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[bookmark: _Toc193906407]Task 1: Questionnaire Analysis
[bookmark: _Toc193906408]1.0 Overview of the study
The aim of the study was to assess the customer’s demand for certain product preferences, pricing and marketing channels for an eco-friendly subscription box service. In order to learn more about the consumers' preferences related to the eco-friendly subscription services, a market research survey was done through Microsoft Forms (Microsoft, 2019). We offer the service of a line of environmentally conscious sustainable fashion accessories and household items. 27 interviews of different age groups were collected. The survey included questions on consumer interest in sustainable products, willingness to pay for a subscription, as well as from which place consumers would want to discover eco-friendly brands. This will provide a basis for further improvement of product offer, pricing strategy, and marketing activities. For example, the most popular product category and the best advertising platforms will be the cornerstone of how the brand interacts with and grows its customer (Khanom, 2023). These findings will play an important role in laying out the subscription box service to the market.
[bookmark: _Toc193906409]2.0 Key Findings from Selected Questions
Question: How important is sustainability when choosing products?
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXesZlxtgTyJ44pcLRGkmTSkZWEk4PrrJDXoSbtJekxMhNq8kK18VPwu0wkHFMP6iksZ2OPQwEYX23qH2WFbgB6p1lBkdsiB61NawtIOvH8_PoT-EkdYN0QCUx_GLtWWE5fAqKP1?key=8DYeJXUK7P6akbEpVIZsriyJ]
Findings: The survey results indicate that sustainability plays a significant role in consumer purchasing decisions. 52% of respondents (14 people) rated sustainability as either "Important" or "Extremely Important", highlighting a strong preference for eco-friendly products. Meanwhile, 30% (8 people) considered it only "Slightly Important", and a small fraction (11% – 3 respondents) found it "Not Important at all."
Implications:
· The subscription box should emphasize sustainable sourcing and eco-friendly packaging.
· Marketing campaigns should highlight environmental benefits to attract the large sustainability-conscious segment (Reddy, 2023).
· Introducing educational content on sustainability may help engage those who are currently less inclined towards eco-friendly products.
Question: Which type of eco-friendly product would you be most interested in receiving in a subscription box?
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXcrIB5tCnq-mDwnvXQn9TSlA9gEdtdNCo6CGWdclVf-zuyG_RFMFKo5hzSFUylqlu1RETsMAoxTA4rOy1D9uGIxjLbTzoUDbP3WAtoMM-8vgGsaQ-iCNsS1UqOAkJPJFM0gMBh-_Q?key=8DYeJXUK7P6akbEpVIZsriyJ]
Findings: The survey results show a strong preference for sustainable fashion accessories, with 44% (12 respondents) selecting this option. This indicates a growing interest in eco-conscious fashion. Organic skincare & beauty products followed at 19% (5 respondents), while reusable household items and eco-friendly stationery each gathered 15% (4 respondents). Vegan snacks & food had the lowest interest (7%, 2 respondents).
Implications:
· The business should prioritize sustainable fashion accessories in the subscription box.
· Organic skincare can serve as a secondary focus to attract beauty-conscious consumers (Minocha and Singh, 2024).
· Including a variety of eco-friendly options could increase appeal to a broader audience.
Question: How likely are you to subscribe to an eco-friendly subscription box in the next 6 months?
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXdmMVuEYd4914sJUT8d78ELm30wQK8UJ-LZOGel1WAy3JBk5-DviBHopUvnmwS_D7N_I7dKLzewr9nA3-XGkIEZTKD3EQymU8L6AiiCsxC88SnZ4NqUMFVrnFrTqnd6aheeAoejqA?key=8DYeJXUK7P6akbEpVIZsriyJ]
Findings: The responses indicate hesitation among potential customers. 37% (10 respondents) stated they are unlikely to subscribe, while 15% (4 respondents) are doubtful. Meanwhile, 26% (7 respondents) remain neutral, and 22% (6 respondents) are likely to subscribe. Notably, no respondents selected "Very likely."
Implications:
· More awareness and value-driven marketing are needed to convert neutral and unlikely customers into subscribers (Neha Suhas Devle and Ishita Gumgoankar, 2024).
· Offering promotional discounts or free trials could increase sign-ups.
· Addressing concerns about pricing, product variety, and subscription flexibility may encourage more positive responses.
Question: How important is flexibility in a subscription plan (e.g., cancel anytime, pause subscription)?
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXdxXTW0ejtBTJ8eT0NXIEanIqeaR-ytjnmBzQ8OU_PJilEZj9Dgoti78ty3jTP3zM10MQOu5wFmUEa_l6NTziNd81N-Uu5yg_PHF_4SNSntb7NPnYrfciodTYlKduTU7vXJD7Y7?key=8DYeJXUK7P6akbEpVIZsriyJ]
Findings: Responses show mixed preferences regarding subscription flexibility. 33% (9 respondents) remain neutral, while 30% (8 respondents) consider it slightly important. Only 11% (3 respondents) rate flexibility as extremely important, and 15% (4 respondents) find it important. Interestingly, 11% (3 respondents) say it is not important at all.
Implications:
· While flexibility is important for some, it may not be a top priority for all potential customers.
· A balanced approach, such as offering both fixed-term and flexible plans, could cater to different preferences (Weideman and Hofmeyr, 2020).
· Highlighting flexible options in marketing could attract customers who value control over their subscriptions.
[bookmark: _Toc193906410]3.0 Application of Findings to Business Strategy
Insights indicate that sustainability matters, but subscription likelihood is low. To address this, the business should emphasize affordability and flexibility in pricing models. Since sustainable fashion accessories are most preferred, the product selection should prioritize them. As suggested by Fan (2023), marketing should focus on educating consumers via social media campaigns to boost subscription interest.
[bookmark: _Toc193906411]4.0 Summary 
The research finds strong interest in sustainability, but the fashion accessories category is most popular. Subscriptions are low in intention, but demand is high for low price and flexibility. Results affirm the viability of the subscription box model, guiding an evidence-based range of products, price, and social media targeting.


