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Introduction:

Marketing is an activity to advertise products in different ways to society, individuals, clients, companies, marketing includes selling , purchasing, delivery, dealing with other companies, it is concerned with design and packaging of products focusing on attracting the consumer or buyer. 

Involved marketing is a system that companies take to pledge customers, it includes maintaining and strengthening the relationship with them.

 Communication with customers, whether old or new, is considered part of the work. For example, the company writing thank you by email, request feedback about services, seeks to know how to satisfy customers through services for products.

However, the aims in marketing growing the company, follow strategies to successes a product even it is different from the main strategies to obtain the goals, such as make products as the customer wants and if there is any problem in product knowing a problem to solve it. 

Marketing always focuses on what the consumer needs from what he requires of products and it matters what a customer thinks of products because the customer is the main factor in the success of the company or brand.

There are types of marketing particularly with social media most of companies using social media campaigned such as Facebook, Instagram, Snapchat, Twitter and Tiktok, but the best type is internet marketing that means clients can view product online, search engine optimization and blog marketing, print marketing and video marketing all of these types update all information about product and companies for publishing and publicizing firms.

Organizations follow the roles of marketing in promoting business company and function is to reach all horizons of business and create an appropriate and positive image in a company as we mentioned before focus in services, investor and community. The relationship between the organization and the customer is based on marketing, because customers know companies through the marketing process, and this gives people safety in trying new goods, it is small image of organization for the buyer.

 People through advertisement and websites learn about these goods. There is competition between organization in control of people’s mind, so we always see companies making progress in buying and selling, satisfying people and gaining more customers, in addition to the emergence of small organizations that have become competing with major organization with the advancement of technology, which played a role in spreading companies that were not known before. For example, make up small companies have appeared on social media, so that assisted them to marketing on website to achieve their aim to spread and increase earnings. 

Marketing is not only advertising and promotion of goods. There are many analyzes and theories in the world of business that are applied by all those who work in this field, the most important of which is A PESTEL analysis used identify the macro external forces confrontation an organization and the letters symbolize for Politician, Economic, Social Technological, Environment and Legal. This analysis is also used to determine the strengths and weaknesses facing business.

How marketing assists organization:

Organizations means group of people who have same common interests and they put their effort to produce goods and services and they are social by virtu of working with other multinational companies helping work outside other countries or companies. These are common points between organizations such as the statute hierarchy is the board of directors and the record of facts.

Companies have been following the marketing system to control people’s minds, how did they work on this by developing and innovating products and marketing it in a way that makes people always buy it, furthermore directors raise follow marketing ideas to succeed in this business, for strong competition between companies and organizations, they must always publish and create the information they want in the market for people and competitors for knowledge. 

These organizations use analysis in the event in changing sales conditions in terms of fewer consumers and the emergency of new competitors, so they say knowing what people want. Media and marketing have become based on the same goal in terms of publishing news and advertising products. The company wants the audience’s satisfaction and loyalty. 

Some business critics of the market criticize for giving priority to publishing entertainment news and announcing a new lifestyle. The content becomes about selling or marketing the product, not news but this helps people in draw attention to merchandise because technology, media, and marketing are linked to the same goal. For instance, YouTube when I want to watch a program that a company advertises for a specific product like G Pixel 6 phone. 

On the other hand, the concept in marketing and organizations what requires people to know what they want clothes, cosmetics, toy, electronic product, food, cars, everything that is people think to buy it, so the clients started believing that his/her deserves a best treatment from company for money they spend on purchasing.

This led to the diversification of products and thus increased the success of organizations as they provided what customers wanted from advertising, marketing research, banking and professional for business such as leisure, recreation, entertainment. These service marketing offer to clients and I think that is service process include marketing business. Companies became more interested in their relations with costumers, more interested in the product, contain everything in the business to meet needs of customers. I mean that the approach in new in the word of marketing, focusing on customers with goods. The clear idea and summarized (Make your customer the center of your culture).

In general, satisfaction or vice versa, customer dissatisfaction and a feeling of joy or disappointment with product perceived by personal expectations, product quality is the basis of customer satisfaction. A positive image of the product in itself creates customer satisfaction, thus increasing competition between companies e.g., Amazons always make life for his clients easy for them and deliver for product as soon as possible, and find most of products on this company, there are many of companies do the better for clients such as Deliveroo, E-bay. The quality of product has become linked to customer satisfaction, also product prices rise and costs fall. Trust, loyalty and satisfaction do not last for life, the reason is due is to circumstances. Customer always remember services, experience, and interaction for a long time more than price, so great companies consider service more sales opportunity and that will be more inclined to turn into brand advocates in future. 

The environment surrounding the environment day and one of the company’s priorities. How did this become the phenomenon of new phenomena and concept of environmental areas, transparency and important practice for important standers in commercial activities, such as clothes, paper, and a lot of things that can be recycled and that are not harmful to the environment. Currently, all companies have taken this decision to support it, it is not making any mistakes or follow a new policy in preserving the environment.

