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The following essay establish different marketing methods and strategies of two multinational hotels : Hilton and Premier Inn. Because in the sector of the global hotels industry the competition has grown so much, every hotel chain is trying to approach and develop different marketing strategies which provide their competivity and also sustainability. The essay will look into the current marketing strategies of the chosen hotel chains from an international perspective.
Conrad Nicholson Hilton’s business achievement was so remarkable as his name became the synonym for “hotel”. He founded his hotel empire 90 years ago, and even if it is not under Hilton family’s management anymore, his business is all over the globe. ( The Conrad N. Hilton Foundation 2009)
Hilton, one of the most respected brands in the world, succeeded to create 18 brands in 119 countries with more than 6.500 properties all over the globe. ( Hilton 2021 ) Hilton’s owner is represented by Hilton Worldwide Holdings.
Premier Inn is owned by Whitbread and it was founded in 1742. The company has 3 sub-brands and owns over 800 hotels across the UK and Germany with over 50.000 rooms. Premier In is the UK largest hotel brand. ( Premier Inn 2021) 
As we can see from the above, Hilton brand is more developed than Premier Inn, because it owns more properties and is distribute worldwide.
The concept of marketing is associated with the desire to recognize the need and satisfy the costumers in order to see market trends and fulfil customer’s requests efficiently. ( Middleton et al, 2009) Marketing’s main goal is to bring new customers by engaging higher standards and also to keep and grow current customers offering the best services. (Kotler, Armstrong, 2013) 
Further, the essay will reveal real statistics to understand why two really well known hotel chains, so different regarding the type of costumers they serve, make so much profit year after year.
Market segmentation is the key of strategic marketing. Marketing success depends of market segmentation, businesses are being run based on this principle. (Dolnicar,Grun,Leisch 2018)
Regarding demographic segmentation, Hilton’s costumers are represented by seniors or middle-aged people with high incomes who have a luxury lifestyle and who can afford premium prices.
Because of that, when it’s about geographic segmentation, the brand is choosing it’s locations mainly on central area of the city or country being surrounded by the most popular places and tourist attractions. (Duvonskiy, 2016)
Premier Inn’s main customers are represented by travelers, business or families looking for budget accommodation. Because of that, regarding geographic segmentation, hotels can be found either on the city centre or suburbs close to the airport. (Swot Analysis 2020)
When it’s about psychographic segmentation, Hilton is highlighted by a luxury accommodation as well as lifestyle, suites and vacation ownership providing full service and also focused service for it’s costumers. (Duvonskiy, 2016) The brand want to make sure that excellent service is offered to the customers.
On the other hand, when to refer to Premier Inn’s psychographic segmentation, it offers to it’s costumers an overnight stopover, honeymoon, family holiday, leisure break, package holiday. For low or moderate budget customers this can be an ideal place to spend one or more nights. (Whitbread, 2021)

Hilton’s behavioural segmentation’s aim is to make it’s customers obtain benefits as feeling of accomplishment, luxury and a high status in society. (Duvonskiy, 2016)
On the other hand, Premier Inn is focusing on who visit the hotel frequently and use it’s services.

Regarding product and service offer, Hilton welcomes it’s guests in sophisticated rooms and also offering spa experiences, playgrounds for children, all inclusive meals. The rooms are designed to be really spacious and with modern design made of one, two or three bedrooms with living room area. Hilton also get it’s customers the chance to organize meetings and conferences as well as celebrations or weddings. (Hilton 2021)
Premier Inn offers Premier Plus Rooms, Standard Extra Rooms, Twin Rooms, Family Rooms or Accessible Rooms for disable people. There are no luxury rooms as we can find at Hilton, but Premier Inn’s main concept is to offer budget friendly rooms for all kind of costumers. In over 70 hotels we can find meeting rooms. Premier Inn doesn’t offer leisure activities as gym and swimming pool. Some of their hotels can provide a place to hire in order to arrange a party. (Premier Inn 2021)
Regarding location, Hilton has hotels all across the globe while Premier Inn is based only in UK and Germany.
