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The Future Of Hospitality And Is It Profitable To Be Green?


Introduction
With the elaborate network of interlinked components of hotels, restaurants, travel agencies, and other transportation services found in the hospitality industry. The sustainability issues need to be explored to understand if the financial profitability can be sustainable and socially and environmentally responsible. Moreover, it is important to understand the relationship between these variables if businesses are to thrive in the industry over a long period. This study examines the hospitality of the future concerning the bottom line of environmentally friendly practices. The paper assesses whether the famous claim attributed to Milton Friedman in the 1950s, “the social responsibility of a business is to increase its profitability,” remains valid in contemporary hospitality. To achieve this, we will critically examine how the industry has tried to balance the financial objectives against the consumer's expectations amidst changing environmental and social issues. Milton Friedman’s influential view asserted profit maximisation as the sole objective of a business (Robe, 2012). He stated businesses should pursue economic objectives for society’s indirect welfare via job creation and economic development. The paper will analyze the endurance and relevancy of Friedman’s viewpoint, especially when many are concerned with environmental issues and social responsibility. The international world is currently faced with serious issues on climate change, diminishing natural resources, and social inequality. This calls for the adoption of environmentally sustainable practices by the hospitality industry. Consumer trends are now moving towards environmentally friendly and socially responsive choices. Thus, business leaders in the industry must evolve or become redundant. This report discusses the importance of matching business profits with broader social and environmental objectives and the current paradigm shift in the modern hospitality industry.

Sustainability in the Hospitality Industry is it still relevant
Sustainable tourism should boost the economic health of the host communities. Nevertheless, most hospitality industries, especially in developing countries, are riddled with the problem of equitable distribution of economic benefits. This goes beyond just the financial viability of businesses where employers are fairly paid, local employment is generated, and the interest and sustenance of SMEs are supported. Social Sustainability focuses on the local culture and community and its impact on tourism and hospitality (De Lange & Dodds, 2017). That entails the conservation of culture, embracing multi-culturalism, and ensuring that there are no adverse effects like crowding people out of their neighbourhoods. Social sustainability is assessed by analyzing how businesses interact with local community members and contribute to their well-being. Environmental sustainability focuses on a reduction of the industry’s environmental footprint (Saeed et al., 2021). It should go beyond being “green” and involve a comprehensive assessment of resource utilization patterns and sustainability principles, which include efficient energy usage and protection of fragile ecosystems. Measuring environmental sustainability involves critically analysing what businesses are doing and committing to reduce their adverse impacts.
John Elkington's Triple Bottom Line (TBL) concept proposes a threefold framework for evaluating business performance: economic, social, and environmental (Alonso-Martinez et al., 2021). Each element provides a comprehensive perspective on sustainability within the hospitality sector. The financial aspects of TBL concerning economic sustainability pertain to the economic sustainability of business ventures participating in the TBL sector. Such a call entails an examination of whether the industry can make profits and consider other consequences, such as fair pricing, local economic development and financial sustainability in times of crises. Social sustainability within the TBL focuses on the industry’s influence on societies (Miller et al., 2007). Social sustainability should be critically evaluated, which encompasses the industry's engagement with the local cultures, the wellness level of the workers and the mitigation of social disparities that may be aggravated by tourism. Regarding environmental sustainability under the triple bottom line framework, it emphasizes the industry’s ecological responsibility. An intensive assessment considers raw material usage, waste production, greenhouse gas emissions, and veritable green operations.


Finance vs. Sustainability
Sustainable initiatives towards green, such as sustainable supply chain management, energy efficient operations and waste reduction, also contribute to sustainability and help increase financial resiliency and competitiveness in the emerging marketplace. The need for eco-friendly and ethical sources of products and services as far as hospitality is concerned lies in sustainable supply chain management in the hospitality industry (Chen et al., 2010). Not only does this practice support local communities, but it also ensures that there will be sustainable resources in the future. Critically analyzing the energy efficiency in hotels and resorts has a huge cost-saving potential. Such investments also promote long-term financial stability through minimizing environmental impact. Through waste reduction and recycling analysis, it is clear that there are opportunities for cutting down operational costs and environmental impact (Ramirez & George, 2019). Waste recycling programs, composting, and responsible waste management are not only cheaper than landfills but also evidence of being eco-friendly, which will attract environmentally conscious customers. The hospitality industry has always been profit-oriented and prioritised profits. Such a profit-first process usually comes along with sustainability problems. Hospitality businesses are focused on delivering immediate returns to investors and quarterly numbers. Such concentration on short-run gains may result in choices with little consideration for long-term viability. The hospitality industry is competitive, with many players trying to capture market share (Legrand et al., 2022). Such a competitive environment could even give rise to a ‘profit-centric’ marketplace in which cutting costs and boosting sales would take priority over sustainability. Investors usually require publicly traded companies to generate impressive financial figures. Such pressure hinders companies from taking long-term and often high-payback sustainable investments.

