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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded very quickly. As soon as I entered the hyperlink in the Google search bar, the website loaded with minimal buffering. Although in a mobile device the loading took a little more time.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are several subpages on the website. However, all of those are hidden behind a menu bar. The menu bar itself is hidden with a symbol representing it at the top right corner of the main page. Navigating through the sub-pages is also very smooth. Although the menu seems very occupied at first glance due to several subpages, navigating through them is easy. A prospective customer can easily navigate these by using the menu symbol and get back to the home page whenever they want by clicking the logo of the business. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the booking options are available on the website, and a customer can make a booking via the webpage. In the home page of the website, there are two booking options provided, one to book a room at the hotel and another to book a table in the restaurant. Clicking these buttons will take the customer through various room and table availability options, which are very easy to understand and make the booking process fast.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement area for the usability of the website that caught my eye was making the home page more informative and attractive, and reducing the burden on the menu bar. As stated before, the menu bar seems messy as there are several sub-page options. One issue was navigating through Peach Pub, which was a subpage but took me to a whole different website with no option to get back to the main page other than clicking the back button on my browser. This should be improved.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks average in my opinion. Though it is simple, there are not many images to make it attractive to the eyes of a customer at first glance. Also, the about section presents one large paragraph, making it look less pleasant. However, there are no differences regarding the look of the webpage on a computer or on a mobile device. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Apart from the home page, I was impressed by the presentation and use of imagery and slides on other pages. The colours were in sequence with the logo, which was pleasant. I really enjoyed looking through their gallery, which had many images of the property and customers as well. The Peach Pub webpage was also very organised, even more so than  The High Fields. Although it was in complete contrast with the main website, it had an exciting prospect. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	Answer: No, the website did not have a real-time chat tool, which made inquiring about products difficult. Although they provided a contact number, this can be less efficient in busy times. Also, the feedback option for the website is only available for Peach Pubs and not The High Field. They also do not have any page for customer reviews or ratings, which makes inquiring through reviews impossible (Ponzoa, and Erdmann, 2021). 


	Question 2d – How effective are the social media links on the website?


	Answer: There are two social media links provided at the end of the website, one for Facebook and the other for Instagram, and both work effectively (The High Field, 2024). One-click and the links directly take you to their Facebook or Instagram pages. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are not made very clear on the website. For instance, there are options for booking rooms on the home page, and the menu also holds many options, such as a page called Stay with us, with subpages like Our rooms showing room options, perks and offers, and exploring Birmingham, but all this information is very hidden behind the menu. At a glance on the home page, one will not be able to learn about these services. Also, the overview provided on the home page only states services related to the restaurant and a few other facilities, such as booking a studio and so on. Additionally, the booking service for parties and other occasions is also hidden down in the menu. These should be put in a visible position on the home page.  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: This is a significant downside of the website. There are no customer reviews provided anywhere on the menu or on the homepage. There is an option for feedback, which only allows customers to give feedback on Peach Pub services, but no one else can see the feedback. This was very unimpressive as many customers decide on visiting places based on ratings and reviews, this aspect of the website defied the purpose of creating an informative website that has a social responsibility section.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The room options are very impressive, and the images on the website look high-quality. Additionally, the images in the gallery, restaurant services, booking services, and other options on the menu seemed well-arranged and professional. This gave an impression of the business being high quality. I would like to use the restaurant services to try the food which looked good. However, as their wine collection seems prominent, I will recommend my wine-loving friends to try that out. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made very clear for all of their services. Also, yes, the prices reflect the quality of services shown. For instance, the room booking service shows how much it will cost for which services. For a room, there is a different price, and for breakfast and bed, the price is different. Also, the list of amenities that comes with the rooms is also given with pictures. Although there are no real customer reviews to evaluate the truthfulness of the images but just from looking at the pictures, the services are deemed to be high quality. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Aesthetic hotel in Edgbaston

	
	2. Good Food in Edgbaston

	
	3. Fun Pubs in Edgbaston

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, all three searches showed the High Field at the top. When searching for Aesthetic Hotels in Edgbaston the hotel came in the 3rd option, and the latter two showed in the top two. 

	Section 5 – Reflection and Conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, in modern UK businesses, a website now has more relevance than ever. In the busy life of an individual, booking a service using a phone call, email, message, or by visiting a place seemed too much of a distraction. Hence, a service booking process using a well-informed website is appreciated by many people. Statista (2024) showed that in 2020, the growth of e-commerce businesses or purchases through websites increased by 47% and continues to rise to date. This only proves that businesses serving via a website are the ones ruling the modern UK business. I personally prefer websites over any other medium to communicate with a business. Although websites with a real-time chat tool are far more preferable buty in general, websites make the process of booking services or purchasing products easier and hassle-free (Santos et al., 2023).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The first thing I would suggest is to put more emphasis on designing the home page. This is because a home page works as a representative of a business, and it should display all services in an attractive manner that does not look messy but gives a first-time customer an entire overview of the business and its services. I will also suggest making the menu bar cleaner with fewer subpages. The main pages should be kept in the home page tab, similar to the one in Peach Pub. The website Peach Pub should have a button to redirect to The High Fields as well. The two most important changes I will suggest are to include a real-time chatbot for customers to make additional queries and a customer review page where customers can share their experiences and rate the services, and others can make decisions based on that. 
These improvements will make the website interactive and more informative, which will help the website get more traffic. An interactive website also enhances customer satisfaction. A well-designed and informative homepage will be the starting point for making the website informative (Qin et al., 2025). 
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