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1.0 [bookmark: _Toc536031075]Introduction
1.0 [bookmark: _Toc536031076]Chapter introduction:
With women entrepreneurs increasingly observed to take on the reins of business, this research investigates the reasons behind this increase as well as the issues faced by today’s womenfolk as they serve as entrepreneurs. This chapter will initially give a background to the research, while then outlining the rationale for carrying out this research. This will be followed by a detail of the research problem and hypotheses. The significance of this research would then be outlined in the latter part of the chapter.
[bookmark: _Toc536031077]1.1 Background to the research:
The capability of an individual charting their own economic destiny through engaging in entrepreneurship remains a significant characteristic of being capitalist. Interestingly, a significant number of the world’s top notch brands and companies were initiated as the creations of individuals engaging in embracing entrepreneurship and its associated risks, having goals of attaining their business visions (Pimsleur, 2016). Arguabl though while theory suggests entrepreneurship as that capable of being carried out by any inspired individual, in the past, the proportion of females who have been engaging in entrepreneurship has been notably less than those of males. Nevertheless, significant increases in women engaging in entrepreneurship ventures have been observed in recent times and this has benefitted business, innovation and societies at large. Through the period 2015-2016 alone, across the world rates of women entrepreneurs have observed to soar, increasing by twice the number of male entrepreneurs during the same period (Maslak, 2017).
With female entrepreneurship typically ranging from small and medium home-run entrepreneurship ventures to influential CEO positions engaged in a number of notable organisations across the world, the involvement of women in business is consistently changing today’s world of business through the introduction of novel jobs, business models and helps in growing and shaping economies globally. Further it is interesting to note that across the world, entrepreneurship activities involving women had seen a growth of 10% in 2016 alone, with over 160 million women commencing or operating new entrepreneurship ventures in over 70 countries according to statistics of Global Entrepreneurship Monitor (Debroux, 2016).  Arguably, while there are varying views on why such rapid increases in female entrepreneurship is observed, irrespective of causes for involving in entrepreneurship, it is recorded that more and more women are attaining entrepreneurial success in today’s dynamic business world.
Research suggests that the main traits of women entrepreneurs involve the capabilities of promoting business, appropriately delegating tasks and having patience (Maslak, 2017); all these help them to gain an edge over their male counterparts and establish success in their entrepreneurial endeavours.  Although challenging to obtain accurate data, in 2016 the GEM or Global Entrepreneurship Monitor revealed that as of then there were over 125 million females involved in commencing or operating new businesses, with a number in excess of 95 million women already carrying out operations in established entrepreneurship ventures (Greene and Brush, 2018); arguably this reflects a figure surpassing 220 million female entrepreneurs who impact the world’s economy.  It is noteworthy that these women entrepreneurs have scaled from micro to top-level growth, moving across the spectrum of serving the purposes of economically supporting their families to involving in wealth creation. Typical businesses geared by women involve ventures from salons to tech start-ups, and a variety of other ventures in between; all such ventures involve in making crucial contribution towards the national, regional and global economies.
[bookmark: _Toc536031078]1.2 Rationale for the research:
With female entrepreneurship being subject to significant growth in the recent past, as discussed above, numbers have suggested it to outperform the growth in male entrepreneurship. Simultaneously, as a result of this, the contribution of women towards national and global economic growth has reached limits which could never have been thought possible before. It must be argued that female entrepreneurs are observed to benefit from enhanced success due to community placing a greater level of trust in them, sometimes resulting in firms owned by women outperforming those run by their male entrepreneurs (Alecchi and Radovic-Markovic, 2013). It is important to note that this growth in women entrepreneurship is projected to further continue into the future as women are observed to be more educated, having higher risk appetites, are inspired by other female entrepreneurs and are enthusiastic about bringing about innovative business ideas to the world.
Nevertheless, although the trends of nowadays are illustrative of women as being the driving forces of future global economic growth, it is arguable that there are numerous cultural, societal and other barriers which hinder the success of female entrepreneurs and cause problems for them (Debroux, 2016). Therefore this research is carried out to examine the factors contributing towards the significant growth in numbers of women entrepreneurs, while determining the problems they face and proposing appropriate recommendations for the same. This would thereby help in empowering female entrepreneurs to overcome the barriers and resulting problems they face, while encouraging the growth of female entrepreneurs by enhancing the identified contributory factors; ultimately this would act as a major contributor towards economic growth across the globe.

[bookmark: _Toc536031079]1.3 Research problem and research hypothesis:
Research problem:
To determine the reasons behind the increases in female entrepreneurs, and to identify the problems they face.

Hypotheses:

· What are the forces for creating female entrepreneurs?
· What are the forces for stopping the creation of female entrepreneurs?
· What forces hinders the creation of female entrepreneurs?
· Identifying problems facing female entrepreneurs.
· Providing recommendations on how female entrepreneurship could be uplifted through the effective management of problems women entrepreneurs face.
[bookmark: _Toc536031080]1.4 Significance of the research:
As the world of entrepreneurship is observed to become increasingly potent with the growing presence of women, this is identified to bring about notable economic, societal and cultural benefits to populations in both developed and rural regions across the globe.  Interestingly, women are observed to be engaging in entrepreneurship ventures varying from simple home-based businesses to large globally recognized corporations. This research determines those factors facilitating this recent growth in women entrepreneurs and identifies the issues they face while bringing about recommendations for overcoming the same.  This is of great importance to all entrepreneurs across the world, regardless of gender, helping in empowering women to attain success in the dynamic business world of today and to contribute significantly towards global economic growth, thus highlighting the significance of this study.
[bookmark: _Toc536031081]1.5 Chapter summary:
As women are observed to be having an increasing presence in today’s business world and making important contributions towards economic development, this research is designed to identify the factors which are causing the numbers of female entrepreneurs to soar. In addition the research will be examining problems faced by the womenfolk in the entrepreneurship world, while numerous recommendations will be proposed to overcome the same. While giving a detailed background to the research, this chapter then outlined the research hypotheses along with the research problem. This was followed by an overview of the rationale for conducting this study, so that women could be empowered as female entrepreneurs by understanding how to overcome issues they face, while contributory factors are being enhanced.
(review done so far  31 01 19)

2.0 [bookmark: _Toc536031082]Desk research
[bookmark: _Toc536031083]2.1 Introduction:
A wide range of scholarly literature relevant to the topic of research is reviewed in this chapter.  Initially the chapter outlines what the literature states about reasons why women are successful in entrepreneurship. This is followed by an overview of the theoretical framework of the 5M model for understanding the factors motivating women to engage in entrepreneurship, while also looking at a range of other ‘push’ and ‘pull’ factors which facilitate and hinder female entrepreneurship; based on this, the chapter then discusses the conceptual framework for the research. The latter part of the chapter details a number of common issues faced by entrepreneurs, irrespective of gender, and how these are commonly overcome.

[bookmark: _Toc536031084]2.2 Reasons behind women finding success in entrepreneurship:
It is interesting indeed to note that amidst the competitive business environment dominated by male entrepreneurs globally, women engaging in entrepreneurial activities too are emerging highly successful. Notably, around 30% of senior management positions are occupied by women and this is recorded as being above the global average of 24% (Sarfaraz, 2016). In addition, while research suggests women being less likely to fail in business start-ups when compared to males, arguably, it is recorded that while fewer than 20% of men are ambitious about commencing another business by 2020, around 50% of women are keen to do so (Greene and Brush, 2018).  Research highlights a range of reasons for this emergent female entrepreneurship success. One is that of women viewing themselves as having a less negative attitude towards risk; interestingly while research suggests that both female and male entrepreneurs having good experience claim to be prepared towards risk taking, arguably figures illustrate women entrepreneurs to have an edge here than their male counterparts.  While only 73% of male entrepreneurs believe themselves to be risk takers in the area of finance, 87% of women are risk takers in this context; similarly, 80% of women entrepreneurs claim to have the likelihood of identifying opportunities where others see risk, in contrast to only 67% of males (Maslak, 2017). Furthermore it is arguable that in the midst of women entrepreneurs taking on risk, they are more likely of enhancing their approaches to business with sensible assessments of risks that could be faced; this is illustrated by research suggesting that in contrast to men, women entrepreneurs are four times more likely to not involve in taking financial risks now, considering the current global economic state (Ulianova, 2016).
A further reason for the success of female entrepreneurs is their likeliness of taking long-term business views. It is interesting to note that there are almost the same proportions of both female and male entrepreneurs having interests in growth of their own business in the upcoming five years, respectively at 83% and 82% (Ratten, Dana and Ramadani, 2017). Nevertheless it is noteworthy that these males and females entrepreneurs do not pose similar views in the context of the types of business growth they need to engage in; women have been identified to have a greater likelihood of reinvesting their business profits for the creation of lucrative, steady business growth. In contrast, male entrepreneurs have more likelihood of seeking quicker business growth driven by equity investments and faster routes of exit. In addition, another reason why women entrepreneurs emerge successful is because they deal with the barriers they face more effectively than men. It is interesting to note that in order for female entrepreneurs to engage in making their businesses successful, they are required to work harder than their male counterparts.  Research carried out by the Centre for Entrepreneurship Study demonstrate that around one in every five women claime they are deficient in much needed technical knowledge relevant to their business, compared to one out of every twenty males (Galindo and Riberio, 2012). Similarly, 25% of female’s entrepreneurs claim not to have the required networks for building their businesses whilst less than 10% of males counterparts consider they have the same issue (Ratten, Dana and Ramadani, 2017). Arguably though, research suggests that such barriers have not prevented females from attaining business success and they are believed to be more efficiently handling the barriers they face. This is proved by studies carried out by the Centre for Entrepreneurship Study which are illustrative of women taking home pay which is twice the amount which men do, considering typical pay structures (Alecchi and Radovic-Markovic, 2013).
Considering further reasons why women achieve success in the entrepreneurship world, one is that they are less susceptible to being over-confident.  Research suggests that while over 60% of male entrepreneurs claim the performance of their business as being prosperous, arguably only around 40% of their female counterparts claim their business performance as capable of being described in such a manner (Goffee and Scase, 2015). Interestingly, it has been revealed that this is not due to the businesses which the women entrepreneurs are engaged in performing poorly in contrast to those run by men; when the performance of these businesses headed by women and men were analysed, it was revealed that businesses run by the women in fact depicted a stronger performance than those run by men. This illustrates that women succeed while being comparatively less over-confident. Another reason attributing to women being successful in the world of business is that they are more ambitious.  Research illustrates over 60% of women currently employed in high level jobs to be showing significant levels of interest in commencing their own business over the upcoming three years; this is in contrast to less than 30% of men in top levels of employment, who are interested in starting their own business ventures over the same period (Green, 2017). In addition it is noteworthy that considering entrepreneurs who are already involved in heading their business, while only 18% of such males show interests of getting involved in commencing a further business in the upcoming three years, a soaring 47% of such females are ambitious on engaging in operating a further business (Ulianova, 2015).  Thereby it is arguable that all the above elaborated reasons determine why women are prone to success in the male-dominated competitive entrepreneurship world.

