking to adapt with the market and economic fluctuations.
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