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Task 2 

Introduction 

When writing a reflective report, the introduction should paint a picture and offer some 

background information. The beginning of this report includes specific information on my 

intended line of work and my goals for the future. After receiving a bachelor's degree in 

business administration from an esteemed educational institution, I made the decision to 

pursue a career in marketing. Because it is so fast-paced and provides so many 

opportunities to be creative as well as strategic, working in marketing is one of my 

favourite jobs. My objective is to get a reputable marketing position with a well-known firm 

and contribute to the development of their brand. Because of my hobbies, my natural 

abilities, and the current state of the job market, I decided to pursue this line of work. My 

interest in business began at a young age, and I quickly saw that a career in marketing 

would provide me with enough opportunity to use both my creative and analytical abilities. 

I also discovered that marketing is expanding, which means it provides numerous 

prospects for employment, especially in the field of digital marketing. For my profession 

to go in the direction I want it to, I see the need of always enhancing my marketing skills 

via education and practise. This self-reflective report details my existing capabilities, 

identifies the areas in which I am lacking skills, and outlines a methodical plan for filling 

those skill gaps. I believe that I will be able to develop a successful marketing career and 

contribute to the success of my future company if I take the time to evaluate my strengths 

and limitations and seek out methods to improve.  
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Current Skills 

As I was saying before, I have a wide variety of abilities that may be used in marketing. 

These abilities may be broken down into three major categories: organisational, 

interpersonal, and technical. In terms of my technical abilities, I have a solid foundation 

in the fundamental ideas and principles of marketing. I am aware of the significance of 

branding and the steps involved in strategically positioning a product or service in the 

market (Devito, 2021). In addition, I am skilled in both the research of markets as well as 

the analysis of data, both of which are essential for establishing the amount of success 

that marketing campaigns have achieved. I am comfortable with statistical programmes 

and other data analysis tools when it comes to the generation of insights and 

recommendations based on data. In addition, I have some experience in the field of digital 

marketing, which encompasses search engine optimisation, marketing through social 

media, and marketing via email. In spite of the fact that I am well aware of the fact that I 

need to improve my skills in digital marketing, I do have a basic knowledge of how these 

channels function and how to analyse the impact that they have (Chaffey and Ellis-

Chadwick, 2021). My ability to communicate well in both written and spoken form is one 

of my strongest interpersonal talents. I have no problem communicating my thoughts to 

others or working together with members of a team towards the accomplishment of 

shared objectives. In addition, I am competent in relationship management, a skill 

essential for constructing and sustaining robust relationships with customers, suppliers, 

and other stakeholders in the organisation. I am quite confident in my ability to negotiate 

contracts and resolve issues in a way that is both professional and polite. Last but not 

least, I have excellent organisational abilities, which are very necessary for successfully 

juggling several tasks and sticking to deadlines. Because I am very well-organised and 

attentive to detail, I am able to keep on top of my assignments and make certain that 

projects are finished on time and within their allotted budgets. I am also proficient in 

project management, which includes the delegation of tasks, the allocation of resources, 

and the management of risks. My present skill set, I feel, gives a good basis for a career 

in marketing, which is the field in which I would want to work (J  Paul Peter and Donnelly, 

2019). Despite this, I am well aware of the need of continuing my education and 

professional development in order to keep myself at the cutting edge of my field, which is 
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always evolving. If I adopt a growth mentality, actively seek out new opportunities to 

acquire and nurture new talents, and keep a growth-oriented viewpoint, I am certain that 

I will be able to attain my professional goals and make important contributions to the area 

of marketing. I am also positive that I will be able to make substantial contributions to the 

field. 

 

Gap in Skills 

After considering my skills, I've concluded that I need to cover a few major gaps in my 

knowledge to succeed in marketing (Almaleh et al., 2021). One of my biggest weaknesses 

is internet marketing. Marketers must understand digital platforms and how to utilise them 

successfully as digital channels become more significant in marketing. I need to learn 

more about search engine optimisation, social media marketing, and email marketing. I 

need to know how to design, manage, and assess campaigns across all these channels. 

To optimise marketing ROI, I must learn how to employ digital technologies like analytics 

and automation. My lack of creativity is another area I need to improve. Despite my basic 

marketing skills, I need to concentrate on creating content that is interesting and relevant 

to particular demographics (Williams, 2022). Graphic design, copywriting, and content 

creation are crucial to creating effective marketing campaigns that engage customers. To 

fill these deficiencies in knowledge and skill, I wish to study and learn more actively. By 

taking online courses and webinars, I aim to learn digital marketing and build creative 

skills like graphic design and content creation. In addition, I will seek opportunities to 

employ my skills by working on local company initiatives or volunteering for charity 

groups. I also want to network with offline and online marketing specialists to learn from 

their experiences and get insight into the industry's best practises. I know I need to fix 

these gaps in my skill set to succeed in marketing. If I take a proactive approach to 

learning and skill development, I can achieve my professional goals and help my 

companies grow (Rakesh and Juyal, 2021). 
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Systematic Approach to Skills Acquisition 

Kolb's Reflection Model will help me learn marketing skills systematically. These phases 

are concrete experience, reflective observation, abstract conceptualization, and active 

experimentation. 

i. Concrete Expertise 

I will start by taking online classes and attending webinars to get digital marketing and 

graphic design expertise. I will also look for opportunities to volunteer for charity groups 

or work on local company initiatives. I will get experience and use my new expertise 

because of this (Zulfikar, 2021). 