[bookmark: _Toc536031085]2.3 Understanding female entrepreneurship motivational factors
Institutional theory and the 5M model:
Certain scholars identify entrepreneurship as a social process which is dependent upon the context of an individual, via which wealth is created by gathering together exclusive resources for exploiting opportunities in the marketplace (Hetland, 2013). Further, they argue that the gender gap which exists amongst entrepreneurs is not attributable solely to conventional factors like work experience, education levels etc, but bring about suggestions of this gap existing because of more deep-rooted variations in the values encompassed by males and females, personal assets and risk-taking perceptions (Bruton, Ahlstrom and Li, 2010).  In line with this above stated definition of entrepreneurship, institutional theory serves as an important concept supporting research in the field of entrepreneurship. While research suggests entrepreneurs in different regions across the world reacting in different ways to challenges which are similar, challenges are generally because of institutional contexts where the entrepreneurs operate; thus highlighting that context serves as a crucial element for entrepreneurial success.  Institutional theory is believed to help in explaining driving forces of entrepreneurial success of both female and male entrepreneurs; particularly so, relative to the macro and meso environments of an individual.
The conventional ‘3M model’ consists of the three elements vitally required for successful launching and growing of female entrepreneurship ventures, whilst also arguably representing possible barriers to such entrepreneurial activity involved with each of the elements; these involve Management, Money and Market.  Interestingly, in accordance with the above explained institutional theory, there are two new constructs suggested in addition to the conventional 3M elements and these involve the Macro/Meso environment and Motherhood (Brush, Bruin and Welter, 2009).  Arguably while entrepreneurial activity is believed to be socially embedded, while also examining the 3M elements, it is of significance to explore the extent to which the above two constructs are associated with this social embedment and how all the five elements facilitate motivation among women to emerge as entrepreneurs.
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Figure 2.3.1: The 5M model
Source: Brush, Bruin and Welter (2009)

Motherhood:
With motherhood metaphorically being representative of the family and household context related to entrepreneurs, it is arguably discovered to have a greater influence on female entrepreneurs than their male counterparts (Iakovleva, Solesvik and Trifilova, 2013).  Recognising the sophistication associated with household dynamics, which includes the unbalanced division of labour and accessibility towards resources in the household which variably influences women’s accessibility towards the 3M elements of management, market and money is often what is sought to be signified via the metaphor of motherhood (Brush, Bruin and Welter, 2009).  Interestingly, numerous studies have discovered factors involved with the family arena having notable impacts in an individual’s work arena, and vice versa; thus it is arguable that this construct of motherhood has a significant influence on females launching and continuing entrepreneurial activities.
Macro/Meso environment:
The context of the meso environment involves institutions, initiatives and services, and support policies applicable regionally; the macro environment involves economic and cultural impacts, strategies, and national policies (Bruton, Ahlstrom and Li, 2010); arguably whilst entrepreneurs themselves are not influencing the stated environments, these environments significantly impact the success and development of entrepreneurs and their entrepreneurial ventures.   It is noteworthy that studies have illustrated female entrepreneurs facing discouragement in commencing entrepreneurial activities in instances where they need to involve in complying with lots of regulations and rules; parallel observations were made in business environments having no such rules and regulations like in transitioning economies (Iakovleva, Solesvik and Trifilova, 2013). It is also important to note that the meso environment involves in linking an entrepreneur’s microenvironment together with the macro environment.
The 3M elements:
While research demonstrates female entrepreneurs as being distinguishable from male entrepreneurs in terms of meso/micro factors and motherhood, it is arguable that gender has less significance in terms of the elements of management, money and market.  Nevertheless, certain studies identify that these elements could also bring about disparities among entrepreneurs; an example can be drawn from the studies conducted by Bruin, Brush and Welter (2007), which demonstrated that accessibility towards human and financial capital, market opportunity etc all remain significantly dominated by males. In this respect, empirical evidence suggests that women are mostly motivated to get engaged in entrepreneurial activity based on gender stereotypes, institutional characteristics and having access to human and financial capital (Hetland, 2013).

Other push and pull factors for female entrepreneurship:
When understanding the reasons why women are determined in undertaking their own businesses and factors involved in this decision, literature illustrates the convergence of numerous diverse factors. One such is the personal or individual characteristics concerning the woman herself; scholars have highlighted the significance of aspects such as individual subjective perceptions (tolerating risks, confidence in oneself, business opportunity recognition), distinct motivation (needing fulfillment and accomplishment, desiring autonomy and progress), as well as cognitive and psychological factors as being influential in women’s decisions of undertaking entrepreneurship (McAdam, 2013). Similarly, while other socioeconomic traits associated with females such as education, professional experience, income, age etc are considered to be individual characteristics having influences on them emerging as entrepreneurs, arguably literature focuses more on psychological factors.  In addition, considering further reasons involved in the decisions why women decide to engage in entrepreneurship, it is argued that there are numerous social factors.  The environment surrounding women fosters their entrepreneurial activity and the family is placed in the spotlight here (Kariv, 2013).
Undoubtedly, the family is believed to be a significant element influencing women’s willingness to participate in entrepreneurial activity; on the one hand the family serves as a means of providing women with economic resources so as to commence business, and on the other hand it serves as a socialization instrument where women’s spirit for entrepreneurship is stimulated where they are encouraged to carry on a family business which already exists or to daringly commence their own.  A further social factor encouraging female entrepreneurial activity is the presence of connections with parties which could support the business activity such as business networks and organisations (Boateng, 2017); arguably, such factors enhance the female self-confidence thus encouraging them to partake in entrepreneurship.  In addition it is noteworthy that literature highlights female entrepreneurship being significantly influenced by the global economic climate, and this has been particularly so since the earlier period of the twenty-first century.  This involves a number of ‘push’ factors for women to engage in business activities and concern the economy and employment; these involve discrimination faced by females in employment, insecurity and instability surrounding the labour market, rising unemployment rates and restrained employment opportunities for females (McAdam, 2013).  Arguably it has also being discovered that rates of female entrepreneurs have risen ‘’due to necessity’’ in recent times, particularly as a means of ensuring personal income for women.
Moving on to discuss the ‘pull’ factors or those which impact and act as hindrances towards female entrepreneurs, literature highlights a number of such factors.  Two such factors which place a significant influence on females as entrepreneurs is their socio-cultural status and their accessibility towards corporate networking.    As Kay (2012) argues, this is underpinned by evidence which suggests that women being educated and trained on entrepreneurship as entrepreneurs at the commencement of their business activity serves as a key determinant of the above two factors; similarly in this context, self-recognition of the entrepreneur by herself and by others, and social re-education serve as determinants sustaining the spirit of entrepreneurship.  It is important to note that undoubtedly women need to exhibit positive socialization traits as the business runs, thus the importance of maintaining social networks becomes highlighted and this is particularly so during the earlier phases of business establishment.  Arguably though, research suggests that women exhibit lesser apparent professional social networking skills and knowledge related to fellow entrepreneurs (Boateng,2017); thus corporate networks and socio-cultural status serve as notable pull factors related to women entrepreneurship.
In addition to these, a further important factor which constraints and regulates women in their entrepreneurship activities is the duties and responsibilities they have towards their families.  It is noteworthy that that balancing between business activities and family is observed to be a recurring matter in research which involves in analyzing the relationship between the family and women entrepreneurs (Hughes and Jennings, 2012). Reviewing literature in this respect brings to light the complex nature of this relationship and the impact it has on hindering women to involve in business activities. Using data from the Global Entrepreneurship Monitor (GEM), a study conducted on the influence of family on entrepreneurship demonstrates that when engaging in household chores, this reduces the likelihood of engaging in entrepreneurial activity, and it was concluded to be particularly so for womenfolk; this study illustrates that for females shouldered with responsibilities of the family the probabilities of undertaking business activity was reduced by over 33%, and this is in contrast to a reduction of less than 2.5% in the case of males (Diaz-Garcia et al, 2016). Arguably, this illustrates how responsibilities towards the family would be discriminated in the instance of females involving in entrepreneurial activity, which thus makes family responsibility a limiting factor for female entrepreneurship.
Another important factor influencing women entrepreneurs is financial aid, particularly external funding and this has been an area under constant purview in the literature relating to the topic of womenfolk engaging in entrepreneurship. It is important to note that the availability of an external source of funding is a crucial variable in determining the commencement of business ventures, therefore this factor can propel or hinder females from developing as entrepreneurs.  Arguably, there tends to be a common belief which recognizes women as having less accessibility to sources of funding and this can be attributable to various reasons. Considering women as business characters, organisations project that ventures started by them would be small therefore they would require less capital and considering another perspective, women are known to be having fewer aspirations on growth (Goffee and Scase, 2015); further reasons for this belief involve the feelings and personal beliefs of women leading then to engage in decision making related to economic risk control. Another important point is that female entrepreneurs commonly tend to place more reliance on internal sources of funding in contrast to financial instruments; individual perceptions like fearing failure, perceiving difficulty, lacking self-confidence etc fuel this perception, together with problems of confidence and credibility in obtaining help when dealing with financial institutions. Thus the accessibility and availability of external financial support serves as another ‘pull’ factor for women to involve in entrepreneurial ventures.
[bookmark: _Toc536031086]2.4 Conceptual framework for the research:
With this study mainly focusing on measurement of factors which influence the growth in numbers of women entrepreneurs, the literature is observed to highlight numerous factors involving in promoting this growth whilst there also exist a significant amount of forces inhibiting this growth.  Interestingly, as discussed above, a combination of the 3M elements and institutional theory has led to the development of the 5M theory which effectively facilitates in understanding motivational factors behind females involving in entrepreneurial ventures, together with the differences existing between female and male entrepreneurship. This study will thereby focus on the five factors of Market, Management, Money, Macro/Meso environment and Motherhood to get an understanding of the rising numbers of women entrepreneurs. In accordance with this, the conceptual framework illustrated below is designed for establishing a hypothetical relation between the variables involved in this research; this will facilitate in gauging the significance of the above factors (independent variables) in contributing towards the rise in female entrepreneurs (dependent variable).
Independent Variables				    Dependent Variable
Market opportunity
Money (access to financial capital)
Management skills
Motherhood 
Macro/ meso environment
The rise of female entrepreneurship