Responsibility for Environmental Soundness
Environmental soundness in the hospitality industry is a joint effort by various organizations and consumers who cannot be left out. Several issues emerge as critical points in the examination of business responsibility. To begin with, businesses need to articulate their commitment to environmentally friendly production as a core value. Nevertheless, it is important to note that some companies have been slow in embracing real sustainability efforts, with many opting for mere greenwashing programs that generate a pretence of corporate responsibility. Businesses’ internal policies and practices are also of equal value. This includes assessing how much they cut down on wastage, energy costs, and green investments. Moreover, reputable companies are committed to treating their employees fairly and ensuring the necessary labour remuneration. These also include transparency and reporting. Socially responsible businesses publish data about their sustainability measures and environmental liabilities (Post et al., 2011). Unfortunately, however, some firms do not disclose all information and may even resort to selective reporting to appear better than they are. Another vital factor that is revamping the industry is consumer-driven sustainability. With consumers turning to greener, more responsible options for hospitality services, businesses must catch up and integrate green practices into their operations. Travelers likewise require honesty and accountability because they want to be sure that their options go hand in hand with their principles of environmental conservation and social responsibility. The choices consumers make can influence the way business is done, but it is the discerning consumer that must avoid being victimized by an enterprise engaged in “greenwashing” (Nurse, 2022). Also, it is important to study industries' examples of environmental responsibility as this provides a practical view of sustainability. These eco-certifications and standards like LEED and Green Key are concerned with environmental responsibility, however, the many certifications lead to questions on credibility and the requirement to consolidate the industry. Eco-friendly architecture, wildlife conservation efforts, and responsible resource management are all sustainable tourism practices that help protect the environment and improve the guest experience (D’Alessandro, 2016). Nevertheless, they have diverse results, underscoring the importance of authentic determination. The concept of environmental soundness also depends on training and engaging guests. There are some hotels and resorts which offer information and activities to promote responsible behaviour, but their success is inconsistent. Instead, businesses should inform and engage their guests as they come across genuine green marketing.

Sustainable Tourism Models and Concepts to see if Hospitality can ever be Green
A. Doxey's Irridex model
The Irridex model by Doxey is a useful tool for understanding the possible negative effects that tourism may cause on host communities and destinations. The study underlines the importance of critically analysing the causes and measures against such problems. The Irridex model identifies four stages of tourist irritation: Euphoria, Apathy, Annoyance, and Antagonism (Mohamed & Mohamed, 2010). In the hospitality sector, this would first be observed in the form of hospitality and excitement at the beginning, then indifference and rising irritation over-tourism and finally antagonism. However, critical evaluation demonstrates that as the destinations proceed through these stages, hospitality companies can encounter shifts in public opinion and local assistance. This may also affect their profitability and longevity. To determine the effectiveness of the Irridex model, mitigation strategies become necessary. Businesses should adopt responsible tourism activities in the Euphoria and Apathy stages to delay the annoyance stage (Fan, 2023). However, key strategies in the latter stages of destinations’ life cycle may include community involvement, capacity ceilings, and product diversification in tourism to mitigate adverse effects. A critical analysis of this reveals that one of the ways which can be applied to minimize this is through stakeholder engagement. Businesses should work with local communities to respond to matters and develop win-win solutions. Stakeholder engagement varies from participatory planning to community-based tourism and benefits for local people (Giampiccoli & Saayman, 2018). Effective monitoring and feedback approaches may evaluate the Irridex stages. Therefore, businesses need to conduct a thorough analysis of the level of satisfaction that tourists and locals feel using surveys, feedback platforms, and social listening platforms to follow any change in sentiment. Through regular assessment, strategies can be adjusted on time to sustain equitable balance.

B. Butler's Tourism Area Life Cycle (TALC)
Butler’s TALC model offers a theoretical framework for understanding how destinations change over time. Firstly, the TALC model involves a detailed discussion of where a specific destination is from the lifecycle perspective. Thus, this assessment gives an insight into the unique challenges and possibilities concerning sustainability. Similarly, the exploration and involvement stages may necessitate responsible planning and sound infrastructure. A critical assessment of the TALC model calls for the formulation of customized strategies corresponding to a particular stage of the chosen destination (Ly, 2018). Businesses should also aim to develop an infrastructure which will be sustainable to support its functioning during the growth and consolidation stages. Destination’s progressive state through stages, as shown with the TALC model, emphasizes diversification and innovation. A critical view is required because businesses must become culturally diverse and provide ecologically conscious products or services to stay ahead. These marketing and promotional strategies must be critically evaluated and adjusted to coincide with the destination’s stage in the TALC (Kruczek et al., 2018). Therefore, in the mature and possible decline stages, marketing efforts must be aimed at a sustainable and authentic experience which draws travellers who support responsible tourism. The critical analysis highlights the importance of collaboration and collaboration is in enhancing sustainability. Therefore, businesses should involve local communities, NGOs, and government authorities to jointly address environmental protection, social responsibility and economic development issues. Continuous monitoring and adaptations are stressed in the TALC model, highlighting that destinations are dynamic. Being in a state of readiness all the time is crucial for businesses, constantly reviewing their approaches while remaining flexible to stay relevant with time.

