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Apple Inc. (Apple) develops, produces, and sells a variety of products, including computers, tablets, smartwatches, smartphones, and other electronic devices. The company's products and services include the iPad mini, iPod, Laptop, and gadgets (Bouncken et al., 2020). Apple sees expanding into current markets as a method that requires little effort. Market penetration involves entering new markets to offer already-existing products while utilising the firm's competitive advantages. Apple's success may be directly credited to the late Steve Jobs and his commercial spirit, that served as a model for how Apple created its operating procedures and transformed into an organisational intrapreneurial company. Steve Jobs was an owner of business who transformed into an intrapreneur due to the demands of the environment in which he worked. On April 1, 1976, Steve Jobs, Steve Wozniak, and Ronald Wayne established iPhone to promote the Apple I home computer set (Bouncken et al., 2020).
Findings show that businesspersons from undersold groups have unique difficulties, especially when starting and managing digital businesses (Bouncken et al., 2020). The creation of Apple Businessperson Camp to help these establishment members and their administrations hasten the creation of competing apps and to foster national connectivity that supports the long-term survival of underprivileged and marginalized designers and entrepreneurs in the field of cutting-edge technologies. Female or Latinx businesspersons and inventers who previously have app-driven businesses with one of the following abilities can connect with fellow countrymen at Entrepreneur Camp: an active app on the App, a fully functional beta construction in TestFlight, or software in a relevant province (Berger et al., 2019).
The data in the argument indicates that Apple innovates organizationally because it rewards and values management behavior across partitions. Apple's success can be credited to a long-term idea that included cell phones and wearable technologies in addition to basic personal computers (Berger et al., 2019). Design and utility are what fuel the Apple brand's success and tenacity. Product distinctiveness is a key component of Apple's marketing plan. The multinational technology corporation, in particular, distinguishes its products and services by straightforward yet attractive design and highly advanced performance traits. The first-mover advantage is another component of Apple's competitiveness (Bouncken et al., 2020).
[bookmark: _Toc122538603]2. Discussion and analysis 
[bookmark: _Toc122538604]2.1 Traits of entrepreneurship
Resilience
The one constant in entrepreneurship has been a failure. On paper, a few failures appear to be significant, yet so many individuals just give up on the concept (Boudreaux, Nikolaev and Klein, 2019). In contrast to resilient people, tenacious businesspeople can attain consistency by changing course and taking an alternative route. The much more successful businesses had a long history of failure, but owing to their perseverance, these people just had to be right at first when (Kerr, Kerr and Xu, 2018).
Flexibility
Entrepreneurs need to be flexible (Boudreaux, Nikolaev and Klein, 2019). Researchers operate in a very dynamic environment where socio-economic and other restrictions can shift without warning. In this situation, businesspeople would be quick to adapt but rather self-aware sufficient to react quickly to changing environmental costs (Boudreaux, Nikolaev and Klein, 2019).
Zeal and passion
Entrepreneurs have a strong sense of purpose and are very excited. People naturally possess a strong sense of direction and the ability to lead with their hearts. Being an entrepreneur is an experience with no set methodology (Kerr, Kerr and Xu, 2018). If they lack devotion, most people are unable to withstand the storm of criticism and momentary deficiencies.
Vision 
Without vision, advancement cannot take place; without the ability to question why a solution does not exist as well as to feel overwhelmed and form connections (Boudreaux, Nikolaev and Klein, 2019). True people have the chance to envision the future before anything happens and to channel a hope of better future years before everyone else becomes aware of the issue.
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1. Enthusiastic 
Only one fundamental human characteristic has always distinguished successful entrepreneurs from the bulk of top managers: a sense of curiosity (Kerr, Kerr and Xu, 2018). Entrepreneurs who have the potential to continue prying must give others permission to regularly begin looking into fresh opportunities. So, instead of accepting what individuals assume others understand, businessmen pose challenging questions and pursue alternative courses of action.
2. Critical thinking 
Entrepreneurs need to have an open mind and an understanding of formal testing and research. It is true that a businessperson should test each step of the knowledge process to decide whether it is worthwhile to continue. For instance, if someone has an idea for a good or service that can meet unmet needs, they should continuously make unquestionable that others are willing to pay for it (Boudreaux, Nikolaev and Klein, 2019).
3. Flexible 
The world of business is always changing. Entrepreneurship is a recursive process in which new opportunities and challenges present themselves at each stage. Despite the fact that it is practically impossible to plan for every scenario, effective business executives need to be adaptable and flexible (Kerr, Kerr and Xu, 2018). Entrepreneurs should take note of this because they need to evaluate the situation and remain flexible in order to keep their business growth in the face of unforeseen changes.