Figure 2.4.1: Conceptual framework for the research
[bookmark: _Toc536031087]2.5 Common issues in the entrepreneurship world and how these are overcome:
While carrying out entrepreneurship operations it is not uncommon to come across a range of issues; particularly with today’s dynamic and highly competitive business environment, entrepreneurs are faced with a number of challenges. Fortunately though, it is interesting to note that the contemporary business environment also provides these entrepreneurs with a substantial amount of resources through which these issues could be effectively tackled. In this section, some of the main challenges faced by today’s entrepreneurs (regardless of gender) will be discussed while defining the reasons behind the occurrence of such challenges with a particular focus on female-led entrepreneurships; common solutions through which such issues are overcome too would be outlined, so that business operations can be carried out efficiently and successfully.
One major challenge which nowadays entrepreneurs face is the proper management of cash flows. Whilst the survival of any entrepreneurial activity is dependent on cash flows, it can be argued that numerous entrepreneurs are struggling in meeting their operational commitments whilst awaiting cheques and other payments to be received. This challenge is observed to mainly arise from invoices being delayed and payments not properly followed up, which is a common occurrence in the world of entrepreneurship and research suggests that in contrast to males, females are more prone to being lenient on payments from customers due to their inherent easy-going nature (Chitakunye and Tarkar, 2018). Arguably though once jobs are carried out and invoices are sent, payments would generally be received weeks later and in the meantime the entrepreneur needs to meet commitments pertaining to suppliers, employees, rent etc.
In case payments from customers are delayed, it poses a huge risk to the business of not being able to meet operational commitments. Commonly used solutions for this issue involve proper planning and budgeting; nevertheless simpler solutions like requesting down payments from clients which cover the job costs, requiring faster payments of invoices (allowing lesser credit periods) from clients and requesting suppliers to allow extended credit periods would all support entrepreneurs to manage cash flows efficiently.
A further challenge in today’s entrepreneurial world is raising sufficient capital to commence or expand business, when entrepreneurs see market opportunities and have the required capabilities. This issue mainly arises due to entrepreneurs, particularly females, preferring to choose self-fueled growth through which they could fund their own entrepreneurial endeavours, rather than opting in for finances through banks and other institutions (Halkias et al, 2016).  Research illustrates that this issue of capital inadequacies could be solved by initially commencing business by focusing on a few initial core clients rather than aiming at establishing big businesses in short periods of time. It is important to consistently involve in working towards finding new clients, but nevertheless the important factor lies in consistently striving towards remarkably serving the existing clientele; through their positive word-of-mouth, increasing more and more clients will be attracted to the business. Simultaneously with this steady growth in clientele, the entrepreneur needs to enhance business processes and systems so as to facilitate the delegation of tasks while not compromising on quality of products or services offered to clients. Interestingly, the business will be growing slowly and steadily while issues can be solved when they are small. In this respect, it can be argued that the best strategy which entrepreneurs of small businesses need to adopt is believed to be that where a business is started small and by the entrepreneur’s self-fuelled growth, while not getting help from other parties for raising capital even at the cost of delaying business growth for some time (Yousufzai, 2018).
Further to the above discussed challenges, another common challenge faced by entrepreneurs in the course of their entrepreneurial activity is to hire good employees. It is interesting to note that the party mostly dreading job interviews is the entrepreneurs, rather than the candidates; this is because the process of hiring new employees absorbs numerous days of the entrepreneurs time for going through candidate’s resumes, sitting and conducting interviews and having to sift through a range of candidates who are unqualified in order to find the cream of the candidates and hire them.  Then the entrepreneur hopes for the best that the selected candidates would be attracted to the offered package, so that they could be recruited and retained.  It is arguable that this issue is particularly significant among women entrepreneurs since they need to be somewhat more careful in their selection and recruitment of candidates as male employees could often try to dominate and pressurize them in the course of business (Chitakunye and Tarkar, 2018).  In order to overcome this problem, the first step lies in being exclusive in advertising for candidates.  Here it is notable that nowadays there are significant amounts of recruitment adverts which are highly vague in the context of qualifications and other requirements from candidates, job duties, benefits provided, wages paid etc.  Entrepreneurs could be saving significant time and effort by making their adverts exclusive and highly specific in stating all it takes to be employed at their organisations, together with a detail of what the daily duties consist of; thus it is notable to involve in approaching the search for employees in similar ways how customer-centered marketing campaign would be approached and this is through targeting (Halkias et al, 2016).
Another common challenge faced by today’s entrepreneurs is the inability of properly choosing what products and services to sell. Here the issue lies in the fact that although entrepreneurs realize their potential of running a successful business venture, they remain unsure of which products or services to be selling; this is particularly so in the context of women where they are identified to be inherently more unsure of how to select a niche market than their male counterparts (Helen, 2013).  Interestingly, the solution here lies in the entrepreneurs accepting their weakness of recognising prosperous niches and delegating this to another party who has strengths in this area. Arguably it is not necessary for the entrepreneur to engage in hiring a large scale and costly marketing agency for this matter, rather it is more lucrative when recruiting a freelancer engaged in researching and having good experience in the field which the entrepreneur has considered to enter. Such experts would be conducting appropriate market research and designing reports involving details of prospective niches together with their projected profitability, and a good overview of strengths, opportunities, threats and weaknesses (through SWOT analysis). However it is arguable that this does not mean another party would involve in decision making on behalf of the entrepreneur, rather the proposed solution would help an entrepreneur who is not good at the identification of niches to get help through such a freelancer who provides suggestions on potential niches to enter into (Sarfaraz, 2016).  Interestingly, the entrepreneur could then engage in analyzing the suggested niches to determine which one to tap. This step taken at the early stages of business establishment could arguably save the entrepreneur significant amounts of money, time, as well as hassle later on and save the entire business.

[bookmark: _Toc536031088]2.6 Chapter summary:
With this chapter involving an extensive review of literature related to the topic of research, the earlier sections of the chapter look at why females are emerging highly successful in their entrepreneurial ventures nowadays.  A number of facilitators were detailed in this respect including their perceptions of risk, not being over-confident, capabilities of effectively handling barriers and being highly ambitious. This was followed by a detailed outlook of the various factors motivating women to involve in entrepreneurship; the 3M factors of management, money and market were identified which are common to all entrepreneurs irrespective of gender, and the factors of the macro/meso environment and motherhood proposed by the incorporation of institutional theory into the 3M model were also detailed, which are motivational factors more unique to female entrepreneurs.
Further, numerous other push and pull factors encouraging or inhibiting the entrepreneurship of females too were outlined and these involved a range of psychological, personal and social factors. The chapter then moved onto discuss the conceptual framework for this research, which involved drawing a relation hypothetically between the independent variables of the 5M factors and the dependent variable of the rise in women entrepreneurs, in order to meet the main research aim. The latter section of the chapter discussed numerous issues which today’s entrepreneurs are faced with, alongside solutions of resolving the same; these involve raising adequate capital, hiring good employees, identifying which products to sell and properly managing cash flows.

3.0 [bookmark: _Toc536031089]Research methodology
[bookmark: _Toc536031090]3.1 Introduction:
In this chapter the methodology through which this research study is carried out will be outlined in detail. The initial sections in this chapter will discuss the research paradigm involved in this study, together with a detailed overview of the research design and research strategy while justifying reasons for selecting the same. This will be followed by a detail of the methods through which data collection will be done, alongside the means of how this data will be analysed in order to draw meaningful conclusions thus meeting the aims and objectives of this research. The latter sections in this third chapter will involve an overview of how the reliability and validity of this study is ensured, along with an outline of relevant ethical considerations.
[bookmark: _Toc536031091]3.2 Research paradigm:
In order to understand the design of a research, the paradigms of post-positivism and positivism serve as an important classification (Collins and Hussey, 2013); this also facilitates quantitative and qualitative approaches to be differentiated. According to the paradigm of positivism, human knowledge could be utilized for explaining phenomena related to research; interestingly, the positivist paradigm remains restrained to the observable and measurable realities. This paradigm relates to social sciences which are considerate of cause and effect relations, and engages in generalization by exclusive approaches. It is noteworthy that scientific research studies focusing on studying natural laws by means of experiments are vitally centered around observations and measurements. As argued by Saunders, Lewis and Thornhill (2012), mathematical and statistical explanatory techniques are involved in the philosophy of positivism so as to assure the objectivity of research conducted. Arguably, in contrast to the positivist paradigm, that of post-positivism is based on the belief of social realities being beyond the wisdom of humans, establishing independence between the thinking of humans and reality.  It is interesting to note that supporters of the post-positivist philosophy maintain beliefs of any theory which is previously established as being capable of being subject to revision due to the measurements and observations having probabilities of having imperfections and errors (Collins and Hussey, 2013).  Arguably, post-positivism is considered a paradigm which is an improvement to the positivist paradigm which is considerate of subjective reality.
This research study mainly concerns the upsurge of women entrepreneurs in the context of why it is occurring and issues these entrepreneurs are faced with. Therefore it is intended that the primary objective of this study would be accomplished by carrying out an exploration of reasons pertaining to female entrepreneurs growing across the world. It is important to note that this research is one lying beyond objective reality, and would not be involving any measures which are statistical or mathematical; therefore it is not prudent for this study to be associated with the paradigm of positivism.  Therefore it can be argued that the research paradigm associated with this study will be the post-positivist paradigm since it is based on the belief of a single measurable methodology being insufficient for understanding social phenomena, together with observations being imperfect in nature.  As argued by Tracy (2012), the post-positivist philosophy engages a number of methodologies and takes on a subjective perspective. Thereby it is notable that by engaging the paradigm of post-positivism in this research study, it facilitates the study in having a deep-rooted analysis to gauge the reasons which attribute to the growing prevalence of women entrepreneurs through evidence which already exists. In addition it is intended that secondary evidence will be explored particularly in relation to issues which these entrepreneurs are facing in today’s dynamic business world, through a number of sources which include reviews and research studies.