[bookmark: _Toc193906412]Task 2: Design of the website and marketing materials
[bookmark: _Toc193906413]2.1 Analysing the Questionnaire Data
The questionnaire results provided valuable insights into customer preferences, influencing the design of EcoStyleBox’s website and marketing materials. These insights shaped the brand’s product offerings, pricing structure, and promotional strategies to ensure strong market alignment.
Product Preferences
The survey revealed that 44% of respondents preferred sustainable fashion accessories, confirming a strong demand for eco-friendly fashion. To align with customer expectations, the website’s homepage prominently showcases fashion accessories, and marketing visuals highlight ethically sourced jewelry, tote bags, and bamboo sunglasses (Zhang and Liu, 2024).
Subscription Likelihood
The data showed 37% of respondents were unlikely to subscribe, while 26% were neutral. This indicated hesitation, likely due to commitment concerns. In response, the website incorporates a limited-time free trial offer, and marketing materials emphasize flexible, cancel-anytime subscription plans to reduce barriers to entry.
Pricing Sensitivity
Since most respondents preferred a $15-$30 monthly price range, subscription tiers were designed to reflect affordability. The website clearly outlines three pricing plans to cater to different budgets, ensuring transparent and attractive pricing.
Marketing & Brand Discovery
Social media and online ads were the most popular discovery channels. Instagram and Facebook ads, designed using Canva, focus on visually engaging storytelling, showcasing the brand’s sustainability mission and exclusive product offerings (Tazeen and Mullick, 2023). The website integrates social media links, encouraging community engagement.
By leveraging these insights, EcoStyleBox’s website and marketing materials are optimized to appeal to its target audience and drive subscriptions effectively.
[bookmark: _Toc193906414]2.2 Website Design on Weebly
[bookmark: _Toc193906415]Page 1: Home Page (Brand Overview & Subscription Details)
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXfKkKmd__7xmhv0bbmdWG112LKflYJqDz3ZHFphLn9A_dmkcHhrghb7Rz_wYE5rOy3n36R0VwH-LRs9wT3iILT77H4LklRPcL4JsBheBQX5hREXWlbq8jvjUbK9iYkylje4k02Upw?key=8DYeJXUK7P6akbEpVIZsriyJ]
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXci38QwEXKhsNiSTko2Dt_jBUjJOCgzo6i9wjCWi-4IjsKBnCzHXYtyDKepeKj9I4IPMx_RYc9vMc4qDOPhnvZqrad5G0w7v252Z_jr0eugp0fXCwXjkkESAmBx5J8DMYw8gS46aQ?key=8DYeJXUK7P6akbEpVIZsriyJ]
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXdlTfxCsg9hTR-ytEFU9c1oRZmH2PtDhKsddOQIdPKcreeeSbcMhqYCrFZljH0jCQ0zEnnUO_exF3f6RPlatl7qOBE-Nh_LdEInIJh2Ji1mDNjsMU0TWAsxbrcMtIBBtlj5Jolu6g?key=8DYeJXUK7P6akbEpVIZsriyJ]
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXfIjUQJJ4kDR2Z4FVQpfkyp-EAkHUb9OoIveXvi221owowukQd2JbXWrWi5vGk47HrzWxclI995oEyLdcBBGz3OILXrGUSNc-hOPVpjXHEOTEFRzHYoODZAVVVpKo74QtT_OM3r4w?key=8DYeJXUK7P6akbEpVIZsriyJ]
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXd_1W9CIqs8o_Ss8sfC8vuhqmRD7_Zq2wvHp_AikCI9ScrzEdnCLf1s2JpJfKqwkrTXOfTqaoDD_XZBrR-rEGIhFoJshOKG_mprJQNcoaGWiMj6s9xU4-1oUwFozzHmgieqaA6U4w?key=8DYeJXUK7P6akbEpVIZsriyJ]
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXdlAPkssrQ0YvrF61xglV8ptLyhzzwPRe4o1096WQYzleDSc_Z7aPKlnX-maMp6L3_oTfL52Mx2RBx-x6a30VUYfkZAY7PQq9paO_CtEaGcun5tdwGnwr6dDgpAiHE2o7RmpxA3cg?key=8DYeJXUK7P6akbEpVIZsriyJ]
The Home Page of the EcoStyleBox website is created to catch one's attention the moment they visit and convey the message of the brand's purpose. At the top, the header is where one finds the EcoStyleBox logo with a tagline highlighting the aspect of sustainability, informing visitors at once what the brand is about. The hero section features a premium banner image of eco-friendly fashion accessories. This is visually affirming the theme of the brand and giving customers a preview of what they can expect in their subscription box.
To make the selection of a proper subscription plan easy, the different levels are explicitly highlighted, with three different price options: $15, $30, and $50 a month. The prices were decided based on survey responses, offering affordability while giving premium options for those who want more variety. The "Why Choose Us" page highlights selling points such as ethical sourcing, plastic-free packaging, and carefully curated sustainable products. This page is used to reassure customers that what they are shopping is eco-friendly.
[bookmark: _Toc193906416]Page 2: About Us & Sustainability Commitment
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXd_38j3G0NE4K_gZMDxpvlL4EcXXKtrVHedx8zsRyCuVjkFOb9lf1ePLbAaxIviLaChz7nmxe_n1Dpvl2vEOTX9YePDiniiXMoxNi9jnoWwLlmWjpqn-U0j3Rask4Qwel8W-nORqQ?key=8DYeJXUK7P6akbEpVIZsriyJ]
[image: https://lh7-rt.googleusercontent.com/docsz/AD_4nXfpZS_yWKuMS5OmWpPUf6kwV6vDTlbj77AXNq5VOt7aujHw0Vu5sJ_FcVqlAjt8PNAI23cp9tMzUaF72hqoh2m0FcTkaSBo0a3roUj4xkEQT1d3B5ObcIN2Iq9PBtr1uUAwzjjd4A?key=8DYeJXUK7P6akbEpVIZsriyJ]
EcoStyleBox's "About Us & Sustainability Commitment" webpage offers a simple and engaging summary of the organization's mission and philosophy. Here it starts by introducing the company’s mission statement which is to promote sustainability. It aims to source all fashion accessories ethically, biodegradable and recycled materials. The strategy is one of openness and trust between environmentally conscious customers who craving ethical shopping.
The "How It Works" section is divided into three easy steps: plan selection, receiving handpicked fashion accessories, and giving back. Visual division of the process on the page helps to increase the knowledge of the service for visitors and encourages to enroll. The "Eco-Friendly Commitment" section also reinforces the values of the brand. The packaging is plastic free handcrafted and upcycled, the products are the use of the plastic free packaging and a commitment to give 1% of the profits to environmental organisations. These features provide customers with the confidence that their spend goes towards a greater good, hence fostering brand loyalty.
Briefly, this website clearly conveys the mission of EcoStyleBox in an engaging manner through its easy and aesthetic design. According to Abdelmeguid et al. (2024), using purpose-led messaging in combination with explicit subscription information assists in converting interested visitors into long-term subscribers who appreciate ethical and sustainable fashion.
[bookmark: _Toc193906417]2.3 Marketing Material Design on Canva 

