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Executive Summary 
This research examines the numerous viewpoints on corporate social responsibility and how it has historically been viewed as a tool of profit generation. The goal of this article is to analyse the importance of corporate social responsibility (CSR) and its possible benefits. Following that, a discussion will take place about voluntary reporting and whether it should be made required, as well as why. A conclusion will be developed and presented based on these data.
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Introduction 
Based on Freidman's concepts, this study explores the various perspectives on corporate social responsibility and how it has always been regarded as a means of producing money. The ideas of Freidman have been influential for quite some time. One of the most difficult questions to answer is how ethics and morality can be applied in the context of human experience. Despite the fact that philosophers have been debating abstract ethical challenges for the majority of recorded history, following the various contributions made by philosophers, ethical frameworks that can be applied to any given scenario have been developed. Milton Friedman offered a guiding concept for corporate ethics in a provocatively titled New York Times essay, “The social responsibility of business is to increase its profits” (Friedman, 1970)  The purpose of this paper is to evaluate the significance of corporate social responsibility (CSR) and to discuss its potential advantages. Following that, there will be a debate on voluntary reporting and whether it should be made mandatory, as well as why it should be. On the basis of these facts, a conclusion will be drawn and presented.












Corporate social responsibility 
A responsible business is one that helps society while also addressing any negative effects it may have on society, individuals, or the environment. CSR is a business model in which for-profit organisations explore methods to provide social and environmental benefits while achieving organisational goals such as revenue development and shareholder value maximisation. Today's businesses are putting in place significant corporate social responsibility programmes, with many corporations devoting whole departments and C-level executive responsibilities to social and environmental activities. 
While each organization's CSR may take on a different form, the overall aim remains the same, to do well by doing good. Companies that practice corporate social responsibility strive to be profitable while also contributing to a greater good. Rather than focusing just on making money, or the bottom line, socially responsible businesses evaluate the triple bottom line, which considers the impact of company actions on profit, people, and the environment. It is no accident that some of today's most lucrative businesses are also among the most socially responsible. 
Today's business is much more than simply generating a profit. Companies are increasingly expected to be purpose-driven and to contribute to the greater good as global issues such as climate change, economic inequality, and other major issues touch communities throughout the world. According to recent research by Deloitte, 93% of business executives think that their organisations are more than just employers; they believe that they are caretakers of society. In addition, 95% of respondents stated that they intend to take stronger stands on large-scale issues in the next year and to invest considerable resources to socially responsible activities in their organisations. It's critical to examine what can done within your business to make a difference, especially as more CEOs shift their attention from the short to the long term.




Benefits to CSR 
CSR has several advantages, including increased worker productivity. CSR and a strong sense of employee purpose actively contribute to enhanced employee engagement, according to a study from 2019 (Jakub Jurkiewicz, 2019), Respondents in an engagement survey said that they were 17 percent more productive and had a 41 percent reduced absence rate. Innovation flourishes in an environment where employees are actively involved. Giving back to the community creates a virtuous cycle in which highly motivated employees are boosted by volunteer opportunities that further encourage and engage them even further. A company's philanthropic efforts encompass the whole organisation, from marketing executives to operations managers.
Consumers believe that by purchasing a product or service from a socially responsible company, they are helping to make the world a better place. The more socially responsible a firm is, the more its community and customers support it.
An article by Diana Myers shows the importance of gaining customer trust. By caring about problems like Earth Day, raising awareness, and encouraging social change, corporate social responsibility helps build customer trust. Thousands of firms are contributing, but the activities of huge multinational corporations have far-reaching consequences that can affect global concerns such as hunger and health, as well as global warming and climate change. (Myers, 2020)









Companies and CSR 
CSR provides people with the power and platform they need to make a difference in their communities, both locally and globally. Companies are frequently made up of like-minded, capable individuals working toward a same goal. If you can discover a CSR programme that aligns with your firm's beliefs, your organisation has a real chance to make a significant difference.
BBC News revealed (News, 2018) that LEGO has announced that the first components produced from sugar cane-derived plant-based plastic will be available this year. The new LEGO components will account for less than 2% of the entire amount of plastic manufactured by the company. However, the firm claims that this is just the beginning of its goal to utilise sustainable materials in all of its key goods and packaging by 2030, which means that every single one of its iconic bricks will be created from sustainable resources. LEGO's dedication to CSR was recognised last year when the Reputation Institute in the United States ranked it first in a global survey of corporations' social responsibility reputations. LEGO received a score of 74.4 out of 100, placing it ahead of Microsoft and Google, who came in second and third, respectively. More than 170,000 people in the world's 15 major economies, including the United States, Brazil, Australia, France, Germany, and the United Kingdom, contributed to the index.
Unilever, Dove's parent business, debuted Real Beauty in 2004. It expanded to incorporate more than just advertisements. The initiative spreads its message through films, seminars, and overnight activities. Real Beauty is both the subject of a book and a play. The campaign's stated objective is to "upend the existing quo and replace it with a more inclusive, healthy, and democratic sense of beauty." Additionally, Dove desired to establish "a perspective of beauty that all women can own and enjoy on a daily basis," as stated in promotional materials at the time of release. Dove and Unilever saw a severe problem: women and young girls were acquiring body-related self-esteem issues as a result of daily exposure to pictures of what society deems to be flawless, beautiful people. (Dove, 2015)
A profound and lasting commitment to corporate social responsibility can pay benefits, as these companies have demonstrated. Companies that learn from these projects and adopt a values-driven approach to business may help their organisations flourish and expand even as they face global problems, according to the World Economic Forum. 
The following is an example of a business that failed to follow CSR. The Volkswagen incident exemplifies a complete failure of Corporate Social Responsibility (CSR). The company purposefully set out to develop a method of circumventing emissions controls a stratagem well-known at the highest levels with the goal of giving the company an unfair advantage over its competitors, which helped it become the world's largest automaker, largely due to its supposedly environmentally friendly vehicles; meanwhile, it was poisoning the planet. (Dans, 2021) An article in Forbes demonstrated the devastation this has cost our planet. 
Volkswagen determined that it didn't matter if their cars polluted the environment by spewing 40 times the legal limit of nitrogen oxide, as long as doing so enabled the company to become the world's largest automaker. The parallels to the tobacco industry are striking, particularly in terms of the lies we are willing to believe about the consequences of our actions: just as many smokers continue to convince themselves that the smoke they inhale is harmless, millions of car drivers prefer to continue spewing dangerous gases as long as their vehicle runs faster and better.