[bookmark: _Toc536031092]3.3 Research design:
By carrying out a primary research, a secondary research, or a mixed methods research which involves a research incorporating both primary and secondary approaches, the objectives of a research study could be accordingly achieved.  Interestingly, studies carried out using the primary research design place focus on objective reality and involve in gathering and analyzing data for testing hypotheses which the research phenomena develop (Maruster and Gijsenberg, 2013). Whilst primary research would involve in gathering of data tailored specifically to meet the purposes of a research study, secondary research is that which employs data which is already gathered and reported, in order to meet the objectives of the research. Here it is noteworthy that such secondary data which is readily available is that which other researchers have already collected and reported, but which concern research phenomena similar to the research phenomenon considered in the present study.
Deciding the research design to employ for a research study is dependent upon the concerned research problem and its nature (Lapan, Quartaroli and Riemer, 2011). The study in concern aims at the exploration of why female entrepreneurs are rising in number while identifying common problems which they face, using the paradigm of post-positivism. Thereby in order to ensure the subjective perspective of the context of this research, a secondary research design is employed.  In this study, searching for and analysis of secondary information was done in relation to factors which are facilitating the upsurge in female entrepreneurship, those which serve as barriers to growth in female entrepreneurs, issues which are commonly faced by womenfolk as they carry out entrepreneurial ventures, and how such issues could be resolved.
[bookmark: _Toc536031093]3.4 Research strategy:
As per the model of the ‘Research Onion’, Saunders, Lewis and Thornhill (2012) state that there exist a number of strategies which could be used for determining the methodology for conducting a research study; they identify these to be ethnography, surveys, experiments, action research, archival studies and case studies. It is important to note here that the choice of a specific research strategy is dependent upon the nature of the study as well as the research objectives, its philosophical positioning and also the resources and timeframe available. The research strategy of experiments generally involve tests being carried out in laboratories or in field work, and is related to the cause-effect relations among the research variables; arguably though, the strategy of experimental techniques has less feasibility with regard to research in the field of business.  In contrast, business research commonly uses the strategy of surveys where gathering of primary data is involved for the testing of hypotheses. These strategies are supportive of deductive approaches to research in the paradigm of positivism, and are therefore not appropriate to be employed in the present study.  Another research strategy is archival studies which require the preservation and maintenance of administrative records relevant to the phenomena of research, throughout a particular time period (Tracy, 2012). Arguably though, considering the limited time frame for this research, employing an archival strategy is not prudent since it is not practical to keep and maintain administrative records for significant time periods as required by the archival strategy.
Action research is mainly concerned with involving practitioners in investigating the phenomena of research actively. Arguably though, due to the complex nature of this strategy for use in business research and also the limited timeframe available for the present study, the mentioned strategy also remains unsuitable. Another research strategy is case study research, where a diverse range of evidence is used facilitating deep rooted analysis to be carried out using empirical investigations in relation to the research problem concerned; nevertheless this requires one or a few incidents, organisations etc to be focused on and is not suitable for a more generalized study (Lune and Berg, 2016) like the present one. In addition, a further research strategy is grounded theory which is supportive of both inductive and deductive research approaches, and is concerned of explaining and predicting behaviours; this will be the research strategy employed in this research. Interestingly, engaging in grounded theory research would involve an investigation of contemporary events related to the research phenomena, and the rationale behind employing this strategy is because it is compliant with the present research agenda to primarily explain the behaviour of rising female entrepreneurs.

[bookmark: _Toc536031094]3.5 Methods of data gathering:
As discussed above, the present study involves secondary research and all data gathered would therefore be secondary data. There are two forms of data commonly used in research studies and this involves qualitative and quantitative data. Qualitative data is that employed for exploring and facilitates in gaining a comprehension of motivations, opinions and reasons underpinning social phenomena, while providing insight into the research problem (Maruster and Gijsenberg, 2013); quantitative data is that employed for quantifying a problem through means of the generation of numerical data capable of being transformable into meaningful statistics, thus quantifying behaviours, opinions, attitudes etc to facilitate the uncovering of patterns and formulating of facts. Since the present research study is more focused on exploring the reasons, motivations etc which underpin the phenomenon of females increasingly engaging in entrepreneurship while exploring issues they face in business, qualitative data would be employed in this study.




Therefore, the gathering of secondary data will be done to address the following concerns:
· Exploring reasons for the growth in women entrepreneurs
· Discovering reasons inhibiting the growth of women entrepreneurs
· Uncovering the various issues females face in entrepreneurship (when commencing and also when operating an entrepreneurial venture) and reasons why these occur
With the present study being based solely on secondary research, it is important to gather as much relevant data as possible from a variety of databases. Below is a list of a few databases used for the gathering of secondary data through journals, articles, books, websites etc for the present study.
· Science Direct
· Emerald Insight
· Google Scholar
· Google Books
· University Library
In addition, it is important to note that when selecting secondary sources for extracting relevant data, a number of inclusion and exclusion criteria have been incorporated and these are detailed below.
· The most recent secondary data relevant to the research topic have been considered and include publications within the last ten years only (2009-2018); older publications are excluded
· Research studies and other relevant information from geographical locations across the world have been included
· Studies of research carried out through any research methodology have been included
· Journals, reviews and other information written in languages other than English have been excluded

[bookmark: _Toc536031095]3.6 Analysis of gathered data:
For the analysis and presentation of gathered data, the present study uses a research-driven approach. As detailed by (Lune and Berg, 2016), in the context of a research-driven approach, research objectives would firstly be defined, key themes would be determined, and then collection of data is carried out so that research objectives are being addressed and the data is then appropriately analysed.  In the present study, the same approach is followed where a number of key themes were established on the basis of the stated research objectives and the gathered data is analysed under these themes and accordingly presented. Thus data analysis is carried out through thematic and content analysis.  Also it is important to note that the titles allocated are of relevance to the established themes, and are meaningfully reflective of the research findings under the content of the given themes.

[bookmark: _Toc536031096]3.7 Reliability and validity of the research:
As stated by McNabb (2015), the concept of reliability involves making sure that a research study is not subject to any random errors, and the concept of validity involves ensuring that the content of a research study is sound. Interestingly, it is argued that the findings of a research need to be valid as well as reliable, which would result in establishment of the research study being generalized. In the context of the present study, the reliability and validity of the secondary data was ensured by involving the collection and analysis of data which were only obtained from recognized, valid and reliable databases and other sources. In addition, it has been ensured that all secondary data collected (from books, articles, journals etc) was done through valid and reliable methods.


[bookmark: _Toc536031097]3.8 Ethical considerations:
Similar to all research studies, the present study too involves a number of ethical concerns.  One such is that all secondary data gathered was handled in accordance with ethical principles, particularly concerning copyrights and data protection where all facts obtained from researchers other than the researcher have been duly cited and referenced. Also, it was ensured that all the gathered data was used solely for the purposes of the research.  In addition, the present study uses reviews and research studies which were carried out assuring that ethical principles were duly considered, especially in relation to research methodology and human participation.

[bookmark: _Toc536031098]
3.9 Chapter summary:
This third chapter involved a detailed discussion of the methodology by which the present study is carried out, in order to address the stated aim and objectives of the research.  Initially the philosophical orientation of the research was outlined and it was identified to follow the paradigm of post-positivism, while justifying reasons for the same. This was followed by a detail of the research design, where the present study was identified to be a secondary research.   The chapter then moved on to discuss the research strategy relevant to this research and it was identified that the strategy of grounded research is best suited due to it being focused on predicting and explaining behaviour (related to why females entrepreneurship is on the rise).
The data collection methods were then detailed, and it was identified that the research would involve qualitative data; since the study only involves secondary data collection, a range of databases were listed through which data would be gathered along with relevant inclusion and exclusion criteria. The next section included an overview of the methods through which data would be analysed and it was detailed that the gathered qualitative secondary data would be analysed through thematic and content analysis, where themes are developed in accordance with the given research objectives and data is analysed accordingly. The latter part of this chapter involved a discussion of how the reliability and validity of the study is ensured, while also addressing relevant ethical considerations.

[bookmark: _Toc536031099]4.0 Data analysis
[bookmark: _Toc536031100]4.1 Introduction:
Following the gathering of secondary data relevant to the research topic, in this chapter this data will be analysed so that meaningful conclusions can be drawn, and the research objectives met.  As specified in the methodology chapter above, the analysis of all gathered data will be carried out through the technique of thematic and content analysis; in accordance with the stated research hypotheses, a number of themes are developed. One such theme involves forces facilitating the creation of women entrepreneurs, with a second theme involving factors which inhibit women entrepreneurs bring created. In addition, the chapter involves a third theme which concerns the various issues which women entrepreneurs face when establishing a business, or in the course of carrying out business operations.  Data will be analysed under each of the above themes, so that conclusions could later be drawn to respond to the research problem and hypothesis.
[bookmark: _Toc536031101]4.2 Forces which facilitate female entrepreneurs being created:
Further to the conceptual framework for the research developed in the above literature review chapter, the dependent variable of ‘increase in female entrepreneurs’ is related to a number of independent variables which are involved in the 5M framework. Each of these variables will be discussed in detail, relating how these facilitate or act as barriers to women entrepreneurs being created.
Market opportunity:
Among the multitude of motivations which underpin women establishing themselves as entrepreneurs, one of the common aspects looked at when gauging factors which cause women to increasingly engage in entrepreneurial activity is whether they are involved in entrepreneurship to be taking advantage of some market opportunity (opportunity-driven entrepreneurship), or since they have no better options to earn from (necessity-driven entrepreneurship). Arguably this differentiates females who are proactively commencing businesses by looking for market opportunities, from females engaging in business entrepreneurships as they are not having any alternate option for employment (Mitchelmore and Rowley, 2013). Further in the context of necessity entrepreneurship, it is noteworthy that studies carried out exhibit that some females are turning towards entrepreneurship for addressing possible market limitations which are constraining their capabilities of maintaining or attaining financial self-sufficiency, while some females engage in entrepreneurship for overcoming the bias of flexibility and stigma associated with the conflict of work-life balance which social norms and gendered roles often assume (Noguera, Alvarez and Urbano, 2013).
[image: ]Traditionally, necessity entrepreneurship involved females commencing a business in order to meet the basic survival needs and was also termed emergency or survival entrepreneurship.  In the same context, it is also interestingly observed that there remain a number of reasons for engaging in entrepreneurship which are reaching beyond the basic survival needs of women; these involve labour market failure caused due to the absence or highly restrictive work-related policies not accommodating or acknowledging the various roles of caretaking (caring for their children, household, ill and aged parents etc) played by females in today’s societies. However it is arguable that in the context of opportunity-based entrepreneurship, it is arguable that empirical evidence suggests that more and more females nowadays are engaging in opportunity entrepreneurship than necessity entrepreneurship. A study was carried out by the Global Entrepreneurship Monitor (GEM) involving 1,000 female entrepreneurial respondents from various regions across the world to capture their motivation at the time of commencing their business (UK Department of Business, Innovation and Skills, 2015); results of this study are illustrated in figure 4.2.1 below.
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Figure 4.2.1: Opportunity and Necessity as start-up motivation among female entrepreneurs
Source: UK Department of Business, Innovation and Skills (2015)

This study demonstrated that the proportion of respondents claiming market opportunity as their reason underpinning the commencement of business (59%) was more than double the proportion of respondents claiming necessity as their underlying motivation for business start-up (24%) (UK Department of Business, Innovation and Skills, 2015). The motivation was gauged by a survey question which inquired from the entrepreneurs that at the time when they were taking action on starting their business, could they have said this involvement in the business was towards taking advantage of some market opportunity, or because they were not left with a better choice for work. In the context of opportunity entrepreneurship favouring which a majority of the respondents responded, the response options involved ‘taking advantage of market opportunities’ and ‘seeking better opportunities while having a job’, which thus illustrates that from across the world, nowadays more females engage in entrepreneurial activity due to market opportunity serving as a major motivational factor in contrast to traditional necessity-driven entrepreneurship.