At Hilton the price is determined by the hotel’s products which are premium quality. This hotel chain also offer a lot of attractive packages as breakfast included package, 30% discount on resort suites, membership cards where you can multiply your points. (Hilton Honors 2021)
Premier Inn doesn’t come with a membership card or a big discount as the rooms price are designed for customers who want to travel on low budget. Even so, it offers good prices for breakfast and meal deals. Children eat their breakfast for free when they are accompanied by an adult. (Premier Inn Deals 2021)
Regarding distribution, Hilton is selling it’s own products on the official website. It is really simple to navigate and to find all the informations needed. The rooms can be booked from the main website, from a phone reservation or travel agents. Third-party is considered to be an important part of the distribution, having contracts with many websites. ( Hilton Commerce 2021) A global distribution deal has been made between Hilton and Booking.com and the chain’s hotels would be available for over 4.500 distribution partners through Booking.com . It is a win-win situation where both partners get many benefits. ( Investor Relations 2009)
Premier Inn’s distribution is made mainly from it’s official website where everyone can find the best deals they offer. With the purpose of attracting European holidaymakers who are interested about budget friendly breaks, Premier Inn made a Distribution Deal with Amadeus. (Amadeus 2010) Although Premier Inn established a new distribution agreement with Travelport. (Travelport 2014) 
Digital marketing strategy is about any type of promotion that we can find online on a computer, tablet or phone. Digital markets need to provide that the products and services they try to promote are well-presented. (Chaffei, Dave 2012)
Hilton has launched advertising campaigns all over the internet. Hilton brand is a well-known brand on TV, radio or social media. It also created an app where anyone can book their holiday and get a few advantages as free wi-fi, a digital key or the chance to select the room. (Talbot 2019) 
Premier Inn can also be found on different online environments such as it’s official website, Instagram, youtube videos, or different websites in order to promote their products. It can also be found in local newspapers and on Tv.
Hilton’s Green initiatives were implemented in 2008. It has an effective recycling program and also a very strong sustainable purchasing program. The brand also concentrate their attention on food waste and it also reduced consumption of water and energy. Hilton obtained Green Seal Environmental Standard for Lodging Properties – Silver. (Garret 2012)
In 2018, Premier Inn set a goal to cut it’s carbon emissions by 50% by 2025 and by 88% by 2050. The company invested in energy efficient equipment. On this way, the company want to consolidate the idea of the brand being environmentally sustainable. (Premier Inn 2021)
The pandemic has been a real challenge for hotel industry. However Hilton hotels succeeded to reach 1 million rooms and has created incredible innovations for it’s costumers bringing a positive impact for communities. To maintain it’s customers confidence and appreciation for the brand, Hilton has launched Hilton CleanStay. In this way the costumers trust the brand to organize further meetings and events for them. The brand has also changed the cancellation policies offering more flexibility for it’s costumers. ( Hilton Corporate Communications 2020)
During pandemic, the brand offered sanitising spray, has created extra spaces and installed protective screen in order to ensure that every customer is feeling safe. Premier Inn has introduced Premier Inn CleanProtect by supplying the hotel with more hygiene and safety measures. ( Premier Inn 2021) On the other side, Premier Inn hotels has reached £1bn loss because of the lockdowns. To stimulate it’s costumers to come back to the brand’s hotels, it has launched 2000 Premier Plus rooms. (Kollewe 2021)
To sum up, from the above essay, it can be concluded that Hilton and Premier Inn represent two different businesses with different targets. One brand is focussed on high income costumers who can afford a luxury lifestyle, while the other brand is made to fulfil simple needs of a different social category costumers. Because of that, for both brands, marketing segmentation is so different.
However, TripAdvisor nominated Premier Inn to be as good as Hilton, but a huge difference is made by the amount of money that should be spent to each one of them – the cheapest room at Premier Inn is £19 while the cheapest room at Hilton is £109. (Gizauskas 2018)
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