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Task 1 – Market Research and Website Development Project
Website link: https://thecampusbrewuk.wixsite.com/the-campus-brew-uk
Survey link: https://docs.google.com/forms/d/e/1FAIpQLSd3Fo6xkpDqi4i04xerE9S1v1wL1AxkSfIVZxTrdse4wSNj-A/viewform?usp=header
[bookmark: _heading=h.p5jgqg5z178t]1. Introduction
This project examines the creation of Campus Brew UK, a proposed mobile coffee cart venture that will aim to provide campus students with convenient and affordable coffee services at the university. Online questionnaire was used in carrying out market research to learn about coffee consumption habits, preferences, and purchasing behaviour of students. The information obtained in the survey was very insightful in terms of demand of coffee services that are personal, affordable, and accessible. The findings were later applied to develop the business idea, site layout and marketing plans, such that the projected service addresses the needs and expectations of the target student market.
[bookmark: _heading=h.qwc21g4k0q06]2. Market Research Methodology
[bookmark: _heading=h.pkje1dg0s1l6]Primary data collection was conducted through a Google Forms questionnaire as part of the market research of Campus Brew UK (Mondal et al., 2019). Online surveys are also popular in business research because they enable the researcher to effectively collect opinions and behavioural data about the respondent (Regmi et al., 2016). The survey had 10 statements in a five-point Likert scale, Strongly Agree to Strongly Disagree, to allow the respondents to express their perceptions regarding coffee use, cost, and convenience on campus. Likert scales are applied in the survey research to determine the perceptions and behavioural intentions (Bhandari and Nikolopoulou, 2020). The questionnaire was emailed to the students in the university, who are the key target market of the Campus Brew UK, and 10 students were reached. The information collected was used to determine trends which influenced the business idea, pricing strategy, web development and marketing strategy.
[bookmark: _heading=h.vpf4pr43keur]3. Key Findings from Survey
The survey findings present a number of key trends connected to the coffee drinking patterns of students, their price sensitivity, and their desire to use the Campus Brew UK idea.

Figure 1: Finding 1 Chart from Q1
(Source: MS Excel)
Firstly, the answers to Question 1 imply that coffee drinking is widespread among students. Among the 10 respondents, 4 were strongly in agreement and 3 in agreement that they drink coffee or other caffeinated beverages throughout their day. Neutral was only chosen by 1 respondent and 2 disagreed. It indicates that 70% of the respondents take coffee regularly, meaning that coffee dominates the day-to-day activities of the students and that coffee services are in high demand on campus.

Figure 2: Finding 2 Chart from Q2
(Source: MS Excel)
Secondly, Question 2 examined the issue of cheap coffee on or around campus. The findings indicate that 5 respondents said yes and 2 said strongly yes, affordable access to coffee is important to them. In the meantime, 1 respondent was neutral, 1 disagreed, and 1 strongly disagreed. 70% of respondents shared positive impressions regarding cheap coffee, which means that price is one of the most important criteria to consider when making buying decisions. This favours the concept of selling coffee between the prices of £2 and £3 so as to attract student budgets.

Figure 3: Finding 3 Chart from Q4
(Source: MS Excel)
Question 4 also tested the interest of students to buy coffee in a mobile coffee cart that is situated on campus. The findings indicate that 3 respondents firmly agreed and 4 agreed, and 3 respondents were neutral. Interestingly, none of the respondents chose disagree or strongly disagree. This represents that 70% of the respondents expressed evident interest in an on-campus mobile coffee cart, which indicates that there is a high potential of Campus Brew UK business model.