[bookmark: _Toc193906418]2.4 Audience Segmentation & SEO Strategies 
EcoStyleBox targets three key consumer groups based on questionnaire data.
1. Eco-Conscious Consumers (Primary Audience): These consumers care about sustainability and ethical fashion. They care about brands that prioritize environmentally friendly materials and ethical sourcing (Bhandari, 2022). The brand and website messaging heavily prioritize these concerns to attract them.
2. Price-Sensitive Shoppers: This section pursues affordability without compromising on sustainability. The website strategically highlights its three-tier subscription plans, with the affordable ones in the foreground. Promotions and discounts also appeal to them (Shavitt and Barnes, 2020).
3. Social Media Enthusiasts: Most of the customers find EcoStyleBox through Instagram and influencer collaborations. Engaging social content in the form of quality images and influencer sponsorship gets their notice and converts them (Li and Feng, 2022).
SEO Strategies for Website & Marketing Materials
1. Keyword Optimization: The website includes popular search terms like ‘sustainable fashion subscription box’ and ‘eco-friendly accessories’ to improve search rankings and attract organic traffic.
2. Meta Descriptions & Alt Text: Optimized headings, Meta tags, and image alt text enhance visibility on search engines, making it easier for potential customers to find EcoStyleBox.
3. Content Marketing: A blog section featuring sustainability topics educates visitors and improves SEO (Zhao, 2022). Articles help drive organic traffic while reinforcing the brand’s mission.
4. Social Media Hashtags: Posts use trending hashtags such as #SustainableFashion and #EcoFriendlyLiving to expand reach, increase engagement, and attract eco-conscious shoppers.
[bookmark: _Toc193906419]2.5 Conclusion 
The questionnaire data was used to strategically design the website and marketing materials for EcoStyleBox. The survey aided in discovering customer desires, pricing expectations, and being able to advertise employing effective channels, so the business responds to the requirements of its target audience. The website and the promotional materials that communicate EcoStyleBox’s mission and value proposition achieve this through focusing on eco-conscious branding, affordability, and digital marketing. Secondly, segmentation strategies and SEO techniques further cover reach and engagement with customers. Using Weebly and Canva tools, Ecostylebox was able to present itself in a visually pleasing, user-friendly way, which would help it survive in the sustainable fashion industry in the long run.