Motherhood:
With entrepreneurship occupying a major role in the society and the economy being reshaped, it is arguable that women have been identified to be having the abilities, knowledge and skills required to be entrepreneurs just like men. Together with the increasing amounts of women entrepreneurs across the globe in recent years, the concept of the ‘mumpreneur’ is observed to an emerging trend taking the entrepreneurship concept towards family and involves women engaging in starting their own entrepreneurial ventures alongside assuming the motherhood role (Nel, Maritz and Thongprovati, 2010). Interestingly, such entrepreneurship has more complexities than the conventional entrepreneurships due to the two interacting units of the family and the business being combined together.  Nevertheless, women are identified to claim that being a mother has actually helped them become successful entrepreneurs by forcing them to manage time, motivating them to develop their business for the betterment of their families, and to act as a beneficial role model to their children; this illustrates how motherhood facilitates entrepreneurship. Arguably research suggests that unless of recent times, women and men both in Western and developing economies viewed the role of the female as a mother and a wife; in the case of women undertaking employment, this was usually besides the role they played as a housewife (Karmel, 2015).
Interestingly, the relation existing between the experiences as an entrepreneur and as a mother is identified by exploring how the so-called ‘mumpreneurs’ orient their entrepreneurial activity to their children, families and their own personal ambitions. Although it is strongly observed that conventional businesswomen who are also mothers prefer to engage in entrepreneurial activity in the domain of baby products and services, nowadays they are not limited only to this field.  Notably, the internet capabilities and technological innovativeness available today has largely facilitated all mothers to engage in marketing their products, thus allowing home-based entrepreneurial activity to become a possibility.  With the existence of push and pull factors for entrepreneurship, research studies have illustrated motherhood entrepreneurship or ‘mumpreneurship’ to be more of a necessity-driven motivation for females to get involved in entrepreneurship (Duberley and Carrigan, 2013). Why motherhood mainly serves as a facilitator for entrepreneurship is because after becoming mothers, women often do not find satisfaction in their previous job and thus find entrepreneurship as the means of solving conflicts related to work and home-related demands.
Arguably, women consider that engaging in their own business activity serves as the only means of making a living whilst also meeting their commitments towards children and other domestic responsibilities.  Interestingly, the unique factors of being a ‘mumpreneur’ involves engaging in the work-life balance, feelings of satisfaction and achievement, increased wealth, having independence and getting respect towards equalizing gender (Huelin, 2017).  Notably, women who are mothers, step into entrepreneurship not only for the purpose of wealth creation, unlike their male counterparts. As illustrated by previous studies, being a mother brings about the desire of spending quality time with their family and children, the independence and flexibility of which is not facilitated by the conventional employment role and motivates women to start their own business; also, women previously engaged in careers would feel bored to be staying home all day only taking care of the household and children; also with the current demanding economic circumstances income from the spouse may not suffice to adequately meet all commitments, and this is particularly so in the case of single-mothers who are obliged to be the breadwinners for the family (Duberley and Carrigan, 2013). All these factors encourage women to move into starting and carrying out their own entrepreneurial ventures, thus giving them more meaning to their life as well.




Management skills:
Another important factor influencing women to establish themselves as entrepreneurs is management skills. Considering the aspect of management skills, in order to successful carry out a business and ensure its sustainability it is vital for it to be managed using the appropriate skills, leadership and measures of risk, among various factors.  With women entrepreneurship currently on the surge, the management skills of women have always been a controversial topic.  Earlier studies carried out regarding managerial skills and women entrepreneurs discovered most of female entrepreneurships to be comparatively young (less than five years) and the female entrepreneurs to not have certainty about their capabilities of management (Gupta, 2014); in earlier times, society too lacked confidence in women as entrepreneurs. Arguably though, studies carried out in recent times demonstrate women to be having greater levels of education, career aspirations and to possess better management skills; thus they are well geared with the required management skills and competencies for efficiently managing a business and this factor now motivates them to step into the world of entrepreneurship more confidently (Balakumar and Devanesan, 2014).
With India being an emerging economy, entrepreneurial activities of women make a significant contribution towards its economic growth. The state of Tamil Nadu in India is one having a significant concentration of women-run businesses, and an empirical study on their management skills was carried out using questionnaires on 200 such women entrepreneurs in Tamil Nadu in 2014. As illustrated in figure 4.2.2 below, results demonstrated that whilst capabilities of handling finances, labour, marketing and core problem solving were almost the same among women entrepreneurs with highest education levels ranging from secondary school to degree and post-degree, interestingly the more educated women qualified with degrees and who were post graduates (implying possession of better management knowledge and skills) were more focused in service quality improvements and this was identified as a main competitive advantage they had to counter the strong competition from their male counterparts dominating the markets (Balakumar and Devanesan, 2014).
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Figure 4.2.2: Education and Management skills of female entrepreneurs, Tamil Nadu study
Source: (Balakumar and Devanesan, 2014)
In addition, it was revealed that this more educated group of women entrepreneurs were more oriented in business expansion, believing that continuous improvements in quality serve as the most crucial means of sustaining their market presence. Thus it can be argued that when nowadays women possess more management skills as a result of their management studies, such as skills in communication, problem solving and decision making, human relations, administration etc, they are better equipped and more confident in running a business and this significantly motivates them to engage in their own entrepreneurships.

Finances:
In the context of finances as a factor encouraging females to engage in entrepreneurial ventures, there are two important aspects to be considered. One is the lack of sufficient finances in the family (from spouse, parents etc) encouraging women to take the reins of wealth creation into their own hands to supplement family income; the other aspect is the availability of adequate funding support to commence an entrepreneurial venture which encourages women to engage in the same. With increasing costs of living both in developed and developing nations, sustaining families with only a single income is often extremely difficult; this issue is aggravated in single-mother households where the women are shouldered with responsibilities of providing for their children (even if benefits are offered in developed countries); thus women are economically driven to commence their own business ventures. Here it is noteworthy that being economically motivated cannot always be equated to necessity-driven motivation for entrepreneurship, although arguably they are often equated, as studies have illustrated women to have varying economic options for involving in entrepreneurship with the differences being psychological, where some women focus on economic gain as opposed to others seeking enhanced lifestyles and financial independence (Beatrice, 2012).
Considering the other aspect of financial motivation for female entrepreneurship, having access to sufficient finances to cover the business start-up costs serves as a significant motivational factor among female entrepreneurs. Whilst a multitude of female entrepreneurs engage in starting their businesses through own savings due to having difficulties in formulating formal business plans and having good credit ratings, arguably some women nowadays are benefitted by having access to adequate start-up capital through family funding, financial assistance (loans, overdrafts etc) from financial institutions like banks, government funding etc (Huarng, Mas-Tur and Yu, 2012).This is also because in contrast to the traditional beliefs of women in earlier days having less knowledge where they were reluctant to approach banks for financial assistance and also had less trust in such financial institutions, women are more knowledgeable on financial products, place more trust on financial institutions and are more confident about their own repayment capabilities. Women are then shouldered off one of the greatest barriers of starting a business – that of raising finances to commence the business; this therefore serves as a significant factor motivating women to involve in commencing their own businesses.

[bookmark: _Toc536031102]4.3 Factors which limit female entrepreneurs being created:
Further to the above discussed factors which are facilitators of female entrepreneurship, there are a number of factors which inhibit the creation of female entrepreneurs. Arguably it is observed that some of the same factors which facilitate women entrepreneurship are, in another context, acting as barriers towards women entrepreneurs being created.  All such factors will be discussed in detail.
Lacking socialization, entrepreneurial culture:
An empirical study was carried out in 2015 involving both female and male entrepreneurs in India with qualitative data gathering through in-depth interviews; the aim of the study was to identify factors limiting and those facilitating the establishment of female entrepreneurs.  Results from the study demonstrated the fact that women lacking adequate skills of socialization, and also the absence of entrepreneurial cultures accepting women served as significant limiting factors in the creation of females as entrepreneurs (Perez-Perez and Aviles-Hernandez, 2015).  Interestingly, research often notes the significance of female entrepreneurship being included in the agenda of social support systems and also the role played by media in the establishment of a culture supportive of women entrepreneurs. Arguably, the researchers note the comments of some female respondents which stress on the fact that nowadays it is important for knowledge and skills related to the awareness and preparation of entrepreneurship to be promoted since school age.
This is because in cultures across the world, since school-going age, females are looked at in a perspective that entrepreneurship is not their role and in order to establish themselves as entrepreneurs, women often need to battle against their societal environment (Mitchelmore and Rowley, 2013). Notably there is still no entrepreneurial motivation given to females in schools, no motivation on gender equality, no leadership exercises etc and other aspects which would serve as tools making females capable of leadership and doing what business they want. In the context of the lack of social support towards establishing entrepreneurships, results from the study illustrate that the male respondents were not observed to be expressing any concerns regarding lacking social support when establishing their ventures.  But arguably, a significant proportion of the females were concerned of the lack of social support received by them; this is support which is deemed necessary for business establishment. All these illustrate that under such social pressures, establishing themselves as entrepreneurs is not considered a career which is socially accepted for women, which thus limits the women emerging as entrepreneurs (Perez-Perez and Aviles-Hernandez, 2015).

Lacking networking skills:
Further to the above, fewer opportunities of networking which women entrepreneurs are faced with in contrast to men acts as a limiting factor for women to successfully commence and operate their own business ventures. Having suitable role models, accessibility to information and skills of social networking serve as important elements of success for all entrepreneurs irrespective of gender; arguably though, results of surveys carried out by the Global Entrepreneurship Monitor support the fact that women hold less opportunities of networking in comparison to men (Ramaswamy, 2013). This is often found to be due to women not having the opportunities of basic socialization in commercial networks related to their former employment, whereby their initial management experiences are obtained through the businesses carried out from home. Arguably women are noted to be lacking connections with more small-scale business networks for starting and promoting business growth, and also having deficiencies in connections with high-level contacts in business networks which their male counterparts generally draw on for advancement of business including work pertaining to deficiencies on the legal side. On the other hand, it can be argued that women having less time to engage in formal and informal networks will generally be due to social factors. Thereby possessing only their current qualifications, they are quite limited in establishing themselves as entrepreneurs in today’s competitive entrepreneurial world.

