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In an international business environment, understanding and accommodating cultural differences in business ethics becomes a key element of effective management. The goal is to provide a comprehensive view of the impact of culture on business ethics and to identify practical recommendations for companies operating in the global economic environment (Waheed, 2022). 
The analysis of cultural differences in business ethics reveals significant challenges and opportunities for companies operating internationally. Conscious consideration of these differences becomes essential for effective management and business decision-making. Adapting ethical strategies to the cultural context, promoting diversity in organisations and consciously educating employees about culturally sensitive business ethics are crucial. Perspectives for further research include issues related to the evolution of ethical norms, the impact of technology and the role of leaders in shaping ethical practices. As a whole, understanding the cultural aspects of business ethics is crucial to building sustainable and balanced business practices in the global economic environment (Canestrino, 2020).
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In modern global business environment, cultural diversity is becoming an important factor influencing business ethical practices. In the context of increasingly complex international relationships, there is a need to understand the differences in approaches to business ethics between cultures. Modern global businesses need to consider both local and global ethical norms (Chebotarov, 2020). 
The aim of this study is not only to identify cultural differences in business ethics, but also to understand how these differences affect everyday business practices and how organisations can adapt their ethical strategies to a diverse cultural environment.
This comparison also aims to promote cross-cultural dialogue and build bridges of understanding. Learning about cultural differences in business ethics can contribute to eliminating stereotypes and fostering mutual respect and understanding between representatives of different cultures (Danik, 2020). 
Business ethics is a branch of applied philosophy that studies the moral aspects of business and business practice. In short, it is a set of principles, values and norms that guide conduct in the context of commercial activity (Trevino, 2021). The definition of business ethics includes the analysis of the moral choices and consequences that result from the actions of businesses in the areas of economics, finance, human resources and stakeholder relations.
In practice, business ethics encompasses a range of issues such as anti-corruption, sound human resource management, fair marketing practices, environmental protection and concern for the community. It is also a field that is evolving rapidly in response to changing social and economic contexts, integrating new challenges such as digital transformation and globalisation (Rajput, 2022). 
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History and development
Western business ethics comes from a long history of development of ethical thought, the roots of which can be found in ancient Greek philosophy. In this context, business ethics have evolved over the centuries, developing alongside social, political and economic changes.
The origins of business ethics can be found in virtuoso ethics, where the emphasis was on developing moral virtues such as honesty, loyalty and justice (. This philosophical tradition, represented by thinkers such as Aristotle, has had an important influence on shaping Western business ethics.
In the modern period, especially in the 17th and 18th centuries, thinkers such as John Locke and Adam Smith contributed to shaping the idea of the free market and the role of businesses in society. Their work formed the basis of the concept of capitalism, which had a significant impact on the development of Western business ethics (Ashraf, 2005).
In the 19th and 20th centuries, as industrialization and globalization increased, business ethics became the subject of more formal analysis. Concepts such as corporate social responsibility (CSR) have begun to play an increasingly important role, assuming that companies should act taking into account the impact of their actions on society and the environment.
According to Crane Western business ethics is evolving in response to changing challenges, such as growing environmental awareness, the need to promote social equality, and the growing importance of ethics in technology. As societies become more complex, business ethics play a key role in shaping the values and norms that guide businesses in dynamic environments (Crane, 2019).
Values dominant in business ethics in the West
The values dominant in business ethics in the West include several key principles and norms that shape the behaviour of enterprises. These values are listed in sequence below:
1. Honesty and Integration:
    - One of the fundamental values of business ethics in the West is the commitment to honesty in business activities. Companies are encouraged to maintain high standards of integration in their relationships with customers, business partners and employees.
2. Corporate Social Responsibility (CSR):
    - The value of corporate social responsibility (CSR) plays a key role in business ethics in the West. Businesses are encouraged to take actions that contribute to social good, such as charitable activities, protecting the environment and promoting sustainable development.
3. Justice and Equality:
    - Western business ethics emphasizes the value of justice and equality. Companies are obliged to apply the principles of equal treatment to employees, customers and other stakeholders, eliminating discrimination and inequalities.
4. Commitment to Quality and Excellence:
    - The value of quality and excellence is important in business ethics in the West. Businesses are encouraged to provide high-quality products and services and to continually strive for excellence in their activities.