Figure 4: Finding 4 Chart from Q9
(Source: MS Excel)
Lastly, Question 9 explored the effect of the promotions and discounts on students on the purchasing behaviour. The outcomes demonstrate that 3 of the respondents strongly agreed and 4 agreed, 2 of them had neutral, and 1 disagreed. It also implies that 70% of the surveyed individuals feel that promotions would motivate them to buy coffee at Campus Brew UK, which proves the value of student-oriented discounts and marketing tactics in customer attraction.
[bookmark: _heading=h.etk3s8hdj3go]4. Website Design Based on Research Insights
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Figure 5-7: Website Design
(Self-created)
The Campus Brew UK site was designed based on the results of the survey directly and with the purpose of representing needs and preferences of university students. Because the survey shows that 70% of the surveyed people drink coffee regularly and treasure affordable prices, the site features student-friendly pricing by prominently featuring sections like Quality Shouldn’t Break the Bank and showing menu items between £2 and £3. This strategy consolidates the value proposition of the brand which promises low-cost coffee to students (Corporate Finance Institute, 2022). Also, as a significant number of respondents were interested in convenient on-campus coffee services, the site is divided into such sections like: On-Campus Convenience for Busy Students and Fast Grab-and-Go Service, as they are focused on the accessibility and speed between the lectures. The visual messages, including the image of campus surroundings, a coffee cart in a hand, and images of student lifestyle were also used to provide the target audience with relevance and relatability (Traboco et al., 2022). The webpage design is enhanced to be plain and easy to navigate so that visitors can simply scroll information on the concept, menu and benefits. To enhance user engagement and digital marketing strategy, it is critical to match the design of websites with their preferences (Chaffey and Ellis-Chadwick, 2019).
[bookmark: _heading=h.v9j6pxfozkqk]5. SEO and Marketing Strategy
[image: ]
Figure 8: Marketing Material 1 
(Created on Canva)
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Figure 9: Marketing Material 2
(Created on Canva)
The digital marketing and mobile search of Campus Brew UK aims at enhancing operation and visibility of the business online and attracting student clientele via specific online platforms (Usmany et al., 2024). The website has relevant keywords including student coffee, campus coffee cart and cheap coffee to ensure students which will enhance the ranking of the site in search engines. Instagram and TikTok should also be suggested as the possible social media to promote the offers and to connect with students (Ashraf et al., 2021) (Mishnick and Wise, 2024). Moreover, the brand awareness and retention may be enhanced with the help of student offers and customer loyalty (Bariha, 2021).
[bookmark: _heading=h.bzsaru9b0y9s]6. Conclusion
The survey results show that students have high demand of convenient and affordable coffee at the campus. These pieces of knowledge informed the Campus Brew UK business idea, web design and marketing plan, as to make the suggested coffee cart meet the needs and preferences of the university students successfully.
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[bookmark: _heading=h.btluny1oku9p]Part A: Excel Spreadsheet – Financial Projection
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Figure 10: Financial Projection for year 1 [Calculated View]
(Source: MS Excel)
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Figure 11: Financial Projection for year 1 [Formula View]
(Source: MS Excel)