Motherhood and family responsibilities:
As illustrated in the earlier section on facilitators of female entrepreneurship, motherhood was one significant motivational factor identified along with the emerging concept of ‘mumpreneurs’; arguably, from another aspect, this same factor of motherhood serves as a factor stopping females from engaging in entrepreneurial activity. Similar to males although females could also engage in running businesses in a variety of industries, commencing and running a business whilst also carrying out the duties of being a mother is certainly not an easy task. Arguably, since the 1930’s there has been an emerging trend that women successfully and simultaneously assuming responsibilities of performing the role of both a mother and an entrepreneur has caused this to be a ‘’double burden’’ to them (Nel, Maritz, and Thongprovati, 2010); with the inherent nature of females which involves having a greater affinity towards caring for the family taking precedence over looking after work-related affairs, it can be argued that business related activities may be compromised. This is affirmed in the above detailed empirical study carried out by Perez-Perez and Aviles-Hernandez (2015) where one of the female entrepreneurs responded that in the
Instance of an emergency such as children falling sick, it will always be the mother who would be taking leave from work and similarly, if the child is faced with some emergency the mother would be party who is called first rather than the father.
Further to this, the more pressing issue which mothers would have when trying to emerge as entrepreneurs is maintaining an appropriate work-life balance and this has been a significant topic of interest concerning women entrepreneurs since decades; interestingly, this has been termed as a ‘’women’s issue’’ concerning entrepreneurship (Powell, 2013). Notably, numerous research studies have embraced discussing the challenging phenomena faced by ‘mumpreneurs’ in the course of concurrently handling family and entrepreneurial responsibility; balancing a business whilst also raising children is no easy task. Here it is arguable that managing one’s own business means added responsibility, which makes striking an appropriate balance between family and work becoming increasingly challenging. While women are still faced with traditional values and cultures, being emotionally attached to family that is stressing on their position of being the mother of the family and the time they are spending with the kids, this will involve significant risks in the context of managing their own entrepreneurship whilst allocating adequate amounts of time towards family responsibility. Further, Welter and Smallbone (2011) argue that in random study samples in developed and developing countries across the globe, the conventional disengaged father remains predominant and this is due to males being faced with significant economic, cultural and policy related restraints towards getting involved in family matters.  Thereby only the mother is inspired towards providing the children with nurturing and intensive care, the stereotype which necessitates the ‘mumpreneurs’ to engage in doing all the activities of emotional and domestic labour by themselves. Mothers serving as entrepreneurs are therefore faced with a mixture of inconsistencies, family/work conflicts and parental stresses. Notably in developing nations, the cultural contradictions involved with motherhood and family restrictions are observed to be the most significant obstacles in this context faced by women entrepreneurs (Powell, 2013) and is considered the ‘’work/life collision’’. Notably, if women tend to lose the balance of family and work, it could result in serious domestic disputes.
In addition, motherhood poses another barrier for entrepreneurial activity in the context of lots of mothers finding difficulties in getting themselves back into the track of business after having children. This is because generally such women will not be having proper ideas of bringing up a lucrative business plan, finding appropriate markets for the products, sourcing manufacturers, and properly establishing a new entrepreneurial venture (Powell, 2013). For instance, consider the case of women who have stayed home serving the role of housewives and who may no longer be having business contacts; they would be highly uncertain of ways of seeking legal and business advice, along with developing required management skills and knowledge for business establishment both internationally and locally. Thus it is arguable that in such instances, mothers trying to establish themselves as entrepreneurs would be disadvantaged in the context of knowledge and experience in entrepreneurial activity and it will only be their passion of attempting to produce a product or service and engage in entrepreneurship.

Being constrained with resources:
Another significant factor which stops women entrepreneurs from being created is the lack of adequate resources for commencement of business. Notably, female entrepreneurs are observed to be facing a distinctive shortage of support in the context of finances; arguably, most of the women engaged in entrepreneurial activities have commenced their own entrepreneurial ventures using their own personal assets and savings, whilst employing no or limited funding from external sources (Wu, 2012). This is found to be due to the issues of being unable to secure adequate start-up funding without the presence of formal business plans and credit ratings. It is noteworthy that sourcing capital is believed to be the most significant hurdle towards business establishment across the globe; thus the financial aspect of commencing and managing a venture are considered the largest obstacle for females and stops them from establishing themselves as entrepreneurs. In 2008 an empirical study was carried out in relation to exploring reasons why women find it difficult to secure sufficient financing for their entrepreneurial ventures, and whether they perceive that men possess a gender-related advantage in having accessibility to financial resources.
21 women entrepreneurs from developed nations like Germany and the USA, and 19 from developing nations including India and the Philippines were involved in responding to a 24-question survey distributed through email which comprised of both Likert scaled and open ended questions related to this research topic (Duffy and Zelbst, 2009). Results from this study have illustrated that women owning businesses, regardless of the countries where they work, will in general see that they have more trouble in getting financing through conventional ways (banks, investor, and so on) for their  entrepreneurial ventures than their male counterparts; arguably this thoroughly demotivates them to commence businesses. Notably, the more time the proprietor has been in the field of entrepreneurship, it would almost be certain that she will observe women to be a group having greater difficulties than men in the context of acquiring financing. Moreover it is arguable that the greater the length of time which a business is operating, there remains a greater probability that the women entrepreneur would observe that she is not allowed a similar level of credibility which a male entrepreneur is concurred with.
Whilst past investigations have demonstrated women across developed countries holding perceptions that they encounter greater trouble in acquiring finances through conventional means than male entrepreneurs, there has been minimal experimental proof illustrating whether women from developing nations too possess similar perceptions (Duffy and Zelbst, 2009). Interestingly, this investigation indicates that women in developing nations too hold similar perceptions as those in developed nations, with regard to the difficulties in obtaining adequate start-up and operating capital for their entrepreneurial activity. Interestingly, discoveries from this exploratory investigation demonstrate that female business people across the globe observe themselves to not be dealt as equivalent to men by banks or other investors, and neither are they concurred with a similar degree of credibility as male entrepreneurs by investors or banks. Thus it can be argued that all these have led to the factor of financial constraints acting as a force which significantly stops women entrepreneurs from being created.

A further study which provides empirical evidence in the same aspect has been carried out in Zimbabwe where a significant proportion of women are found to engage in their own business activities. This study carried out in 2014 aimed at determining the limitations faced by women as they involved in commencing their own entrepreneurial ventures; a random sample of 50 women entrepreneurs were respondents to a physically distributed questionnaire and in addition, 15 interviews were carried out (Mauchi, Mutengezanwa and Damiyano, 2014). Whilst the results of this study principally depicted a number of constraints which women face in establishing their businesses, the most prominent was the lack of capital amidst other constraints such as strong competition, motherhood, lack of networking, etc as illustrated in the figure 4.3.1 below. According to data gathered from the interviews, the researchers attribute this constraint of lacking capital arising due to women lacking credibility with no credit records, not meeting the strict qualifying criteria for bank loans, not having collateral security etc; arguably, the results were observed to be consistent with findings of previous studies where the financing problems which women face were based on the perceptions of women-led businesses not being serious about long-term growth and survival, and of women not being proficient in leading managing large scale organisations (Mauchi, Mutengezanwa and Damiyano, 2014). Thus it is further affirmed that not having access to financial capital acts as a major limiting factor in women establishing their entrepreneurships.







[image: ]
















Figure 4.3.1: Constraints faced by female entrepreneurs
Source: Mauchi, Mutengezanwa and Damiyano (2014)

Apart from financial resources, a further resource constraint commonly faced by women as they try to embark on entrepreneurial activities involve the lack of suitable employees. Unlike hiring employees for medium to large scale corporates, it remains significantly challenging to recruit employees into smaller business start-ups and this is more so in the context of female-led business start-ups trying to hire employees. Previous studies illustrate that this is observed to be due to the stigma surrounding the greater likelihood of failure of women-led entrepreneurships compared to those of their male counterparts, and the resulting areas of concern for potential employees such as job insecurity, issues surrounding pay and compensation, career progression etc (Zeffane, 2013). Arguably in their perspective, getting employed to an already established corporate is more secure and stable and will thus be more attractive, which leaves women entrepreneurs significantly challenged to find suitable and talented individuals to contribute towards the success of their organisation. Since employees serve as the driving force of any organisation and entrepreneurial venture, when women are faced with difficulties in sourcing appropriate human resources for their venture, this will notably act as a force limiting them from establishing their ventures.

Gender biasness:
Biasness which is gender-oriented has continuously been a major impediment in the way of the women-led business enterprises. It can be argued that across the world, from years limitless, societies are observed to have a level of biasness in relation to problems associated with women. Therefore businesswomen are till date, victimized to this gender biasness. It might be the aspect of business, human rights, training and education, etc but women are constantly overlooked by society dominated by males; this has posed a significant obstruction in them establishing themselves as entrepreneurs successfully. In certain cultures, it is notable that individuals having daughters are not comfortable to be incorporating them into the family-run businesses believing that they would not be capable and, besides, they would get married to a third party (Welter and Smallbone, 2011). Such individuals have preferences of getting their male children involved in their family-run businesses, regardless of whether or not the sons are sufficiently proficient to deal with the businesses.
Women frequently become a casualty of this society ruled by males at whatever point they attempt to demonstrate their value. In this aspect, it can be argued that a female starting an entrepreneurial venture is never heartily acknowledged by men in the majority of instances, even in current times of modern human thinking where society demands females to be treated with equality and to have the same rights as those of their male counterparts. Interestingly, research suggests that in instances where the female in a family moves out to do some business or any form of earnings to help their family, this frequently turns into an esteem issue among various groups in society, this is more so in the cultures of developing nations and thoroughly demotivates and stops women stepping out and emerging as entrepreneurs (Duffy and Zelbst, 2009). Along these lines, women starting entrepreneurial ventures tend to be a highly challenging aspect even in this modern era due to the stated gender-oriented biasness serving as a major force stopping them establishing themselves as entrepreneurs.

[bookmark: _Toc536031103]4.4 Issues commonly faced by women entrepreneurs:
While women are observed to face numerous factors motivating them and a number of factors acting as barriers towards emerging as successful businesspeople, it must be noted that even following the commencement of an entrepreneurial venture women are faced with a multitude of issues. These will be outlined in this section. A study carried was out in 2010 to determine constraints faced by women when running an enterprise; this involved a random sample population of 155 urban and semi-urban female entrepreneurs in India from whom data gathering was done through a survey questionnaire (Goyal and Parkash, 2011). As summarized below, results of this study demonstrated that women entrepreneurs commonly face a range of constraints as they carry out their operations.
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Figure 4.4.1: Constraints which female entrepreneurs face
Source: Goyal and Parkash (2011)

Faced with tough competition:
Competitive rivalry is observed to be a vital issue which impacts female businesswomen. As illustrated in the above figure, close to 73% of rural females and 43% of urban females engaged in business are attempting to counter extreme rivalry in the markets where they operate. Notably, this competitiveness is identified with prices of products, accessibility, packing, merchandising strategies or technological upgrades. Concerning women who have quite recently begun the endeavors, production is carried out in small scale terms and they are incapable of competing in the context of price. Ferocious competitiveness with other male entrepreneurs and built-up independent business persons is another issue which women engaged in businesses commonly face (Rehman and Roomi, 2012). They do not possess appropriate arrangements to allocate large amounts of funds for marketing purposes; in this way they arguably have to face tough rivalry from the male business people who effectively get involved in promotional and developmental activities and are easily able to market products with both the organizational sector, and with their male partners.
Competition to such extents generally causes female entrepreneurs to become insolvent. Also intense rivalry, particularly among urban regions of industries with enormous brands is another factor which frequently disturbs operations of female business people. The competitiveness which their products face is frequently from huge brands; such opposition confronted is identified to be related to advertising, pricing, packaging, quality or brands (Ramaswamy, 2013). Competitors may likewise be involved in large scale manufacturing and in this way benefits from economies of scale, thus prompting reduced production costs and therefore brings down prices.  Whatever might be the reason behind the stiff competition, arguably this competitiveness frequently has a negative effect on the smooth working of their female entrepreneurial activities.

