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The hotel industry faces the challenge of balancing growth with environmental responsibility. With increasing awareness of sustainability, hotels with green certifications may have strategic advantages. Numerous certifications like Green Globe or Green Key exist. This report explores how hotels adapt to sustainability.
Sustainability in tourism involves managing resources while promoting economic growth. Guests are willing to pay more for environmentally friendly hotels. Good communication regarding sustainability practices is crucial to avoid "greenwashing." The Green Key certification is a prestigious recognition for environmental responsibility and sustainable operations.
Green Key Global, accredited by the Global Sustainable Tourism Council (GSTC), provides standardized programs for the hotel and meetings industry. Hotels must demonstrate compliance with criteria including local purchasing, living wage, environmentally friendly procurement, energy and water conservation, and waste reduction.
Sustainable development meets the needs of the present without compromising future generations. Hotels can benefit from sustainability initiatives, such as enhanced reputation and customer attraction. However, overconsumption and unsustainable practices create challenges. Businesses incur costs when participating in sustainability, and management opportunism can occur.
The hospitality industry must adapt to a competitive market, including responsible travel, technology, and sustainability. The World Tourism Organization promotes the Global Code of Ethics in Tourism and the Sustainable Development Goals. Balancing economic, social, and environmental aspects is crucial for sustainable development.
Tourism organizations should align with commercial goals for sustainability. Improved guest behaviour and sustainable practices can benefit future generations. Hotels like Accor, Marriot, and Hilton have implemented sustainability initiatives, setting examples for the industry.
Emphasize sustainability to improve reputation, sustainability levels, and efficiency while cutting costs. A competitive advantage, increased profit margins, and customer attraction can result from a commitment to sustainable practices.
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The drawback of a booming hotel business is that its detrimental effects on the environment will worsen. Concurrently, many hotel patrons and staff have developed an awareness of environmental issues and sustainable practices. When luring guests and staff, a hotel with one or more green certificates offers eco-friendly operations, services, and goods. As a result, it may have significant strategic advantages. Numerous green certifications, such as Green Globe or Green Key, are available in the hotel industry (Eskerod and Đurić, 2018). Thus, this report emphasises how hotels and the hotel industry adapt to sustainability. Now that customers are more and more attentive to these problems, in one way or another, they also want to be able to contribute to protecting the environment. Thus, by adopting sustainability strategies, hoteliers apply all kinds of strategies to avoid damaging their services or decreasing their profits. This report presents the principles of sustainability, the institutions that check if they are appropriately implemented and communicated correctly, the advantages and disadvantages of implementing these projects, and a projection into their near and distant future—the conclusion and the recommendation end this report.
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MAIN BODY
[bookmark: _Toc168869686]About sustainability
As Edgell (2020) states that from local to international levels of tourist policy and practice, the ideology of sustainability as resource development and management is becoming increasingly prevalent. More than ever, the goals of communities and countries regarding their economies, societies, cultures, health, safety, and security must coexist with sustainable tourism management of the natural and physical environment. Collaborating with enterprises and governments alike, finding a balance between economic growth and preserving natural and constructed resources is challenging. To promote sustainable tourism, the tourism industry must also work together. This is particularly important for minor companies and towns that participate in the vicinity but want to draw in a more significant customer from a larger geographic region.  This means that while determining the crucial factors influencing sustainability performance, the sustainable hospitality industry, the total value chain, and the life cycle of an enterprise must all be considered. All management and operational decisions, from building to furnishing, from sourcing food and beverages to production and waste management, from management to day-to-day operations, must be made with the environment, society, and operational profitability in mind. A comprehensive view of the theoretical underpinning for sustainability in hospitality is shown in Figure 1 (Legrand, Chen and Laeis, 2022).