5. Free Market and Competition:
    - Western business ethics is based on the idea of a free market and healthy competition. Companies are obliged to compete fairly, prevent anti-competitive practices and comply with the rules of the market game.
6. Care for Stakeholders:
    - The value of caring for stakeholders includes taking into account and respecting the needs of all groups interested in the company's activities, such as employees, shareholders, customers, suppliers and the local community.
7. Rationality in Decision Making:
    - Business ethics in the West often emphasizes rationality in making business decisions. Companies are encouraged to make decisions based on data analysis, in accordance with ethical principles and considering social consequences.
Decision models and ethical approaches
Decision-making models and ethical approaches are a key part of business ethics in the West, guiding decision-making processes in companies.
The normative model is based on established ethical and legal standards. Businesses are guided by principles that are considered morally acceptable in society.
The instrumental model focuses on achieving one's own or the company's benefits. Decisions are made with the aim of maximizing profits or other specific goals, without having to consider ethical aspects.
The relational model focuses on building and maintaining positive relationships with stakeholders, considering ethical aspects in order to secure long-term trust and cooperation.
The consequentialist approach is based on assessing the consequences of decisions. Decision makers are guided by the desire to maximize good and minimize harm, with consequences being central to assessing ethicality.
The deontological approach emphasizes adherence to specific rules and obligations, regardless of the consequences. Decision-makers are guided by moral principles that they consider consistently important.
The virtual approach is based on developing moral virtues in individuals and organizations. Decision-makers try to manifest desirable character traits, such as honesty, courage and justice.
According to Shapiro, the critical approach involves the analysis of structural social inequalities and systems to identify hidden ethical aspects in business decision-making. These ethical models and approaches influence decision-making processes in companies, defining what values ​​are considered and what moral norms are applied in business practice (Shapiro, 2016). 
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Asian cultural context
The Asian work ethic is strongly rooted in the Asian cultural context, which shapes its character and principles. In Asia, values such as collectivism, social hierarchy and respect for tradition play a key role in shaping work ethics. Asian culture often promotes community over individualism, which manifests itself in strong social bonds and cooperation in the workplace. The social hierarchy reflected in the Asian work ethic influences workplace relationships, emphasizing respect for elders and superiors. The concept of "face" is important in Asian business ethics, where maintaining a good reputation and avoiding conflicts are crucial for effective cooperation.
Lin states that in Asian culture, a long-term approach to business relationships and loyalty to the employer are often valued more than in Western cultures. Work ethic in Asia also often reflects Confucian values such as loyalty, respect and responsibility, which influence employees' everyday behaviour. Understanding the Asian cultural context is crucial to interpreting and properly respecting the principles of Asian work ethics in international business relationships (Lin, 2013).
Philosophical traditions influencing Asian business ethics
Philosophical traditions influencing Asian business ethics include various philosophical strands that shape the values and norms applicable to entrepreneurship in Asia.
Confucianism is one of the most important philosophical traditions in Asia, and its influence on business ethics is clear. Confucian values, such as loyalty, respect for tradition, social hierarchy and care for interpersonal relationships, shape the approach to work and relationships in business (Wang, 2005).
Taoism contributes to Asian business ethics by emphasizing harmony with nature, balance and the principle of acting in accordance with the spirit (Tao). This may affect the approach to sustainable development, flexibility in decision-making and the ability to adapt to changing conditions.
Buddhism brings values such as compassion, moderation and the ability to deal with suffering that can influence business ethics. These aspects may be manifested in the approach to people management, coping with challenges and caring for social well-being.
The legalistic tradition, although it may be more focused on matters of state governance, influences Asian business ethics by emphasizing the importance of upholding law, order, and asserting authority to maintain the stability of society (Kirk, 2020).
Neo-Confucianism, an evolution of Confucianism, can introduce new perspectives on business ethics, considering modern challenges and the socio-economic context.
These philosophical traditions are deeply rooted in Asian culture and society, and their influence is evident in the values, attitudes and ethical practices that shape the way business is done in the region.