[bookmark: _Toc193906420]Task 3: Spreadsheet Task
[bookmark: _Toc193906421]3.1 Importance of Financial Planning for Small Businesses
In a small business, financial planning is important as it guarantees sustainability and profitability. According to the opinion of Shawe (2023), ‘Budgeting’ is useful to allocate resources properly while ensuring critical operations like marketing and product development receive adequate funding. Structuring the financial plan of the business makes it possible to check the income and expenses and minimize the chances of a cash flow shortage. Similarly, another key aspect is ‘forecasting growth’, which indicates expected revenue trends and profitability over time (Krishnan, Feng, and Jain, 2023). Businesses can predict seasonal change, customer demand fluctuations, and potential risk by analyzing financial data. In contrast, as opined by Shrestha (2021), financial planning also guides ‘investment decisions’, whereby a business decides which areas need more funding. The sales trends may prompt the decision to spend more on digital marketing to allocate more money toward having better products sourced. It can be concluded that financial planning is important for stability and strategic expansion as well as long-term success.
[bookmark: _Toc193906422]3.2 Use of Excel in Financial Management
	Projected income and expenses'

	Particulars
	January
	February
	March

	Subscription Sales
	 £  5,000.00
	 £  5,500.00
	 £  6,000.00

	One-Time Sales
	 £  2,000.00
	 £  2,200.00
	 £  2,500.00

	Ad Revenue
	 £ 	500.00
	 £ 	550.00
	 £ 	600.00

	Total Revenue
	 £  7,500.00
	 £  8,250.00
	 £  9,100.00

	Cost of goods sold
	 £  2,500.00
	 £  2,750.00
	 £  3,000.00

	Marketing Expenses
	 £  1,000.00
	 £  1,200.00
	 £  1,500.00

	Operational Costs
	 £ 	500.00
	 £ 	600.00
	 £ 	700.00

	Shipping & Logistics
	 £ 	700.00
	 £ 	750.00
	 £ 	800.00

	Miscellaneous
	 £ 	300.00
	 £ 	350.00
	 £ 	400.00

	Total Expenses
	 £  5,000.00
	 £  5,650.00
	 £  6,400.00

	Net Profit
	 £  2,500.00
	 £  2,600.00
	 £  2,700.00


Table 1: Projected income and expenses
(Source: Self-developed)

