Support paper 

‘Extensive media coverage of terrorist attacks contributes to the continuing terrorist threat’

The media, such as news broadcasters and newspapers, have been known to be attracted to producing stories surrounding extreme terrorist attacks, this is generally due to their nature of competition for viewers and profits. This allows the industry to become a selfish environment where producers are not regarding their viewers feelings towards their content or the impact that it has upon the continuing issue of terrorism (Jarab, 2005). The media often reports on terrorism in a specific way, this includes sharing concerning headlines, limited information, or images and videos of the aftermath of the attack, all of which instil fear in consumers (Guler, 2023). When looking at the definition of terrorism it states, ‘the intentional use of violence to create fear and terror as a means to achieve a specific aim’ (Legistaltion.GOV.UK, 2006).  This clearly demonstrates that terrorists are aiming to instil fear in the general public, therefore it could be suggested that the media are aiding them in achieving their goals as they continue to produce content that leaves consumers fearful of the possibility of a terrorist attack (Guler, 2023). The continuation of this coverage allows perpetrators of violence such as terrorists to gain a world-wide platform and expands the impact of their actions across the globe, which may not be the case if media coverage on these events decreased. It also raises the question of ‘would terrorists continue to launch these extreme attacks if they knew that no coverage or awareness would be gained?’(Guler, 2023) . As a result of media coverage, such detailed and distressing aftermaths of these events could also incite similar attacks which increases the risk of public safety (Buchanan, 2015). However, a counter argument to this theory that is commonly raised suggests the role of the media is to report on impactful events across the world.  Therefore, it can be argued that decreasing coverage of sensitive content, such as terrorism would discard the need for any broadcasting platforms (White, 2020). Although this argument is valid and the media is completing its role accurately, it should be noted that evidence continues to suggest that instilling fear in consumers aligns with the goals of terrorism and continues to provide them with a global platform that highlights how impactful their attacks can be.

The 7/7 bombings are an example of an extreme terrorist attack that received a significantly large amount of media coverage. The attack took place on the July 7th 2005, soon after 8am and targeted the London transport system at its peak time. This attack left hundreds of civilians injured and 52 dead (Ray, 2023). The media coverage surrounding this event started immediately, with news reporters rushing to the scenes to inform the world of this tragedy. The first newspaper to release the 7/7 bombings story was the London Evening Standard, at 3pm on the same day of the attack. At this time many of the details were still unknown, but the industry was not concerned about providing the nation with accurate information; only that it persuaded them to buy their paper (Buchanan, 2015). Along with reporting the deaths and people injured by these actions, the media also reported the damage and disruption caused to London’s transport network, as the entire underground system was put on lockdown (London Assembly, 2005). Sharing these details has the ability to incite others with terrorism motives as they are able to see how bad the effects of this attack were, not just on the individuals targeted, but also on the entirety of London. Although the specific motives of the four suicide bombers remains unclear, it has been thought to be a home grown threat and given the details of the attack, such as the time it took place; it is evident that the attackers targeted the transport system at its peak time in order to injure as many people as possible and implement long lasting effects that would instil fear in those not directly affected by the bombs (Ray, 2023). With the increasing amount of media coverage this attack received, including films such as 7/7: One Day in London and 7/7: Attack on London, it allows the perpetrators and anyone else involved in the attack to receive the attention and popularity that they perhaps planned and hoped to get (Anthony, 2012). It also provides anyone else with these ideas or motives with specific details on how they could cause this much disruption and gain popularity across the globe.

The continuation of the threat of terrorism is significantly dependent on their ability to recruit new members. This has become increasingly effortless for terrorism groups due to extensive media coverage (Jetter, n.d). When terrorist groups launch an attack that receives global popularity and coverage, it is likely to encourage them to attack more frequently in order to stay relevant and continue to instil fear in the general public (Jarab, 2005). As they continue in this cycle it creates a desirable environment for recruitment, as people are able to see the rise in the popularity of the group and if they share similar views and beliefs as other members, they may be attracted by the media coverage that the group receives as well as the impact that their attacks have (Jetter, n.d). Although media coverage alone cannot stand as the full explanation for the continuing terrorist threat, evidence does suggest that it can be labelled as a contributor. Not only does media coverage incite terrorist groups through the ability to gain world-wide popularity, but it also facilitates the recruitment process for these groups, through attracting members by broadcasting their long lasting effects and disruption across the world.
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