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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: In my opinion, the website loads quickly, but the first time I accessed the site was at university and it took a while to load, the images didn’t load, the initial content and secondary pages loaded slowly, but when I accessed the site from my house everything loaded quickly and I didn’t have any problems, the images loaded instantly and I had no issues navigating to other secondary pages of the website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: In my opinion, the website loads quickly, but the first time I accessed the site was at university and it took a while to load, the images didn’t load, the initial content and secondary pages loaded slowly, but when I accessed the site from my house everything loaded quickly and I didn’t have any problems, the images loaded instantly and I had no issues navigating to other secondary pages of the website.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can book from the website, which makes it easy and quick. For bookings, it asks for the day, time, number of people and lanes. The only exception is for VIP lane bookings, which require the customer to make the reservation by phone. But in general, everything can be done through the website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I feel that they could change the way prices are displayed, I feel that they are not very clear about that or do not put the actual price, using words like 'FROM £2.99'. Another thing they could change is making the booking method a bit easier and more accessible for customers, because I find it a bit confusing; due to the number of lanes or games, if you are not familiar with bowling it can be a little confusing.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
In my opinion, the page has good colours, organisation and nice images, everything is arranged and separated in a way that is easy to understand. The differences between using the page on a phone and on a computer are that on the phone the page scrolls a little slower and takes a bit longer to load. On the computer, it is a bit easier and faster.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: They use colourful, high-quality images that match the theme of bowling. The colours they use are pink, white and purple, which in my opinion are very eye-catching because they are very bright and colourful. They hardly use videos, I only found two and they were very short.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: They do not have an online chat, but they have an FAQ section which I feel helps customers, although they could add an online chat which would facilitate the relationship between customers and the place, because customers generally have more questions. Digital marketing allows companies to communicate directly with customers, understand their needs, and create more interactions with the customers. This helps increase customer loyalty and increases engagement with the company/Business. (Kotler, Armstrong & Opresnik, 2018).


	Question 2d – How effective are the social media links on the website?


	Answer: The links to social media are at the bottom of the website. They have access to social media such as Facebook, Instagram, YouTube, TikTok and X. On most of these social media platforms, the content is updated and interacts with customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are presented with a well-organised and easy-to-understand menu, large images showing the types of food, drinks and alcoholic beverages they offer. Finally, they show the schedules, prices and everything they offer in general.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The reviews do not appear directly on the website, but are available on Trustpilot, Google reviews, etc. They could improve the website by adding a sub-page with reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: In my opinion I would recommend it to a friend or family member, because the site offers its services in an easy to understand and follow way. I would also recommend them because they have a good reputation on Trustpilot. Also, the quality of the images they use looks good, and the site in general looks of very good quality.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not fully visible on the website, as I mentioned earlier they use words like 'FROM' and then show the lowest price, I feel this can cause confusion among customers, according to some customer reviews the prices do correspond to the services they offer, especially the offers.	


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling UK

	
	2.Bowling close me

	
	3. Bowling and drinks

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, Hollywood Bowl appears in the top ten.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion I feel that they are a fundamental part for the business to grow and attract attention; if good resources like social media and websites are used, this can reach many people. I feel that advertising is the most important. Websites are also relevant because they offer official and updated information, online reservations, menus and all the services they provide. So in my opinion, websites continue to be important in modern UK business.  According to Kotler, he explains that digital platforms allow a business to reach wider audiences without the need for large budgets; through strategies such as social media and websites, a larger audience can be reached. (Kotler, P., Armstrong & Opresnik, 2018)

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that they be more transparent with their prices, because they are not being 100% honest with customers. This will help customers feel more confident about how much money they need to spend, as many people have a budget for this type of activity.
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