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How Social and Digital Media Can Be Used to Reach A Wider Customer Base
[bookmark: _Int_e5jQk9FZ]This report focuses on how social and digital media can used to reach a wider customer base and the main social media platform the report will present is Facebook. In 2004, a new social media platform was created by a group of students that studied at Harvard. By 2018, Facebook became one of the most influential social networks in the world, boasting approximately 2.2 billion monthly users (The Independent 2018). Nowadays, Facebook is utilised for multiple reasons such as personal which includes posting pictures and videos. “The friends list is a crucial part of Facebook because it allows the end user to create a public display of link to their connections which viewers can in turn click through, to traverse the network” (National Library of Medicine, 2011).
[bookmark: _Int_bRdcoQwZ] Alongside the personal uses, Facebook allows Businesses to reach out to potential to create an online store. Businesses can choose the products they want to feature rom their catalog and then customise the look and feel of their shop with a cover image. Vendors are also able to bring their businesses online and connect with customers wherever and whenever it is convenient for them (Meta,2020). The social media platform allows businesses to create an online store on their Facebook page (Journal of Modern Science (2024). Facebook also allows companies to promote their businesses using ads. Businesses are in a position to personalise their ads to captivate and persuade their audience to consume their products. Facebook personalises ad preferences through budget recommendations. Businesses are also in control of when they would like to start, stop and pause ads (Meta, 2024). There are many benefits to using Facebook’s Marketplace such as the nearly 3 billion active users on the platform. It’s personalised customer experience supports the use of smart algorithm, and the platform surfaces relevant products to consumers which contributes to businesses finding the right customers (Bigcommerce,2024). Although there are rules and procedures in place when selling on Facebook Marketplace, there are websites that provide step to step instructions such as how to list your items, how to describe and categorise your items for Facebook to review and publish (DHL,2024). 
[bookmark: _Int_zsmJQeox][bookmark: _Int_kPTMsHZE][bookmark: _Int_GACRi3ET][bookmark: _Int_Pq9rcxw8][bookmark: _Int_Oaw9pK7x][bookmark: _Int_pPfpLOFS][bookmark: _Int_RqwifH8t]On the other hand, there are other social media platforms that are used to reach wider customer such as Instagram which was founded in 2010 by Sytrom and Krieger in a small office in San Francisco, California. The platform was originally created as a location- based service that would let people share photos with each other on where they were at any moment. The platform was compared to other social media competitors and the founders come to a conclusion that it had less of an appeal in comparison. A prototype for an IOS app Burbn was changed to Instagram. This allowed users to take photos and add filters, then share them with friends through social media sites such as Facebook and Twitter (iDigic, 2023). There are many features that support Businesses to promote their content and reach wider customers. Interactive stickers on stories and one-to-one direct messages allow businesses to build their relationships with consumers and communicate effectively). Instagram allows businesses to target their audiences based on age, interests, behaviour and location. Instagram Direct has features that encourage subscriptions, appointments, and questions, this supports businesses to grow their customer base. In addition to this, Instagram has the choice for businesses to ’boost’ their ads with a set budget and duration (Instagram for Business).
In contrast to this, TikTok is an upcoming social media platform that is popular among 2.05 billion users (S. Singh, 2024). According to Newman, TikTok is one of the fastest growing social media platforms in history. TikTok tailors' business’s content that suits the values and main appease of the brand. This allows the companies to use the platform to highlight their company’s personality. TikTok’s high audience engagement suggests that companies are more likely to interact with business’s content and potentially purchase the items that the brand is selling. The analytics provided by Tiktok allows companies to access data and following statistics. It’s features grants companies to view how many times their content has been liked by users, commented, and shared. User’s data can also be collected through surveys or polls. Brands are able to interact with their customers and collect the data on what the consumers think about the brands (Trapeze Media,2024). TikTok provides different types of advertisement that companies can use for their social mediating marketing schemes. Firstly, ‘TopView Ads’ are placed at the top of user’s feeds when they open the application, and it can last up to 60 seconds. ‘Brand Takeover Ads’ allows a brands to take over the application for a day. In contrast to the ‘TopView Ads’, ‘Brand Takeover Ads’ are unable to skip (Business News Daily, 2024).
To conclude this report, that many marketing plans and schemes that social media platforms provide for companies to grow their businesses. For example, Facebooks user growth since it was created and gave access for businesses globally to use the platform, has played a part in the growth of companies and their consumer rates. Alongside Facebook, Instagram has features that allows companies to grow their consumer base. Such as Business chat that enables Businesses the communicate with their sellers or clients (Kommunicate,2024). Upon looking at the statistics of the many social media platforms, Facebook has a wide range of marketing tools that benefit companies’ growth on the platform.
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