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The study has reflected towards the vision of change on the sustainability in the hotel and tourism industry. Understanding related to the terminology sustainability is discussed within the context of tourism and hospitality. Further, analysis related to the concept is also discussed in which sustainable good practices and CSR strategies is explored within the hospitality and tourism industry in the coastal, urban and rural areas. 
[bookmark: _Toc85446628]Sustainability in the Hotel Industry
It is important to sustain the money by reducing in spending the waste, however, it is helpful for the environment in giving the importance to public relations advantages in competing with the operations where they don't care related to the efforts of green. Maintaining sustainability in the hospitality industry should come along since the arrival of the room suggestions where they have reused the towels and save water (Kim et al., 2019). However, hotels and hospitality businesses are now increasingly taking a more mature approach that has incorporated socially responsible practices in making sound environmental policies. Though sustainability has improved the quality of the lives in the hotel industry where they have focused on their ecosystem and preserved the natural resources for future generations.
 Green and sustainability are only beneficial for the industry where they have been able to maximise the benefits in which they have focused on the environmental aspects in the long term. Moreover, CSR (Corporate Social Responsibility) referred to the responsibility that has created a positive impact on society. Hotel industries are managing their CSR responsibilities in making their society well and manage the environmental sustainability that has been given the benefit to the hotel industry. The industry is responding to the changes and progressively turning to the green, whereas in the rural areas of hotels they have not upgraded their . They are following the policies and practices into the place where they are doing recycling and also re-using the grey water and preventing the waste, also reducing the energy (Mohammed and Al-Swidi,2019). All major players in the hotel sector that are running their hotels were working on the strategies where they should be capable of managing sustainability by adopting CSR. 
Maintaining sustainability is all about relationships to environmental management that is focused on economic progress and managing social development. Social concerns are related to inclusivity, promoting the work-life balance, maintaining the environment in growing the hotel industry (Milman et al., 2010). Moreover, sustainability is one of the highlighted major pursuits in many industries where they have worked more in CSR strategy in maintaining sustainability that has been mostly found in the coastal areas. However, the hotel industry has also launched different initiatives in revealing the willingness to support sustainability in putting up the eco-labels and implementing those practices related to sustainable conduct and further adopting the environmental management systems (Tanford et al., 2020). The research has concluded with the increase in the importance of sustainable tourism and formulation of the general principles where clinical attitudes towards the government policy and their implementation have shown significant barriers to the implementation of the sustainable tourism practices. 
[bookmark: _Toc85446629]Hospitality and Tourism Impact 
[bookmark: _Toc85446630]CSR
CSR is exploring that the business has taken an interest in wider social issues rather than the impact on the profit margins that will attract the customers who have shared the same values. CSR is responsible for creating a good business sense in operating sustainability (Moyeen et al., 2019). Moreover, the hotel industry has focused on sustainability where they have focused on the challenges in which they have realised in making the green choices that will benefit them in meeting with their customers (Uyar et al., 2021). This is why CSR is mainly considered as the priority for business leaders all over the world. CSR is one of the domains where companies are implementing social responsibility practices into their business where they have focused on the environment, community and ethics. However, the characteristics of CSR is included environmental concerns, dealing with the communities, use of technology and energy consumption. 
It has been observed that hotels and tourism industries are following the CSR strategy in achieving the competitive advantage by reducing the negative impact on the business of society specially in the urban areas (Tuan et al., 2018). However, in a contemporary highly polluted environment there is an increase in the number of customers that have insisted on the products and services that have not been threatened by the natural environment. For maintaining sustainability CSR strategy has become more successful than has been managed in high profits. Though companies should consider the influences of CSR strategy on the business performance where they have strengthened their business environment in increasing the value of corporate and ensures that they have been capable enough in managing sustainable development. 
Moreover, CSR has measured the tourism business where they have been comprised to look over the responsibility in the use of natural and the cultural resources in which they have minimised the pollution and waste, suppliers and guest and manage the fair use of the local products and services. Most hotels and tourism companies have increased their social capital in attracting their customers by supporting green initiatives (Akter et al., 2020). However, by making those green changes they have gained an edge in the community and making everything more marketable as this will increase the social power. 
Further, the policies have also affected the industry where they should focus on running the environmentally friendly business where they should reduce the reliance on natural resources by installing solar hot water systems. However, using products that have been made from recycled materials where think green has become one of the slogans while managing the system.
