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[bookmark: _Toc122977159]Introduction
Samsung is one of the most successful firms in the United Kingdom, and a major part of its success can be attributed to the widespread adoption of the brand's televisions. A highly successful and financially stable corporation, Samsung has been in the television business for many years (Aigner-Walder, 2015). The television business is becoming more popular, and as a result, there is a plethora of information that can be gained by analysing Samsung's television sector. The purpose of the research is to identify and investigate the elements that are contributing to the growing demand for Samsung's television products. In this piece, we will investigate a few factors that have a significant impact on the demand for TV products in the UK. The impact that the aforementioned factors have on the "price elasticity of demand" is another factor that is taken into account.
[bookmark: _Toc122977160]Explaining Samsung's Industry and Offerings
[bookmark: _Toc122977161]Assessment of a Samsung Product
In large part, Samsung's dominance in the British market may be attributed to the company's performance in the television sector.
[bookmark: _Toc122977162]The reason for choosing Samsung TV
For the purposes of this study, the major reason for adopting Samsung TVs is to get a better understanding of the artificial industry in the UK. This medium offers a lot of data on the growth of the artificial sector as a whole as a result of the widespread adoption of televisions, which has resulted in a multitude of developments across the whole artificial sector (Albarran et al., 2018). There has been substantial progress made in the area of artificial intelligence (AI) by Samsung and other firms. By virtue of their many settings and configuration possibilities, Samsung TVs are able to satisfy the major need in the market for displays that are extremely flexible and configurable.
The reason why Samsung's L.E.D. TVs are becoming more popular is because they provide users a watching and gaming experience that is of a higher quality (Anderson, 2019). After the horrible events that took place in 2021, study into the television business could be able to help in the construction of surveys and analyses of the influence that COVID-19 has had on firms. It is helpful for communication with clients and seasoned business owners, as well as for the planning and evaluation of a diverse array of business activities.
The progression of an industry may be measured by observing how many more digital or artificial products are made accessible to customers as time passes (Arblaster, 2018). In the field of artificial intelligence, Samsung is one of the leading organisations, which has encountered severe competition from a number of other companies.
Studying and analysing Samsung's business may help one comprehend the lightning-fast expansion of technology that has occurred over the course of the years (Ellickson, 2013). Televisions have come a long way from their early days of just displaying pictures in black and white. Many of today's models have 3D visualisation capabilities that give the impression that the images on the screen are being reflected in a mirror. Televisions are one of Samsung's most popular products, and the company's success has had a significant influence on the consumer electronics industry as a whole.
[bookmark: _Toc122977163]Demand and market equilibrium analysis
The desire of customers to acquire products and services at a certain price is the driving force behind demand. According to Baares and Altmann (2018), demand is calculated by adding up all of the possible purchasers at a certain price during a specific period of time. Researching what their customers want and using that information to guide strategic planning and product development is a necessary step for companies to take in order to provide superior service to their audience.
When it comes to the distribution of TVs, maintaining a healthy market balance is another important factor for Samsung. When supply and demand are in equilibrium in a market, there is neither an excess nor a deficit of any given commodity or service (Chang et al., 2018). The decrease in the cost of things, which is the result of an increase in the quantity of those things that are available for purchase, has caused a surge in the demand for those things. On the other hand, the market will react by raising prices if demand for a particular commodity or service decreases because supply has decreased. This illustrates that factors such as the price of the product and its availability have major impact on the demand from consumers. The cost of products, their availability, and the demand from customers are all interrelated (Gregorio et al., 2018). In order to assess the market demand and equilibrium for Samsung televisions, it is required to conduct an analysis of the many factors that influence the sale of televisions in the market.
