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Anxiety/Depression Rationale
The leaflet has been produced to give key information and sources of support for Anxiety and depression Sufferers. The information contained has been chosen to reach out to the targeted group. It is easy to understand for any potential users. The information has been listed to guide sufferers to understand more about themselves and their conditions (Mind.org.uk, 2013). There are limitations as to how much information that could be provided within the leaflet. This is due to the nature of the condition of Anxiety and Depression (Maina, Mauri and Rossi, 2016). There are warning signs and symptoms which can give individuals an indication as to whether this is the condition they may be suffering from (PsyCom, 2019). The leaflet contains only a select few of these.
The leaflet was created on an online marketing source maker called Canva (Canva.com, n.d.). It is to be noted that every single imagery source contained within the leaflet was obtained from Canva (Purcell, 2019). This was the most effective method of digitally composing the leaflet and has a wide choice of images. This includes clipart and photographs, it had all the suitable images needed for this document. The reason for using pictures is that many people are visual, and pictures can speak louder than words (Gray, 1978). The attention span of an average person needs to be considered. Individuals who are disadvantaged with additional needs can understand what is trying to be communicated through imagery rather than just words.
The front cover contains the image of a hand held out in the rain and is in greyscale colour. This was chosen to represent when times are dark, or an individual is being followed by a raincloud-there is a helping hand within. Lilac bands where used at the top and bottom of page to compliment the greyscale but also to give a calming effect (Cousins, 2012). Contained within the bands was the name of the condition at the top and a slogan to aid the individual to find help. Contained within the picture is another slogan in italics to help the sufferer know they are not alone. At the bottom of the picture in bold is a Freephone number, so the individual can pick the leaflet up and call the line without even having to open it. 
As the leaflet front page is opened, on the right page is an image of a woman with a headset, sitting in front of a grey wall. The headset has not only headphones but a microphone, this shows she is listening but also guiding. The background colour is orange like the sun, to show some light in a bleak situation. The lilac bands at the top and bottom of the page are a running theme throughout the leaflet. The top line daws the eye of the potential user to the fact there is help and friendly experts at the end of a phoneline 24/7. Below the image is further guidance for individuals who have additional needs, so they can also obtain the help and contact information from the leaflet. This includes a website for those who may prefer information in a digital form.
When the leaflet is laid out it shows the contents of the three inner pages as one poster. This has been done intentionally to be a more striking and simple way of getting information to the individual. The lilac bands have slogans at the top and bottom of the three pages. At the top it helps enforce the understanding of the symptoms. At the bottom, it is reinforced to sufferers that there is help for them even if they feel misunderstood or isolated. The background colours/ pictures are of a sunset field, to give a warm calming presence (Dorsetpain.org.uk, 2013). The information relayed upon the three pages is in short bold relevant phrases across the poster. This helps enforce the message without overwhelming the individual. Four pictures have been selected accordingly to emphasise what the phrases are stating. 
The first is in a blue scale, a man is sitting against a wall holding up a bold red sign in front of his face. The sign has a simple sad face drawn upon it, this puts forward the impression of sadness without effecting the target audience too emotionally. The second is a woman laying down contemplating in a woodland. This is calming and in soft warm colours (Dorsetpain.org.uk, 2013). This represents emotional exhaustion, and wanting to be alone, again in a non-overwhelming way. The third is in grey scale, a man sitting cross-legged head in his hands in a field. This is to portray the difficulty sufferers can have in decision making. The fourth is also in grey scale, two hands interlinked. This is to emphasise the original helping hand image used on the front page. It is purposely situated just above a bullet point list of different forms of support, courses, therapies and drop-in sessions available.
Then finally the back-centre page of the leaflet. The background image is of a sunrise amongst some field brush. This is to represent the phrase ‘Light at the end of the tunnel’ a positive image. The page contains three different sets of guidance information. The first is a text line available. As many closed off anxiety sufferers do not feel like they can talk to people or make phone calls (Mind.org.uk, 2013). This gives the ability to merely text for help and await a text response. It has a clipart image in case an individual cannot read. The second being a freepost address. Having it freepost is important as the individual may have financial difficulties and constraints. It has a clipart image of an envelope next to it, to help put forward that help can be reached in other ways. Secondly, if an individual does not have access to the internet or a phone, it is another method of reaching out for help. Thirdly the same freephone number as the front page right at the bottom of the back page, in bold and with some telephone clipart next to it. The telephone imagery could prompt the individual to ask to borrow a landline to call for help.
Ethical Marketing (Varadarajan and Menon, 1988) is also a factor here as this leaflet was aimed to reach out to anxiety and depression sufferers and their careers or families. It provides them with the tools they need to gain help. The leaflet is a non-profit design and was created on a free online marketing source. It was strictly created for the benefit of the consumer not the association it came from.
If this leaflet was to be re-created, the design would have been kept. However, the lines for the folds would have been formatted correctly. As some of the writing is too close to the edges of the leaflet. Additionally, the template would balance more evenly so that each of the six pages within the A4 piece would all sit correctly in place when folded. A recommendation of additional relevance could concern the placement and distribution of the flyers. Suitable outlets would be found that are relevant to the targeted groups relating to the topic of the leaflet.This would include, locations such as mental health facilities, educational institutions and workplace infrastructures. This is to uphold greater efficiency when distributing to target audience (Ramesh Bhalerao and Deshmukh, 2015). Guidance leaflets should be made suitable for all abilities and individuals, not just visually pleasing but to make its point. 
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