Figure 12: Comparison chart of Total income vs Total Expenses
(Source: MS Excel)
[bookmark: _heading=h.19uejo3f2okv]Part B: Essay – Importance of Excel in the Digital Era
Introduction
In the contemporary digital economy, companies are strongly dependent on information and data analytics to facilitate decision making and financial forecasting (Tiwari, 2024). Microsoft Excel is a spreadsheet programme that is commonly utilised in the organisation, analysis, and presentation of business data (Charlesworth, 2024). It enables organisations to do calculations, monitor financial data, and visualise the trends in form of charts and tables. These features render Excel a vital instrument to entrepreneurs and managers to analyse the performance of a business and predict outcomes in the future (Microsoft, 2023). The Campus Brew UK project provides an example of how digital tools can facilitate planning and informed decision-making in small businesses by creating a financial projection of the first year of operation in Excel.
Main Body
Role of Excel in Business Financial Planning
Excel is very important in business financial planning of all organisations. Spreadsheets are often applied to monitor revenue, expenditure and profitability in time at the companies. Excel is flexible which means that organisations can design their own budgeting and forecasting models depending on the needs of their businesses (Harrison, 2024). As an example, the sources of income and costs of operations can be structured into monthly spreadsheets which will assist the managers to know the financial performance and future investments. Spreadsheet also assists businesses in analysing the cash flow patterns and also detecting possible financial risks. As Adisa (2025) demonstrates, numerous organisations are still experiencing budgeting and financial planning on Excel because it is flexible, available and affordable to use than specialised financial software. This renders Excel very convenient to start-ups and small companies that need effective financial management tools.
Data Analysis and Decision Making
The most valuable benefit of Excel is that it can be used in data analysis and decision-making. Companies are able to store huge amounts of information, use formulas and create charts, which can identify trends and patterns (Raubenheimer, 2017). Excel transforms raw data into valuable information that can be used to make strategic choices through such tools as pivot tables, graphs, and conditional formatting (Microsoft, 2023). As an example, the data concerning the income and expenses may be analysed to assist managers in assessing the profitability and identifying whether a business model is sustainable. The owners of the business can also compare the financial performance at different months using visual representations like bar charts (Raubenheimer, 2017). Excel can assist organisations to make evidence-based and informed decision by providing data in a format that is easy to understand and thus enhances operational efficiency and performance.
Efficiency and Automation in Excel
Excel is also efficient in organising an organisation by automating and performing calculations using formulas. The SUM, AVERAGE, and other financial formulas can also be used by the user to carry out complex calculations automatically, which minimises the likelihood of mistakes that could have occurred during manual calculation (Corporate Finance Institute, 2024). Automation features such as macros and templates also help save time by automating repetitive work on behalf of business professionals. Excel has also been used in financial management to compute total income, expenses, and profit margins automatically through inputted data, which business can quickly assess their financial health (Bailey, 2024). These automated functions are more productive and help organisations to work with massive data in an easy way. This makes Excel still a key to financial modelling, budgeting and operational planning in most industries.
Excel in the Digital Business Environment
Decision-making in the digital business world has become more critical today due to the use of data (Tiwari, 2024). Excel helps in this process because it allows organisations to gather, arrange and examine business data. The software combines the data analysis tools, charts, and dashboards that enable managers to monitor business performance on real-time basis (Microsoft, 2023). Moreover, Excel facilitates forecasting, and trend analysis which helps companies in making predictions about the future of their financial performance and strategize on how to approach the future. The use of spreadsheets is still a trend among many companies in the digital transformation strategies due to its flexibility and integration with other business software solutions (School of Coding & AI, 2025). Consequently, Excel is still useful to small start-ups as well as large organisations that are in the digital economy.
Conclusion
Overall, Microsoft Excel remains an effective solution in the digital age of financial data management, business performance analysis, and strategic decision-making. Its flexibility, analytical analysis and automation features specifics make it quite beneficial to start-ups and small businesses. In the Campus Brew UK project, the Excel software allowed developing a financial forecast that allowed assessing the profitability and sustainability of the business. Financial planning and analysis of data in spreadsheets can help entrepreneurs make better decisions and increase their probability of successful businesses in the long term.
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[bookmark: _heading=h.dpuztslis5jx]Slide 2 – Project Overview
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The current project was aimed at developing a business idea, which is a mobile coffee stand that targets university students and is named Campus Brew UK. This was to be done to find out the student coffee consumption patterns and what prospects an affordable coffee service on campus had. In order to do that, primary market research was conducted through Google Forms questionnaire. The data collected through the survey was analysed in Microsoft Excel in order to establish patterns and insights. According to these results, a Web site, advertising materials and a video advertisement have been developed as means of spreading the idea of Campus Brew UK and conveying the brand message.
[bookmark: _heading=h.xq3seatdsgq7]Slide 3 – Market Research Design
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The questionnaire that was developed via Google Forms was used to carry out the market research in this project. The questionnaire contained ten formatted questions that were aimed at knowing the coffee consumption habits and preferences of the students. The Likert scale was five points, whereby the respondents were allowed to respond on a scale of strongly agree to strongly disagree. The respondents of interest were the university students as they are the major customers of Campus Brew UK. This survey was to be carried out in order to obtain information concerning the demand of coffee by students, their sensitivity to price and the interest of having convenient coffee services that are within the campus.
[bookmark: _heading=h.99ryq7bnve1c]Slide 4 – Data Analysis Process
[image: ]
The survey results were obtained and then the data was exported to Microsoft Excel to be analysed. The responses were organised and percentages calculated using Excel and visual charts were created which aided in determining the trends in the data. With the help of these charts, it became convenient to comprehend the attitude of students to coffee use, affordability, and offers. The analysis was done with an aim of coming up with the most crucial questions that made pertinent contributions to the business concept. Through Excel, the data was interpretable making the findings to be used as a guide to make significant decisions regarding pricing, marketing strategies and the general structure of the Campus Brew UK site.
[bookmark: _heading=h.rqvvijd32adh]Slide 5 – Key Findings from Market Research
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The survey analysis brought about interesting results concerning the behaviour of students. To begin with, approximately seventy percent of the respondents either approved or highly approved that they consume coffee or caffeinated drinks on a regular daytime basis. This validates the claim that coffee is an aspect of the daily lives of students. Secondly, seventy percent of the respondents revealed that it is important to them that affordable coffee is available on campus. Also, a majority of the respondents had indicated that they were interested in buying coffee in a mobile coffee cart that could be found in campus. Lastly, offers and student discounts were also determined to have a great impact on buying behaviour and marketing effort ought to be concentrated on promotions and incentives.
[bookmark: _heading=h.sy5g9g1cxava]Slide 6: Website Development
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The Campus Brew UK web-site is created on the basis of the Wix platform to introduce the business idea in a clear and interesting manner. The web site was developed based on the findings of the survey. The site has focused on affordability and speed since students pointed out that these are key factors that they would use to decide on the choice of coffee at the campus. The menu, brand story and convenience message sections were added to appeal to the target audience. The use of images of coffee, and campus themes was also a visual feature that enhanced a pleasant and recognisable experience to students.
[bookmark: _heading=h.w9msuta0hyfi]Slide 7 – Marketing Materials Design
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The marketing assets of Campus Brew UK were designed on the Canva design platform. Canva led to the creation of appealing promotional posters and graphics that brings to the fore the message of the brand. These were materials based on advertising cheap coffee, student discount and conveniently having access to coffee within the campus. The designs were bold in text, attractive colours and images related with coffee to attract the attention of the students. The marketing materials contribute to raising the brand awareness and motivate students to use the Campus Brew UK coffee service by designing promotional visuals that are appropriate on social media and digital platforms.
[bookmark: _heading=h.cmzl6viaadbp]Slide 8 -Video Advertisement Campaign
[image: ]
Canva was used to create a short video commercial to market the Campus Brew UK brand. The video is an amalgamation of visuals in the marketing materials, and plain promotional messages relaying the value proposition of the brand. The advert emphasises the ease of having a mobile coffee cart at college and the cost-effectiveness of the coffee sold to the students. Through the attractive images and concise communication, the video will capture the interest of the student audience, and the video will motivate them to seek out the coffee cart. Digital marketing using social media that is promoted in the video as well.
[bookmark: _heading=h.s8zag6nwe69b]Slide 9 Reflections and Learning
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This project was a good learning experience in research and digital marketing. I was taught how market research can assist business to comprehend the customer needs and make strategic decisions. The skills that I acquired through this project were the ability to design questionnaires, data analysis with the help of excel, designing websites with the assistance of Wix, and marketing material design with Canva. Another area that I acquired experience in was to make a short video promotion. Additionally, I would like to enhance my knowledge in digital marketing, search engine optimisation, and advanced data analysis in the future to enhance business decision-making.
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Count of Discounts or student promotions would encourage me to buy coffee from Campus Brew UK.




