Focus Groups
	Outline of method
 “The hallmark of a focus group is the explicit use of the group interaction to produce data and insights that would be less accessible without the interaction found in a group.” (Morgan, 1997: 12)

Groups typically comprise six to eight people from relatively homogeneous backgrounds (ie they have an identity in common such as students, mothers, teachers etc). The group is openly asked to reflect both on the questions asked by the interviewer and the answers provided by other participants. 

‘The object is to get high quality data in a social context where people can consider their own views in the context of the views of others’ (Patton, 1987).

Focus groups can be used as a complement to other methods of data collection: they can both help with the interpretation of previously gathered quantitative data (why did people say that?) as well as providing background information which can help to generate research hypotheses and relevant questions for future research. 



	Key concepts and principles

Kreuger (2000) outlines the key concepts and principles of focus group work:

The Groups:

· Comprise individuals with certain characteristics in common that relate to the topic of the focus group.

· The group interview is conducted with different people for a series of at least three or four group interviews so themes and patterns in perceptions can be identified. It is methodologically weak to rely too heavily on the results of one focus group. 
The facilitator:

· Conducts a carefully planned, focused discussion.

· Creates a comfortable environment in which a range of views can be raised.

· Encourages group members to respond to one another*s ideas and comments. 
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