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[bookmark: _Toc353011554]Executive Summary
The report delves into the ethical concerns surrounding Facebook's business practices, particularly focusing on data privacy, content management, and corporate responsibility. Recent incidents, such as the Cambridge Analytica scandal, have brought to light the company's handling of user data and transparency issues, leading to significant legal consequences and erosion of user trust.
[bookmark: _GoBack]From an ethical standpoint, Facebook's actions have been criticized for violating both deontological and teleological principles. Deontology emphasizes following established rules and duties, regardless of consequences, while teleology evaluates actions based on their outcomes. Facebook's failure to protect user privacy and its role in spreading harmful content have led to severe repercussions, both legally and in terms of trust.
Stakeholder theory, which emphasizes considering the interests of all relevant stakeholders, provides another perspective on Facebook's actions. By prioritizing shareholder profits over the interests of users, employees, and society, Facebook has demonstrated corporate greed that has undermined its reputation and long-term sustainability. This neglect of corporate social responsibility (CSR) violates the principles outlined in Carroll's pyramid model, which highlights the importance of economic, legal, ethical, and charitable responsibilities.
Furthermore, Facebook's actions are inconsistent with Friedman's shareholder theory, which asserts that the sole social responsibility of a firm is to increase shareholders' profits. However, this theory ignores the wider social and ethical implications of corporate behavior, and Facebook's practices have hurt stakeholders and undermined trust in the company and the social media industry as a whole.
The report concludes that Facebook's corporate greed has led to significant ethical violations and stakeholder dissatisfaction. By prioritizing profits over user privacy, content moderation, and corporate responsibility, Facebook has eroded trust and faced substantial legal and reputational consequences. It is imperative for Facebook to reevaluate its priorities and commit to ethical behavior that respects user privacy, promotes a safe online environment, and contributes to the greater good.
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1.0 Introduction
In recent years, Facebook has emerged as a focal point of ethical concerns pertaining to data privacy, content management, and corporate responsibility. Numerous incidents, such as the Cambridge Analytica scandal, have brought into sharp relief the company's handling of user data and its transparency regarding how this information is utilized. These events have not only raised questions about Facebook's adherence to ethical standards but have also led to advertising boycotts and substantial legal consequences, including a $5 billion fine from the U.S. Federal Trade Commission.
From an ethical standpoint, Facebook's actions have been criticized for violating both deontological and teleological principles. Deontology emphasizes the importance of following  established rules and duties, regardless of consequences, while teleology evaluates the morality of actions based on their outcomes. In the case of Facebook, its failure  to protect user privacy and its role in the spread of harmful content have led to severe repercussions, both in terms of legal liabilities and erosion of user trust .
Stakeholder theory, which emphasizes the need for businesses to consider the interests of all relevant stakeholders, provides another lens through which to view Facebook's actions . By prioritizing shareholder profits over the interests of users, employees, and society, Facebook has demonstrated corporate greed that has undermined its reputation and long -term sustainability.
Furthermore, Facebook's actions are also inconsistent with the principles of corporate social responsibility (CSR) outlined in Carroll's pyramid model. This  model highlights the importance of economic, legal, ethical, and charitable responsibilities, all of which Facebook has neglected in pursuit of profit maximization. In this context, it is clear that Facebook's behavior raises significant ethical concerns and underscores the need for a more responsible approach to business practices.
[bookmark: _Toc4599673]2.0 Main Findings
The report highlights several key findings regarding Facebook's business ethics and corporate responsibility. Firstly, Facebook has faced significant business ethics issues, particularly around data privacy, content moderation, and corporate responsibility. Notable incidents, such as the Cambridge Analytica scandal, have raised ethical questions about the company's handling of personal data and transparency. Many argue that Facebook's business model excessively exploits user data for profit without adequate ethical frameworks to protect user interests.

Secondly, the document discusses deontology and teleology in the context of Facebook's actions. Deontology emphasizes the importance of following rules or duties, and several of Facebook's actions violate deontological principles by breaching the trust and privacy of users. Teleology, on the other hand, focuses on the consequences of actions. Facebook's actions, such as allowing data breaches and facilitating the spread of fake news, have had severe repercussions, including plummeting stock value, investor losses, and eroded user trust.