Oriental values and norms in the context of work
Oriental values and norms in the context of work in the East Asian region include unique aspects that shape employee behaviour and workplace relationships. The value of collectivism is strongly present, which means an emphasis on community, cooperation and social harmony. Employees often identify with a group and strive to achieve common goals. Social hierarchy plays an important role, and respect for elders, superiors and people with higher status is an important element of work culture (Vaughn, 2017). Loyalty to the employer and teamwork are valued, and employees often identify with the company for a long period of time. The value of moderation in self-expression is present, which may manifest itself in moderation in the expression of emotions or the measurement of words, especially in the context of criticism or conflict. Personal relationships play a key role, both in the context of relationships with superiors and cooperation between colleagues. Maintaining harmony in relationships and at work is important, which may lead to avoiding conflicts and striving to maintain peace and balance. Attachment to tradition plays an important role, and values and norms are often passed down from generation to generation, influencing everyday work practices.
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1. Cultural Values:
    - In individualistic cultures, priority is often given to individual goals and autonomy in making business decisions.
    - In collectivistic cultures, decisions are more focused on the good of the group and building relationships.
2. Hierarchy and Structure:
- In cultures with a clear hierarchy, business decisions may be made by individuals at higher levels of the hierarchy.
    - In low-hierarchy cultures, the approach to decisions may be more flexible and decentralized.
3. Risk Approach:
    - In risky cultures, entrepreneurship and risk-taking may be more accepted.
    - In risk-averse cultures, business decisions may be more cautious and safety-based.
4. Time and Long Term/Short Term Perspective:
    - Cultures with linear time tend to plan for the long term.
    -Time-cyclical cultures may prefer time flexibility and a short-term perspective.
5. Communication and Management Style:
    - In high-context cultures, communication often takes place through non-verbal signals.
    - In low-context cultures, communication is direct and clearly formulated.
The Llobet’s analysis of these aspects highlights how important it is to take cultural differences into account when making business decisions on an international scale. 
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Individualism versus collectivism
Cultural differences between individualism and collectivism in business affect approaches to work and relationships between employees. In an individualistic culture, where the independence of the individual is valued, competitiveness and the pursuit of individual career goals are emphasised. In contrast, in a collectivist culture, the group is prioritised, resulting in a greater emphasis on teamwork, common goals and loyalty to the group (Benson, 2020).
Team management in an individualistic culture may focus on developing an individual's skills and rewarding individual performance. In a collectivist culture, a leader may place more emphasis on building strong team relationships, fostering collaboration and motivating through group achievements. Business decisions in an individualistic culture are often made on an individual basis, guided by the personal interests and autonomy of the decision-maker (Asai, 2022). In contrast, in a collectivist culture, decisions are made consensually, considering the opinions of the whole team and seeking a common consensus. Motivation in an individualistic culture is often driven by individual career goals and the pursuit of personal recognition. 
In a collectivist culture, motivation can come from participating in the success of the group, maintaining team harmony and achieving common goals (Mobolade, 2021). 
Hierarchy and social relationships
Hierarchy and social relationships are important elements of organisational culture, influencing the internal structure of companies and interactions between employees. In a culture with a strong hierarchy, there is usually a clear power structure where roles and responsibilities are precisely defined.
Hierarchy can influence management approaches, where decisions are made by those at higher levels of the hierarchy and communication follows this structure. In low-hierarchy cultures, flexibility and equality in relationships are more valued, which can result in greater freedom in decision-making and openness in communication (Pongpladisai, 2023). Social relationships in the workplace include both professional interactions and those outside the professional framework.
Time perception and approach to work
According to Brannen, the perception of time and approach to work are strongly culturally determined, which affects business dynamics and professional relationships. In linear time cultures, which include many Western countries, there is a particular emphasis on planning, respect for schedules, and punctuality. People in these cultures typically appreciate time structure, strive to use time efficiently, and expect meetings and tasks to be completed on schedule (Brannen, 2017).
In turn, in cyclical time cultures, characteristic of many Asian and African communities, time is perceived more flexibly (Guo, 2022). In such cultures, relationships and tasks tend to be prioritized, and flexibility with time is more accepted. Cooperation is based on adapting to the needs of the situation and relationship, not a strictly defined time frame.
