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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website is loading very fast and fluid both on pc and mobile. The pictures appear without delays, and the main menu is visible immediately. According to Xilogianni et. al (2022) investigations showed that an increase in the loading time from one to three seconds could negatively impact the users’ exploration, increasing in parallel the bounce rate by up to 32%. And this website has no interruptions or heavy elements to make slow down experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has some subpages organized by services type, as deep-clean, regular domestic clean, end of tenancy cleaning and prices. The navigation is simple thanks to the top menu, which remains visible while the costumers’ scrolls. Each section is clearly and labelled and allows a fast access the relevant information. In addition, the call-to-action buttons make easy go back to the booking page without use, need or search other hyperlinks thanks to the top menu


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the costumers can make a booking straight on the website. The process is very easy and intuitive: Choose the service type, the details of the property are entered, and an instant price is obtained. The platform allows to complete the booking in just a few steps and without needing to create an account. Also, the costumer can choose the data and the time and any additional service which make fast, clear and accessible experience



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Although the website is very good and functional, they could improve by adding a engine search bar to locate specific services more quickly. Also, it should be useful to have a live chat to solve any question before making a booking. Some sub-pages like Frequent Questions, coverage areas, could be more visible on the top menu. In addition, including an interactive map would help the customers if their zones were included without direct contact



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a clean design, modern and professional with soft colours that convey confidence. On PC the website look very valance with good content distribution. On mobile is keeping the same aesthetics, but some text or buttons could be slightly large to improve readability. Even so, the mobile adaptation is good and allows the navigation without difficult. In general, the appearance is pleasing and consistent in both devices

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
This website uses high quality images showing cleaning equipment with nice and orderly, which make stronger the feeling of professionalism, does not use videos, but use the visual icons which make easy the services comprehension. The main colors are Blue and white, associated with cleanliness and confidence. This combination makes a clear and attractive visual experience, without elements that distract the customers from the main information or booking process

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website appear does not include online chat on the main page. The communication is by a main form, call or email. Although these methods work, an online chat should improve the costumer experience and solve any question, and this can affect costumers to make a decision
According to Sahu et al. (2023), This web-based chat tool also eliminates the need for users to call each other every time they have a question about their work.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are present on the website, but these are not very highlighted on the main design. Although, they allow the access to the platform like Facebook or Instagram, could be placed in any area more visible to make the website more interactive with the costumers. Greater integration with recent content, as reviews or posts. Currently, they fulfil their basic functions but could be used more strategically to improve the costumers experience.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services are clearly organized by categories like Domestic Cleaning, Deep Clean, End of Tenancy Cleaning and Specialized Services. Each section includes a detailed description, the main page also includes a summary about the services most requested, the titles are clear and the icons make easy to ready or found any information. Besides, the website offers clear, transparent and examples about the services, this help to the costumers to identify quick the service then they need it.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The costumer’s review is available in the main page and the specific pages of services; all of these are from Google reviews and Trustpilot. The reviews are updated, with recent dates and comments from the costumers. This build trust, and the costumers can see than company is updating and believe about the good rating of the company. The inclusion of star ratings and testimonials make a clear and reliable the evaluation process 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is showed as High quality by professional pictures and videos, detailed service description, clear prices, and certifications mentioned on the website. The costumers review reinforce reliability, and the company highlighted the trained cleaners and flexible scheduling. The costumers recommended this service because it offers transparent information, competitive pricing and quick booking process. The positive opinions and professional presentation make the company in the best option for family or friends 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are clearly shown by an instant quote system where the costumers enter the property details and receive personalized prices. This transparency suggests confidence and high-quality service. The prices matching with the high professional level than website is showing, and the detailed breakdown helps the costumers understand exactly what they are paying. This makes a easy experience without doubt.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London Cleaners

	
	2.House Cleaning service

	
	3. End of tenancy cleaning

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, if try to find on google “London Cleaners” or “End of tenancy cleaning London”, the company appear at the 10 ten results on Google. This proves a good SEO position and solid online presence.
 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, still having strong relevance in modern UK Business because they remain one of the primary ways costumers verify the legitimacy and professionalism of the companies. Even though the social medias like Instagram, Facebook and TikTok are important marketing tools, they do not replace the structure and confident information than the website offer. A good, designed website allow the costumers a quick essential access information like price, services, reviews, booking options and contact details, everything organized in a single place. Additionally, the website makes a better visibility in the search engines like Google, which is fundamental to get a new local costumer. For many costumers specially adults and professionals, a company without website may seem less reliable or poorly stablished. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation to improve this website could be the integration of live chat. Although, this website provides email, contract forms and telephone numbers, the modern costumers prefer a live costumer service to allows solve any question quickly before making a booking. A live chat permit reduces indecision, clarify doubts instantly, and increase the costumer confidence, specially for first costumers who try to confirm prices, availability or specific details. Many companies have a live chat to make a better satisfaction because they offer an immediately reply without needed to leave the website or wait for a email reply. Besides, the company could collect the frequents questions and improve the service presentation. Include a live chat will make more interactive, faster and easier for customers and competitive the company
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