Stakeholder Theory is also discussed, emphasizing that enterprises must consider the interests of all relevant stakeholders while pursuing profits. Facebook's actions have compromised user privacy, leading to potential security risks, and caused financial losses for investors. The company's reputation has also been damaged, affecting employee morale and career prospects. For society, the spread of fake news undermines trust in digital media and democratic institutions.

Furthermore, the document explores Corporate Social Responsibility (CSR) and Carroll's Pyramid Model. Facebook's actions demonstrate a disregard for economic, legal, moral, and charitable responsibilities. The company's focus on maximizing profits has harmed user privacy and trust, potentially damaging its long-term economic health. Facebook's handling of user data suggests that profit takes precedence over user privacy, reflecting a commitment to maximizing shareholder returns at the expense of ethical considerations.

Lastly, Friedman's Shareholder Theory is considered, which asserts that the sole social responsibility of a firm is to increase shareholders' profits. However, Facebook's practices have undermined trust in the company and the social media industry as a whole, suggesting that an unwavering focus on shareholder value can lead to reputational damage and long-term sustainability issues.
[bookmark: _Toc2144776466]2.1 Business Ethics Issues
In recent years, Facebook has faced significant business ethics issues around data privacy, content moderation, and corporate responsibility. Sumardi, W.H. and Anshari, M. (2020) point out that Facebook has been involved in several high-profile data breaches and controversies regarding user privacy. The most high-profile incident was the Cambridge Analytica scandal, where the data of millions of users was collected without their consent for political advertising purposes. White, C.L. and Boatwright, B. (2020) showed this raises ethical questions about the company's handling of personal data and its transparency about how users use their information.Many argue that Facebook's business model relies heavily on exploiting user data for profit without adequate ethical frameworks in place to protect user interests. This raises questions about the morality of profiting from personal information without informed consent.

The platform has been battling the proliferation of harmful content, including hate speech and misinformation. Lechterman, T.M., Jenkins, R. and Strawser, B.J. (2021) note that in 2020, the #StopHateForProfit campaign saw more than 1,000 companies boycott Facebook ads, The reason is that the company has failed to address these issues effectively. The campaign highlights ethical concerns about Facebook's responsibility to create a safe online environment and its impact on social issues.Worsdorfer, M. (2021) mentioned that Facebook's governance practices have also come under scrutiny, particularly its decision-making processes related to content moderation and user privacy. Critics argue that the company prioritizes profit over ethical considerations, leading to a lack of accountability for its actions. An ongoing antitrust investigation into Facebook's business practices has further highlighted concerns about its market power and ethical impact on competition.



[bookmark: _Toc1745049167]2.2 Deontology and Teleology 
Rawling, P. (2023) showed deontology is an ethical theory that emphasizes the importance of following rules or duties. It posits that actions are morally right or wrong based on their adherence to established rules or principles, regardless of the consequences. Darr,R.(2023) showed deontologyemphasizes the morality of actions based on their adherence to duty and obligation, regardless of their consequences. In the case of Facebook, several actions violate deontological principles. Ranganathan, B. (2022) showed that Deontological ethics emphasizes that individuals have specific duties and responsibilities that must be upheld. These obligations are often articulated as moral rules or principles that guide behavior.For instance, Chan, R. (2019) pointed out that the "Cambridge Analytica" scandal showed that Facebook allowed third-party data analysis without users' consent, resulting in a data breach affecting more than 87 million users.Ryle, P.M., Bueltel, B.L., A. Kelly Walker, Gabrini, C. and McKnight, M.A. (2020) showed that such behavior is a clear violation of the trust and privacy of users and a breach of the obligation to protect user data.Such behavior is a clear violation of the trust and privacy of users and a breach of the obligation to protect user data. The incident led to a series of legal and regulatory consequences, and in 2019, Facebook was fined 5 billion dollars by the U.S. Federal Trade Commission for violating privacy rules and agreed to take steps to improve data protection.