PESTEL analysis focuses on two main points: the first is to determine the place or environment in which the company operates. The second reason is that it guesses facts and information that will authorise the company to prophesy positions and circumstance that it might happen in future. Organizations follow this analysis because it gives them a summery of the external influences that may affect their decisions and business policy and allows managers and human resources to assess any risks specific to their business and use this strategy. This analysis is common in organizational development in Britain. It is important, the reason for impact of external force on change plans. Also is possible to know additional costs and future plans, the change can be known in the map of the professions. The environment surrounding the organization is important to the head of the company and organizations needs to understand it. There are several reasons, including providing the resources that the organization wants from goods and services, for example, a car needs gasoline to move, as well as the companies does not succeed without support in money, workers and raw materials, all of these things to work, the bakery such as Greg’s backing from the suppliers like money, staff, resources all these things to succeed and continue. The environment, organizations are depending in each other, it has common points in all aspects, whether the conditions of the place, the legitimate workers, all belong to the common point. There are many of analysis but the most publicity this PESTLE almost most organizations used it and follow strategy to successes the projects, it always stays informed of social changes, environmental changes or economic. This analysis is considered acceptable by specialists in this field, and the application of its system is considered successful, leads to success of the operation. It has its pros, cons 
Some of them good that is encourage business to know about the external environment in which they operate, assist organization understand trends, but disadvantage it is only depend on rating of external environment, it is not sufficient and comprehensive.

The world of technology means communication was limited to communication between the family through programs, even if outside the country was a means of communication. Then it became a world that all people, companies and countries depend on because the world has changed and developed in technology that entered our lives quickly and became used daily, so marketing and companies became this organization is exploited to its advantage to market products and spread them among people through the internet, and advertisements and views helped in the success of companies and increase profits and impacts in good in all aspects.

 Digital marketing has become a promotional activity carried out through the internet, which is social media, e-mail, game, etc. This type of marketing is very successful because of its spread and interaction throughout the week and over 24 hours.

 Marketing is considered more effective and successful and because of its rapid spread, such as SNS message. There is marketing type: the concept of viral marketing with product and services in the business sector was called a new system because viral marketing depends on marketing through video and encourages individuals to transmit content in a way that makes people attracted to the product or advertising, and it can be disseminated through social media such as WhatsApp and other sites. This type of marketing uses on the social system, relationships, family and friends because they are transmitted between people like pictures, this is used to spread ideas, trends and knowledge quickly to thousands of people. 

However, young people and adolescents are the most interactive on the internet and therefore buy what they want, they are considered as a profitable purchasing power in the market, but there are negativities from organizations that they sell or go to unhealthy goods to customers such as soft drinks, processed food and tobacco, which led to a re - examination of the subject and change of policy selling and awareness raising such as regulatory intervention, that works against unhealthy digital marketing
.
This change has also led to users changing their habits and lifestyle by spending as much as possible on the internet, it is opportunity for companies and industries to work in the digital environment. Studies have shown that people spend nearly 6 hours of time on TV or laptop screen, which has led to the concentration and diversification of industries. For example, tourism, the tourism industry has carried out marketing business through digital.

 Likewise, the digital environment, social media and websites helps in building the brands or company and communication between consumer and improves the company’s knowledge and increase contact flows builds a good relationship between customers, employees of organization.

Consequently, the digital world made it easy for companies to make exciting work and helped them spread among people. Helped discover the reactions of customers or markets, whether positive or negative, and the web increased awareness of brands, all this is important for companies in building a good reputation among customers and continuing their work for decades that depends on its development and keeping pace with the times.

Conclusion:

Today’s digital environment a revolution has had an impact on the work of companies in terms of the way they work, interact, plan and collect information about competitors, workers and the market in general, everything related to the world of marketing.
 
The studies, researches conducted by universities about the extent of marketing is interesting in our world with every development it is developing more and more, the goal of every business is continuity and maintaining a strong and loyal customer base. The Internet is one of the most important digital media that has contributed to supporting companies and organizations.
Increasing competition between companies, two types of competition, a physical world that can be touched, virtual world that is information. The world of electronic commerce has emerged. 

Anywise, marketing based in many strategies, rules follow steps to success the organizations, it focuses on products how customer think what they want or need, keep them update and improve communication with them. As we said that is marketing analyzing and understand market, how is work? What should you know about marketing?

There are variety of factors: market value, market need, competition, regulation as well the 4 PS of marketing are product, price, promote, place. This collection count on the production because it is a good or service or any of these characteristics of the group and its goal is one to meet the goals of people and companies. 

As we mentioned PESTLE, it is a simple system used filtering organization and companies widely around the world. It helps in analyzing the political, economic, social, culture and technological forces of change in the world of business and marketing and this conclusion reduces risks and makes more use of opportunities that themselves for more detailed planning when changing tasks. Planning is a part of marketing that means when organizations or companies start their project planning, think write ideas such to such company.

Marketing strategies affect the projects, whether they are small or large, as they affect the information of life, growth and development the business, plus the organization. Overall, the life now is change, technology has become an important of our lives. We rely on it in almost everything, whether it is study, work, purchase or eating. We use social media sites and media. People have become useless to dispense with them even in the simplest things, especially with Covid – 19 pandemics, where people relied on the internet and therefore companies and the last marketing benefited from this situation.
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