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In this essay will be found reasons to believe that Marriott hotel and Premier Inn are different in many reasons, will be shown how they stand out and why their customers choose them instead on another competitor in a world that have changed in the last 2 years.
Compare means to put them side by side to see the differences and likeness and implies showing parallel principles or qualities and will bring out similarities or divergent. (Merriam-Webster.com,2021)
(Marriott International 2021) state that:
 All begin with a beer stand in 1927-1985 founded by J. Willard Marriott and his wife, and their customers was pleased by the price and the quality that they were having, and that make their business grow fast and helped them to invest more time and money to develop new ideas.
In 1957 -1985 they were having the first motor hotel and soon ;1986-2011 they became number one hospitality company in the world.
With more than 90 years in the hospitality industry customers look back at Marriott hotel and they feel safe, confident and without any doubts they are in good hands.
A growing trend have been escalating very quickly and is including production dissemination and consumption of marketing materials. Organisations as Marriott have invested a lot of resources and even hold large events to raise money for charity, that added value for the brand and impact on the buyer choice and creates a bond between the brand and community. (Tresidder and Richard,2012, p.175)
According to (Jhonson ,2020)
Customers can travel around the world with no fear in 2021 ,Marriott have hotels in more than 127 countries  with 1.2 million rooms and they will adapt to every guest need and to any location, as well for an easier booking experience all the bookings will be made thru their websites and all the customers will have better offers  and will spend less time for making the booking, instead of going to different websites and putting their details every time they are searching for a room, they are recognised as leaders of the hospitality industry and their market sector is very complex and cover casual hotels, premium , and even luxury hotels .
Marketing information system was defined as a tool where information’s are gathered, stored, analysed, and distributed to managers to help them plan or a strategy, all those information’s will help them know where, and how will help them along the way. (Jobber and David ,2019, p171)
Internet, and all the mass-media is helping marketers to advertise in a better way for larger group of people, globally, so the promotions and all the information’s must be accurate, clear, and positive like this they will receive back the response they want in a shorter time 
(Social table ,2021) was informing us that Millennial’s attention have been captured by Marriott who is using different social platforms to provide small videos made by influencers to show how luxury and sophisticated  the brand is, they also created their online platform where customers can provide real life experiences ,it will have a support team and is available 24hours that will make their staying more interesting by having  surprises like a drink or even a small birthday party, to have a full package they even created an app to make the check in practical, like this the customer will enter into the hotel straight to his room and will open his door with his phone, and they will feel like is their home not an hotel.
Today the hospitality industry is facing new issues connected to the technological advances, social, economic, and environmental changes, customers are looking for a stronger connection with brands and need to be created on high values and stronger relationships. Kotten et al .2020, p5.	
Segmentation for Marriott is including an evaluation of geographical, they operate in 72 countries with different manufactures, demographic by marital standing and occupation instead of gender and age as well as high-earning customers and businessman, individual customers, families, and workers, as behavioural they stand for their big loyalty program, pro
(Kotler,2017) is telling us about the changes that marketing will face in a few years, they are saying that customers are the most powerful players, and the game should count on that. Marketers need to adapt and create a brand that behave like humans, the brand should be authentic and honest, but not perfect. Artificial intelligence is coming closer and closer with every year and is playing an essential part on everybody’s life, that will mean big changes on marketing like robots, self-driving cars and many more. But not everyone sees that with good eyes, that will make them to think on how to be human in a digital era, now digital anthropology is coming to help the brand by changing them into the customers desires and will make customers feel less anxious and more confident with their own choices whenever they want to book a room or a service from an hotel.


Whitbread(2021)  is the company who owns Premier Inn at first they opened an restaurant named Beefeater ,they started with the first hotel in 1987 and it was called Travel Inn, in 2016 they opened first Premier Inn in Germany and was a success ,now they own 800 hotels and 80000 rooms with 30.000 employers and 5 million customer every month .The brand have an advanced program to clean the rooms and protect customers more better from covid-19 so every time you will go to your room you will see a sign with Clean protect, every time you see a Premier Inn hotel one of their pubs and restaurants are nearby From UK they are the strongest brand and well known for best leisure and best budget hotel chain and isn’t just the customers who said that ,they win an Award to approve it ,as well as The Best Company to work for and Britain’s top employer . They like to stay connected with the community with volunteer work, donating meals for people in need and creating jobs in small cities. Saving the planet is a target for them as well; by 2040 they want to remove single use plastic and will cut food waste by 50 percent. 
According to (Trustpilot,2021) Premier Inn have more stars than Marriott International, customers are complaining about Marriott that is not really value for money and their time in the hotel wasn’t as expected.
As a segmentation sector Premier Inn stands for a middle entry level with most single individuals’ customers who are staying in mostly on weekends for leisure, and a more value customers who are staying in on midweek for business purpose. Business guests are spending 3 times more than an average of one leisure customer for the whole year. Data was collected from 18 million nights and 5.5 million was individual customers. (Big Difference Marketing,2021)
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