Financial Resilience for Sustainability
The financial aspect of the business is closely related to resilience and sustainability in the hospitality industry. Detailing how these relationships exist and a thorough investigation into this reveals some important aspects which demonstrate their interconnectedness. The hospitality companies dedicated to sustainability must be financially resilient over a longer period. Most sustainability initiatives are associated with initial investment in green technologies, capacity building of employees, and responsible sourcing (Arora et al., 2020). These initial costs may be financially straining to the company, hence the need for financial stability in coping with short-term financial pressure but long-term sustainability benefits. Saving is another crucial connection between financial stability and sustainability. For example, sustainability practices like energy efficiency and waste reduction would translate into savings of millions of dollars down the road. Critical analysis of the importance of strategic analysis highlights the way businesses can realize their investments as well as savings that lead to financial resilience and stability. The relationship between financial resilience and sustainability is further reinforced through reputation and customer loyalty. Green business practices can improve an organization’s image and attract environmentally conscious consumers (Deshwal, 2015). On the other hand, an analytical approach points out that sustainable businesses can use those actions to make their customers loyal and thus obtain a competitive advantage as they are more financially stable. It also entails regulatory compliance, another link between financial resilience and sustainability. Sustainability efforts are now being increasingly demanded by governments as well as industry standards. Failure to comply with such guidelines by businesses may result in penalties and damage to their integrity. This provides financially resilient businesses with the ability to adapt to these regulatory changes while investing in compliance without compromising their financial positions. Analyzing case studies of financially stable and sustainable hospitality firms provides an opportunity to learn important lessons on attaining financial stability and sustainability. These companies like Accor or Marriott illustrate how sustainability becomes money, the image of responsible tourism, and financial stability. A good example of this relationship of financial resilience and sustainability is the “Serve 360” program of Marriott International. “Planet 21” is an Accor company program concentrating on environmental efficiency and partnerships with the community (Nga, 2020). Sustainability in the hospitality industry, therefore, has to take into account financial planning. Financial planning analysis shows that budget allocation is critical for sustainability initiatives, assessing ROI to make sound investments, and contingency planning for unforeseen occurrences that may compromise financial stability and sustainability efforts. Risk management also involves sustainability. By implementing sustainability practices, businesses can diminish environmental and social risks associated with them and their vulnerability to reputational damage. Sustainable supply chain management mitigates the risk of supply chain breakdowns.

Recommendations for a Green Hospitality Future
Organizations must employ strategies that promote the twin goals of profitable and sustainable business. Balanced resource allocation, with investments in sustainability initiatives, simultaneously provides financial payback while reducing environmental impact. To protect the environment and realize cost-effectiveness in the long run, enterprises should use eco-efficient measures like waste reduction and energy conservation in business. Businesses can sustain their profits while practising environmental sustainability through pricing strategies that truly reflect the costs of sustainability. It is very imperative to invest in sustainable technologies. It is important to make strategic investments in eco-friendly technologies such as efficient HVAC systems and waste reduction devices to decrease operational expenses and the impact on the environment (Jackson et al., 2012). Lifecycle analysis would provide the basis for an analytical assessment of technology and practice investments, the costs of which would extend throughout their lifetimes. Employee training and development for sustainability is critical. Employee engagement is important whereby workers are asked to suggest sustainability possibilities and create a corporate environment that incorporates responsibility and innovation. Environmental responsibilities should be trained to employees, and they should be tested on their knowledge and skills for sustainability to be an integral part of the workforce (Jackson et al., 2012). Businesses must engage specialists in environmental law who are committed to observing environmental norms and law. Using this analytical technique, businesses can pursue sustainable development while following the law. Hence, continuous innovation remains to be important. Companies must promote a culture of innovation that helps discover new sustainable practices and techniques. Studying market changes and consumer tastes is an important input that informs the development of novel sustainability strategies that follow current market trends. It is paramount to measure the impact of sustainability efforts.

Conclusion
It is the future of green hospitality that profitability and environmental responsibility are not at odds with each other. The analysis of critical points shows that sustainable procedures can reduce costs, increase reputation, and attract environmentally conscious customers and, therefore, make money. With more consumers shifting to ecological responsibility, eco-efficient businesses stand to gain economically. This report argues for a balanced approach to sustainability, which is vital for the hospitality industry. It entails investing in schemes to earn while taking care of the environment. This includes eco-efficient practices, responsible pricing and employee engagement. Businesses should integrate these elements for purposes of sustainability in the long run. The hallmark of sustainability in the hospitality industry is financial resiliency. Businesses should have the capacity to invest in sustainability projects, comply with regulations, and be able to change with time. Such financially resilient businesses will balance between profitability and environmental responsibility for their survival. Green hospitality is linked to financial viability, sustainability, and flexibility in response to dynamic forces. Adopting a balanced mode of operation, investment in eco-efficient systems, prioritization of employee education, compliance with the set rules, innovation provision, measure of sustainability output, and vision for the future will assure sustainability and profitability in the hospitality industry.
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