Sustainable development has focused on the three major components where economic growth, environmental stewardship and social inclusion were the major parts in managing the business. Though the savoy hotel is one of the examples that are leading in the UK as they have adopted the CSR strategy through which they have managed their hotel system by adopting the green economy (Mohammed et al., 2019). The research has found that stakeholders and executive CSR hotels have increased consumer loyalty to the image of hotels by adopting green marketing. The hotel has incorporated energy-efficient appliances, upgraded their low flow toilets, also maintained the motion-sensing lightning in their common areas, and also installed the CFL lights in the overall hotel.
It was also explored that Costsaver is one of the tourist industries that has also focused on the natural and their cultural resources in which the minimisation and waste have been considered in which they have focused in reducing the cost where they have implemented the technology in upgrading their system to grow and manage the system of the company (Verma et al., 2018). Moreover, CSR in tourism has been guided as one of the business policies where tourism companies have integrated with the environmental and social concerns in their business mission where strategies and operations have interacted with the stakeholders. However, they have maintained their company by adopting sustainable tourism that has referred to sustainable practices where they have created an objective in minimising the negative impact and maximising the positive. 
[bookmark: _Toc85446631]Impact on Tourism Industry
Most of the company acts has explored CSR where they have turn on the activation that has promoted environmental sustainability. Though Indian tourism is also one of the biggest contributions in the service sector where they have contributed significantly to the economic development of a country. Though the tourism industry has created a high impact on the legal and environmental issues and also on the social conditions (Yadav et al., 2017). Moreover, most of the tourism companies has adopted the approach where they have aimed in creating the long term stakeholder value through implementing the business strategy that has focused on the social, environmental, ethical and economic dimensions in doing the business. 
The main aim of CSR is to maximise the company their overall influence through different stakeholders of the society. The research has criticised the contribution of the existing scenarios where CSR in the tourism industry has explored their strategies for the better quality of services and corporate obligations towards the stakeholders (Asadi et al., 2020). Moreover, most of the tourism companies have adopted the strategies of CSR through which they have been capable in improving the employees working conditions through which they have been capable in giving adequate compensation and recognition to their employees, providing ongoing training and development, and also maintaining of the green sustainability those are all of the required points where they should focus. Companies are also focusing on the strong framework in addressing in which new energy has come over with the challenges in which they have adopted the green economy. Further, sustainable alternative fuels have represented the promising and win-win solution where the avaibility of the fuels have given the guarantee through policies that have incentivised the development and also the deployment in the companies. 
Moreover, companies have also adopted sustainable energy sources in managing the cost and they have also taken the CSR initiatives in minimising the legal and contractual requirements where they have replaced the role of a government and also collecting the bargaining and effective industrial relations. They have followed different key factors of CSR where they have established the principles covering the social and environmental responsibilities.
Further, it was also observed that CSR is all about delivering sustainable value and providing long term benefits for the stakeholders (Mukherjee et al., 2019). Though CSR consists of the integration of economic, ecological and social aims into the company business strategy. Most of the hotel chains have identified that having a good social policy has developed a good business sense. As they have to acknowledge related to the importance where they have a sound social policy that has motivated and satisfied the workforce as most of their staff are those people who used to interact with the customers. 
The hotel and tourism industries groups have promoted the aviation sustainable growth in giving the benefits in the global society by investing in the technology and also improving the operational efficiency and also building and using the efficient infrastructure and also creating an impact in upgrading the positive economic instruments in giving the incentives (Njoroge et al., 2019). Moreover, sustainable policies have aimed in transforming the living where they have adopted through mitigation and adaptation action in optimising the conditions in a way where they have maintained. As they have allocated their resources by adopting different technologies in managing the hotel industry.
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It has been concluded that sustainability has saved money by adopting the technology and managed their public relations through competing in the market. Though sustainability in the hospitality industry has come over with the arrival of in-room through suggestions in saving the water and also managing the system of hotels and tourism industry by adopting different approaches and implementing the policies. Further, most of the companies have focused in adopting sustainability where they have been able to fullfiled the needs of social, environmental and economical requirements. The report concluded the exploration related to the toursim and hotel industries in which they have adopted the CSR strategies. Most of the effective strategies that has been applied are one of the Urban areas as compared with the Rural and Coastal areas. 
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