Teleology, on the other hand,Truong, C. (2020) pointed out focuses on the consequences of actions.Darr, R. (2023) showed teleology is an ethical theory that evaluates the morality of actions based on their outcomes or consequences, this approach contrasts with deontological ethics, which focuses on adherence to rules or duties. Sen, S. (2021) pointed out in teleological ethics, the rightness or wrongness of an action is determined by its results. Actions are considered morally acceptable if they lead to positive outcomes or contribute to the greater good. Mesmer, K. and Jahng, M.R. (2021) pointed out Facebook's actions, such as allowing data breaches and facilitating the spread of fake news, have had severe repercussions. The company's stock value plummeted, investors suffered losses, and user trust eroded. Additionally, the social implications of data misuse and manipulation in political contexts were profound, threatening democratic processes. Thus, from a teleological perspective, Facebook's actions also failed to yield positive consequences.
[bookmark: _Toc857182690]2.3 Freeman's Stakeholder Theory
Stakeholder Theory emphasizes that enterprises must take into account the interests of all relevant stakeholders while pursuing profits. Nyhan, B., Settle, J.E., Thorson, E., Wojcieszak, M., Barbera, P., Chen, A.Y., Allcott, H., Brown, T., Crespo-Tenorio, A., Dimmery, D., Freelon, D., Gentzkow, M., Gonzalez-Bailon, S., Guess, A.M., Kennedy, E.H., Young Mie Kim, Lazer, D., Malhotra, N., Moehler, D.C. and Pan, J. (2023) pointed out that this theory is closely related to Facebook's business practices, especially in the context of its criticism of greed and lack of transparency. Stakeholders include employees, customers, suppliers, communities and the environment.

Kraus, S., Kanbach, D.K., Krysta, P.M., Steinhoff, M.M. and Tomini, N. (2022) point out that for users, their privacy is compromised, leading to potential identity theft and other security risks. For investors, Facebook's share price has fallen sharply, causing financial losses. For employees, the company's reputation is damaged, which can affect employee morale and career prospects. Dhiman, D.B. (2023) shows that for society, the spread of fake news and manipulation of the political process undermine trust in digital media and democratic institutions. By putting profits above the interests of stakeholders, Facebook demonstrated corporate greed that ultimately backfired.

Freeman’s Stakeholder Theory emphasizes the importance of considering the interests of all relevant stakeholders, including not only shareholders but also employees, customers, suppliers, communities, and the environment. This theory provides a comprehensive framework for understanding the ethical responsibilities of businesses like Facebook.

In the case of Facebook, its actions have had widespread impacts on various stakeholders. For example, the Cambridge Analytica scandal not only compromised user privacy but also eroded trust in the platform, affecting customers' willingness to share their personal information. This, in turn, has had negative consequences for Facebook's advertising business, which relies heavily on user data for targeting and personalization.Employees of Facebook have also been affected by the company's ethical lapses. The negative publicity surrounding data privacy issues has damaged the company's reputation, potentially affecting employee morale and job security. Furthermore, the ongoing scrutiny and legal consequences have created a stressful work environment.Suppliers and partners of Facebook may also face reputational risks due to their association with the company. Communities and the environment have also been impacted indirectly through the spread of misinformation and harmful content on the platform, which can lead to social division and trust erosion. 
[bookmark: _Toc1349166754]2.4 CSR and Carroll’s Pyramid 
Hermawan, S., Sari, Y.A., Biduri, S., Rahayu, D. and Rahayu, R.A. (2023) pointed out that corporate social responsibility (CSR) refers to the responsibility of enterprises to society, environment and stakeholders while pursuing economic benefits.Licandro, O., Vázquez-Burguete, J.L., Ortigueira, L. and Correa, P. (2023) showed that  CSR is often defined as a management philosophy that emphasizes responsible management of a company's operational externalities on stakeholders, society, and the environment. This definition highlights the importance of considering the impact of business decisions beyond mere profit maximization. This responsibility is not limited to compliance with laws and regulations, but also includes moral and ethical considerations. Wirba, A.V. (2023) explained that CSR has become an important part of corporate sustainable development as the public pays more attention to corporate behavior.