Insufficient financing and working capital:
The most vital issue which any lady business person encounters is observed to be the issue of not having sufficient funds. Notably as depicted from the above study, around 59% of female businesspersons in the region struggle in arranging sufficient financing for running their ventures. A woman makes a striking move to go into the business world and after that to confront the insufficiency of financing is extremely disheartening; arguably, start-up finances as well as working capital has consistently been a major issuenegatively impacting female businesspeople in running their entrepreneurial endeavors (Noguera, Alvarez and Urbano, 2013). When the women can begin an endeavor in the wake of organizing funds, arguably, the issue is still not over. They regularly need to confront lack of liquidity in their accounts for covering the operational costs of running the business. This is due to numerous reasons which involve lack of credibility for obtaining debt finance, social stigma among lending institutions regarding women-led businesses not having long-term success, and others as discussed in the earlier sections.

Gender discrimination and dealing with male counterparts:
In another study carried out for categorizing and ranking entrepreneurial constraints which are faced by the women of today, the factor of gender discrimination which women entrepreneurs faced was identified to be the most prominent amongst a number of other factors.  This study involved a structured questionnaire being used for gathering data from a sample population of 100 women in the Indian state of Haryana fulfilling the criteria of independently running their own business (Meenakshi and Mahapatra, 2015). Interestingly, the respondents aged 25-55 were observed to involve themselves in a range of enterprises including boutiques, educational institutions, nursing homes, salons, tailor shops and general stores. Statistical analysis of gathered data demonstrated that the issue of dealing with male counterparts was a significant issue the respondents faced, alongside other issues like financial constraints and networking.  It is arguable that this gender discrimination remains an issue not only in developing countries, but it is quite significant to females carrying out business in the developed world as well (Beatrice, 2012).
Managing the male counterparts amidst different dealings, be it related to purchases, sales, promotional activities or otherwise, is observed to be a difficult task for female businesspeople. As it is a world dominated by males, the men think that it is difficult to acknowledge a woman as their supervisor or acknowledge the proposition which she gives. The women here must be immaculate in their ideology and work so they would not confront any rejection from the men. Now and again, regardless of whether they possess better ideas than men, females still confront rejections from their male partners for no legitimate reason by any means; the men will arguably not acknowledge the females to be ahead of them and be competitive. Shockingly, around 48% of women who are rural and 35% of urban women in the area concerned for the above study have regularly confronted rejection from their male partners. As indicated by these lady businesspersons, men were not prepared to acknowledge the females to be above them and carry out activities on comparable lines. Business bargains, supplying materials, product ordering and so on will all be influenced in a females business due to gender-based discrimination (Balakumar and Devanesen, 2014).  Arguably, males would regularly attempt to disturb their operations and make impediments in their way. Much of the time, female businesspeople additionally confront rejection from their domestic context as well; relatives, particularly the males in the family, will not be prepared to accept the fact that the women are making money and venturing out of their homes.	.

Time-management and balancing work and home:
Management of time between their family and the work is likewise another imperative factor which winds up difficulties for females. According to the stated study, around 34% of female businesspeople in the area have accounted battling to keep up a work-life balance and oversee time to run their entrepreneurial undertakings. In the first few months, the endeavor requires more consideration and time of the female businessperson and notably, they also need to establish themselves in the market appropriately positioning themselves; this frequently requires long periods of working and increased attention given to work. The ladies need to deal with their family duties simultaneously and at times think that it remains hard to settle on making a choice. Maintaining a work-life balance and managing time is of extreme significance for women who need to strike a balance between their family and work; moreover a female engaged in entrepreneurship needs to deal with her obligations as a spouse, mother and daughter-in-law (Mathew and Panchanatham, 2011). Simultaneously, she serves as the head of her own business. There will be numerous instances where she is required to be physically present at both places, and arguably it gradually becomes a problem for her to draw a priority between the circumstances. In the vast majority of the cases the duties towards the family are prioritised and her entrepreneurship is negatively influenced; notably, men do not have to face such issues in their entrepreneurial ventures.  The kids have dependably been the obligation of females, which they need to take care regardless of whether they are sick or working.  Arguably along these lines, a lady running an entrepreneurship under such regular circumstances becomes an extremely difficult activity.
[bookmark: _Toc536031104]4.5 Meta-Analysis:
This particular part of the analysis relates to the interview analysis based on different questions asked from the respondents. The questions and the answers are as follows
What is your age?
While asking the age of the respondents, it is found that most of the respondents were belonged to the age group of 35-40 years. It means that it is the maturity age which has been taken into consideration by the women to become entrepreneurs.
What prompted you to take on entrepreneurship?
Considering the same question, most of the respondents identified that the element of entrepreneurship is highly efficient and competitive for the sake of society. Apart from the male entrepreneurship, the factor of female entrepreneurship deems equally effective and favorable for the society. The interview revealed that women are also an important part of the society, and their inclusion is equally beneficial for a country in the economic contribution just like men. Therefore, female based entrepreneurship should be considered effectively by the society.
Is proper education necessary for women to increase entrepreneurial skills?
A big Yes! it is the answer which has been received from the respondents for this question. Proper education is the only thing through which the dream of entrepreneurship could be achieved by a country in a well-directed and efficient manner.


Do you think the Government is encouraging Female Entrepreneurship?
While asking the question about the seriousness of the Government in maximizing the potential of female entrepreneurship in a society, it was found that Government does not seem very convincing and serious in promoting the cause of women about doing business, though it is an essential aspect for them as far as strengthening their values in the long run. Western Countries, especially Europe has done a sensational job as far as encouraging their female citizens to contribute effectively to the economic well-being of their countries. The interviewees think that with the appropriate encouragement from the Government, their chances will be bright for them to contribute effectively towards the economy of the country.
Is there any financial advantage of female entrepreneurship?
This particular question tries to link female entrepreneurship with the financial advantage of a country. The interviewees identified that there is a strong connection between female entrepreneurship and the financial advantage and competitiveness of a country, therefore the idea of female entrepreneurship should be considered positively by a country, as it will enhance the positivity in the functionality of the country. It helps a country to increase the foreign direct investment within the country, and the circulation of money.
Is there any strategic advantage of female entrepreneurship?
This particular question links female entrepreneurship with the strategic advantage of the country. The interviewees identified that there is a strong positive correlation between female entrepreneurship and the strategic advantage and competitiveness of a country, therefore the idea of female entrepreneurship should be considered positively by a country, as it will enhance the positivity in the functionality of the country, such as competitiveness.
What is the connection between market opportunity and rise of female entrepreneurship?
[bookmark: _Toc536031105]When asked this question the respondents asserted that there is a connection between the market opportunity and the rise of female entrepreneurship. Most of the respondents also revealed during the interview that the connection between these variables is positive. It means that the higher the level of market opportunity, the higher would be the rise in the female based entrepreneurship. Therefore, certain factors should have been applied through which effective market opportunities could be maintained and delivered.



What is the connection between access to financial capital and rise of female entrepreneurship?
[bookmark: _Toc536031106]Another question was asked the respondents concerned the connection between the access to financial capital and its impact on the rise of female entrepreneurship. On that, most of the respondents revealed during the interview that there is a positive connection between these elements. It means that the higher the level of access to financial capital, the higher would be the rise in the female based entrepreneurship. It means that the access of the loans should become easier for the females, so that they can take the necessary amount of financing with ease.
What is the connection between management skills and rise of female entrepreneurship?
[bookmark: _Toc536031107]Among the numerous skills required for engaging successfully in business, management skills deem highly efficient and favorable for the sake of a company. The same is necessary in connection with female entrepreneurship. In response to this question, most of the respondents revealed during the interview that the connection between both of these elements is positive. It means that the higher the level of managerial skills found in the female incumbents, the higher would be the rise in the female based entrepreneurship.

What is the connection between Motherhood and rise of female entrepreneurship?
[bookmark: _Toc536031108]When this question was asked most of the respondents asserted that the connection between both of these elements is positive. It means that the higher the level of factor of motherhood, the higher would be the rise in the female based entrepreneurship. It also increases the level of responsibility of the mothers that eventually lead to higher work for them.

[bookmark: _Toc536031109]What is the connection between the Macro Environment and rise of female entrepreneurship?
Market Environment should be effective, attractive and encouraging for the users so that they can initiate their businesses. When asked about this most of the respondents revealed during the interview that the connection between these elements is positive, meaning that the better or more favourable the elements of the macro environment, the higher would be the rise in female based entrepreneurship. Hence, the Government should play an important role in it.
What are recommendations for having a rise in female entrepreneurship?
· Education is important from schooling
· Access to capital, and making it easier for them to get sufficient capital to start their business
· Seminars should be held for them to encourage them towards the same aspect
· Inform them about their importance and contribution to the society

[bookmark: _Toc536031110]4.5 Chapter summary:
With the data being analysed by thematic and content analysis, a number of themes were formed towards responding to the stated research hypotheses. One such involved factors which facilitate women entrepreneurs being created and these were identified to be market opportunities, motherhood and finances to name a few; another theme involved factors inhibiting women entrepreneurs being created and these were discovered to be resource constraints, family and motherhood, lack of socialization etc.  A final theme involved identifying problems which females face as they progress with their businesses and these were mainly found to be financial limitations, gender discrimination, tough competition and balancing family and work.

[bookmark: _Toc536031111]5.0 Conclusion and recommendations:
[bookmark: _Toc536031112]5.1 Introduction:
In this final chapter, the ideas from the literature review and mainly data gathered and analysed in this secondary research study will be used for drawing meaningful conclusions to respond to the initially stated research problem and the given hypotheses.  Further to this, the latter part of this chapter will move onto discuss a number of recommendations on how the identified issues which females face could be combated, thus empowering them towards engaging in entrepreneurial activities.