Voluntary reporting 
In the context of sustainability reporting, ESG refers to the disclosure of information about a company's activities, particularly its environmental, governance, and socioeconomic implications. However, the idea is not only to provide reports for evaluation, but also to embed sustainable ideas in businesses. Sustainability reporting covers all areas of a business; it is not a legal necessity, but it is likely to grow in importance in the future years as a result of consumer and investor demands. There are many benefits of corporate sustainability reporting such as an improved Brand Image and Increased Competitive Advantage, Governance and environmental failures are less likely to occur, and it may help to Boost Employee Morale.
 The social criteria of sustainability reporting is focused on people and their cultures, and it begins with the individuals who work there. In order for a company's efforts to promote sustainability to be successful, the employees must assist in the implementation of the various policies. A company's sustainability reports would follow a specific framework, such as the Global Reporting Initiative (GRI) or Carbon Disclosure Project (CDP) and adhere to the key principles of that framework in order to earn the admiration of investors, get more followers, and increase sales. 
In addition to the several aspects that accompany sustainability reporting, most stakeholders would read the report and want to be able to make informed judgments about whether or not they should continue to cooperate with the firm. For this reason, the report must be consistent in order for people to quickly examine the data, compare them, and form their own conclusions. Sustainability reporting provides a great lot of flexibility, allowing the organisation to choose which areas to focus on. For example, they could wish to concentrate on promoting social justice while other businesses are more concerned with conservation. Although it is acceptable in this case, it is essential that the information is conveyed accurately. Making this change will also help the organisation appear more open and dependable to customers.
The reporting is not only intended for the final report, but also for the purpose of assisting businesses in redefining their operations for long-term advantages. As a result, the accomplishments of a given year's sustainability reporting should build on the accomplishments of the previous year. Other aspects of this strategy, such as the amount of time it takes to compile the report, which includes everything from obtaining the required data to presenting it in a visually appealing for investors, may be unappealing. Many entrepreneurs, particularly those in the early phases of their businesses, lack the ability to devote sufficient time and resources to anything other than development and operations. Cost is also a consideration, there will be few small and medium-sized enterprises (SMEs) who can afford the tens of thousands of dollars required to pay for consultants and audits of the company's ESG credentials. (Camus, 2021)Even if these funds were available, the majority of company owners would choose to reinvest their profits back into their companies by upgrading goods, hiring additional employees, or expanding their facilities and offices. 
 Suzanne Stormer, vice-president of Corporate Sustainability at Novo Nordisk (Leinaweaver, 2015), is concerned that stakeholders who were previously the target audience for sustainability reporting are now turning to alternative sources of information, including as social media, to get their information, according to an article in The Guardian, many businesses are creating reports that are failing to resonate with a growing number of people. This report (Staden, 2007) states that corporate credibility and openness have propelled the sustainability reporting movement, but it is more critical to concentrate on using the reports to drive improved decision-making and, in turn, enhance company performance in order to achieve long-term sustainability.








Conclusion  
 Some firms are transparent about their environmental impact; however, if a company is involved in activities that are harmful to the environment or society, it may choose to keep information about its impact hidden from investors and others. Reporting may be expensive and time-consuming; however, it may be possible to simplify the process in order to save money and time while also making it simpler for businesses. As the world has changed so rapidly in just the last five years, it appears that corporate reporting is no longer up to current. Companies have been forced to adjust as a result of COVID, pollution, and changes in society. 
Many companies, both small and large, have suffered and have been forced to close as a result recent issues. In many areas, individuals no longer even leave their homes to go shopping, causing a great number of businesses to fail.
 Companies with a bigger public profile such as Volkswagen have been publicly humiliated as a result of social media and a "cancel culture." Larger organisations are finding it increasingly difficult to keep data from people as things appear to be more public as a result of social media and the Internet. It is indeed possible that there isn't a requirement for reporting because corporations tend to broadcast the majority of their philanthropic activity online for publicity purposes. Larger corporations, on the other hand, have the financial resources to conceal any information they choose. 
Perhaps the concept is solid, but the implementation proved to be too difficult because of the way the world is now, all that is required is for one high profile celebrity to write about a firm that uses palm oil for example, and they have 2 million followers who want to follow their way of life, that company will immediately lose customers.  In this day and age, it appears to be safer to be environmentally conscious. This is a positive development in our society; perhaps the reporting will draw attention to the potential harm that their firm may be causing. This may assist us in confronting and resolving the global difficulties that we are now confronted with.
Arguing against Friedman, CSR could represent a potential mechanism for generating data and measuring progress toward global sustainable development objectives, as it can assist companies and organisations in measuring their performance in all dimensions of sustainable development, setting goals, and supporting the transition to a low-carbon, resource efficient, and inclusive green economy. Corporate sustainability reporting is a tool that can be used to generate data and measure progress toward global sustainable development objectives.
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