4. Decision making
An entrepreneur must commit to partners and make problematic choices in order to succeed. Persons are already in charge of overseeing their company's training as a trailblazer, which covers everything from financial support to the creation of long-term utilisation strategies (Kerr, Kerr and Xu, 2018).
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1. Motivated
Entrepreneurs have an inherent drive. In addition, many put in a lot of time and effort to launch their enterprises, spending a lot of money—often their whole savings—in order to succeed (Cui, Sun and Bell, 2019). People perform all of these actions knowing that it can take a long time before they see any results of their labour.
2. Zeal
The development of practically any business owner or effective communicator depends on passion, which is perhaps the most significant component for business owners (Cui, Sun and Bell, 2019). There must be sufficient motivation for the task at hand; otherwise, there is no justification for doing it in the first place. Small business owners are passionate about what they do and committed to the companies they found.
3. Decision making 
Small business owners need to have the ability to make split-second decisions since they can mean the alteration between lifetime and death. In order to prevent losing out on job opportunities, successful businesspeople need to be able to make decisions quickly in addition to having excellent decision-making skills (Cui, Sun and Bell, 2019). Before making a choice, this typically necessitates a rapid study of the relevant statistics.
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1. Accomplishment and development 
In order to succeed as an entrepreneur, one must always move forward. The journey and the starting point are both beloved by the company stakeholders (Boudreaux, Nikolaev and Klein, 2019). People have a significant desire for information that is beneficial to both their business and personal growth. This connectivity creates the proper balance, allowing each person to have the most influence (Bouncken et al., 2020).
2. Satisfaction of acting best
Steve Jobs summed up his passion and driving force in 2005 at Stanford in agendas to leader "How and when to Animate Before Persons Die." "The work will substitute a big part of life, and the only way to be really happy is to do what people think is wonderful work," he said. Being fervent about what you do is the one and only way to achieve perfection (Boudreaux, Nikolaev and Klein, 2019).
3. Helping others to gain objectives 
The majority of business owners will tell you that once people understood the true purpose of their projects, they developed a special new feeling of loyalty and hierarchy that allowed them to effectively drive and support one another while also choosing their own sequence of action (Pittino, Visintin and Lauto, 2018). People can now develop the strategic decision-making skills necessary to actually make a difference, feel fulfilled, and leave a lasting legacy (Bouncken et al., 2020).
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Not for profit
Nonprofit institutions Charitable organisations (NPOs) are characterised as for-profit, autonomous businesses that demand some level of participation from their members but do not return profits to its owners or managers (Arieli, Sagiv and Roccas, 2019). NPOs create programmes that cater to the needs of the general public or its clientele. NPOs support societal needs through integrating underrepresented groups, enhancing the wellbeing of the neighbourhoods they are located in, enabling people to pursue their interests, and more. Even if customers want to use the products and services, they frequently appear disinclined to actually pay because nonprofit organisations take advantage of job opportunities that for-profit businesses neglect (Bach-Mortensen and Montgomery, 2018).
To put it another way, entrepreneurship is "a technique whereby the discrete people inspire interaction independent of the supply base those that finally occupy." There are few, expensive, or no empirical studies on the character traits of non-profit legislatures (Bach-Mortensen and Montgomery, 2018). As a result, creators base their evaluation on characteristics of the individual that have been identified through decades of research into the treatment of uniqueness and entrepreneurial essence. Current meta-analyses, that statistically significantly summarise the results of over 100 published investigations, are frequently used by people. The aforementioned meta-analyses reveal a number of basic and secondary character traits that set businessmen apart from many other groups. Designers start with general character types and then transfer on to pursuits of entrepreneurship and individual traits (Arieli, Sagiv and Roccas, 2019).
For profit 
A company that operates just to make money is known as a for-profit enterprise. Most businesses that offer their customers goods or services are for-profit organisations (Bach-Mortensen and Montgomery, 2018). The proprietor of a for-profit business makes money and may even give investors and financiers a portion of it. Integrity, passion, tenacity, and optimism are among the politics and morals that an entrepreneur must possess. Nobody wants to do commercial with egocentric, selfish, patronising, and egomaniacal persons. Any business endeavour imitates the businessperson's values, perspectives, and religious convictions.