Price of substitutes
One excellent example of a projector that has evolved into a well-liked substitute for televisions available on the market is the Lemo projector. These cutting-edge projectors have a high resolution and provide pictures that are comparable to those produced by Samsung's televisions (Martinho, 2019). It is possible that the pricing of different alternatives will have a substantial impact on the demand for television in the market. One of the reasons why the recent decline in projector costs can be harmful to the television business is due to Samsung's pricey high-definition TVs. The unreasonably high cost of projectors at the time of their first introduction to the market in the 20th century allowed televisions to soon supplant them as the most popular home viewing equipment. The artificial industry, on the other hand, has seen major developments in projector technology in the 21st century, and the price of such projectors on the market has been continuously falling. Because of this, there is a possibility that demand for Samsung's televisions may decrease in the several nations in which the business operates. As a result of the decline in the prices of projectors, more customers are opting to purchase models that provide the same capabilities without breaking their budgets (Meinlschmidt et al., 2018).
Price of complements
When a product is paired with the appropriate accessories, it has the potential to provide the highest possible level of service to the demographic that it was designed to serve. The prices of these accessories have a considerable impact on the amount of demand there is in the market for products (Aigner-Walder, 2015). The watching experience of viewers may be improved with some television devices, such as digital video recorders (DVRs). By employing these choices, customers are able to pause live TV, record it, and rewind it. Customers have reaped significant benefits from these television features, and the membership costs are not excessively costly, particularly when one considers the price reductions that have occurred over the course of the last several years. These personal video recorders have been a significant contributor to the growth in the market's demand for television devices from manufacturers across the board, not only Samsung (Vanek, 2017).
Buyers' disposable income
Even while the outbreak has not had an effect on the incomes of some customers, it has had a substantial negative impact on the income of a great number of other consumers in the United Kingdom (Wall and Leitner, 2021). The volume of the market is directly impacted by factors such as the buying power of customers. Before the pandemic, the income of customers was robust and stable; now, as a direct effect of the epidemic, their income has significantly decreased. There has been a decline in sales of televisions across a number of different areas in the United Kingdom. The pandemic has caused a decline in the amount of money spent on products connected to television. A significant number of British customers have seen their purchasing power decrease, which is to blame. When people have more money, they have a greater need for a variety of products and services. On the other hand, when people have less money, the demand for such things decreases (Sears and Lawell, 2018). It is possible that this will have a significant negative impact on the area of artificial intelligence.
Customers taste
Since televisions were widely accessible, the tastes of customers have had a significant influence on the demand in the market (Teece, 2019). The preferences of customers are always evolving as higher-quality televisions that provide more vibrant pictures become more commonly accessible. The expectations of customers have been gradually growing, which has led to a gradually growing demand for consumers. Given the high expectations of customers and the severe competition that Samsung faces in the market for artificial intelligence, it would be imprudent for the business to compromise the visual quality of any future TVs that it produces. Therefore, enhancing the visual quality and resolutions of televisions may be able to assist in addressing the main demands of customers. To live up to the great expectations that its customers have for the company, Samsung is always exploring innovative concepts in the development of its most recent generations of televisions (Albarran et al., 2018). As a consequence of this, the production of the firm increases, and the company's name becomes more well-known in other fields. One possible inference to make is that the preferences of customers have a significant impact on the amount of product demand.
Consumers' anticipations and needs
Customers of Samsung believe that the price of new television items would increase, but as a consequence of the coronavirus epidemic in the United Kingdom, their disposable incomes have been decreasing. Because of this, it's possible that this may slow down the television market in the UK (Anderson, 2019). It's possible that the market's demand for other Samsung consumer devices may decrease as the business continues to produce more and more televisions. Because of the pandemic, a great number of AI businesses have come with the same difficulty. The issue has been masked by Samsung's efforts to disguise it by enhancing previously released products with graphics and video of a better quality. The corporation is unable to lower prices because of the increase in the cost of resources that are employed in the product development process (Arblaster, 2018). Since of the elevated price expectations that customers have as a result of the COVID-19 event, this has developed into a severe issue for the corporation because there is a possibility that demand for televisions could decrease. However, potential customers who have fewer financial worries have shown a desire for new products despite the high pricing of these goods.
Demographics
Market researchers see the large and affluent British people as prime target clients for Samsung. Since more famous people live in the UK, more people want Samsung's premium features, increasing demand in the country's affluent markets (Bañares and Altmann, 2018). As the middle class expands in the UK, so makes the demand for Samsung's televisions.
