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Introduction

Social media's role in recruitment has changed from an extra tool to a vital part
of hiring. In today's world, being connected and engaging with branding is
crucial. Using social media such as Facebook or LinkedIn well can help attract
and keep the best talent. It's essential for both job seekers and employers to
see social media as a strategic must for successful recruitment. According to a
Jobvite survey, nearly half of recruiting professionals using social media for
hiring found that it attracted better candidates. Social media offers various
tools like specific groups, filters, and hashtags, aiding in this process.

Facebook allows for precise candidate searches with advanced filters based on
location, industry, or keywords. This helps target the right audience among its
vast user base of 2 billion members. Tailored Facebook ads further enhance
this by reaching candidates fitting your criteria, leading to a higher click-
through rate of 0.9%. (Adweek, 2023)

The influence of social media on the hiring process.

Social media platforms have transcended geographic barriers, allowing
companies to reach a global audience of potential candidates. Posting job
openings on social media platforms instantly exposes opportunities to a
vast pool of talent. This expanded reach increases the likelihood of
discovering candidates with diverse backgrounds and skills, enriching the
recruitment process. (Mokko, 2033) Social media has transformed the
recruitment landscape, expanding the reach of job openings globally.




Platforms like LinkedIn and Facebook have become essential tools for
finding diverse talent and engaging with potential candidates. With
features like targeted advertising and advanced search filters, social media
enables recruiters to connect with both active and passive job seekers more
effectively. Despite its advantages, social media recruiting also presents
challenges, such as the risk of messages not reaching the right audience.
Overall, however, its impact on recruitment is undeniable, offering new
opportunities for both employers and job seekers alike.

LinkedIn used for recruitment

LinkedIn, founded in 2002, is a social network for professionals. It's a platform
where people in the business community connect with colleagues, expand
their network, discuss ideas, search for jobs, and find new hires. Users create
professional profiles resembling resumes to showcase their experience and
expertise, and they can connect with others in their network.(Peek, 2023).
Recruiters use LinkedIn to find and connect with potential candidates from
diverse industries. With its detailed profiles and networking capabilities,
LinkedIn has become essential for both recruiting and career growth. LinkedIn
is a powerful platform for professionals and businesses with benefits like
networking, recruitment, brand building, learning and development, and
industry insights. It’s a one-stop destination for career growth and business
success.

Facebook more than just social media
Facebook's advertising platform is highly sophisticated, enabling businesses
to target their preferred audience based on demographics, behaviour, and
interests. This ensures that your ads reach the right people, boosting the
chances of conversions. (The social game, 2024) Through your business's
Facebook page, you can easily post and manage job ads just like regular
status updates. Candidates can view all your company's vacancies if you've
posted them. Considering how Facebook users engage with content by
liking, sharing, and tagging friends who might be interested, it's surprising
that Facebook took this long to venture into recruitment. However, despite
the delay, it's not as innovative as one might expect.(Morrel, 2017)
Here are 3 simple tips to make social media recruiting work:

1. Involve your Employees into Social Media Recruiting




You're communicating with your colleagues daily. They’re familiar
with your company. And most, if not all, are already on LinkedIn
and other social networks. It would only be natural to include your
brand’s existing employees in your social media recruiting
strategy.

2. Make Sharing Content with Professional Networks Easy
The point here is it’s all about making it as easy and seamless as
possible for your colleagues to share quality employer branding
content to their LinkedIn feeds and their other social media
platforms, thus aiding your social media recruiting efforts.

3. Curated Content as a Booster for Social Media Recruiting
It’s excellent when fellow employees make an effort to share the
newest open positions from your company or even engage in an
employee referral program. This is taking a small step of
involvement to promote the company to their social networks.

Pros and cons of social media recruitment

Social media recruiting lets you connect with both active and passive
candidates where they spend most of their online time. Instead of just posting
a job description and hoping for the best, you can engage with potential talent
on social platforms naturally. This allows for two-way conversations with
candidates who may not have reached out otherwise.(CiiSOFT, 2024)

Using social media for recruitment has numerous benefits:

e Broader Reach: Social platforms reach millions, tapping into a diverse
audience.

e Cost Savings: It's often cheaper or free compared to traditional methods.

e Targeted Ads: Platforms like Facebook and LinkedIn let you target specific
demographics and skills.

e Direct Interaction: Engage directly with candidates through comments
and messages.

e Brand Enhancement: Boost your brand as an employer by posting job
opportunities.


https://haiilo.com/blog/employee-referral-program/
https://haiilo.com/blog/employee-referral-program/

e Access Passive Candidates: Reach those not actively job seeking but
open to new opportunities.

In summary, social media recruitment offers efficiency, cost savings, and access
to diverse talent pools.

However, social media recruiting also has its downsides. Your message might
not always reach the right people, as social media platforms prioritise certain
posts over others. Even if you make your profile public, there's no guarantee

that your job listings will reach the most suitable candidates.(Moore, 2023)

Final conclusion

LinkedIn is for professional networking and career development, while
Facebook is for personal connections and staying in touch with friends and
family. Social media has reshaped recruitment, offering global access to diverse
talented people. While it presents challenges such as message visibility, its
advantages include broader reach, cost savings, direct interaction, brand
enhancement, and access to passive candidates. Despite the risk of messages
not reaching the right audience, social media remains an essential tool for
modern recruitment strategies.

References

Adweek 2023

CiiSOFT (2024) available at: https://www.ciivsoft.com/social-media-in-
recruitment-pros-cons/

Mokko (2023) available at: https://www.linkedin.com/pulse/impact-social-
media-recruitment-strategies-enable-better-success

Morrel (2024)

Moore (2024)

The social game (2024)




	1.  Involve your Employees into Social Media Recruiting
	You’re communicating with your colleagues daily. They’re familiar with your company. And most, if not all, are already on LinkedIn and other social networks. It would only be natural to include your brand’s existing employees in your social media recr...
	2. Make Sharing Content with Professional Networks Easy
	The point here is it’s all about making it as easy and seamless as possible for your colleagues to share quality employer branding content to their LinkedIn feeds and their other social media platforms, thus aiding your social media recruiting efforts.
	3. Curated Content as a Booster for Social Media Recruiting
	It’s excellent when fellow employees make an effort to share the newest open positions from your company or even engage in an employee referral program. This is taking a small step of involvement to promote the company to their social networks.