Entrepreneurs appreciate the benefits of ongoing experimenting. In most cases, people are never content with the way things are right now. Never do people consider something to be good enough. They never gave up looking for brand-new problems and cutting-edge fixes (Zvolska, Voytenko Palgan and Mont, 2019). As a company trains its staff and brings on new management, it is normal for some procedures and initiatives to alter. In addition, it's important to avoid straying too far into a fund's core principles. The company's core principles serve as an example of its most significant, unchanging values. In the United States, there are 1.3 million untaxed non-profit organisations, according to Grow and Flourish Techniques, however this higher status comes at the disbursement of somebody being dependable and effective in one's operational operations (Bach-Mortensen and Montgomery, 2018).
The organization's core values should guide every level of management development in terms of how and where the company should have been led, in addition to defining the organization's purpose. For-profit companies aim to provide customers with a service or a product while turning a profit, broadly speaking (Zvolska, Voytenko Palgan and Mont, 2019). The objective of a nonprofit organisation is to benefit the community without making a profit by offering purchaser support or standing to gain. Most of the time, for-profit companies target simply a very niche, broad viewers with their services or crops. 
Before investing more effort in ensuring that the company's service or product is known to a portion of the general public, numerous for-profit occupational owners undertook extensive investigations and estimations to define their consumer profile (Zvolska, Voytenko Palgan and Mont, 2019). The audiences that nonprofit organisations often address are substantially larger. There were significant differences between for-profit and nonprofit organizations’ leadership working groups in terms of who was in charge of managing the company's operations. The proprietors of a for-profit business are regularly the top executives and have a small financial stake in the enterprise's success. Ownership is a crucial dissimilarity among a for-profit organisation and a nonprofit one (Zvolska, Voytenko Palgan and Mont, 2019).
For-profit companies may be managed by a number of people, but the substantial and knowledgeable property the company generates is fundamentally possessed by the person who keeps control of the company (Zvolska, Voytenko Palgan and Mont, 2019). In a charity, there are not once any actual owners. No physical or ethical estate utilized by the organisation may be presented by a contributor as compensation for their job with the formation because it is a public ownership entity. The majority of employees at a for-profit company are salaried employees, with some being temporary. People who work for for-profit businesses typically do so to sustain themselves slightly than just because they are dedicated to the assignment or the reason of the unimportant business (Bach-Mortensen and Montgomery, 2018).
Examples 
A non-profit organization's worth can be integrity. It is essential that the nonprofit organisation continue faultlessly if it accepts considerable support from the government and other sources (Bach-Mortensen and Montgomery, 2018). The company needs to manage its operations honestly, openly, and responsibly in addition to continuing to pursue honourable actions. In order to further define what authenticity means to a corporation today, it is recognised that a code of ethics should be created for all corporate directors to approve and accept.
The principles or views of entrepreneurs are stated in a clear instance of a for-profit minor organisation (Bach-Mortensen and Montgomery, 2018). An idealised representation of a company's global significance can be found in a vision declaration. When Hotjar was first formed, its mission was to democratise investigation tools and comment to alter the way the internet is built. The entrepreneur's early ideals may no extended be entirely applicable as the business grows. People's values may need to change as new difficulties and opportunities arise. The following sentence is important for the entrepreneur to understand: Various issues become increasingly significant when the quantity of workforces rises (Bach-Mortensen and Montgomery, 2018).
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It provides a thorough analysis of Apple's entrepreneurial philosophy. The findings show that minority-owned businesses face numerous challenges, particularly when starting and running online businesses. Apple Entrepreneur Camp was created to aid the aforementioned core associates and their organisations in accelerating the creation of cutting-edge submissions. It also aims to foster government communication that supports the presenter and longstanding survival of underprivileged and marginalised trendsetters and designers in innovative fields. Womanlike, Black, or Latinx modernizers and realistic designers who already run software businesses and have one or more of the following capabilities are eligible for Entrepreneur Camp fellowships: a dominant Android on the Portable Website, a fully functional functioning systems in a comparable provincial capital.
Without aspiration, which includes the capacity to form contacts, feel pressured, and wonder why a solution doesn't exist, development cannot take place. Correct believers consume the ability to shape the future unfluctuating earlier it occurs and to project a picture of a happier future before other people are aware of the problems. The climate for business is constantly changing. The entrepreneurial mentality employs an iterative process in which new issues and chances present themselves at every level. Effective company top administration must be flexible and adaptable, despite the fact that it is practically impossible to plan for every imaginable circumstance. Small business operators should examine situations and preserve their capacity for adaptation to keep their enterprise operating in the face of unforeseen developments.
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