Total	Agree	Disagree	Neutral	Strongly Agree	4	1	2	3	


Comparison of total income and Total expenses for 12 months

Total Income	3950	4200	4500	4850	5250	5600	6000	6250	6650	7000	7500	8150	Total Expenses	3020	3120	3320	3470	3700	3800	4200	4380	4580	4680	4950	5370	




Count of I drink coffee or caffeinated beverages regularly during my day.




Total	Agree	Disagree	Neutral	Strongly Agree	3	2	1	4	


Count of Having access to affordable coffee on or near campus is important to me. 




Total	Agree	Disagree	Neutral	Strongly Agree	Strongly Disagree	5	1	1	2	1	


Count of I would be interested in purchasing coffee from a mobile coffee cart located on campus.




Total	Agree	Neutral	Strongly Agree	4	3	3	


image2.png
70% Drink Coffee Daily

tigh demand for st cafaine The Campus et UK hre o

SO T D Ly S SO
morning cuf





image3.png
The Sighature Brews

Freshy roasted beans and student-friendly prices. Fuel your day
between lectures with our carefully crafted menu.

Espresso Americano Latte
2200 22 260
Morsinfo Moreinfo Mors info

i.-'. = '!'

=

cappuccino Mocha Flat White
260 £200 2

Morsinfo Moreinfo Mors info




image4.png
The Student Fuel Experience

¥

Digital Perks
Povwe your sucysessons whth rewarcs.
Joincur foyaty program for exchsie
Gacounts and es rews aftr very S
cups.




image5.jpg
The Campus
g Brew uxpu

of

zeoffeetime

how do you
take your
coffee?




image6.jpg
PREMIUM

BLEND COFFEE





image7.png
Coffee Sales 3.200 3.400 3.600 3.900 4.200 4.500 4.800 5.000 5.300 5.600 6.000 6.500

3 Snack Sales 600 650 700 750 800 850 900 950 1,000 1,050 1.100 1.200

4 Merchandise (Mugs etc.) 150 150 200 200 250 250 300 300 350 350 400 450

5 Total Income w50 | sa200 | saso0 | easso | esos0 | esoon | seoon | s6os0 | saoso | £noon | erso0 | ssaso |

57 Coffee Beans & Milk 1.100 1.200 1.300 1.400 1,500 1,600 1,700 1.800 1,900 2.000 2.100 2.200

77 Snack Supplies 250 250 300 300 350 350 400 400 450 450 500 550

87 Staff Wages 1.200 1.200 1.200 1.200 1.200 1.200 1.400 1.400 1.400 1.400 1.400 1,600

97 Cart Maintenance 150 150 150 200 200 200 200 250 250 250 300 300

1(; Marketing 200 200 250 250 300 300 350 350 400 400 450 500

117 Utilities 120 120 120 120 150 150 150 180 180 180 200 220

© Toutmspenses | esor0 | ssi0 | e | ssaro | ss00 | ess00 | sa200 | easso | saso0 | casso | sasso | esam |
930 1080 1180 1380 1550 1800 1800 1870 2070 2320 2550 2780