[bookmark: _Toc536031113]5.2 Conclusion:
With the increased presence of females in today’s business world, from holding top corporate positions on BODs to running their own entrepreneurships and being the boss, the contribution made by women to the global economy is becoming more and more significant.  While one aspect of this research seeks to identify the reasons behind the rise in female entrepreneurs, another one focuses on identifying problems which these entrepreneurs face.  Based on the findings of this research, the response to the initially stated research question is elaborated below.
Reasons for the rise in women entrepreneurs:
Based on the conceptual framework for this research derived from the 5M model relating to motivational factors for entrepreneurship, market opportunity was identified as a significant force driving women to become entrepreneurs nowadays. In contrast to the conventional necessity-driven entrepreneurship, it was illustrated through this study that opportunity-driven entrepreneurship is more common, and motivates women towards capitalizing on identified market opportunities by engaging in entrepreneurial activities themselves (Meenakshi and Mahapatra, 2015). Another factor identified was that of motherhood where the ‘mumpreneur’ phenomenon was discussed. After stepping into motherhood, women sough entrepreneurship as the means for resolving financial conflicts at home since they are not satisfied with the previous job they did due to it not accommodating the flexible demands of motherhood; in addition it adds more meaning to their life as they would otherwise be bored at home all day only caring for the children.
The element of management skills in the 5M framework was another prominent driving force identified.  It was discovered through this study that in contrast to women of conventional times today’s females are more educated, skilled and confident, thus being equipped with more management skills and abilities which drive them to emerge as entrepreneurs. The final driving force identified in this study was that of finances which involved two motivational aspects. One involved women being economically driven to commence businesses for economic gain and to support their family income; the other being some women of nowadays having access to adequate start-up funding through bank loans, family funding etc (Powell, 2013). Thus it was derived from this study that all the above stated forces were the main reasons behind why there is a rise in female entrepreneurship, thereby responding to the first aspect of the research problem.

Problems faced by women entrepreneurs:
As a woman decides to step into the world of entrepreneurship, arguably there are numerous problems she faces; prior to commencing the business, and also while carrying on business operations. This study found these issues to stem from numerous avenues. Lacking socialization and cultures fostering entrepreneurship is one such area where women have fewer skills in socialization, and society inherently considers entrepreneurial careers not suitable for women. Lack of networking skills is a further issue which women face as they have fewer networking opportunities in contrast to males for setting up business networks and promoting business growth (Mathew and Panchanatham, 2011). In addition, this study identified a more significant issue to be the tough competition female entrepreneurships are faced with (from males and other established brands) mainly due to inadequate organizational set ups for marketing which hinders advertisement and promotion of products; men generally capitalize from marketing to grow their businesses.
A further significant issue faced by females entrepreneurs is managing time between family and work where they are shouldered with important household responsibilities of being a mother and wife, whilst also shouldering the responsibility of work where she is the boss; while her attention and presence may simultaneously be required at both places it is extremely difficult to choose between the two, and work often gets compromised due to family duties taking precedence (Duberley and Carrigan, 2013). Another major issue female entrepreneurs face is gender biasness causing difficulties in managing the male counterparts; arguably, in this male-dominant business environment, men find difficulties in accepting women as their bosses, business partners etc and the proposition they bring in, and no matter how efficient a woman’s ideology may be, she often faces rejection.  Further, the most prominent issue which women face was identified in this study to be the lack of start-up financing and working capital.  This is due to the fact that women typically not being considered equivalent to men, and also not concurred similar credibility as men by financial institutions and other investors (Wu, 2012). In addition, women also lack trust in borrowing from banks etc and seek to fund their businesses by themselves.  Thereby this study discovered all the above stated issues to be those mainly faced by female entrepreneurs, thus responding to the second aspect of the stated research problem.
[bookmark: _Toc536031114]5.3 Recommendations:
Further to the conclusions drawn above and the identified issues which women entrepreneurs are facing, appropriate recommendations will be made on how female entrepreneurship can be uplifted by overcoming these identified issues.
Overcoming competition through better marketing plans:
In order to overcome the stiff competitiveness posed by strong brands and other male entrepreneurships, it is recommended for women to allocate a sufficient marketing budget and to accordingly formulate a lucrative marketing plan for their business; this needs to appropriately include the elements of targeting, segmenting, the marketing mix, an augmented product etc to name a few. This would enable women to gain publicity for their products and services, establish market presence and to accumulate customers while also promoting business growth.

Getting spouse and family support to manage household responsibilities:
Striking an appropriate work-life balance remains an important aspect to all humans; this is particularly so in the case of women entrepreneurs who simultaneously shoulder responsibilities of the home and her business. In this respect, it is recommended for these women to get their spouses, and, if possible, other family members to help out in the household by explaining to them the significance of the business carried out and how it will economically and socially benefit the family as a whole. For instance, grandparents could help look after the kids in their absence; spouse could do the same when he is home etc.  When the business progresses and the family is economically gaining, these entrepreneurs could opt into having a maid or hand-helps to assist with appropriate household responsibilities. This would allow the women to focus more on their entrepreneurial activities as appropriate, while the household duties are not very much compromised.
Loosening requirements for female entrepreneurs to obtain debt finance and offering training on managing finances:
In line with the lack of confidence in female entrepreneurs and the social stigma surrounding female-led businesses not surviving in the long-term, women have to face stringent procedures and less credibility when trying to obtain financing for their business. In this respect, it is recommended for governments to offer financial aid at concessionary rates to females so they will not be financially constrained in establishing and running their businesses.  Similarly, financial institutions need to open up to lending to females without being conserved to the conventional belief of females not being equivalent to men in business.  In addition, it is recommended to have training programmes on skills of effective cash flow management, budgeting and planning etc so available business finances are managed lucratively.
Promoting equality in the workplace to overcome gender biasness:
Whilst women commonly face rejection from male counterparts as they carry on business, this significantly impacts various aspects of business operations and ultimately its performance.  Therefore it is recommended for female entrepreneurs to continuously promote equality in the workplace led by her, while explaining to her male subordinates and other stakeholders the potential which women hold in business and that by working in collaboration, better business outcomes can be achieved bringing about win-win situations for all.

[bookmark: _Toc536031115]5.4 Chapter summary:
Having compiled all the data gathered and analysed in this study, conclusions were drawn in line with the initially stated research problem which this study investigated – why there is a rise in women entrepreneurs and the problems they are faced with. Further to this, a number of recommendations were made on how women entrepreneurs could overcome the main problems identified. These involved recommendations on better budgeting and planning for marketing activities to overcome competition; organizing family and the spouse to assist with responsibilities in the household to better manage time between work and family; having less stringent requirements for women to obtain finance from lending institutions and training to be offered to manage finances accordingly; and gender equality to be promoted to overcome the consequences of gender biasness. All these would promote entrepreneurship among women and empower them to beneficially contribute to the dynamic global economy.
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Based on institutional theory, Brush et al (2009) suggest two new constructs to the
traditional “3M model (Market, Money, Managemeni) of entreprencurship namely
“Motherhood” and *Meso/Macro environment® (see Figure 1). These are all elements
necessary for entrepreneurs to launch and grow their companies successfully, yet each

may also represent potential barriers to new companies (Bates et al 2007, Brush et al

v sjooL

2009). Brush et al draws on the notion that entrepreneurship is socially embedded, hence
the objective is to explore the embeddedness of these two constructs; Motherhood and

Meso/Macro environment. The remaining three is beyond the scope of this paper.

Figure 1: SM Model (Brush et al 2009)

Ida Jaarvik Hetland
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Figure 8: Opportunity and necessity start-up motivation

Start-up motivation (N=1000)
Note:
100% %
e Start-up mativation is captured through
the question: “At the time youtook
action to start your business, would you
Say you were involved i this stat-up to
take advantage of a business
Other opportunity or because you had no
better choices for work?”
Mixed The response options reflcting
Necessty | opportunty entrepreneurship are “Take
advantage of business opportunity” and
= Opportunity | “Had a job but seek better
opportunites”. The option reflecting
necessty entrepreneurship is ‘No
better choices for work’.In addiion a
mixed motivation is indicated by
“Combination of both", whie the
category “other” allows capturing
answers tha ft none of the other
optons

0%

Source: Entrepreneurial Motivation Survey

3.2 Reasons to start a business (Prevalence)

Figure 9 summarises the diverse reasons to start a business from the entrepreneurs’
perspective. These are reasons that entrepreneurs’ mentioned in response to an
open-ended qualitative question. Interviewers probed repeatedly for further reasons
to ensure that all possible reasons motivating entrepreneurs' to start a business were
captured and not only those that were “top of mind".
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attribute this decision that good quality raw materials make good products. As they are in the beginning
stages of their career, they fear the risk of losing their business in the event of any failure. However the women
entrepreneurs above the age of 45 years who have stabi t and more technically sound risk
on the quality of raw materials. The women above 45 years are confident in making a decision to market their
products by word of mouth than the women below 35 who still adhere to marketing through the existing
network. The women above 45 ensure that they always have sufficient raw materials on hand to ensure an

d in the mar}

unaltered functioning of the organization rather than the women below 35 years. The managerial skills of the
women above 45 shows that they have a better sense of supply chain management than the women below 35
years.

Table 2: Relationship between Education and Managerial Skills

Leaders Rank statement Highest Mean Mean oy oy ste omsc Degree/  piploma
adership Skills Rank Fankvaiue ' Post Degree PP
Samging he aion when here B problem a5y o solve by mysel a5 B Ea
the core ctiviis,

Factor/aspectsyou were bl tobuld anto. Quly ofservice = am sor P
expand your busincss.

Maniging the day o day.nancislativiie. cushon hand ass ass am aes as
Managing o miimize Labor tursover ot e a2 a9 a0 308 zo

Managing the competiton regarding marketing By regala network B
ofproducts s compared o maleentrepreneurs

Source: Field Study

‘The table 2 reveals that core problem solving skills were managed better by women who have complet-
ed the diploma courses. The financial handling activities and motivational factors leading to minimizing the
Tabor turnover was handled better by women under higher secondary education. It
under degree and post graduation were more oriented towards providing quality of service. Th

found that the women
is a major
factor that the women found to counter the competition from male entrepreneurs. The study also reveals that

the women entrepreneurs were also focused in expanding their business and marketing their products than
the other women as these women believe they would be able to sustain their existence in the market only
thorough the continuous improvements.

‘The table 3 shows that there is not a big difference in the managerial skills between the women entre-
preneurs coming from the business family background and non-business background. The women coming
from non-business background manage the business activates almost same as that of the women coming from
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Challenges faced by women entrepreneurs: A case study of Mashonaland Central Province

balance conflicts and 70% networking problems. Other challenges cited were education and skills (62%),
risk taking 55%, traditional roles (40%), technology 38% and access to markets 28%.

Constraints faced by women
entreprenuers

Figure 1. Constraints faced by women entrepreneurs (Source: Analysis of primary data)

6.3. Access to capital

Special problems in obtaining finance by women entrepreneurs were mainly attributed to the lack of
collateral security, no credit record and in ability to qualify for loans due to stringent criteria applied by
banks. These results were consistent with the findings of Brush et al (2004), the perception that women

owned ventures are not serious about growth and women are not good in leadership and management of
large scale ventures. Hisrich (2004), Karim (2001) and Ndwandwe (1998) who observed that, financing
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