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Introduction
This report will start by defining values, organisations, and organisational values before looking deeper into the sources and origins of organisational values, as well as their impact on organisational practises and policies. Organizational values will be evaluated in terms of their advantages and disadvantages. Relevant management theories such as the Taylor Scientific theory (1911), human relation theory (Elton Mayo, 1924-1932) and system management theory ( Frederick Taylor, Henry Gantt, Frank and Lillian Gilbreth, 1910-1935) and also critical thinking models such as  RED model and DE BONO’S 6 thinking hats method (Edward de Bono, 1980) ,will be assessed as a base for understanding how the company Tesco is impacted and also how the company has faced the challenges during the covid pandemic and how the pandemic has made the business more resilient for the future.
Tesco background 

Tesco.PLC  is an international well-known retailers with history starting in United Kingdom becoming one of the largest food stores of the world. Tesco was founded in 1919 by Jack Cohen when he started selling groceries from a stand in London and in 1924 Jack Cohen the name of Tesco born by purchasing a cargo of tea from T.E Stockwell. Tesco belief was always shown as a fair treatment for all classes of people, therefore when the World War two outbreak he iniatied the rationing before the government treating the poor and rich the same (Tesco PLC, 2021).
In the next years Jack Cohen will expand his business becoming a strong leading grocery retailer in united kingdom with a share of over twenty five percent and being classed along the “big four” supermarkets as Asda, Sainsbury’s and Morrisons.Tesco offers a variety of services, insurance, travel agencies, telecommunications, financial and also they are involved in the petrol retailing industry, Food and beverages being the most important, apparel, household appliances services are all part of the product portfolio. The corporation is based in Hertfordshire, United Kingdom, and employs over 420,000 people worldwide. Tesco has around 5,000 outlets all over the world (Statista, 2018).

Moreover, Tesco was founded on a simple mission: to be the customer's advocate. Customers desire high-quality products at a reasonable price that they can obtain quickly. Tesco's main goal is to "serve shoppers a little better every day." Our values provide guidance on how to put this into action. Tesco's principles are about how we work together as a team and how we put customers first in all we do. It enables us to take the necessary steps to reestablish trust and transparency in our company (Tesco, 2019).
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