Prof. Kishore Mahbubani from Singapore, predicting an inevitable shift of the global center of gravity "to the East", claims that Fukuyama was wrong when he wrote about the end of history. In essence, the change is the end of Western domination and the return of Asia, which has happened through and with the help of the West. In his opinion, the success of East Asia lies in the fact that it managed to adopt seven pillars of Western wisdom from the West: free market economy, science and technology, meritocracy, pragmatism, culture of peace, rule of law and education. However, Western liberalism was not adopted. In Mahbubani's estimation, it was only the West's hubris that prevented it from seeing the coming end of its domination in world history. If the "entry of Asia", this term refers primarily to China, which the West approaches with hope and fear (Khanna, 2019). Prof. David Shambaugh of George Washington University represents the latter attitude and says: "China's emergence on the global stage is happening with unprecedented strength and influence, and there is no indication that it will become the global partner that America and the European Union are looking for" (Shambaugh, 2016). 
Reflections on global ethics according to White can be concluded with five dilemmas that are most often raised in connection with the topic (White, 2011). They can be presented as follows: Efficiency or dignity? Efficiency is a slogan of the market, dignity is a constitutive element of a person; Law or trust? For some time now, noticing the inefficiency of the law, general trust has been encouraged. Flexibility or faithfulness? Flexibility is undoubtedly enough for the functioning and survival of the market. However, it is not enough for civilization to survive; Common good or general interest? At the level of general interest, it refers to the effects of the action on balance. In the case of the common good, losses and gains cannot be compensated, especially in relation to individual members of the community; Interdependence or independence? Interdependence is the source of market efficiency, and independence is the source of autonomy. 
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The analysis of cultural differences in the context of business ethics reveals that conscious consideration of these differences is crucial for effective management in an international business environment. Aligning ethical strategies with local norms and values is essential to avoid conflicts and build sustainable relationships with stakeholders. Mutual cultural understanding influences the effectiveness of teams, increasing innovation and adaptability to diverse markets. Education in cultural-sensitive business ethics is becoming a key tool in building employees' competencies in international business ethics (Liao, 2023). Fostering cultural diversity in organisations has numerous benefits, including improved communication effectiveness and responsiveness to changing market conditions. Ultimately, addressing the cultural aspects of business ethics is not only an ethical requirement, but also a key element of business strategy in an era of globalisation.
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A. Suggestions for adapting ethical strategies to cultural differences.
In business practice, the adaptation of ethical strategies to cultural differences is key to operating successfully in international markets. When considering cultural differences, a cultural analysis in the company's regions of operation is recommended, identifying key values, norms and ethical expectations. Implement cultural training for employees to increase awareness of ethical differences and enable them to successfully navigate the international business environment.  Align the company's codes of ethics with local norms and values, considering cultural differences in approaches to justice, responsibility and sustainability. Develop culturally sensitive role models to avoid conflict situations and maintain compliance with local ethical standards. Consider building a team with a diverse cultural composition, which can support a better understanding of local ethical contexts. Establish partnerships with local stakeholders, including NGOs and socio-cultural organisations, to understand and respect regional specificities. Regularly monitor the effectiveness of ethical strategies in the context of cultural differences and adapt them as the business environment changes. Promoting sustainability and business ethics as integral elements of the strategy, which can attract customers and gain positive public opinion. Adapting ethical strategies to cultural differences is a key step in building lasting relationships with local communities and ensuring sustainable success in the global marketplace.
B. Supporting cultural diversity in organisations
Supporting cultural diversity in organisations has numerous benefits for both employees and companies themselves. Creating an inclusive organisational culture fosters greater innovation by bringing in diverse perspectives and experiences. Diversified teams are more flexible and creative, which translates into the ability to adapt more quickly to changing market conditions. In organisations that support cultural diversity, improved communication effectiveness and the building of positive relationships within teams is also noticeable. At the same time, a commitment to practices that support diversity contributes to building a positive reputation for the company in the local and global community. Supporting cultural diversity therefore becomes not only an ethical issue, but also a strategic tool in achieving business success.
C. Education and training in culturally sensitive business ethics
Education and training in culturally sensitive business ethics are crucial for building employee competences in an international business environment. Such programs help increase employees' cultural awareness, enabling them to understand cultural differences in business ethics. By providing practical examples and case studies, training helps develop skills in dealing with ethical situations in various cultural contexts. Education in the field of culturally sensitive business ethics may also include tools for effective communication and negotiation with partners from different cultures. These trainings are an important element of building sustainable and ethical business practices in a global environment.
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