Lopez Santamaria, M., Grueso Hinestroza, M.P. and Alvarez Rodriguez, J.F. (2023) pointed out that Carol's Pyramid Model outlined four levels of corporate responsibility: Economics, law, ethics and charity. Facebook's actions demonstrate a disregard for economic responsibility, legal responsibility, moral responsibility, and charitable responsibility. Ohman, C. and Aggarwal, N. (2020) demonstrate that while Facebook aims to maximize profits, it does so at the expense of user privacy and trust, which may harm long-term economic health. Facebook has faced legal consequences, including a 5 billion fine from the Federal Trade Commission in the Cambridge Analytica case. James, C. and Nodell, R.J. (2020) suggest that Facebook violated user trust and privacy and violated ethical standards. The company's actions also contribute to the spread of misinformation and manipulation, undermining moral values. Facebook's actions do not reflect a commitment to positive social impact. On the contrary, they foster social division and mistrust.
[bookmark: _Toc165805805]2.5 Friedman's Shareholder Theory
Firdaus Firdaus, Hengki Firmanda, Hendra, R. and Samariadi Samariadi (2023) pointed out that Friedman's shareholder theory asserts that the sole social responsibility of a firm is to increase shareholders' profits. However, this theory ignores the wider social and ethical implications of corporate behaviour. Clarke, T. (2020) pointed out while profit maximization is central, Friedman acknowledges that businesses must operate within the bounds of the law and ethical norms. Actions taken to increase profits should not involve deceit or fraud.Ayaburi, E.W. and Treku, D.N. (2020) point out that Facebook's practices, such as data misuse and privacy violations, not only hurt stakeholders, but also undermine trust in the company and the social media industry as a whole. Facebook's handling of user data, particularly during events such as the Cambridge Analytica scandal, suggests that profit takes precedence over user privacy. Thennakoon, N. (2021) points out that the company's aggressive data monetization strategy reflects a commitment to maximizing shareholder returns, often at the expense of ethical considerations. Brown, A.J. (2020) illustrate that despite the substantial profits Facebook has generated, it has received a great deal of public criticism for its perceived greed and lack of responsibility for its social impact. This suggests that an unwavering focus on shareholder value can lead to reputational damage and long-term sustainability issues. So, from Friedman's perspective, Facebook's behavior is problematic.
[bookmark: _Toc1411874476]3.0 conclusion
Facebook's recent ethical lapses have underscored the perils of corporate greed and the importance of adhering to ethical principles in business practices. The Cambridge Analytica scandal and other data breaches have raised serious concerns about Facebook's handling of user data and its commitment to protecting user privacy. These incidents  have not only led to legal consequences, including a $5 billion fine from the U.S. Federal Trade Commission, but have also eroded user trust in the platform.

From an ethical standpoint, Facebook's actions have violated both deontological and teleological principles. Deontology emphasizes the importance of following established rules and duties, while teleology evaluates actions based on their outcomes. In Facebook's case, its failure to protect user privacy and its  role in the spread of harmful content have had severe repercussions, both in terms of legal liabilities and damage to its reputation.

Stakeholder theory provides another lens through which to view Facebook's actions. By prioritizing shareholder profits over the interests of users, employees, and society, Facebook has demonstrated corporate greed that has undermined its long-term sustainability. Similarly, Facebook's actions are inconsistent with the principles of corporate social responsibility outlined in Carroll's pyramid model, which highlights the importance of economic, legal, ethical, and charitable responsibilities.

Friedman's shareholder theory, which asserts that the sole social  responsibility of a firm is to increase shareholders' profits, also fails to justify Facebook's behavior. While profit maximization is important, it should not come at the expense of ethical considerations and stakeholder interests. Facebook's aggressive data monetization strategy and its failure to address harmful content on the platform have undermined trust in the company and the social media industry as a whole.

In conclusion, Facebook's actions serve as a cautionary tale about the dangers of corporate greed and the importance of adhering to ethical principles in business. By prioritizing profits over ethics and stakeholder interests, Facebook has harmed users, eroded trust, and faced significant legal and reputational consequences.
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