Figure 1: Bar chart for the projected operation 
(Source: Self-developed)
Financial calculations and bar chart analysis are very important in making financial calculations of the business. It shows changes in income and expenses, and it shows which areas need some strategic adjustments. Once income exceeds expenses, the business is in a solid growth lane. For example, let’s assume that in some months, if revenue is less than expenses, then there are some steps to cut expenses or to bring up revenue through promotional campaigns or partnerships. According to Arhinful and Radmehr (2023), P/L calculation assists the business in keeping track and making adjustments in marketing, operations, and supply investments for financial stability. It also provides decision makers a visual that shows income and expense fluctuations and what patterns there are, so resource allocation can be optimized (as influenced by Sharma, 2023). In general, these financial insights are useful for making financial planning, risk management, and long-term sustainability of business.
[bookmark: _Toc193906423]3.3 Linking Spreadsheet to the Business Model
Managing a subscription-based revenue means the spreadsheet is your greatest asset, as it helps to track monthly trends and maintain financial stability. When it comes to recurring revenue, the business can forecast growth and adjust its strategy based on the same. Another key aspect is cost control: being able to identify the major expenses allows one to refine his pricing strategy and keep the company profitable. In addition, as suggested by Leung et al. (2022), marketing budget allocation becomes more effective since financial tracking shows how much should be invested in social media ads and influencer marketing. This gives the business a chance to align its spending to revenue generation, to maximize the reach of the business while being financially sustainable.
[bookmark: _Toc193906424]3.4 Decision-Making Based on Financial Data
It helps the business to know which parts of the product are profitable so that it can adjust the offering according to the demand and the profit margins. In addition, pricing strategies can be optimized so that the business can be competitive while maintaining profitability. As opined by Jung and Shegai (2023), if the revenue indicates less than expected performance, the business can adjust the marketing spend by reallocating funds to digital marketing efforts that help in increasing customer acquisition. The business can closely monitor financial data and then adjust strategically, reduce risks, and improve profitability for long-term survival in a competitive marketplace.
[bookmark: _Toc193906425]Task 4: Pitch for advertising the chosen brand 
EcoStyleBox is a subscription box firm committed to sustainability, offering sustainable fashion and lifestyle items to individuals who want to embrace sustainable fashion in their lives. The video uses narrative strategies like creating emotional connections, offering problem-solution, and evoking brand recall to effectively connect to the audience. The video initiates with a personal story, conveying our commitment to sustainability alongside the growing need for sustainable alternatives. The problem is established as fashion wastage and excessive plastic use, followed by the suggested solution—a well-curated collection of sustainable fashion accessories by EcoStyleBox. Imagery shows the unboxing of the brand, the varied range of products, and a detailed unboxing experience designed to create expectation. The voiceover provides supporting information about flexibility in subscription, price, and ethical sourcing to appeal to the consumer's interests. Finally, the video offers a firm call to action, urging consumers to subscribe and join the sustainable fashion revolution. The brand logo, website, and social media handles are flashed at intervals to create brand recall. Through these narrative strategies, the video can create a relationship with the audience, earn their trust, and induce them to make green purchases.
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Appendices 
Appendix 1: Questionnaire 

1. What is your age group?


· 18-24


· 25-34


· 35-44


· 45-54


· 55+


2. What is your gender?


· Male


· Female


· Non-binary / Prefer not to say


3. Where do you currently reside?


· Urban area
· Suburban area
· Rural area


Section 2: Sustainability & Shopping Habits
0. How important is sustainability when choosing products?


· Not important at all
· Slightly important
· Neutral
· Important
· Extremely important


1. How often do you purchase eco-friendly products?


· Never
· Rarely
· Sometimes
· Often
· Always


2. Which type of eco-friendly product would you be most interested in receiving in a subscription box?


· Organic skincare & beauty
· Sustainable fashion accessories
· Reusable household items
· Vegan snacks & food
· Eco-friendly stationery


Section 3: Pricing & Purchase Intent
0. How much would you be willing to spend per month on a sustainable subscription box?