image8.png
Coffee Sales 3200 3400 3600 3900 4200 4500 4500 5000 530 5600 5000 6500
Snack Sales. 0 650 00 750 500 550 %00 950 1000 1050 1100 1200
Merchandise (Mugs etc) 150 150 200 200 250 250 300 300 350 350 400 450
Total Income ~suu@2:B4) -suMc2ce)  |-SuM@2D4)  |-SUMEZEY)  |-SUMG2FY)  [-SUMG2GY)  |-suM@EEy)  |-suM@214)  |-SUMQ@2I4)  |-SUMGR:Ke)  [SUM@2L4)  |-SUMQE2MY)
Coffee Beans & Milk 1100 1200 1300 1400 1500 1600 1700 1800 1900 2000 2100 200
Snack Supplies 250 250 30 30 3% 3% 100 100 450 450 500 550
Staff Wages 1200 1200 1200 1200 1200 1200 1500 1500 1500 1500 1500 1600
Cart Maintenance 150 150 150 200 200 200 200 250 250 250 30 30
| Marketing 200 200 250 250 30 30 3% 3% 100 100 150 500
\ Utiities 120 120 120 120 150 150 150 150 150 150 200 20
 tegme  lowmemy  |sowesan |oipepwy lsovesmn |soeeny  sowcsc |sovmsmy sowsny  soweny  |sowsmay  smwesn |soioeany |
NetProfit/Loss  -BSBI2  =csCI2  -DsDI2  SESE2  SESF2  =GSGI2  CHSHIZ N2 SJSJR SKSKI2 LS SwsMB




image9.png
Campus Brew UK —
Market Research
and Digital
Marketing Project = / Ry

Student Name: Tudor Vas
Student ID:





image10.png
Project Overview

e The present project has created a
business idea named Campus Brew
UK, a university-based mobile coffee
kiosk.

e Market research was based on a
questionnaire on Google Forms, in
order to get an idea of what students
liked.

e Survey data were also analysed through
use of Microsoft Excel in order to
capture trends and insights.

e The findings were analysed to develop
a video ad and marketing materials and
asite.
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Market Research
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Data Analysis
Process

Survey data was transferred to
Microsoft Excel to be analysed and
visualised (Regmi et al., 2016).

Excel charts were used to establish
patterns and trends in the responses of
the students.

Questions with the most insightful
answers were identified to be analysed
further.

The data that was analysed assisted in
informing the business idea, price
policy and the marketing.
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Key Findings from Market

Research

o 70% of the respondents stated that they drink
coffee regularly or strongly agreed that they do,
which means high demand amongst students.

o 70% respondents indicated that it is imperative
to have affordable coffee on campus.

o 70% of the respondents expressed interest in
purchasing coffee at a mobile coffee cart within
the campus.

o 70% of the respondents said they would buy
coffee because it had a discount and was

promoted.
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Website Development

e The Campus Brew UK web site has been created in
the Wix platform to design a simple and attractive
business web site (Prepp, 2025).

e The site layout puts emphasis on low price of
coffee and the on-campus convenience service,
guided by the survey findings.

e Important areas like menu, student-oriented
messages and brand story were also added to
appeal to the target audience.

e Their images of coffee, campus scenes, and well-
written headings were created to make it interesting
and easy to navigate.
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Marketing Materials
Design

+  Marketing materials for Campus Brew UK were
designed using Canva to create visually engaging
promotional content (Roger Coles, 2024).

+ Promotional graphics were developed to highlight
affordable coffee and student discounts.

+ The design focused on attracting university
students through appealing visuals and clear
messages.

+ These materials help promote the brand and
increase awareness of Campus Brew UK on
campus.
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Video Advertisement
Campaign

e Canva was used to produce a short video

Made For Busy Students advertisement about Campus Brew UK

Who Need Energy And and target students. )

Focus e The video is an integration of visual
marketing contents, promotion, and
coffee images.

e The advertisement conveys the brand
message of being able to have cheap and
convenient coffee to students.

o The video will be used to attract the
audience and motivate the students to
stop by Campus Brew UK coffee cart.

— ]

Stay refreshed.
Stay productive.
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Reflections and Learning

I acquired some new knowledge about survey design, analysis of data with the
help of Excel, and creating websites with Wix.

I also enhanced my skills in designing digital marketing and video advertisement
in Canva.
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