[bookmark: _Toc122977164]Variables influencing the price elasticity of demand for Samsung's TV product
Projector alternatives have emerged as a competitive challenge to Samsung as their prices have dropped. Since demand is inelastic, the significant drop in product prices has significantly influenced "price elasticity." Inelastic alternative goods explain why TV demand has fallen compared to projector demand (Chang et al., 2018). Projector manufacturers may have the edge over Samsung in the television market. Complementary product pricing seems very elastic, which is good news for Samsung as it tries to increase demand for TVs. The demand for TVs in the UK market has risen thanks to these add-ons. PVRs, which allow viewers to record their shows and watch them at their convenience, are a great example of a device that complements TVs Ferreira (Gregorio et al., 2018).
Customers like being able to record, rewind, and use many other functions, contributing to the product's rising popularity. The cheap pricing has aided the demand for television items in the United Kingdom market for subscriptions to these features (Martinho, 2019). Accordingly, this component suggests that demand is quite flexible. Samsung's demanding clientele stands for the malleability of demand for the brand's products. Rising consumer expectations greatly affect the market's need for television commodities. A successful business understands its customers' needs and strives to meet those needs to increase its revenue and position in the market. The market for television items benefits from this variable's elasticity (Meinlschmidt et al., 2018). High-definition TVs with PVR capabilities and other desirable features have driven market growth. In today's environment, when everyone from news junkies to couch potatoes needs a way to relax and catch up on their favourite shows, Samsung's line of TVs is an absolute must-have. As there was nothing else to do and people wanted to pass the time during lockdowns, TVs quickly went from being a luxury to a necessity during the epidemic. As individuals had more time on their hands and television provided an easy way to pass the time during the epidemic, television sales began to rise sharply (Sears and Lawell, 2018).
Projectors, which may be used in place of TVs, are seen as luxury products by consumers because of the market's extreme adaptability to changing preferences. Customers spend a large percentage of their disposable cash on Samsung TVs and the monthly services they subscribe to. The personnel of Samsung can raise their profit margins and output thanks to these elements, which are elastic in nature (Wall and Leitner, 2021).
Samsung has to create a price strategy that would assist in raising product demand in the market even though consumers' disposable incomes are falling (Teece, 2019). The cost of Samsung LEDs has increased significantly, mostly due to different government laws and the pandemic. The skyrocketing cost of the components used in TV production has increased retail costs. The proliferation of manufacturing methods in the economy is largely to blame. Even if there has been a significant drop in income among working-class clients in the nation, Samsung must adopt price plans that might aid them in raising the demand for television. A number of complaints from dissatisfied clients are a direct result of this. Subscribing to the pricier personal video recording options on TVs is not cheap (Vanek, 2017). There is potential for a rise in demand if the cost of TVs with built-in video recorders is reduced. These services may gain popularity with affordable subscriptions even among the UK's middle and lower classes. The company might increase demand for LED TVs by offering discounts.
Putting more of the value in the hands of consumers by selling televisions at cheap costs may boost product demand. But to do this, the company will need to cut back on production and choose the best supplier to provide the most competitive costs on raw materials (Ellickson, 2013). The market price of TVs may be lowered by cutting expenses in the manufacturing process. Even among the working classes of the United Kingdom, which have suffered enormous losses due to the epidemic, this may increase demand for television items.
[bookmark: _Toc122977165]Conclusion
Product demand in the market may be affected either favourably or adversely by a number of different variables. The company's primary goal should be to boost product demand by concentrating on the primary elements that have the most bearing on product success. This research focuses on Samsung's television division because of the company's growing popularity, which provides useful data for other business areas. The paper analyses the many elements that contribute to the growing demand for Samsung televisions and identify the demand and "market equilibrium" of such goods. Several variables that have a substantial bearing on the demand for television goods in the UK have been taken into account. The effect of the aforementioned elements on the "price elasticity of demand" is also considered.
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