· Less than $15
· $15-$30
· $30-$50
· More than $50


1. How likely are you to subscribe to an eco-friendly subscription box in the next 6 months?


· Very unlikely
· Unlikely
· Neutral
· Likely
· Very likely


Section 4: Marketing & Digital Preferences
0. Where do you usually discover new eco-friendly brands?


· Social media (Instagram, TikTok, Facebook)
· Online ads
· Word of mouth
· Influencer recommendations
· Retail stores
1. How important is flexibility in a subscription plan (e.g., cancel anytime, pause subscription)?


· Not important at all
· Slightly important
· Neutral
· Important
· Extremely important




Projected income and expenses'

January	Subscription Sales	One-Time Sales	Ad Revenue	Total Revenue	Cost of goods sold	Marketing Expenses	Operational Costs	Shipping 	&	 Logistics	Miscellaneous	Total Expenses	Net Profit	5000	2000	500	7500	2500	1000	500	700	300	5000	2500	February	Subscription Sales	One-Time Sales	Ad Revenue	Total Revenue	Cost of goods sold	Marketing Expenses	Operational Costs	Shipping 	&	 Logistics	Miscellaneous	Total Expenses	Net Profit	5500	2200	550	8250	2750	1200	600	750	350	5650	2600	March	Subscription Sales	One-Time Sales	Ad Revenue	Total Revenue	Cost of goods sold	Marketing Expenses	Operational Costs	Shipping 	&	 Logistics	Miscellaneous	Total Expenses	Net Profit	6000	2500	600	9100	3000	1500	700	800	400	6400	2700	
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6. Which type of eco-friendly product would you be most interested in receiving in a subscription box?

15%
® Organic skincare & beauty 5

@ sustainable fashion accessories 12 7%

@ Reusable household items 4

® Vegan snacks & food 2

@ Eco-friendly stationery 4
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8. How likely are you to subscribe to an eco-friendly subscription box in the next 6 months?
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ECOSTYLEBOX

What Does Your Sustainable Future Look
Like?

Building a greener tomorrow, today.
e befleve I a future where sustainability and financial growth go hand in

hand. Our expert team s here 1o guide you toward eco conscious

Investments and a financial pathway that benefits both you and the planet.
@ Smart & Sustainable Solutions

@ EcoFriendly Investment Strategies

© AGreener Approach to Wealth

Ready to take the next step?
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ECOSTYLEBOX ‘ HOME ‘ ABOUT US.

Our Eco-Friendly Products

Organic Cotton Tote Bag Reusable Bamboo Utensil Set
$14.99 5 $19.99
@ stylish, durable, and eco friendly. ¥ say goodbye to single-use plastics!
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ECOSTYLEBOX

ABOUT US

Choose Your Sustainable Subscription Plan

Find the perfect eco-friendly subscription that fits your lifestyle and budget.

Starter Plan - $15/month Sustainable Plan - $30/month Green Luxe Plan - $50/month
 Receive 2 eco-friendly accessories  Get 4 stylish eco-friendly accessories v 6 premium eco friendly accessories
+ Ethically sourced & sustainably crafted V Includes a bonus surprise item every month ¥/ Exclusive, high-quality sustainable materials

 Perfect for beginners embracing sustainability  Supports small, ethical brands  Free shipping + VIP perks.





image10.jpeg
[=]

oo
=15

&

oo|
oo’

5

YEARS IN BUSNESS.

2

BILLION DOLLARS
MANAGED

27000

PPY CLIENTS

251

AM MEMBERS





image11.png
What Our Client's Are Saying

Q

Mary Beth

EcostyleBox has completely transformed the way | shop for sustainable products! Every month, I'm excited to receive high-quality, eco-friendly

accessories that fit perfectly into my lfestyle. The Green Luxe Plan is worth every penny - stylish, ethical, and beautfully curated. Highly recommend!
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Our Mission Section

# “EcoStyleBox is committed to reducing fashion waste and promoting sustainable cholces. Our accessories are ethically sourced,

biodegradable, and made from recycled materials.”

How It Works Section Eco-Friendly Commitment
= # Plastic free packaging

LJememommimp % Handmade & upcycled products

B We curate & deliver sustainable fashion accessories

@ 1% of profts donated to environmental charitics
enjoy & make a posiive impact
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4. How important is sustainability when choosing products?
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