Figure 1. Sustainable hospitality theoretical framework (Legrand, Chen and Laeis, 2022)
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Guests' interest in transparency regarding sustainability practices has expanded. According to an Accor survey (Eco-Business, 2024), seven out of ten respondents—roughly 7,000 guests—said they would be willing to put up with a less desirable location and higher rates if they thought the hotel's policies and offerings were more environmentally friendly. The survey was performed across six countries. Additionally, survey participants said they know the negative externalities resulting from a hotel's operations, implying that they could be more inclined to book a hotel with sustainable measures.
Besides these to implementing sustainability practices, good communication would lead to transparency and the avoidance of 'greenwashing'. Grosbois (2012) found that out of the 150 companies evaluated, 46 still needed to offer information regarding their corporate social responsibility (CSR) initiatives or aims. The CSR-related information supplied by the other 109 companies varied greatly in quantity and mode of communication. Even while the quantity of sources the company uses to disclose CSR information does not necessarily indicate the quality of the disclosure, it is nonetheless regarded as relevant since it shows how vital a topic is to the reporting body.  This idea is also reinforced by Jauhari (2012), who confirms the need for more commitment to communication in the practice of sustainability. The Accor group of hotels is the only one to have stated in passing the difficulties encountered during this push at various management levels; moreover, they have yet to share strategies for mitigating these risks, Figure 2.
Figure 2. Hotels sustainability grid (Jauhari, 2012).
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The Green Key award is the highest recognition given to businesses in the tourism industry for their exceptional environmental responsibility and sustainable operations. Companies who obtain this prestigious certification attest to their commitment to maintaining the high standards set by the Foundation for Environmental Education. A Green Key provides visitors with the reassurance that their stay at a Green Key establishment helps improve the environment. These businesses are ensured to maintain the necessary high environmental standards through regular audits and comprehensive documentation. Hotels, hostels, affordable housing, campgrounds, theme parks, conference centres, restaurants, and tourist attractions can obtain a Green Key accreditation.  More and more hospitality organizations are showing interest in obtaining a certificate of good practices in sustainability, as shown in Figure 3, which shows the places more than 5000 establishment in more than 60 countries that have won the Green Key accreditation (Green Key, 2024).

Figure 3. Map of sites with Green Key (Green Key, 2024).

[image: ]
[bookmark: _Toc168869688]How to get sustainability accreditation
Accredited by the Global Sustainable Tourism Council (GSTC), Green Keu Global is a preeminent international environmental certification authority that provides standardized programs and resources designed especially for the hotel and meetings industry.  The GSTC requires hotels to demonstrate compliance with the following criteria:
· Local Purchasing: guidelines, quantity of fresh food and drink purchased
· A living wage is necessary for decent labour.
· Environmentally friendly procurement practices include policy, evaluating suppliers' performance, protecting unregulated or endangered species, growing market share, and product category
· Effective Purchasing: Eliminating Single-Use Plastic
· LED lights, renewable energy sources, and keypad switches are ways to save energy.
· Reusing linen, using water-efficient equipment, and adopting water-saving techniques 
· Emissions of greenhouse gases: vegan and vegetarian food, electric vehicle charging stations
· Solid waste: landfill-based waste reduction policy (Global Sustainable Tourism Council, 2024).
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The concept of sustainable development, which refers to acts that meet the demands of the present without compromising the needs of future generations, is where the word "corporate sustainability" originates. It is frequently seen as a flexible ideology that, while appreciating the importance of profitable organizational growth, also pushes businesses to meet social and environmental goals—particularly those related to sustainable development—on the one hand (Ameer and Othman, 2012). So that some companies also benefited from the implementation of sustainability. The Green Key designation, for instance, confirms to visitors that their stay contributes to environmental conservation efforts while enhancing the hotel's standing as a pioneer in sustainable hospitality, as stated by Pullman and Novotel New Delhi Aerocity (Hospitality World, 2024).  Another example is the type of lodging selected, which is also quite important. Nowadays, ARCOTEL Hotels' Green Key certification is frequently a deciding element when making travel arrangements. Naturally, conscience travels and gives the peace of mind that the hotel's environmental ideal is sincerely followed (ARCOTEL, 2024).