ii. Reflective Observation 

I will reflect on my experience by monitoring what happened and paying attention to how 

I felt, thought, and behaved. I will need to analyse others' feedback and reflect on my past 

successes and failures. I will also consider my strengths and weaknesses and how to 

improve my weaknesses while maximising my strengths. 

iii. Abstract Conceptualization 

Abstract conceptualization will follow to make sense of my sensations by connecting them 

to my knowledge and experiences. One will need to take a more theoretical approach to 

marketing concepts and principles to reach this aim. I intend to achieve this objective by 

reading industry publications, attending industry events, and networking with other 

marketing gurus. 

iv. Active Experimentation 

I will try out new ways of thinking and acting now. I will need to draw on my past 

experiences and expertise to do this. To confirm my present path of action and discover 

areas for improvement, I will also seek others' opinions (Tudge, 2019). 

I think this rigorous approach will help me develop marketing skills. To ensure I'm making 

progress towards my goals, I will regularly analyse my circumstances and change my 

plan. I will also use Kolb's Reflection Model to reflect on my experiences and refine my 

approach. 
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Recruitment and Selection 

The job interview helped me prepare for the real thing. It was a great chance to improve 

my interviewing skills and prepare for future job interviews. During the role play, I 

practised being prepared and confident (Martin, 2019). After researching the company 

and job, I was able to demonstrate my knowledge and understanding. I also tried to show 

my enthusiasm and interest in the job, which I think are crucial to making a good 

impression. One area where I might have done better was expressing my strengths and 

accomplishments. I had a general concept of my strengths, but it was hard to provide 

specific examples. One of my objectives is to spend more time preparing for interviews 

by completing mock interviews and writing responses to commonly asked topics. I also 

want to get feedback from mentors or professional therapists to improve my ability to 

communicate. My ability to answer behavioural interview questions may have been better. 

I struggled to find examples of my skills and abilities from my past. Such instances were 

hard to find. One of my objectives is to spend more time reflecting on my past and come 

up with examples of my numerous skills and abilities. To improve my responses to 

behavioural interview questions, I want to perform mock interviews and get feedback from 

role models or career counsellors (Howze, 2017). The simulated job interview was a 

terrific opportunity to learn about the interviewing process. It showed me where I needed 

to improve and motivated me to keep working towards my career goals. One of my future 

objectives is to aggressively seek out opportunities to improve my talents and interviewing 

skills. If I work hard and remain devoted to my career, I will succeed. 
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Conclusion 

In conclusion, if one wants to build a successful career in marketing, he or she will need 

a diverse collection of capabilities, including interpersonal, technical, and creative 

qualities. This is required in order to be successful in this field. I believe that I have a solid 

foundation upon which to build, but I am also conscious of the fact that I have room for 

development in a variety of significant facets of my life. If I adopt an organised approach 

to the process of expanding my capabilities and proactively seek out opportunities to 

study and put what I have learned into action, I am certain that I will be able to achieve 

the professional goals that I have established for myself. I am sure of this. People who 

are interested in pursuing jobs in marketing should have a growth mindset and remain 

open to taking in new knowledge and going on new adventures, as this is some advise 

that I would provide them. In this fast-paced and intriguing sector, there is opportunity for 

anybody who is willing to put in the work and give his whole attention to the endeavour to 

achieve success.  



9 
 

References  

Almaleh, A., Aslam, M.A., Saeedi, K. and Aljohani, N.R. (2021). Align My Curriculum: A 

Framework to Bridge the Gap between Acquired University Curriculum and Required 

Market Skills. Sustainability, 11(9), p.2607. doi:https://doi.org/10.3390/su11092607. 

Chaffey, D. and Ellis-Chadwick, F. (2021). Digital Marketing: Strategy, Implementation 

and Practice. 9th ed. Harlow, England: Pearson. 

Devito, J.A. (2021). The interpersonal communication book. 17th ed. Boston: Pearson 

Education, Inc. 

Howze, Y.S. (2017). The Use of Social Skills Training to Improve Interview Skills of 

Visually Impaired Young Adults: A Pilot Study. Journal of Visual Impairment & 

Blindness, 81(6), pp.251–255. doi:https://doi.org/10.1177/0145482x8708100605. 

J Paul Peter and Donnelly, J.H. (2019). Marketing management : knowledge and skills. 

8th ed. New York, Ny: Mcgraw-Hill Irwin. 

Martin, C. (2019). Boost your interview IQ. 4th ed. New York: Mcgraw-Hill. 

Rakesh, V.P. and Juyal, R.P. (2021). Challenges to Skill Development : A Gandhian 

Perspective. Contemporary Social Sciences, 27(1), pp.135–144. 

doi:https://doi.org/10.29070/27/57223. 

Tudge, N.J. (2019). People Training Skills for Pet Professionals: Your Essential Guide 

to Engaging, Educating and Empowering Your Human Clients. 5th ed. Lulu Press, Inc. 

Williams, J. (2022). 10 Tips on How to Advance Your Digital Marketing Career | Online 

Digital Marketing Courses. [online] digitalmarketinginstitute.com. Available at: 

https://digitalmarketinginstitute.com/blog/10-tips-on-how-to-advance-your-digital-

marketing-career [Accessed 26 Apr. 2023]. 

Zulfikar, T. (2021). Understanding own teaching: becoming reflective teachers through 

reflective journals. Reflective Practice, 19(1), pp.1–13. 

doi:https://doi.org/10.1080/14623943.2017.1295933. 