According to the European Environmental Agency (2023), overconsumption in an unsustainable fashion makes the move to sustainability harder. The agency seeks to achieve climate neutrality in Europe by 2050 through socially just and ambitious environmental and climatic goals. Companies, governments, laws, technologies, and individual attitudes and behaviours create difficulties.  As per Al Hammadi and Nobanee (2019), businesses that participate in sustainability incur some costs. In this regard, the organization's leaders must choose how to minimize these costs. It is possible to argue that company executives are misusing resources if they invest in locations that are not profitable for the business. Furthermore, it has been noted that a growing issue is management opportunism, which aims to make up for discontent stemming from participation in conspicuous social projects. For example, Figure 4 demonstrates that the Accor Group Hotel has included money for energy efficiency improvement initiatives in the corporate budgets for several years.  
Figure 4. Energy efficiency improvements plan for Accor Hotels (Accor Group, 2024)
[image: ]

[bookmark: _Toc168869690]The future of hotels and hospitality industry 
Hotels and the hospitality sector must constantly adapt to a competitive market to succeed. Some predictions for the near future include the increased importance and attention responsible travel have received in the tourism industry, technology enabling quicker and more accurate passenger screening, shorter processing times for tasks like baggage check-in, and long-term upgrades to transportation and travel methods. Another aspect of the long-term and short-term hospital future is sustainability, as well as approaches and practices to protect the environment and improve the quality of life at the same time (Saul, 2023). The World Tourism Organization (UN Tourism), which has 159 member nations as of right now, promotes the use of the Global Code of Ethics in Tourism to optimize tourism's socioeconomic benefits while reducing potential drawbacks in order to fulfil the 2030 Agenda for Sustainable Development and the Sustainable Development Goals (SDGs), responsible, sustainable, and widely accessible tourism is promoted by UN Tourism, the world's preeminent international organization in the tourism sector (UNWTO, 2024) . The 17 Sustainable Development Goals figure 5 outline a strategy for prosperity, the environment, and people. They also aim to increase freedom and promote world peace. This plan will be implemented in concert by all nations and interested parties. Sustainable development's economic, social, and environmental facets are balanced because they are interconnected and indivisible (United Nations, 2023).

Figure 5. The 17 Sustainable Development Goals (United Nations, 2023).
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CONCLUSION
In conclusion, the tourism organization must align with its commercial goals to ensure sustainability. As long as the organizations focus on the long-term prospects of the tourism destination, including hotels and resorts, they should be encouraged to adopt and apply sustainable techniques to earn profits. Given the growing level of competition in the market and the need to maintain and promote distinctiveness, the destination should be mindful of its worldwide impact. We, as tourists, should be the first to prioritize sustainable tourism. Our improved behaviour will make tourism more sustainable and beneficial for future generations (Batabyal, 2019). Some hotels have already implemented these aspects, and the results are excellent. Accor, Marriot, and Hilton are becoming examples to follow in the industry. When it comes to sustainable hotel chains, Accor has been the best. They started their "Planet 21" project in 2011. Marriott and Hilton both started their sustainability initiatives in response. Marriott has committed to having a 'Serve 360' section on each property's website by 2020, featuring hotel impact indicators. Marriott is the leader in giving openness regarding each property's activities (Xie, 2019). The Hilton "Travel with Purpose" approach integrates environmental, social, and governance tactics to promote responsible tourism and travel (Ottley, 2022).
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RECOMANDATION
Based on the analysis in this report, the following recommendation is made:
· Put an emphasis on sustainability: As stated by Weston and Nnadi (2023) sustainability can improve a company's reputation, sustainability levels, and efficiency while cutting costs. A competitive advantage, increased profit margins, and an increasing number of customers choose hotels based on their commitment to sustainable practices over other options.  
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